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Run-of-Paper  Color  Linage  Increased 
40  Times  From  1930  to  1934 

Although  Receiving  Only  Sporadic  Promotion,  New  Category  of  Advertising 
Shown  By  Figures  to  Hold  Definite  Possibilities 


RUN-OF-PAPER  color  advertising, 
the  little  I  opsy  of  the  newspaper 
busii^ss,  holds  definite  potentialities  as 
a  ne»’  source  of  increased  revenue,  ac¬ 
cording  to  a  comprehensive  survey 
this  week  by  Editor  &  Publisher. 

Seldom  aided,  rarely  promoted  and  at 
times  not  even  wanted,  R-O-P  color 
advertising  has  increased  in  stature 
over  40  times  since  1930.  In  round 
ngures,  and  taking  into  consideration 
only  color  exchisk'e  of  comics,  roto, 
magazine  or  other  special  sections,  R- 
0-P  color  in  the  United  States  ha.s 
jornped  from  a  paltry  $15,000  in  193(t 
to  around  $600,000  in  1934.  And,  al¬ 
though  actual  figures  were  not  asked, 
the  $600,000  has  apparently  been  reached 
before  the  end  of  the  seventh  month  of 
this  year. 

But  before  generalizations  are  in¬ 
dulged  in,  examine  the  basis  on  which 
these  admittedly  rough  estimates  arc 
reliably  based :  On  pages  X  and  XI  of 
the  Equipment  Review  published  as  a 
part  of  this  ^ition  of  Editor  &  Pub- 
usHn,  is  a  list  of  541  papers,  morning 
cvenmg  or  Sunday,  in  which  R-O-P 
color  IS  offered  to  advertisers. 

Questionnaires  were  addressed  to  the 
advertising  managers  of  these  541 
A  total  of  203  replied  (a 
sl^tly  Mtt^  than  average  response) 
but  of  the  203  only  113  had  kept  ac- 
curate  or  nearly  accurate  figures  on 
K-U-P  color  over  the  past  five  years. 

However,  tetter  than  a  third  of  the 
^  arculation  of  papers  offering  R- 
^P  mlor  are  represented,  as  shown  in 
the  foUowing  tabulation  of  circulations : 

1,SM  in  2SI  Off«r  72  Who 
/r__^  ,  Field  R-O-P  Answered 
(E»rtB«)..  22,7M,7Se  9,517,915  3,779,449 


By  BICE  CLEMOW 

category  the  growth  is  steady  and  up-  with  the  latest  cubr  attachments  or 
ward  in  virtually  gecjmetric  ratio.  A  complete  presses.  Further  proof  of  this 
notable  exception  is  in  the  downward  fact  is  contained  in  the  listing  of  toilers 
tendency  in  the  Sunday  field,  partic-  offering  R-O-P-C.  In  the  decided  pre- 
ularly  in  1933.  This  was  particularly  iK>nderance  are  those  dailies  announc- 


UNAGE  SHOWING  R-O-P  HAS  INCREASED  40  TIMES 

Following  are  actual  image  figures  submitted  by  those  answering  an  Editor 
&  Publisher  survey  of  run-of-paper  color  growth  since  1930.  Comic,  roto  and 
magazine  or  special  section  color  linage  is  not  included.  Out  of  541  papers  offering 
R-O-P  color,  203  answered  the  questionnaire  but  only  113  of  theM  had  records 
available.  These  113  represent  12,005,079  circulation  out  of  29,883,983  circulation  of 
all  papers  offering  R-O-P;  (Figures  in  chart  indicate  lines  per  year.) 

Evening  Morning  Sunday  Total  F^VenuV  for 

Year  (3,776,440  (3,242,348  (5,046,291  (12,065,079  AuT^nerl 

Circulation)  Circulation)  Circulation)  Circulation)  Offering  R-O-P 

1930  42,594  65,554  17,980  126,128  $  14,410 

1931  441,330  304,604  215,468  961,402  $117,685 

1932  814,956  519,204  214,712  1,548,872  $176,357 

1933  1,519,432  1,048,253  147,746  2,715,431  $286,317 

1934  3,036,153  1,637,975  451,790  5,125,918  $557,770 


120  Offer  28  Who 
R-O-P  Answered 
7,179390  3342,340 


SOS  in  170  Offer  31  Who 
„  Field  R-O-P  Answered 
28,544316  13348,118  5,048391 
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noticeable  in  individual  cases,  and,  as 
a  matter  of  fact,  a  great  many  advertis¬ 
ing  managers  reported  the  same  slack 
I^riod  in  both  evening  and  morning 
fields,  although  the  aggregate  figures 
conceal  many  of  the  peculiar  variances 
which  are  revealed  in  the  confidential 
survey  answers. 

Perhaps  more  important  than  their 
mere  figures  are  the  annotations  of 
many  newspapers  in  answering  the 
questionnaire. 

In  the  first  place,  whereas  there  are 
541  offering  daily  or  Sunday  R-O-P-C, 
indications  are  that  not  more  than  ten 
])er  cent  of  these  were  in  the  field  five 
years  ago.  Secondly,  failure  of  many 
papers,  perhaps  more  than  half,  to  keep 
accurate  records  on  R-O-P-C  as  they 
do  in  all  other  categories  indicates  that, 
for  these  papers  at  least,  growth  has  been 
without  promotional  stimuli.  Thirdly, 
although  541  signify  their  willingness 
to  take  R-O-P-C,  at  least  a  hundred  of 
this  numter  have  had  little  to  date. 

Because  the  matter  of  color  in  R-O-P 
categories,  especially  for  the  smaller 
dailies,  is  largely  a  matter  of  equipment 
there  have  teen  expressions  of  doubt  as 
to  whether  additional  expense  could  be 
realized.  This  question  was  answered 
by  several  advertising  managers  by  a 
meaningful  arrow  to  the  comparative 
linage  figures.  One  man  wrote :  “Surely 
an  economically  unsound  development 
would  not  grow  with  the  leaps  and 
bounds  which  our  R-O-P  color  has.” 

This  factor,  it  should  be  pointed  out, 
is  not  complicated  by  the  presence  of 
linage  figures  from  a  handful  of  large 
dailies  with  heavy  investments  in  color 
Dresses,  and  who  have  been  equally 
heavy  in  promotional  expenditures. 
The  growth  represented  in  the  “40 
times  in  five  years”  figure  is  general 
for  both  large  and  small  papers — for 
those  operating  with  a  simple,  inex¬ 
pensive,  and  perhaps  home-made  color 
fountain  as  well  as  for  those  papers 


ing  “black  and  one  color”  space  offered. 

l^ck  of  uniformity  among  new  spapers 
in  the  handling  of  R-O-P-C  accounts 
is  evident  in  a  study  of  the  additional 
rates  charged.  Some  are  asking  a  fee 
based  entirely  on  the  mechanical  increase 
in  production  costs  and  completely  dis¬ 
regarding  the  additional  attention  value 
of  color.  One  Mid-West  daily,  in  a 
moderate  sized  city,  makes  a  flat  charge 
of  $75  for  an  additional  color. 

On  the  whole,  however,  an  additional 
charge  ranging  from  25  to  75  per  cent 
of  the  black  and  white  line  charge  is 
common  practice  for  R-O-P-C.  Slightly 
over  one-third  additional  seems  to  1:« 
the  average.  In  many  cases  advertis¬ 
ing  managers  wrote  that  they  were  in 
.such  a  dilemma,  wondering  what  actu¬ 
ally  happening  nationally  in  the 
R-O-P-C  field,  that  they  were  holding 
up  the  purchase  of  equipment  sorely 
needed  to  produce  a  respectable  <x>lor 
job.  “In  the  meantime,”  they  wrote, 
“we  are  discouraging  the  use  of  color, 
but  will  take  it  if  it  is  offered.”  In 
some  cases  an  admittedly  excessive  rate 
was  the  defensive  weapon  where  the 
paper  objected  to  color  on  editorial 
grounds  or  because  its  advertising  man¬ 
ager  realized  his  plant  could  not  do 
creditable  work. 

This  has  had  a  telling  effect  in  the 
field  of  national  advertising,  indications 
teing  that  nearly  three-(iuarters  of  the 
R-O-P-C  last  year  was  local  linage. 
-Agency  men  have  commented  that  the 
placing  of  a  national  color  campaign 
under  a  confusion  of  rates,  mechanical 
requirements  and  editorial  attitudes 
might  be  unwieldy. 

As  regards  “editorial  attitudes,”  the 
question  of  color  in  the  smaller  dailies 
drew  forth  lively  discussion  at  the  pre¬ 
liminary  of  smaller  dailies  at  the 
-American  Newspaper  Publishers  Asso¬ 
ciation  in  New  York  City  in  April. 
Several  publishers  commented  before 
the  members  that  they  were  refusing 


color  because  it  gave  emphasis  to  a 
single  ad  for  which  proportionate  com- 
l>ensation  could  not  te  levied.  Others 
o])enly  acknowledged  that  they  were 
holding  hack  because  of  the  effect  of 
color  on  newspaper  appearance, 
although  later  discussion  brought  out 
that  .some  of  this  minority  antipathy  was 
against  inefficient  color  printing  and 
not  against  the  idea  itself. 

Tliere  can  be  no  doubt,  however, 
in  the  face  of  much  evidence,  that 
R-O-P-C  is  established  and,  although 
still  in  infancy,  growing  at  an  attention- 
arresting  pace.  .At  many  of  the  annual 
newspajicr  group  meetings  throughout 
the  country  this  spring  the  subject  of 
R-O-P-C  color  and  its  big  brother, 
comic  color,  has  teen  a  vital  topic  of 
discussion. 

H.  M.  Tillinghast,  vice-president  of 
R.  Hoe  &  Co.,  Inc.,  speaking  before  the 
recent  meeting  of  the  Graphic  Art 
Bureau  in  Cincinnati  said,  for  example : 

"The  future  of  color  in  daily  news- 
paix;rs  rests  with  the  rank  and  file  of 
the  newspapers,  and  it  is  because  so 
many  of  their  publishers  appear  to  be 
fearful  of  it  and  to  believe  that  it  is  a 
complicated  box  of  tricks  which  is 
surrounded  with  mystery,  and  the  ex- 
jiense  of  which  is  apt  to  more  than  off¬ 
set  the  revenue  received,  that  I  feel 
that  with  the  proper  cooperation  on  the 
part  of  the  advertiser,  the  advertising 
agency,  the  copy  writer  and  the  news¬ 
papers  own  advertising  and  mechanical 
departments,  daily  color  can  he  kept  so 
simple  and  yet  made  so  attractive  that  it 
will,  of  necessity,  te  revenue  pro¬ 
ducing.” 

W  hether  their  activity  is  based  upon 
definite  knowledge  of,  or  fervent  hopes 
for  Mr.  Tillinghast’s  conclusion,  over 
one  out  of  every  four  daily  publishers 
in  the  nation  has  served  notice  that  he 
will  te  there  when  the  run-of-paper 
color  melon  is  cut  along  about  diviciend 
time.  This  service  of  notice  is  contained 
in  the  offer  of  541  dailies  to  sell  color. 
A  breakdown  of  the  progressive  541 
has  been  prepared  by  the  business  sur¬ 
vey  department  of  the  Chicago  Tribune 
and  is  presented  herewith: 

Morn-  Eve-  Total  Sun- 
No.  of  Colors  ing  ning  Week  day 
Issues  Issues  Day  Issues 

Not  specified  ...  1  4  5  2 

1  Color  .  t  1  1 

Black  and  1  Color  93  195  288  125 

Black  and  red . . .  3  •  9  5 

2  Colors  .  t  ' 

1,  2  or  3  Colors.  .1  2  3  1 

Black  and  1  or  2  12  19  31  13 

Black  and  1  or 

more  .  t  1  1 

Black  and  1  or 

2  or  more  .  2  1  3  2 

Black  and  1,  2  or 

3  .  7  18  25  17 

Black  and  1  or  3....1  1  2  » 

Black  and  3  col¬ 
ors  .  I  3  3 

1  to  4  colors .  3 

Up  to  4  colors..  3  1 


120  251  371  17 


Note— 62  morning  and  evening  issues  are 
morning  and  evening  combinations.  As  of 
February  1935. 
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MORITZ  WOULD  ASK 
SIGNED  EDITORIALS 

House  Bill  Follows  Suggestion  of 
Emile  Gauvreau  to  Prevent 
Unfair  Attacks  on  Pub¬ 
lic  Men 

(Special  to  Editor  &  Publisher) 

Washington,  D.  C.,  July  10 — Follow¬ 
ing  closely  upon  the  suggestion  of  Emile 
Gauvreau  that  the  signature  of  the 
author  be  required  to  accompany  every 
newspaper  editorial,  Representative 
Theodore  L.  Moritz  of  Pennsylvania, 
has  introduced  a  bill  to  make  signed  edi¬ 
torials  a  legal  requirement. 

Mr.  Gauvreau,  editor  and  author,  told 
a  House  committee  last  week  he  favors 
such  a  law  as  a  means  of  preventing 
unfair  attacks  by  editors  upon  men  in 
public  life. 

Moritz,  whose  criticisms  of  the  press 
are  vigorous  and  frequent,  announced 
he  will  follow  up  this  move  with  intro¬ 
duction  of  another  bill  to  deprive  mail¬ 
ing  privileges  to  those  newspapers  whose 
editorials  remain  unsigned.  This  is  in¬ 
tended  to  bring  within  the  prohibition  of 
the  law  those  newspapers  whose  opera¬ 
tions  are  wholly  intrastate,  but  which 
must  use  the  mails  to  reach  some  of  their 
subscribers. 

The  Pennsylvania  law  maker  claims 
no  difficulty  will  be  experienced  in  es¬ 
tablishing  the  interstate  character  of 
newspaper  publishing,  and  the  preamble 
of  his  bill  proceeds  upon  the  premise 
that  this  is  an  acknowledged  fact: 

“Whereas  newspapers  do  business 
among  the  several  states  and  their  busi¬ 
ness  necessarily  comes  under  the  inter¬ 
state  commerce  clause  of  the  United 
States  Constitution;  and 

“Whereas  in  the  said  newspapers  edi¬ 
torials  appear  many  times  which  are 
libelous,  defamatory,  unjust,  and  un¬ 
true  ..." 

Then  follows  the  one-sentence  law — 
“That  after  passage  of  this  .Act  all 
editorials  or  paragraphs  of  editorials 
must  be  sig;ned  by  the  particular  writer 
under  his  or  her  own  name.” 

The  proposed  law  prescribes  no  pen¬ 
alty.  This,  lawyers  point  out,  deprives 
it  of  legal  effect. 

M.oritz  announced  he  will  not  wait  for 
committee  action,  report  and  the  other 
formalities  of  l^islative  procedure 
which  are  customary.  He  will  invoke 
the  House  rule  which  permits  a  mem¬ 
ber  to  present  a  petition  to  make  any 
bill  the  order  of  business  for  considera¬ 
tion  in  the  House.  The  signatures  of 
218  members  must  appear  on  the  peti¬ 
tion,  and  Moritz’  presentation  is  con¬ 
tingent  upon  his  ability  to  convince  217 
of  his  colleagties  of  the  importance  of 
the  bill.  This,  he  is  confident,  he  can  do.- 


STERLING  ALE  IN  CAMPAIGN 


Indiana  Brewers  Upset  Seasonal  Tra¬ 
dition — Using  100  Newspapers 

(Special  to  Editor  &  Publisher) 

Chicago,  July  9— Drawing  upon  col¬ 
orful  old  English  literary  characters  to 
emphasize  the  “old  English  flavor”  of 
Sterling  ale,  its  makers.  Sterling  Brew¬ 
ers,  Inc.,  Evansville,  Ind.,  are  launching 
a  continuous  newspaper  campaign  on  ale 
in  Chicago,  and  through  the  Sbuth  and 
Middle  West,  beginning  July  12. 

Sterling  Ale  copy,  together  with  Ster¬ 
ling  Beer  advertising,  will  appear  in 
more  tl\an  100  newspapers.  By  break¬ 
ing  its  ale  advertising  this  month.  Ster¬ 
ling  Brewers  are  upsetting  the  usual 
custom  of  promoting  ale  drinking  in  the 
fall.  Market  studies  show,  however, 
that  ale  sells  well  in  summer. 

The  first  ale  advertisement  is  600- 
line  copy,  featuring  Robin  Hood,  prais¬ 
ing  the  “rare  old  English  flavor”  of  the 
brew,  which  is  said  to  be  genuine  ale 
and  not  “stepped-up”  lieer.  Other 
English  literary  and  historic  figures 
who  are  being  called  upon  to  “indorse” 
this  beverage  include :  Dr.  Samuel  John¬ 
son,  Micawber,  Sir  Walter  Raleigh  and 
Long  John  Silver  of  “Treasure  Is¬ 
land”  fame. 

Sterling  ale  and  beer  advertising  is 
placed  by  Hays  MacFarland  &  Com¬ 
pany,  local  advertising  agency. 
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VIRaNlANS  COMPLETE  PLANS 

Representatives  from  virtually  every 
daily  newspaper  in  Virginia  will  be  in¬ 
cluded  in  the  midsu  nmer  convention 
cruise  of  the  Virginia  Press  Association, 
which  leaves  Norfolk,  Va.,  July  17  for 
New  York  and  returning  July  21.  Dur¬ 
ing  their  stay  in  New  York  the  group 
will  lie  host  to  over  200  New  York  ad¬ 
vertising  executives  at  a  Southern 
luncheon,  July  19,  in  the  Hotel  Biltmore. 
The  Taft  Hotel,  New  York,  will  lie 
headquarters  for  the  delegates  while  in 
New  York.  .All  business  sessions  will 
lie  held  on  board  ship. 


ALLEN  NAMED  PRESIDENT 


Washington  Press  Group  Lauds  Gov¬ 
ernor’s  Action  During  Strike 

Karl  S.  Allen,  publisher  of  the  Pull- 
tnan  Herald,  was  elected  president  of 
the  Washington  Press  Association  to 
succeed  David  H.  Dickson  of  the  Ehna 
Chronicle  at  its  mid-summer  meeting 
in  Yakima,  Wash.,  June  28  and  29. 

The  association  broke  a  precedent 
which  stood  for  49  years  when  it  unani¬ 
mously  passed  a  resolution  lauding  Gov¬ 
ernor  Clarence  D.  Martin  for  calling 
out  the  National  Guard  to  protect  the 
lumber  workers  in  the  Tacoma  area 
during  the  strike. 

The  consensus  of  opinion  expressed 
by  speakers  at  the  meeting  was  that 
VVashington  publishers  must  stem  the 
drift  towards  anti-business  legislation, 
ruinous  taxation  and  soviet  bureaucracy. 
Another  high  point  of  the  meeting  was 
the  discussion  and  action  taken  against 
free-publicity  which  followed  a  speech 
by  Grant  Angle,  publisher  of  the  Shel¬ 
ton  Mason  County  Journal,  dean  of 
Washington  newspapermen,  against  free 
publicity. 


STAR  MUST  HGHT  SUIT 

(B\  telegraph  to  Editor  &  Publisher) 

Kansas  City,  Mo.,  July  10 — The 
Kaitsas  City  Star  faileid  in  an  attempt 
to  avoid  trial  of  the  $30,000,000  dam¬ 
age  suit  filed  against  the  newspaper  by 
the  Cities  Service  Gas  Company  when 
Judge  Daniel  E.  Bird  of  the  Circuit 
Court  overruled  a  demurrer  in  which 
attorneys  for  the  Star  attempted  to 
liave  the  suit  thrown  out  of  court  on 
legal  technicalities.  Attorneys  for  the 
Star  filed  exceptions  to  the  Court’s 
ruling. 


WILUAM  W.  MATOS 

(Special  to  Editor  &  Publisher) 
Philadelphia,  July  11 — William 

Warden  Matos,  pioneer  in  the  advertis¬ 
ing  field  here  and  prominent  in  Masonic 
circles,  died  today.  He  was  63  and  had 
been  ill  for  some  time.  Mr.  Matos 
handled  the  publicity  fo  the  Sesqui- 
Centennial  in  1926.  He  was  a  former 
newspaperman  and  worked  on  the  ola 
Morning  Times,  the  Eivning  Telegraph, 
and  the  Press.  He  was  presidentof  the 
Matos  -Advertising  Company,  which 
was  founded  30  years  ago. 


NEWSCASTING  IS  PROTESTED 

Obterver  Cuts  Out  Use  of  U.P.  as 

WBT  Gets  Service 

(Special  to  Editor  &  Publisher) 
Charlotte,  N.  C.,  July  10 — .Acquisi¬ 
tion  of  the  United  Press  service  by 
radio  station  WBT  for  six  daily  jieri- 
ods  of  news  has  been  met  by  protest 
of  the  Ohsen’cr,  morning  iiajier  hold¬ 
ing  the  United  Press  newsiiaper  con¬ 
tract  in  Charlotte,  along  with  the  As¬ 
sociated  Press.  The  Observer  has  cut 
out  all  reference  to  the  U.P.  from  its 
masthead  and  editorial  i>age  and  in¬ 
structed  the  new  Charlotte  U.P.  bu¬ 
reau  not  to  deliver  any  more  copy. 

Publisher  Curtis  Johnson  indicated 
that  he  thought  sale  of  the  service  to 
the  radio  station  gave  him  grounds  for 
cancellation  of  the  contract. 

This  contract  runs  for  five  years. 
The  U.P.  still  delivers  the  copy,  but 
the  Observer  hasn’t  used  a  line  of  it 
since  the  radio  station  has  been  putting 
U.P.  bulletins  on  the  air. 

However,  the  U.P.  bureau  has  lieen 
set  up  in  the  Observer  building,  where 
receiving  machines  were  already  in¬ 
stalled.  James  Beale  is  here  from  the 
Miami  bureau  to  aid  with  getting  the 
bureau  launched.  He  will  shortly  go  to 
.Atlanta  and  leave  E.  D.  Moore  in 
charge.  Moore  came  here  from  a  U.P. 
post  at  Nashville.  Tenn.  Cecil  Car¬ 
michael,  of  the  staff  of  a  Charlotte 
weekly  that  devoted  much,  space  to 
radio,  and  who  conducted  a  program  of 
news  comment  on  WBT.  has  tieen 
added  to  the  Charlotte  bureau  staff. 


MOONEY  CAN  APPEAL 

N.  Y.  American  Reporter’s  Case  Goes 
To  Court  of  Appeals 

Martin  Mooney,  Netv  York  American 
reporter,  last  week  won  from  the  .Ap¬ 
pellate  Division  the  right  to  carry  to 
the  Court  of  Appeals  his  fight  to  avoid 
serving  a  sentence  for  contempt  of  court 
for  refusal  to  reveal  sources  of  informa¬ 
tion.  Mr.  Mooney  was  sentenced  to  30 
days  in  jail  and  fined  $250  by  General 
Sessions  Judge  Morris  Koenig  because 
he  declined  to  answer  certain  questions 
put  to  him  before  the  March  grand 
jury  investigating  the  policy  racket. 

Mr.  Mooney  sued  out  a  writ,  of 
habeas  corpus  to  win  his  freedom  on 
the  ground  that  he  was  being  asked  to 
reveal  privileged  communications.  Su¬ 
preme  Court  Justice  John  F.  Carew  dis¬ 
missed  the  writ  and  the  .Appellate  Divi¬ 
sion  unanimously  sustained  him  two 
weeks  ago. 

After  a  unanimous  decision  jiermission 
must  be  sought  from  the  Apellate  Divi¬ 
sion  to  go  to  the  high  court  in  Albany. 


C.  E.  CUTTING  TO  TONAWANDA 

C.  E.  Cutting  of  Buffalo  has  been 
placed  in  charge  of  the  advertising  de¬ 
partment  of  the  North  Tonawanda  (N. 
Y.)  E^'ening  Nervs.  He  is  a  graduate 
of  Columbia  University,  and  has  pre¬ 
viously  been  in  the  advertising  depart¬ 
ments  of  Portsmouth,  O.,  Hillsdale, 
Mich.,  and  Buffalo  newspapers. 
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KEYS  OF  typewriter 
USED  TO  SET  TYPE 

New  Deviae  Attacbed  to  Typ««c(t;^ 

Machine  Makes  Operator  0«t 
of  Ordinary  Typist  ia 
Springfield  Strike 

(By  telegraph  to  Editor  &  Publisbei) 

Springfield,  Mass.,  July  11— Trial o( 
a  new  form  of  typesetting  device,  a 
typewriter  keyboard  that  attaches  to  t!* 
keyboard  of  a  typesetting  machine  aid 
permits  the  operation  of  the  machine  t» 
a  competent  typist  with  little  spec3 
training,  marked  the  eighth  week  of  tk 
printers’  strike  here. 

Four  of  the  keyboard  machines  art 
being  tried  out  in  the  Springfield  Repu^ 

I  lean  plant  and  apparently  are  operatint 
successfully  despite  the  opposition  wit 
which  they  are  regarded  by  both  strilg. 
breaking  and  striking  printers. 

Three  striking  printers  and  a  Bostoo 
printer  who  allegedly  came  here  to 
help  them,  were  bound  over  to  tk 
Grand  Jury  this  week  after  a  workin 
printer  was  slugged  into  unconscioap 
ness. 

Police  said  other  evidence  con¬ 
cerning  the  smashing  of  windows,  dam¬ 
aging  of  automobiles  and  Iximbing  of 
a  house  would  in  all  probability  be  givo 
to  the  Grand  Jury  at  the  .same  time. 

On  Tuesday  another  striking  printor 
was  identified  by  a  patrolman  as  oat 
who  had  stoned  a  Republican-owned 
automobile  containing  five  non-unwe 
printers.  A  shatterproof  glass  windot 
was  cracked.  The  printer’s  case  was 
continued  in  District  Court.  Search  has 
lieen  futile  to  date  for  the  gunman  who 
fired  two  shots  into  the  proofroom  of 
the  Springfield  Republican,  Sundai 
night.  The  bullets,  of  small  caliber,  ap¬ 
parently  were  fired  from  a  distance  for 
they  dropped  spent  after  breaking  tk 
glass.  None  of  the  proofroom  employe 
were  injured. 

Some  hours  afterward,  W.  T.  Bonney, 
Republican  reporter,  found  the  engine  of  j 
his  automobile  had  been  put  oat  of 
commission  with  sand.  : 


ASKS  A.  T.  A  T.  PROBE 

Coast  Newspaper  Group  Pretsst 
Duoliciatioii  of  Services 

Protesting  against  “unnecessary  dup¬ 
lication”  required  for  news  service  bt 
telephone,  publishers  of  the  .Allieii 
Sacramento  Valley  Newspapers  passed 
a  resolution  recently  asking  Congress  to 
include  the  Pacific  Coast  and  particu¬ 
larly  California  in  the  investigation  of 
the  American  Telephone  &  Telegrapi: 
Company  and  its  affiliates. 

President  Horace  Thomas  of  tk 
Marysville  and  Yuba  City  (Cal.)  Ap¬ 
peal-Democrat  appointed  Dan  Beebe  of 
the  Oroville  Mercury-Register  head  of 
the  wire  service  committee.  It  was  sug¬ 
gested  that  the  California  Newspape 
Publishers’  Association  be  asked  for  ak 
in  presenting  the  Washington  appeal 

The  resolution,  copies  of  which  wen 
sent  to  Congressmen  representing  tk 
Sacramento  Valley,  stated  that  the  as¬ 
sociation  members  “are  leasing  tele 
phone  equipment  of  the  Pacific  Tele 
phone  and  Teleraph  Company  for  two 
services,  those  of  the  United  Press  and 
the  Valley  News  Alliance”  and  that  “tk 
P.  T.  and  T.  requires  duplicate  equip¬ 
ment,  although  one  set  of  equipment  o 
each  office  would  serve  the  purpose.’ 

WOOLARD  MOVED  UP 

(Special  to  Editor  &  Publisher) 

Los  .-^NGEi.ES,  July  9 — Effective  July 
11,  Warden  Woolard,  city  editor  of  tk 
Los  Angeles  Examiner,  became  day 
managing  editor  of  the  paper.  Wool¬ 
ard  succeeds  Jack  Cairns,  who  has  re 
signed  after  holding  the  position  several 
years. 

R.  N.  HAINS  ACQUIRES  DAILY 

Rosier  N.  Hains  acquired  full  control 
of  the  Marshall  (Mo.)  Daily  Democrat- 
News,  July  1  with  the  purchase  of  the 
one-eighth  interest  in  the  daily  owned  by 
George  T.  Duggins.  Randall  K.  Haim 
who  was  graduated  from  a  journal!^ 
school  this  spring,  will  be  associated 
with  his  father. 
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PRESS-OWNED  STATIONS  ORGANIZED 

National  Association  of  Broadcasters  Makes  Progress  Toward  Market  Practice  Standardizations, 
Agency  Recognition  System,  With  Further  Investigation  of  Latter 


{By  telegraph  to  Editor  St  Publisher) 

DEW’EK,  Colo.,  July  10 — Although 
torn  by  conHicting  group  interests 
jnd  factional  feuds,  the  National  Asso- 
■iation  of  broadcasters  concluded  its 
•Hirteenth  annual  convention  here  today 
jfter  achieving  considerable  progress  to¬ 
ward  national  standardization  of  mar¬ 
keting  practises.  Representatives  of 
newspaper-owned  radio  stations  voted 
to  form  their  own  subsidiary  section  of 
NAB. 

Creation  of  a  bureau  of  agency  recog¬ 
nition  was  authorized  on  the  condition 
that  the  cost  of  its  first  year  of  opera¬ 
tion  is  underwritten  by  stations  pro¬ 
posing  to  use  the  service,  and  a  com- 
nittee  of  five  was  appointed  to  study 
what  is  pertinent  information  for  adver¬ 
tising  agencies  who  are  buyers  of  radio 
time,  and  to  invite  discussions  with 
reprwentatives  of  the  .American  .Asso¬ 
ciation  of  Advertising  .Agencies  and  the 
.\ssociation  of  National  Advertisers 
with  the  view  of  setting  up  such  a 
bureau  for  the  broadcasting  industry. 

report  presenting  plans  for  setting 
up  the  agency  recognition  system  re¬ 
vealed  that  75  per  cent  of  all  stations 
had  expressed  themselves  as  being  un¬ 
qualifiedly  in  favor  of  such  a  bureau. 

The  proposed  bureau  of  agency  recog¬ 
nition  will  be  modeled  after  a  similar 
newspaper  organization,  and  James  W. 
Baldwin  of  Washington,  D.  C.,  newly 
appointed  managing  director  of  NAB, 
was  given  power  to  act  if  necessary 
funds  are  subscribed.  The  first  year’s 
figure  was  estimated  at  $16,000. 

The  proposed  agency  to  authenticate 
station  information  contemplates  a  sta¬ 
tistical  survey  of  each  station’s  territory 
purchasing  power  and  radio  coverage 
for  advertising.  Details  of  this  proposal 
were  carefully  withheld  by  the  officials 
in  charge,  if  they  were  prepared. 

.A  meeting  of  member  stations  of  the 
N’AB  which  are  owned  and  operated  by 
newspapers,  met  Monday  evening  as 
part  of  the  convention  schedule.  Of 
the  77  stations  so  owned  and  holding 
membership  in  NAB,  42  were  present. 

By  unanimous  action,  the  group  was 
organized  as  a  section  of  the  NAB,  sim¬ 
ilar  to  other  NAB  sections,  as  these 
stations  share  problems  not  common  to 
general  membership.  The  group  named 
Walter  Damm  of  WTMJ,  Mihvaukee 
Journal;  Dean  Fitzer,  WDAF,  Kansas 
City  Star,  and  Lambdin  Kay,  WSB, 
Athnta  Journal,  to  devise  a  plan  of  ac- 
tivitj'  which  in  no  way  is  to  conflict  with 
the  purposes  and  policies  of  N.AB. 

There  was  some  talk  at  the  conven¬ 
tion  that  this  move  on  the  part  of  the 
newspaper-owned  station  managers  was 
the  result  of  feeling  by  many  members 
that  newspaper  affiliation  has  enabled 
these  stations  to  make  greater  progress 
than  achieved  so  far  by  other  stations 
because  of  the  press-owned  transmitters 
have  at  their  command  the  more  exten¬ 
sive  facilities  of  their  parent  newspa¬ 
pers.  Some  said  that  the  newspaper 
radio  section  has  been  able  to  command 
greater  advertising  preference,  and  that 
this  was  one  reason  for  the  sub-organi¬ 
zation  under  the  NAB. 

Mr.  Damm  disclosed  he  was  working 
on  plan  of  organizing  the  newspaper 
section  and  will  submit  it  to  his  two 
committee  incmliers  within  a  week.  If 
approved,  it  then  would  be  submitted  to 
the  42  attending  the  preliminary  session 
jwe  and  organization  meeting  would 
w  called  in  a  central  location.  Mr. 
l«mm  and  associates  insisted  there  have 
wn  no  discussions  whatever  as  vet  of 
the  setup. 

It  is  tentatively  proposed.  Editor  & 
Pvblisher  learned,  that  membership  in 
the  new  groi^  is  to  be  limited  to  mem- 
wrs  owned  ?1  per  cent  by  newspapers, 
but  the  "affiliated”  group  is  to  be  later 
admitted.  Final  organization  and 
•Beans  of  financing  it  will  be  determined 
later  by  Mr.  Damm’s  committee.  There 
*•11  be  no  voluntarv  contributions  as 


membership  fees  are  to  lie  accepted  and 
fixed  rate  of  payments  are  to  be  estab¬ 
lished. 

The  newspaper  radio  section  is  to 
have  own  organization  for  considering 
problems  peculiar  to  it,  but  when  such 
problems  are  in  conflict  with  NAB 
ixilicies,  then  the  section  is  to  be  sub¬ 
servient  to  NAB.  In  such  cases  as  the 
projiosed  establishment  by  NAB  of 
sort  of  an  audit  bureau  of  circulations 
to  authenticate  station  information,  de¬ 
termine  population,  purchasing  power, 
radio  coverage,  etc.,  of  territories 
served  by  certain  stations,  the  newspaper 
section  is  thought  likely  to  object  to  its 
funds  being  used  for  such  purposes  by 
NAB  because  .such  information  is  al¬ 
ready  available  through  newspaper  affli- 
ations. 

It  was  emphasized,  however,  that  the 
newspaper  radio  section  is  not  to  go 
counter  to  the  NAB,  and  in  case  of  a 
conflict  in  policies,  the  newspaper  section 
will  submit  its  report  and  recommenda¬ 
tions  to  the  board  directors  of  the  NAB, 
and  govern  itself  by  the  Board’s  deci¬ 
sion.  The  section  will,  some  say,  op¬ 
pose  being  assessed  for  the  proposed 
establishment  of  an  agency  by  NAB  to 
act  as  a  medium  between  radio  and  ad¬ 
vertisers,  empowered  to  authenticate 
claims  and  information  of-  stations  and 
responsibility  of  advertising  agencies. 

The  matter  of  newscasting  was  not 
scheduled  as  a  convention  topic  and 
there  was  no  informal  talk.  To  quote 
Philip  G.  Loucks  of  Washington,  D.  C., 
retiring  managing  director,  “There  is  no 
battle  between  radio  and  the  press  as 
far  as  radio  is  concerned.  Radio  has 
got  what  it  wants,  so  if  there  is  any 
fight,  it  will  be  up  to  press  to  bring  it 
on.  In  fact,  the  issue  is  dead  except 
for  the  hobby-horse  riding  of  Editor  & 
Publisher  and  E.  H.  Harris.” 

Bare  mention  was  made  in  the  legisla¬ 
tive  report  on  the  Associated  Press  vs. 
KVOS  case  involving  news  ownership, 
although  it  states,  “since  news  broad¬ 
casting  is  becoming  increasingly  popular 
and  important,  final  determination  of  the 
law  as  to  property  rights  in  news  is 


eagerly  desired  by  the  entire  broadcast¬ 
ing  industry.” 

The  controversy  over  performing  fees 
charged  by  the  .American  Society  of 
Composers,  Authors  and  Publishers, 
storm  center  of  the  convention,  ended 
with  the  matter  left  up  to  the  individual 
stations,  which  probably  means  they  will 
sign  the  contested  5-year  extended  con¬ 
tracts  on  the  present  basis. 

Leo  Fitzpatrick,  WJR,  Detroit,  Father 
Coughlin’s  announcer,  was  elected  pres¬ 
ident;  C.  W.  Myers,  KOIN,  Portland, 
Dre.,  first  vice-president;  Edward  Al¬ 
len,  WLVA,  Lynchburg,  Va.,  second 
vice-president;  1.  D.  Levy,  WCAU, 
treasurer,  and  the  following  directors: 
J.  O.  Maland,  WHO,  Des  Moines,  la.; 
Thomas  Symonds,  KFPX,  Spokane, 
Wash.;  Ralj^  Brunton,  KJBS,  San 
Francisco;  Edwin  W.  Craig,  WSM, 
Nashville ;  W.  W.  Gedge,  WMBC,  De¬ 
troit,  and  Gardner  Cowles,  Jr.,  KSO, 
Des  Moines,  was  elected  to  an  unex¬ 
pired  term. 

Mr.  Levy,  treasurer  of  the  copyright 
fund  of  the  NAB,  crux  of  the  ASCAP 
issue,  was  nominated  from  the  floor  for 
the  office  of  treasurer  in  place  of  John 
Shepard  III,  who  would  have  been  ad¬ 
vanced  in  the  list  of  nominations  for  the 
office  of  vice-president,  Mr.  Cowles 
having  volunteered  to  withdraw.  Fac¬ 
tions  in  support  of  Mr.  Levy,  who  has 
vigorously  urged  against  any  action  that 
might  jeopardize  the  federal  anti-trust 
suit  against  ASC.AP,  presented  his 
name  in  nomination  to  “vindidate  or  re¬ 
pudiate  the  action  of  the  NAB  Board  in 
reference  to  .ASCAP.” 

.Anning  S.  Prall,  chairman  of  the 
I'ederal  Communications  Commission, 
addressed  the  convention  Monday,  out¬ 
lining  the  aims  of  the  FCC  in  regard 
to  radio  advertising. 

“.As  you  are  probably  aware,”  he  said, 
“we  have  injected  a  bit  of  New  Deal  in 
radio  during  the  past  few  months,  and 
from  where  we  sit  in  Washington  it  is 
very  apparent,  to  say  the  least,  that 
you  are  interested  in  our  desire,  or, 
may  I  make  it  a  little  stronger  and  say, 
our  determination  to  free  the  air  of 


“MORE  TO  KUM” 

By  Eldith  Bristol 
Women’s  Elditor 
San  Francisco  Call  Bulletin 

1.  HAPPY  LANDING. 

Alone,  across  the  Pacific’s  trackless  waters, 
America’s  First  Lady  of  the  Air 
Had  made  her  flight. 

Worn,  heavy  with  consuming  weariness. 

She  landed  her  plane — 

And  the  tumultuous  crowd  closed  in. 

Police  stood  ready  to  safeguard  her  passage 
Through  the  uproar  of  the  throng 
To  rest. 

Even  the  reporters,  eagerly  waiting 
Their  golden  seconds  with  the  flyer. 

Were  pushed  back  by  the  police. 

One  voice— a  girl’s— lifted  shrill 

Above  the  deafening  hurrah’s  of  the  crowd; 

“Won’t  you  talk  to  us  now? 

We’re  right  under  our  deadline-  ” 

The  gay,  gamin  smile  flashed 
Across  a  grimy  face.  A  small  hand. 

Stiff  with  eighteen  hours  at  the  control. 

Pushed  back  the  wayward  lock  of  hair 
From  her  forehead. 

In  spite  of  hunger,  exhaustion. 

Lack  of  sleep,  gallantly  the  aviatrix  called  back; 

“Come  on,  friends,  what  is  it  you  want  to  ask  me? 
I  know  how  important  deadlines  are!” 


objectionable  programs  and  strengthen 
friendly  radio  reception  in  the  American 
home. 

“While  our  actions  may  have  ap¬ 
peared  drastic,  I  believe  all  of  you  will 
agree  that  even  at  this  early  stage  much 
good  has  been  accomplished.” 

“Particularly  gratifying  to  us,”  he 
said,  “has  been  the  leadership  of  the 
nation-wide  networks.  Because  of 
their  greater  stakes  in  the  broadcasting 
industry,  it  was  only  logical  to  expect 
them  to  be  the  bell-wethers.  They 
have  responded  admirably,  and  we  hope 
they  will  continue  to  lead  the  way  in 
this  sensible  self-regulation  movement. 
Otherwise,  there  is  a  strong  possibility 
that  Congress  itself  will  step  in  and 
take  a  hand,  and  iierhaps  write  in  ther 
law  program  restrictions  with  which 
stations  will  be  forced  to  comply.  This 
would  Ite  unfortunate,  particularly  when 
the  result  can  be  accomplished  without 

•t-  .  . 

“It  can  be  said  that  the  Commission 
has  not  and  does  not  intend  to  prohibit 
the  advertising  of  any  and  all  medical 
products  over  the  air.  It  does  not  have 
the  power  to  do  so,  as  you  well  know, 
liecause  it  can  exercise  no  censorship 
whatever  over  programs.  If  a  product 
in  the  first  instance  is  legitimate,  and 
if  it  is  advertised  in  good  taste  without 
false  or  deceptive  statement,  then  there 
is  no  reason  why  the  account  cannot 
be  accepted  by  the  station.  But  the 
broadcaster  must  be  the  judge.  If  he 
is  incapable  of  judging,  then  we  must 
assume  that  he  is  not  the  proper  person 
to  hold  a  broadcasting  license.” 

Delving  into  the  problems  occasioned 
by  greater  newscasting,  Mr.  Prall  called 
the  broadcaster  of  today  the  “editor  of 
the  air.” 

“Like  the  editor  of  the  press  he  has 
a  distinct  responsibility  to  his  auditors, 
he  said.  “The  responsibility  of  the 
editor  of  the  air  even  transcends  that 
of  his  more  experienced  brother,  because 
he  must  comply  with  the  mandate  of 
serving  public  interest,  convenience  and 
necessity’  in  everything  he  ‘publishes 
by  means  of  his  transmitter.  His  broad¬ 
casting  franchise  is  contingent  upon 
that.  Moreover,  the  editor  of  the  air 
is  decidedly  limited  to  the  amount  of 
‘news’  he  can  publish  for  the  informa¬ 
tion.  edification  and  enlightenment  of 
his  listeners.  There  are  only  so  many 
hours  in  the  day  and  he  must  offer  his 
listeners  a  balanced  menu.  He  cannot 
add  pages  to  the  newspaper  of  the  air. 

"This  editor  of  the  air  analogy  is  be¬ 
coming  more  and  more  striking  these 
days.  As  I  turn  the  dial  of  my  radio, 
I  find  that  news  reports  consume  in¬ 
finitely  more  time  than  they  did  only 
a  few  short  months  ago. 

“Broadcasters,  as  they  become  more 
alive  to  their  editorial  responsibility,  I 
believe,  will  soon  find  themselves  estab¬ 
lishing  editorial  standards.  By  that  I 
do  not  mean  that  they  will  identify 
themselves  with  politics,  for  that  would 
be  wrong  and  deplorable.  It  is  my  view 
that  they  will  become  more  intimately 
identified  with  the  civic  activities  ot 
their  communities,  that  there  will  be 
more  forums  on  the  air,  and  that  they 
will  awaken  the  interest  of  their  listen¬ 
ers  in  an  entirely  new  sphere  of  editorial 
activity.  The  station  will  then  become 
a  vastly  more  important  entity  in 
affairs  of  its  own  city  or  town,”  Mr. 
Prall  forecast. 

In  his  report,  -Arthur  B.  Church, 
chairman  of  the  NAB  commercial  com¬ 
mittee  said  that  “both  the  -A.AA.A  and 
the  .AN. A  have  been  informed  of  the 
willingness  of  the  broadcasters  to  co¬ 
operate  with  them  in  the  creation  of 
such  a  (marketing  survey)  bureau,  and 
numerous  discussions  have  lieen  held 
with  representatives  of  these  organiza¬ 
tions  looking  toward  the  accomplish¬ 
ment  of  this  end.”  Mr.  Church  also 
(Continued  on  page  40) 
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DAILY’S  CAMPAIGN  AGAINST  GRAFT 
BRINGS  23  INDICTMENTS 


Cedar  Rapids  Gazette  Expose  Involves  Iowa’s  Attorney  General, 
Who  Is  Charged,  With  His  Assistant,  of  “Conspiracy 
to  Operate  Gambling  Houses  and  Devices” 


(Special  to  Editor  &  Publisher) 

CEDAR  RAPIDS,  la.,  July  9— 
Charges  made  by  the  Cedar  Rapids 
Gazette  last  April  2  to  a  legislative  in¬ 
vestigating  com¬ 


mittee  that  a  vic¬ 
ious  graft  setup 
for  the  protection 
of  gambling  and 
liquor  law  viola¬ 
tions  in  Wood¬ 
bury  County  ex¬ 
tended  to  the 
state  house  at 
Des  Moines  re¬ 
sulted  last  week 
in  the  indictment 
by  the  Woodbur>’ 
County  grand 
jury  at  Sioux 
City  of  Iowa’s  at¬ 
torney  general,  Edward  L.  O’Connor, 


\'er£ne  Marshall 


Walter  Maley,  first  assistant  attorney 
general,  and  21  others. 

O’Connor  and  Maley  were  charged 
in  the  indictment  with  “conspiracy  to 
operate  gambling  houses  and  gambling 
devices  in  Woodbury  County  and  else¬ 
where  in  Iowa.’’ 

Included  in  those  indicted  with  the 
attorney  general  and  his  first  assistant 
was  Joe  Gagen  who,  the  Gazette 
charg^,  was  the  go-between  for  the 
state-wide  gambling  syndicate  and  the 
attorney  general’s  office. 

The  investigation  at  Sioux  City  was 
but  one  phase  of  the  Gazette’s  campaign 
against  corruptionists  and  chiselers, 
grafters  and  crooks  in  public  office. 
Other  phases  of  the  probe  were  being 
carried  on  elsewhere  in  the  state. 

Spearhead  of  the  campaign  was  Verne 
Marshall,  editor  of  the  Gazette,  who  di¬ 
rected  the  investigation.  He  dug  up  evi¬ 
dence  for  county  attorneys  and  special 
prosecutors ;  he  interviewed  countless 
potential  witnesses,  got  their  stories,  lined 
up  much  of  the  evidence,  testified  be¬ 
fore  the  grand  jury,  scored  exclusive 
news  beats  for  the  Gazette,  and  in  be¬ 
tween  times  wrote  stinging  page  one  edi¬ 
torials  lambasting  the  corruptionists  and 
calling  on  the  duly  constituted  state  and 
county  officials  to  do  their  duty  and 
clean  up  the  situation. 

The  Gazette  has  conducted  other  cam¬ 
paigns  for  official  decency  and  integrity 
in  office,  but  this  was  by  far  the  tough¬ 
est,  Mr.  Marshall  declared.  Thousands 
of  dollars  were  spent  by  the  Gazette  in 
the  investigation,  which  extended  into 
many  counties  in  Iowa.  Information 
was  sought  in  four  different  states.  Five 
special  investigators  and  two  auditors 
were  employed. 

The  Gazette’s  campaign  had  no  poli- 
cal  motive,  Mr.  Marshall  emphasized. 
The  Gazette  is  strictly  independent  poli¬ 
tically.  It  supported*  the  candidacy  of 
Governor  Clyde  L.  Herring,  head  of 
the  present  administration  and  Iowa’s 
first  democratic  governor  in  half  a  cen¬ 
tury. 

While  the  grand  jury  at  Sioux  City 
was  probing  the  Gazette’s  charges  of  a 
state-wide  payoff  system  for  the  pro¬ 
tection  of  gambling  and  liquor  viola¬ 
tions,  grand  jurors  at  Des  Moines,  in 
Polk  County,  were  probing  the  news¬ 
paper’s  charges  of  widespread  graft  in 
the  collection  of  contributions  from  per¬ 
sons  and  firms  doing  business  w’ith  the 
state  for  the  so-call^  “campaign  fund’’ 
of  the  democratic  party  in  Iowa,  and 
of  graft  in  state  liquor  commission  pur¬ 
chases. 

The  Polk  grand  jury  in  an  early 
report,  after  the  submission  of  evidence 


Gazette’s  probe.  Others  to  date  are 
those  of : 

Harold  M.  Cooper  as  chairman  of 
the  state  liquor  commission ;  Max  Duck¬ 
worth  as  county  attorney  of  Woodbury 
County,  after  he  had  been  suspend^ 
from  office  and  after  the  Gazette’s  edi¬ 
tor,  in  a  signed  story,  had  revealed  that 
Duckworth  had  confessed  (to  the  edi¬ 
tor)  his  share  in  the  Woodbury  County 
graft  payoff  was  ^00  a  month  and 
that  high  state  officials  were  involved; 
Henry  C.  Kuhlmann,  as  commissioner 
of  public  safety  at  Sioux  City  on  the 
fifth  day  of  his  ouster  trial,  and  John 
McKenna  as  chief  of  police  at  Sioux 
City. 

The  Gazette  obtained  and  published 
exclusive  photostats  of  records  and  let¬ 
ters  substantiating  the  newspaper’s 
charges  of  a  state-wide  slot  machine 
protection  setup.  One  of  these  letters 
revealed  that  at  least  one  slot  machine 
company  in  December,  1932,  only  a 
month  after  the  election  of  tlie  demo¬ 
cratic  administration  in  Iowa,  had  a 
“fixed  deal”  with  the  “new  adminis¬ 
tration’’  whereby  there  would  be  no 
state  interference. 

In  one  exclusive  story  the  Gazette  edi¬ 
tor  quoted  the  county  attorney  of  Poca¬ 
hontas  County  as  revealing  he  had  been 
informed  by  a  slot  machine  operator 
of  a  well-organized  tip-off  system 
against  raids  on  operators  who  were  re¬ 
putedly  paying  for  protection.  This  at¬ 
torney  said  he  had  been  told  by  the 
slot  operator  that  Joe  Gagen  was  the 
tip-off  man  in  Des  Moines  and  that 
Gagen  obtained  his  information  directly 
from  the  attorney  general’s  office. 

The  Polk  County  grand  jury  recessed 
until  Aug.  5,  but  in  the  meantime  ac- 
countaints  are  going  over  the  sub- 
IKienaed  bank  records  of  Governor  Her¬ 
ring,  Lieut.  Gov.  Nels  Kraschel,  Eu¬ 
gene  J.  Feuling  and  Frank  Comfort, 
Des  Moines  attorney  and  prominent 
democrat. 

Verne  Marshall  is  known  as  a  fight¬ 
ing  newspaperman,  but  he  doesn’t  like 
the  term  crusader.  “Why  should  a 
newspaperman  who  tries  to  get  the  facts 
about  political  or  any  other  kind  of 
crookedness  be  called  a  crusader?’’  he 
asks.  “What  are  newspapers  and  news- 
liapermen  for  if  it  is  not  their  duty  to 
put  facts  before  their  readers?’’ 

Mr.  Marshall  began  his  career  as  a 
reporter  on  the  old  Cedar  Rapids  Re¬ 
publican  in  1908.  Later  he  was  a  re¬ 
porter  and  city  editor  of  the  Sioux  City 
Journal  and  a  reporter  for  the  Minne¬ 
apolis  Trilmnc.  He  returned  to  Cedar 
Rapids  in  1914  as  managing  editor  of 
the  Gazette,  of  which  his  father,  Harry 
L,  Marshall,  was  editor  and  one  of  the 
publishers.  He  gave  up  new'spaper 
work  temporarily  for  war  service,  first 
as  an  ambulance  driver  in  the  French 
army  at  Verdun  in  1916,  later  as  a 
private  who  advanced  to  first  lieutenant 
in  the  American  army.  He  returned 
to  the  Gazette  after  the  war,  became 
editor  of  that  newspaper  after  the  death 
of  his  father,  March  16,  1932. 


APPOINTED  BY  N.  Y.  MIRROR 

Warren  Kelly  has  been  appointed 
local  advertising  manager  of  the  .Vctc' 
York  Mirror.  For  the  past  two  v-ears 
Mr.  Kelly  has  been  in  the  national 
advertising  department  of  the  Mirror. 
Prior  to  that  he  was  president  of  Kelly, 
Spline  &  Watkins,  Inc.,  New  York  ad¬ 
vertising  agency ;  local  advertising  man¬ 
ager  of  the  Boston  American;  New 
England  manager  of  Hcarst’s  Interna- 


EDITOR  &  PUBLISHER 
CALENDAR 

July  18-19 — New  York  Asso¬ 
ciated  Dailies,  summer  meeting, 
Hudson,  N.  Y. 

July  19 — Virginia  Press  Asso¬ 
ciation,  midsummer  convention, 
Biltmore  Hotel,  New  York  City. 

July  19-20 — Interstate  Advertis¬ 
ing  Managers’  Association,  sum¬ 
mer  convention,  Hazleton,  Pa. 

Aug.  2-3 — Indiana  State  Repub¬ 
lican  Editorial  Association,  mid¬ 
summer  meeting.  Lake  Wawasee, 
Ind. 

Aug.  8-10 — Indiana  Democratic 
Editorial  Association,  midsum¬ 
mer  meeting,  French  Lick,  Ind. 


7,000  SAN  FRANCISCO 
DEALERS  FORM  CODE 


VolunUrily  Pledge  Fair,  TratBj 
Advertising,  No  Lots  Leaded 
Maintenance  of  Wagesaad 
Working  Conditions 


NEW  PEAK  REPORTED 
IN  HOUSING  LINAGE 


301  .Special  Seirtions,  with  1.919,330 
Lines  of  Paid  Space,  Published 
in  Week  Ending  June  21, 

Says  F.H.A. 


man,  on  a  charge  of  failing  to  report 
campaign  fund  receipts  and  expendi¬ 
tures  to  the  secretary  of  state’s  office. 

Feuling  quickly  pW  guilty,  was  as¬ 
sessed  a  fine  of  $500,  paid  it,  and  a  few 
weeks  later  resigned  the  party  chair¬ 
manship.  Feuling’s  resignation  was  not 
the  first,  however,  as  a  result  of  the 


(Special  to  Editor  &  Publisher) 

WASHiNirroN,  D.  C.,  July  7A  new 
peak  in  newspaper  better  housing  ad¬ 
vertising  linage  was  reached  for  the 
week  ending  June  21,  it  was  announced 
by  the  Federal  Housing  Administration. 

The  new  high  peak  exceeded  gains 
recorded  in  any  comjjarable  jieriod 
since  the  inauguration  of  the  housing 
program  in  August,  1934. 

.-V  checkup  revealed  301  special  sec¬ 
tions  on  better  housing  appeared  in 
newspapers  throughout  the  country  that 
week  as  compared  with  185  sections  the 
week  ending  June  14. 

The  housing  linage  over  the  nation 
that  week  was  ut>  109  per  cent;  1.919,330 
lines  as  compared  with  920,495  the  week 
before. 

Since  the  better  housing  program  was 
started  on  -Aug.  15  of  last  year,  47.367,- 
341  agate  lines  of  advertising  have  ap¬ 
peared  in  7.589  special  housing  sections 
of  1,85()  newspajiers,  the  sections  rang¬ 
ing  from  one  to  64  pages  in  size. 

On  the  basis  of  10  cents  a  line  for 
daily  papers,  the  61.39  per  cent  of  the 
linage  which  appeared  in  daily  papers 
represented  an  expenditure  of  $2,885,330. 
W  eekly  iiajiers  carried  the  remaining 
38. (il  jier  cent  and  at  a  general  average 
of  2  cents  a  line,  the  total  would  be 
$362,934. 

The  total  estimated  revenue  to  news¬ 
papers  from  advertising  tying-in  directly 
with  Better  Housing  programs  through 
June  28  was  $3,248,264. 

The  linage  represents  an  estimated 
total  of  34,970  pages  of  advertising  and 
news  copy.  The  benefits  derived  from 
extra  work  for  pressmen,  stereotypers 
and  compositors  in  terms  of  either  over¬ 
time  or  extra  man-power  were  placed  at 
174.850  man-hours,  with  an  increase  of 
$192,335  in  payroll.  This  was  based 
iin  hve  man-hours  jier  page  at  $1.10  per 
hour.  The  figure  of  five  man-hours 
per  page  was  set  by  the  International 
Tj-pographical  Union,  as  was  the  $1.10 
per  hour  cost,  arrived  at  by  a  cross¬ 
country  estimate. 

While  the  first  quarter  of  1935  showed 
an  increase  of  only  6.7  per  cent  over 
the  corresponding  period  of  1934  in  all 
retail  linage  classifications,  the  linage 
for  building  supplies  and  contractors 
showed  an  increase  of  66.6  per  cent, 
while  heating  and  plumbing  linage  was 
up  10.3  per  cent. 

The  linage  increase  of  the  building 
supplies  and  contractors  classification 
was  exceeded  only  by  retail  liquor  stores 
during  the  first  quarter  of  1935. 


Belief  that  a  voluntary  merchants’  » 
ganization  explained  and  iwpularizeH 
advertising  can  stabilize  v;ages,  hu« 
and  general  working  conditions  lies  J 
l-'nd  the  San  Francisco  Fair 
League,  which  more  than  7,000  nJ. 
chants  in  San  Francisco  liave  joini 

Members  of  the  League  have  ^ 
scribed  to  principles  dealing  with  wok- 
ers’  hours,  wages  and  conditions  oi 
labor,  advertising  and  trade  practiai 
They  also  agree  to  abide  by  the  orga. 
ization’s  by-laws  and  by  such  rates  ini 
regulations  as  sliall  be  adopted  by  g, 
division  of  retailing,  until  Dec  ii 
1935.’’  ■  ^ 

Ihe  advertising  clause  states: 

“I  agree  that  my  advertising  shall  b, 
truthful  and  in  the  spirit  of  Fair  Phj 
to  the  consumer  and  my  fellow  mtr. 
chants.’’ 

Trade  practices  also  are  dealt  within 
this  clause : 

"1  agree  that  I  shall  not  sdl,  as  a  loss 
leader,  my  merchandise  lielow  landtil 
cost,  except  to  meet  a  price  set  by 
my  competitor.’’ 

-Asked  about  the  purposes  of  li* 
League,  Will  Merrymian,  manager,  said 
it  was  a  voluntary  movement  with  no 
IKilitical  significance.  The  objective  is  in 
retain  the  same  general  working  condi. 
tions  prevailing  at  the  start  of  the  ytar, 
ho  said.  The  principles,  in  addition  to 
advertising  and  fair  play,  include  ac¬ 
ceptance  of  the  working  hours,  wages, 
child  labor  rules  and  rights  of  employes 
prevailing  at  the  lieginning  of  the  year, 
he  explained. 

Purposes  of  the  league  are  beig 
detailed  in  a  series  of  advertisemos 
appearing  in  the  four  metropolitak 
dailies  of  San  Francisco.  The  first 
copy  appeared  over  the  signature  dj 
28  prominent  merchant  associatioo. 
Much  of  the  newspaper  copy  has  beenk 
color,  with  red  and  "blue  tieing  used 

Official  endorsement  of  the  San  Fran¬ 
cisco  Board  of  Supervisors,  by  Edward 
A.  V'^andeleur,  president  of  the  Sta# 
Federation  of  I^bor,  Thomas  C 
Meagher,  president  of  the  Buildug 
Trades  (Council,  the  Chamber  of  Coo- 
merce,  the  Junior  Chamber  of  Cob- 
merce  and  other  individuals  and  groups, 
is  reported  for  the  League  by  Mr. 
Merryman.  Headquarters  have  b«a 
open^  in  offices  of  the  Retail  Me- 
chants’  Association,  451  California 
street. 

While  the  League’s  principles  art 
similar  in  general  to  expressed  aim 
for  retailers  of  the  NR  A,  offiddi 
shy  at  linking  the  two  movements.  Ob 
official  who  refused  to  permit  his  naar 
to  be  used  said: 

“Due  to  the  frame  of  mind  of  tk 
American  people  the  NRA  is  not  a  par. 
of  our  thinking.  We  believe  more  cai 
be  accomplished  by  a  voluntary  mote 
ment  than  by  compulsion.’’ 

Members  of  the  League  have  adoptd 
a  “Fair  Play’’  symbol  and  asks  the  pub 
lie  to  patronize  their  stores  in  prefet- 
ence  to  those  of  non-members.  M 
mittedly  the  success  of  the  movemrt 
rests  with  the  public. 


j  k  /-  -  1-  -  tiottal  magazine;  and  for  eight  years  in 

T  17  ^  Gazrtte,  indicted  Eugene  the  advertising  department  of  the  Conde 

J.  Feuling,  then  state  democratic  chair-  Nast  publications. 


CIRCULATORS  TO  MEET 

The  West  V'irginia  Circulation  Man¬ 
agers  Association  will  hold  its  quarterly 
meeting  at  Charleston.  July  14.  C.  W. 
Hahne,  Wheeling  News  and  Intelli¬ 
gencer,  is  president ;  Chester  H. 
Roberts,  (Tharleston  Gazette,  secretary. 
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E.  H.  MACKLIN  RETIRES 

J[.  W.  Dafoe,  editor-in-chief  of  the 
Winnipeg  Free  Press  has  been  named 
president  of  the  company  to  succeed  E. 
H.  Macklin,  who  retired  after  35  years 
association  with  the  daily,  according  to 
an  announcement  by  the  Free  Press 
directorate.  July  6.  Mr.  Macklin  who 
is  74  years  old,  was  formerly  presi¬ 
dent  and  general  manager,  but  resigned 
from  the  latter  several  months  ago.  He 
will  remain  as  a  director  of  the  com¬ 
pany.  Victor  Sifton  has  been  named 
general  manager  and  a  vice-president  of 
the  organization. 


PASSES  CONFIDENCE  BILL 

The  Illinois  State  Senate  on  June  3 
passed  H.  B.  1096  introduced  by  Repre 
senative  F.  W.  Lewis  of  the  Robiuoi 
(Ill.)  News,  which  provides  that  news¬ 
paper  reporters  when  testifying  befon 
courts,  grand  juries,  etc.,  are  not  tt 
be  forced  to  disclose  sources  of  infor 
mation.  The  measure  awaits  the  sig¬ 
nature  of  Gov.  Horner. 


W,  G.  VORPES  RETURN 

William  G.  Vorpe,  Sunday  and  mag^ 
zine  editor  of  the  Clercland 
Dealer,  and  Mrs.  Vorpe,  have  retunw 
from  a  three  weeks’  vacation  trip.  Mf 
\’orpe  was  one  of  the  eight  deleg^ 
from  the  local  Rotary  Club  to  attew 
the  international  convention  of  RoW' 
ians  in  Mexico  City 
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SOCIAUST  EDITOR  REVIEWS  LONG  CAREER 

/Abraham  Cahan,  Editor  of  Socialist  Jewish  Daily  Forward,  Marks  75th  Anniversary — Rose  From 
Lowly  Cigar  Worker  to  Aid  His  Race — Once  Was  a  Literary  Luminary 


BRAH.-\M  cahan,  who  rose 
\  trom  a  poor  Russian  Jewish  im- 
‘  rant  to  literary  fame  in  his  youth, 

5  then  took  up  his  life  work  in  build- 
a  the  Jewish  Daily  I'onvard,  now  one 
dthe  greatest  foreign-language  news- 
-Pffs  in  the  world,  was  75  years  old 
^7.  He  was  found  this  week  liard 
n  work  in  his  office  on  the  ninth  floor 
the  Forward  Building,  126  East 
{roadway,  in  the  heart  of  New  York’s 
ijwtr  east  side. 

Mr  Cahan  has  had  a  stormy,  pro- 
oiiive  career,  but  his  energies  are 
odiminished.  He  lias  no  thought  of 
^ring,  and  is  thinking  of  taking  on 
B  added  burden  of  work  by  writing  his 
ijtotiography  in  English.  He  has  al- 
^y  written  it  in  Yiddish— in  five 
roluines.  The  fiery  ambition  that  mo¬ 
tivated  him  in  his  youth  and  made  him 
1  well  known  Socialist  leader,  has  mel- 
bwed  with  the  passing  of  the  years, 
and  has  been  succeeded  by  a  realistic 
fhilosophy  of  life  and  manners. 

He  has  been  editor  of  the  Forward 
33  years,  and  is  still  the  motivating 
force  of  the  daily  in  every  sense  of 
the  word. 

Mr.  Cahan  landed  in  the  United 
States  when  he  was  22  years  old.  He 
bad  left  his  native  Russia  when  the 
Cur's  spies  had  identified  him  as  a 
Bfmhfr  of  a  revolutionary  circle,  and 
be  fled  to  save  his  life.  He  was  a 
graduate  of  a  Talmudical  academy  in 
Vilna. 

He  got  work  in  a  cigar  factory  in 
the  lower  east  side,  and  assiduously  set 
Hmseli  to  learn  the  English  language. 
By  1^  he  started  contributing  real¬ 
istic  articles  on  life  among  the  im¬ 
migrants  to  the  magazines.  In  1896 
he  wrote  a  novel  along  the  same  theme 
-“Yekl,”  which  was  widely  acclaimed 
and  read  William  Dean  Howells  took 
a  full  page  in  the  Neno  York  World  to 
praise  the  book — noting  a  kinship  in 
spirit  between  Cahan  and  Stephen 
Crane,  whose  “Red  Badge  of  Courage” 
was  just  then  being  recognized. 

From  the  beginning  of  his  career  in 
.Craerica  Mr.  Cahan  was  interested  in 
labor,  and  was  an  ardent  Socialist.  He 
is  credited  with  having  been  the  greatest 
force  in  the  unionization  of  Jewish 
workers  in  this  country,  and  is  said  to 
have  been  the  first  to  have  addressed 
Jewish  workers  in  their  own  idiom. 

It  was  not  long  after  he  had  landed 
here  when  he  became  editor  of  a 
Jewish  Socialist  organ,  the  Arbeiter 
Zeilung.  The  late  Morris  Hillquit  was 
business  manager.  He  had  also  done 
some  work  on  the  New  York  Sun, 
under  Charles  A.  Dana,  and  other 
newspapers. 

He  became  the  first  editor  of  the 
Forw-ard  in  1897,  a  year  after  his 
“Yekl”  had  been  published,  but  he 
didn't  stay  there  very  long. 

“When  we  began”  he  said,  “a  lot  of 
our  members  were  real  fanatics.  Good 
pei^le.  you  understand — they  gave  up 
their  bottom  dollars  to  get  the  paper 
started— but  they  didn’t  know  what  a 
wwspaper  was.  They  wanted  to  pub- 
a  tract,  something  like  ’The  Daily 
Worker’  is  now.  I  saw  right  away 
that  it  wouldn’t  work  out,  so  I  retired 
from  the  post.” 

‘Lincoln  Steffens  was  then  city  edi- 
of  the  Commercial  Advertiser,” 
Mr.  Cahan  reminisced.  “He  had  been 
attracted  by  ‘Yekl’  and  had  asked  me  to 
to  see  him.  We  had  a  I'sng  talk. 
Then  he  got  me  a  job  on  his  paper.  I 
covered  police  news  because  I  wanted  to 
life.  The  other  papers  in  town 
™ught  of  us  as  the  ‘kinvlergartcn’  be- 
cau>e  we  were  urged  to  write  our  stories 
in  our  own  way,  without  following 
specific  newspaper  style.  I  was  there 
for  five  years.” 

In  1902  the  Forward  asked  Mr. 
to  come  back.  The  paper  had 
^  declining,  and  was  barely  able  to 
bold  even  its  small  circulation  of  6,000 


By  JOHN  W.  PERRY 


or  so.  Mr.  Cahan  agreed  to  return  on 
the  condition  that  he  be  given  free  rein 
to  run  the  paper  as  he  saw  fit.  After 
some  time,  and  in  desperation,  his  col¬ 
leagues  acceded  to  his  demands,  and 
Mr.  Cahan  went  into  action. 

"Those  were  turbulent  days,”  he  said. 
“I  insisted  on  having  news  on  the  front 
page  and  editorials  on  the  editorial 


Abraham  Cahan 


page.  Some  of  the  Ixiard  were  so 
ardent  for  the  Socialist  cause  that  they 
insisted  on  running  long,  dry  political 
discourses.  We  were  all  of  us  a  little 
bit  looney  in  those  days,  and  we  used 
to  sit  up  all  night  arguing  and  harangu¬ 
ing  atjout  my  plan. 

“We  went  out  after  human  interest 
stuff  and  played  it  up.  We  started  a 
sports  page  (What  a  hullabaloo  that 
raised!)  We  made  the  paper  as  lively 
as  possible,  and  made  a  complete  met- 
am'-rphosis  from  the  dry  political  tract 
it  originally  was  ” 

As  a  result,  Mr.  Cahan  remembered, 
circulation  began  to  rise,  steadily  and 
appreciably.  The  I'orward  became  a 
part  of  the  Jewish  life  in  New  York. 

“People  liked  our  paper  and  read  it,” 
the  editor  said.  “I  can  remember  one 
story  I  got  about  an  Italian  barber 
down  tjn  Become  Street  who  fell  in 
love  with  a  Jewish  girl.  She  was  very 
pretty  and  he  was  just  crazy  for  her. 
But  her  mother  was  religious  and 
wouldn’t  hear  of  it.  Finally  the 
mother  gave  in  and  said  they  could  be 
married,  but  the  barber  would  have  to 
become  a  Jew.  And  then  the  old  lady 
mac  e  him  learn  Hebrew  and  pray  every 
morning  with  a  cap  on  his  head.  They 
were  living  there,  and  the  poor  man 
couldn’t  get  his  breakfast  until  he 
tjrayed. 

"But  here  was  the  worst.  The  girl 
had  a  brother  named  Joe,  who  was  born 
here  in  America,  and  he  didn’t  have  to 
I)ray.  Finally  the  barber  said,  ‘Why 
doesn't  Joe  have  to  pray  before  break¬ 
fast?’  And  the  old  lady  said.  ‘He’s  a 
Jew.  I  know  he’s  a  Jew.  You  got  to 
prove  it.’  'That  made  a  great  stir  when 
we  printed  it.  Some  people  were 
shocked  at  reading  such  a  story  in  a 
Socialist  paper,  but  people  talked  about 
it  and  it  brought  us  readers.” 

The  Forward’s  circulation  reached  a 
T^ak  of  200,000,  Mr.  Cahan  said,  but 
like  other  newspapers,  has  receded 
somewhat  in  recent  years.  The  last 
A.B.C.  audit  showed  a  circulation  of 
117.<X)0. 

“It  was  fascinating  work,”  Mr.  Cahan 
said,  recalling  the  early  days  of  his 
editorship.  “You  see  the  immigrant 
Jews  here  were  not  educated.  Most  of 
them  had  learned  to  read  the  Bible  in 
Hebrew,  but  they  were  ignorant  of 
geography  and  of  events  going  on 


around  them.  They  liked  the  Forward 
and  I  found  great  inspiration  in  teach¬ 
ing  them.  I  remember  I  started  a 
column  on  manners — how  to  conduct 
yourself.  I  knew  who  we  were  writing 
for  and  we  wrote  so  they  could  under¬ 
stand.” 

Mr.  Cahan  says  he  does  not  like 
propaganda  in  newspapers.  “Things 
should  speak  for  themselves,”  he  said. 
“The  first  thing  to  report  is  the  truth. 

I  notice  more  and  more  that  all  news¬ 
papers  give  the  i)reponderant  amount  of 
their  front  i)age  space  to  news  and  con¬ 
fine  their  own  views  to  the  editorial 
page. 

“The  European  idea  of  a  newspaper 
is  all  wrong.  When  I  go  to  Europe  I 
tell  my  journalistic  friends  our  con¬ 
ception  of  a  newspaper.  They  laugh 
sometimes  and  say  it  is  sensational,  and 
I  answer  them,  ‘But  it’s  a  newspaper.’ 

“The  Forward  is  a  party  paper,  but 
it  is  first  of  all  a  newspaper.  I  think 
that  party  affiliations  of  newspapers  are 
compatible  as  long  as  the  newspapers 
remember  their  primary  purpose.” 

Looking  back  over  his  career  Mr. 
Cahan  told  this  reporter  this  week  that 
if  he  had  it  all  to  do  over  again  he 
would  perhaps  choose  the  same  course — 
“except  I  might  have  given  more  at¬ 
tention  to  literary  work.” 

Newspaper  reporting  and  literary 
writing,  he  said,  are  completely  com¬ 
patible.  “If  the  reporter  has  his  eyes 
and  ears  open,  and  comprehends  what 
he  sees  he  can  get  great  literary  in¬ 
spiration  out  of  his  routine.”  he  said. 
“But  editing  a  paper  is  different.  It 
consumes  most  of  your  creative  energy. 
It  is  a  career  in  itself. 

Mr.  Cahan  was  asked  whether  he 
preferred  to  write  in  Yiddish  or  Eng¬ 
lish. 

“I  am  an  entirely  different  man  when 
I  write  in  English,”  he  answered.  “I 
like  the  English  language  because  it  is 
richer,  and  its  words  have  so  many 
shades  of  meaning.  Compared  with 
Yiddish,  the  English  language  is  like  a 
millionaire  compared  with  a  pauper. 
The  Yiddish,  however,  has  a  color  of 
its  own,  and  is  racy  and  expressive.” 

In  addition  to  “"Yekl”  Mr.  Cahan  has 
written  many  other  books,  both  in 
Yiddish  and  English.  He  has  contrib¬ 
uted  to  many  magazines. 

Of  the  present  economic  situation  in 
the  United  States  and  possible  further 
political  development  in  this  country, 
Mr.  Cahan  said  to  reporters : 

“Things  that  the  present  administra¬ 
tion  has  preached  are  taking  shape. 
Americans  begin  to  talk  socialism. 
When  I  was  young,  socialistic  ideas 
were  considered  as  dreams.  Now  you 
hear  them  from  our  most  renowned  re¬ 
presentatives  of  public  life.  What 
Roosevelt,  right  or  wrong,  tries  to  do 
is  nothing  but  the  natural  outcome,  the 
indication  that  things  cannot  be  left 
alone.  The  New  Deal  was  excellent  as 
far  as  it  went,  but  it  did  not  go  far 
enough.  It  will  come  up  again  because 
there  will  be  another  depression  sooner 
or  later.  Capitalism  spells  depression 
and  the  number  of  people  on  relief  is 
bound  to  grow. 

“It  is  possible  that  this  country  will 
work  its  way  into  socialism  without  a 
party.  But  there  probably  will  be  a 
third  party  and  it  will  be  the  greatest 
one.  Things  are  developing  in  that 
direction  and  a  progressive  spirit  is 
noticeable  all  over  the  country.” 

Mr.  Cahan  said  he  admired  Presi¬ 
dent  Roosevelt. 

“He  is  more  of  a  Socialist  than  he 
thinks,  perhaps,”  Mr.  Cahan  said.  “For 
our  part,  we  are  working  for  a  change 
to  a  better  organized  economic  system. 
Rut  we  are  willing  to  work  at  a  reason¬ 
able  rate.  We  aren’t  damn  fools.  We 
don’t  think  the  whole  building  can  be 
pulled  down  and  changed  over  night.” 


Mr.  Cahan  said  he  expects  to  take 
another  trip  to  Europe  next  year. 

"1  had  so  many  friends  in  the  Social 
Democratic  movement  in  Germany — and 
now  they  are  exiled  and  scattered.  It’s 
heartbreaking.  Some  of  them  are  in 
Prague,  some  in  Denmark,  quite  a 
center  of  them  in  Paris. 

"This  Hitler  business  has  never 
seemed  real  to  me — it  is  too  much  like 
a  nightmare.  I  always  loved  Germany 
and  considered  her  in  the  forefront  of 
the  highest  culture  and  progress.  She 
was  at  the  head  of  the  true  Socialist 
movement,  but  now  she  is  ruled  by  a 
dictatorship.  I  cannot  seem  to  get  it 
all  clear  in  my  mind.” 

A,P,  Sues  Nevada  Daily 
on  2-Year  Clause 

In  an  action  designed  to  uphold  an 
Associated  Press  membership  clause  '•e- 
quiring  payment  for  two  years  service 
upon  terminating  membership  in  the  or¬ 
ganization  without  two  years  notice,  the 
news  gathering  association  has  filed 
suit  against  publishers  of  the  Las  Vegas 
(Nev.)  Evening  Review- Journal.  The 
complaint  summons  F.  F.  Garside,  pub¬ 
lisher,  and  A.  E.  Cahlan,  editor,  ovyners 
of  the  paper,  to  a  hearing  in  the  Eighth 
Judicial  District  Court  of  Nevada,  set. 
for  July  12. 

Directors  of  the  .Associated  Press  re¬ 
fused  to  consent  to  a  withdrawal  of 
membership  sought  Jan.  8,  1934,  the 
complaint  states,  or  to  terminate  the 
membership  of  the  Las  Vegas  paper 
except  on  payment  for  104  weeks  of 
service.  Payment  of  the  amount  asked 
was  refused,  it  was  charged,  despite  an 
Associated  Press  by-law  provision  that 
“a  member  could  withdraw  from  mem¬ 
bership  only  upon  two  years  written 
notice  filed  with  the  Secretary  .  .  . 

and  upon  payment  of  all  assessments 
and  other  obligations  to  the  date  of 
such  withdrawal,  during  which  period 
of  two  years  said  member  should  con¬ 
tinue  to  receive  and  publish  the  news 
service  of  said  plaintiff  corporation, 
pay  assessments  as  specified  in  said  by¬ 
laws  and  in  all  respects  comply  there¬ 
with  ;  otherwise,  such  failure  should 
cause  such  membership  to  terminate  and 
the  assessments  for  said  period  of  two 
years  .  .  .  would  become  due  and 

payable  in  one  aggregate  sum,”  the  com¬ 
plaint  recites. 

The  complaint  cites  that  the  pub¬ 
lishers  signed  the  .Associated  Press  mem¬ 
bership  rolls  on  July  13,  1931,  and  paid 
their  assessments  to  and  including  Jan¬ 
uary  13,  1934.  The  defendants  are 
asked  to  pay  $2,483.25,  with  interest. 
Of  this  sum,  $2,402.40  is  asked  for  two 
years  service  at  $23.10  per  week,  while 
^0.85  is  asked  for  Associated  Press 
weekly  assessments  for  the  period  from 
January  13,  1934,  to  February  7,  1934, 
also  allegedly  due  the  news  association. 


WILLIAMS  DEAN  EMERITUS 

(Special  to  Editor  &’  Publisher) 
CoLUMBi.\,  Mo.,  July  7 — Dr.  Walter 
Williams,  who  retired  July  1  as  pres¬ 
ident  of  the  University  of  Missouri,  this 
week  was  named  dean  emeritus  of  the 
journalism  faculty  and  professor  emer¬ 
itus  of  history  and  principles  of  jour¬ 
nalism  by  the  e.xecutive  board  of  cura¬ 
tors.  Dr.  Williams  founded  the  school 
in  1908  and  has  been  its  dean  ever 
since. 


NEW  CAPITAL  PRESS  SERVICE 

Prescott  Dennett,  formerly  editor  of 
Intercity  News  Service,  has  announced 
the  inauguration  of  Columbia  Press 
Service  in  Washington.  D.  C.  Mr.  Den¬ 
nett  was  formerly  editor  of  the  Inter¬ 
city  News  Service  Washington  Bureau. 
Columbus  Press  Service  maintains  the 
staff  of  the  old  Intercity  News  Service 
Washington  bureau  and  is  located  in  the 
Bond  building. 


Editor  &  Publisher  for  July  13,  19  3  5 


TWO  MURDERS  LIFT  DETROIT  SALES,  New  v'„r 


rilVF  NF^VSP APFRMEN  HARD  GRIND  their  feet.”  Stevenson  handled  the  first  break 

Aggregate  Circulation*  RUe  275,000,  Partly  Attributed  to  Ba»e-  v 

®®  ®  •  *  «  .  A «  1  forenoon  at  last  told  Prosecutor  Dun-  at  Newark  airiwrt,  iwloted  by  JainM\ 

ball — Reporter’s  Experience  With  $80  Suit  Speeds  can  C.  McCrea  the  real  details  of  the  Piersol,  aviation  editor  of  the  N(»  I 

Identification  bringing  John  Carlisle,  of  theW 

.  _  As  s<K)n  as  she  left  the  prosecutor  s  staff,  and  two  detectives.  The  office 

(5/.r<-,«//oED.To*&  Publisher)  dispatched  reporters  and  photographers  j"  replaced  another  rej^rter  and  a  phofc,! 

¥  1  o  XT  .  1- *  w  \ir  “"‘1  pnoiograpners  jqJjJ  jjgtter  come  across  with  rapher  whom  the  News  originallvSt 

^  Newspapermen  to  Port  Wayne  by  auto.  jl,g  truth  inasmuch  as  jean  Miller  had  planned  to  send  with  Carlisle  but  *)» 

in  Detroit  this  week  are  going  Schweitzer  and  the  three  women  “cracked.”  He  had  just  finished  tell-  relinquished  their  places  when  it  n 
home  early  and  sleeping  late,  in  an  en-  were  returned  from  Fort  W'ayne  late  ing  McCrea  that  it  was  a  lie,  that  Jean  found  that  the  iwlice  officers  could  m 
deavor  to  recuperate  from  the  night  Saturday  night  and  it  wasn’t  until  4  never  would  "crack,"  when  Victor  get  a  regular  plane  to  New  York  in;i 
and.  day  siege  that  folmwed  the  break-  a.  m.  Sunday  that  detectives  had  fin-  lleresford.  of  the  News  staff,  entered  late  in  the  afternoon.  The  Times  dii. 
ing  of  two  major  murder  stories  within  ished  their  first  questioning  of  the  four  the  office  and  laid  before  them  a  News  patched  Vera  Brown  and  Ray  Ginml, 

.  •  ,  •  were  ready  to  make  an  announce-  extra  with  the  Miller  girl’s  confession,  with  two  photograjihers,  to  New  York 

At  the  same  time  circulation  man-  nient  to  the  rejKirters  who  had  lieen  Schweitzer  then  "broke”  and  by  shortly  in  a  chartered  plane.  Tlie  News  nsRi 
agers  are  _ rubbing  their  hands  as  they  waiting  all  night  for  it.  All  three  )«-  after  midnight  the  complete  story  had  the  Associated  Press  wirephoto  seni» 
total  up  increased  sales  that  accrued  jjers  had  finished  their  Sunday  morning  been  obtained  from  the  four.  for  its  art  coverage,  carrying  pictl]I^ 

during  that  time.  runs,  but  the  Times  sent  an  extra  into  No  .sooner  had  local  newspaper  men  taken  in  New  York  in  the  late  alw 


their  feet.” 


(Special  to  Editor  &  Publisher) 

Detroit,  July  8 — Newspapermen 
in  Detroit  this  week  are  going 
home  early  and  sleeping  late,  in  an  en¬ 
deavor  to  recuperate  from  the  night 
and  day  siege  that  followed  the  "break- 


dunng  that  time.  runs,  but  the  Times  sent  an  extra  into  No  .sooner  had  local  newspaper  men  taken  in  New  York  in  the  late  alw! 

_  During  the  hve  days  when  the  Dick-  the  streets.  written  the  “clean-up”  stories  Tuesday  ncxm  editions. 

inson  murder  and  the  Goodrich  arrest  Through  all  of  Sunday,  Sunday  night  and  heaved  a  sigh  of  relief  Wednesday  - 

stories  were  breaking  heavy,  the  sales  and  Monday  morning  Schweitzer  stuck  morning  at  the  prospect  of  a  normal  FILE  PULITZER  ESTATE  DATA 

of  the  Free  Press,  Neivs  and  Times  in-  steadfastly  to  his  numerous  lies  about  routine  again  when  a  flash  came  over  - 

creased  more  than  275,000  over  normal  the  crime  and  by  the  time  the  real  story  the  wires  from  New  Y’ork  that  Merton  Trusteei  Put  Residuary  Value  it 
for  that  period.  As  was  pointed  Out  by  ot  the  murder  was  obtained  Monday  Ward  Goodrich,  wanted  for  the  brutal  $5,585,729.39 

one  of  the  circulation  managers,  some  noon  the  local  news|ia()ermen  and  the  slaving  of  eleven-year-old  Lillian  Gal-  jup  residuarv  estate  of  the  late  k 

of  the  h^vy  increase  was  account^  for  ^  a  .  ~  ^  ^  .  - Pulitzer.'  newspaiier  publislr 

Cnme  solution  S  1. 

onto  the  heels  of  the  New  York  Y^-  Police  Chief  Tells  His  Colleagues  31,  1934,  in  an  accounting  filed  July  j  I 

kees  in  the  battle  for  the  .American  -,¥..¥.  .  ^  hv 

Ixfague  pennant.  But  most  of  the  in-  *  press  in  all  police  departments  would  be  “y  trustees. 

creaV^Tas  di  ^^7  two  murder  ATLANTIC  CIT^  July  10-News-  L  step  in  the  right  direction.  Certainly  ,  f  V93l"^^^^^^^ 

stories.  papers  have  begun  to  cooperate  it  would  fix  the  responsibility  and  make  $5,836,843  on  heb.  ^  1931,  when  the  la 

The  murder  of  Howard  Carter  Dick-  jaw  enforcement  agencies  but  still  tracing  and  stopping  leaks  more  easy.  u  j 

inson.  New  York  attorney  and  nephew  "ccasionally  hamper  the  law.  Chief  in  many  cases  subordinate  officers  give  residuary  estate  trust  is  entirtlT 

of  Chief  Justice  Charles  Evans  Hughes,  Colorado  confidential  information  to  newspaper-  iP^'’V*^'^°Thi*'Gsr'^icrountW 

on  June  27,  started  Detroit  newspaper-  ^Pr'nRs  (Colo.)  police  reported  at  the  men  with  the  hope  of  currying  favor,  J^ust. 

men  off  on  a  series  of  “news-breaks”  torty-second  annual  convention  of  the  with  little  thought  of  the  damage. 

that  kept  them  on  their  jobs  practically  b’ternational  Association  of  Chiefs  of  “Having  conferred  with  numerous 

24  hours  a  day  for  a  week.  Police.  ,  • ,  •  directing  heads  we  would  like  to  quote  8.  1930,  showed  that  $9,448,^5  had  1^ 

It  was  the  astuteness  of  a  newspaper-  „  ^i  the  \Veyerhauser  kidnapping  at  f,oni  a  letter  of  an  INS  bureau  man-  Pa>d 
man  that  aided  in  the  solving  of  the  T^acoma,  Harper  said,  some  of  the  ager.  T  think  complete  confidence  be-  “"p 

Dickinson  murder  and  the  quick  action  seriously  handicapi^  the  Bureau  tw  een  law  enforcement  officers  and  the  Pulitzer  estate  fiW  w'th  the  Sr 

of  a  Detroit  paper  that  helped  obtain  a  V'  b’^'t^st’Kation  of  the  Dcjiartment  of  ,k-ws  gathering  agencies  is  highly  es- 

confession  from  William  Schweitzer,  the  local  police.  seiitial  and  unquestionably  aids  materi-  the  valu^ion  at  $18,63/.343. 

who  killed  the  attorney.  ^t  is  important  not  to  jose  sight  of  ally  in  the  arrest  of  those  guilty  of  Two  Pulitzer  heirs  have  become  oi 


No  .sooner  had  local  newspaper  men 


written  the  “clean-up”  stories  Tuesday  ncxm  editions. 


Press  Often  Aids  In  Crime  Solution 

Police  Chief  Tells  His  Colleagues 


(Special  to  Editor  &  Publisher) 

Atlantic  city,  juiy  lo— News- 

•  naners  have  heciin  to  cooirerate 


morning  at  the  prospect  of  a  normal  FILE  PULITZER  ESTATE  DATA 

routine  again  when  a  flash  came  over  - ;  -  - 

the  wires  from  New  Y’ork  that  Merton  Trusteei  Put  Residuary  Value  st 
Ward  Goodrich,  wanted  for  the  brutal  $5,585,729.39 

slaying  of  eleven-year-old  Lillian  Gal-  j^e  residuary  estate  of  the  late  ]«. 
^  o  1  •  Pulitzer,  newspaiier  publislr 

L  nme  Solution  beW  in  trust  for  Ws  17  KrandcWlditt 

was  valued  at  $5,585,729.39  as  of  Jiiy 
r gill o  ffitl  nil 1^54,  in  an  accounting  filed  JuWj 
tens  KllS  \^OllHUgUVS  Surrogate’s  Court,  New  Yoik. 

press  in  all  police  departments  would  be  by  the  trustees, 
a  step  in  the  right  direction.  Certainly  u '* 


papers  have  begun  to  cooperate  it  would  fix  the  responsibility  and  make  $5,836,843  on  Feb.  ^  1931,  when  the  la 


24  hours  a  day  for  a  week. 

It  was  the  astuteness  of  a  newspaper¬ 
man  that  aided  in  the  solving  of  the 


iiicii  wiiii  iiic  iiuik;  l-uiiviiik  lavui ,  -  _  ,,  ... 

with  little  thought  of  the  damage. 

“Having  conferred  with  numerous  'Vi* 
directing  heads  we  would  like  to  quote  showed  that  $9,448,345  had 

fiom  a  letter  of  an  INS  bureau  man- 

Aeer.  ‘T  think  romolete  confidence  he-  Oct.  *.2,  1919.  The  reappraisal 


of  a  Detroit  paper  that  helped  obtain  a  ,■  .  — j”.  G  '  , —  u'  ' -  '  •■•(sinj' 

confession  from  William  Schweitzer,  Justice  and  the  local  police.  seiitial  and  unquestionably  aids  materi-  ^be  valu^ion  at  $18,63/.343. 

who  killed  the  attorney.  'mportaiit  not  to  jose  sight  of  ally  in  the  arrest  of  those  guilty  of  Two  Pulitzer  heirs  have  become  oi 

Dickinson’s  bodv  was  found  at  dawn  *be  fact  that  newspaiiers  often  are  _yerT  serious  crime,  particularly  kidnapping.  ^8®  since  the  1931  accounting, 

on  June  27  by  a  barn  foreman  in  River  '’elpful  in  solving  criminal  cases  Each  State  and  local  police  as  well  as  sheriffs  papfr 

Rouge  Park  here.  There  were  no  ua-  “*  'bis  committee  have  had  great  and  all  community  peace  officers  would  I  L,akc,s  r afcjc  oau, 

pers  to  identify  the  slain  man  The  assistance  on  many  occasions  through  secure  splendid  results  by  adopting  The  National  Trust  Company  « 

onlv  clew  to  his  station  in  life  was  the  'itwspajiers  printing  the  story  as  it  methods  similar  to  those  pursued  by  J.  Montreal  July  10  advertised  for  sik 


Dickinson’s  body  was' found  at  dawn  jbe  fact  that  newspaiiers  (iften  are  very 
on  June  27  by  a  barn  foreman  in  River  helpful  in  solving  cnminal  cases.  Each 


GREAT  LAKES  PAPER  SALE 

The  National  Trust  Company  a 
Montreal  July  10  advertised  for  sik 


good  quality  of  his  clothes. 

His  early  identification,  the  subse¬ 
quent  tracing  of  his  movements  prior 
to  the  murder  and  the  eventual  arrest  of 


should  be  printed  at  the  time  in  order  Kdgar  Hoover.  He  takes  the  news-  all  properties  and  assets  of  the  Grts 


to  assist  the  officers. 


liapermen  completely  into  his  confidence. 


“Newspapers  serve  well  the  cause  of  and  is  seldom  betrayed. 


Lakes  Paper  Company,  of  which  it  is 
receiver  and  manager.  Offers  will  k 


law  enforcement  by  publishing  photo-  “Tn  outstanding  crime  cases  where  presented  at  a  meeting  of  bondholdos 


Schweit^r'^  graphs  and  other  identifying  data  on  reportorial  enterprise  secures  informa-  on  Sept.  20.  Interest  on  the  papol 

complices  were  lareelv  due  to  the  fart  persons,  information  as  to  the  tion  that  might  interfere  with  law  en-  company’s  bonds  was  defaulted  m| 

that  in  1920  John  E  McManis^  of  the  operandi  of  crimes  and  informa-  forcement  agencies  if  published.  I  l>elieve  March  1,  1931,  and  in  March,  193i 

Detroit  Newi  rewrite*  stkff  eLh  nliH  arousing  public  interest  a  well  founded  confidence  between  re-  a  petition  for  a  receiving  order  in  bank- 

$80  for  a  suit  of  custom-tailored  clofihes  ^^^b  as  the  numbers  of  si^nsible  officials  and  responsible  heads  ruptcy  against  'be  .  W 

at  Brooks  Brothers  in  New  York.  .  ur  «'  "f"*  Ra'bermg  associations  could  granted.  ^he  ':apitalization  ^  tk 

When  it  was  found  that  the  suit  on  the  •  'be  other  hand,  premature  pubh-  readily  prevent  premature  publication,  company  consists  of  $10.0UO.OW  a 


S"mln'^had°Sn^mId^yTL°ym^  indi^iminate  issuing  of  in-  This  "do^s  not  mean  general  approval  bonds,  $10  000,000  of  $1W  jar  ^ 

olace  Mr  MrMan!<i  rf*call«1  that  th»  formation  impede  or  hamper  many  in-  of  suppression  or  censorship.  A  mutual  preferred  shares  and  750,000  shares « 
firm  kent  a  rernrH  nf  all  trartn«.ntc  it  'cstigations.  You  all  recall  an  occasion  confidence  would  result  in  willing  with-  no-par  value  common  stock.  The  w 
n,ade.  ^  "bpn  a  newspaj^r  published  a  story  holding  of  vital  information  which  pany’s  newspaper  mill  at  Fort  YVillian 

T  L  Stevenson  nf  the  New  Vorlt  which  notified  Dillinger  that  he  should  might  hinder  the  law  and  aid  the  crimi-  Ont.,  has  an  annual  capacity  of  abot 
burrau  of  the  News  was  reached  on  fulfill  an  appointment  with  a  physi-  nal.  Withholding  the  names  of  police  100,000  tons. 


made.  ^  newspaper  puniisnea  a  story  holding  ot  vital  intormation  wnicn 

L.  L.  Stevenson  of  the  New  York  "bich  notified  Dillinger  that  he  should  might  hinder  the  law  and  aid  the  crimi- 
burrau  of  the  News  was  reached  on  fulfill  an  appointment  with  a  physi-  nal.  Withholding  the  names  of  police 
the  telenhone  and  ffiven  the  nnmherc  on-  bave  a  bullet  wound  treated,  informants  in  such  cases  could  also  be 

pearing  on  a  tag  on  the  murdered  man*^  thereby  eliminating  the  possibility  of  his  subject  to  mutual  understanding, 
trousers,  along  with  nSrs  in  the  ^bat  time.  We  have  all  had  ‘“Barry  Paris,  editor  of  INS,  kept 


WALTER  WINCHELL  SUED 

Joseph  J.  King,  a  Rochester  (N.  Y.l 


_.Y  picture,  obtained  from  Dickinson’s 
New^York  office,  was  sent  to  the  News 
by  wireiihoto  and  attorneys  whom  Dick¬ 
inson  had  been  conferring  with  in  De¬ 


fairness  it  must  be  said  that  in  most  mann.  Mr.  Paris  had  collected  a  volume  radio  broadcast  featuring  Winchell.  * 
cases  they  desisted  when  so  re<iuested.  of  data  that  pointed  to  Hauptmann’s  R,x:he'-ter  July  9.  The  plaintiff  allegis 
“.\  major  consideration  is  the  person-  probable  arrest,  but  kept  it  entirely  con-  Winchell  repeated  over  the  radio i 


ality  of  the  chief  of  police  or  chief  of  fidential  so  there  could  be  no  slip  in  si-i-derous  storv  to  the  effect  that  tk 


Rochester  carpenter,  while  sitting  on  i 


' ‘The  same  sort  of  confidpce  could  of  a  tree,  saw^  the  limb  off. 


troit  identified  it,  and  later  the  body  of  ^nd  their  assistants,  the  ^ap-  Rochester  carpenter,  while  sitting  on  1 

the  victim.  The  tracing  of  Dickinson’s  "bey .  should  have  a  fnendly  working  The  same  sort  of  confidpce  could  ^  t^ee.  sawed  the  limb  off,  witi 

movements,  the  revelation  that  Schweit-  aequaintance  with  the  city  editors  of  all  ^  built  up  in  all  sections  of  the  country 

zer  had  been  in  his  company  and  the  'b^"'  ''^^1  papers.  Many  a  time  a  re-  between  respresentatives  and  enforce-  ..  carpenter  assets 

latter’s  subsequent  arrest  in  Fort  o"  'be  street  has  taken  his  orders  ment  officers,  and  I  know  personally  Winchell  was  sail 

Wavne,  Ind.,  followed  in  auick  order,  b'erally  to  go  out  and  get  the  story,  that  such  confidence  between  yourself  ^  have  nicked  uo  from  a  "kiddim 


Wayne,  Ind.,  followed  in  quick  order. 


to  have  picked  up  from  a  "kiddini 


The  murder  took  place  on  the  night  of  j®  «sel^s  to  argue  or  threaten  him  and  Colorado  newsman  has  been  highly  ^  newspaper,  made  him  app« 


June  27,  the  victim  was  identified  less  such  circumstances.  The  person  successful.’ 

than  12  hours  later  and  within  60  hours  '«  to  is  the  city  or  news  editor  who  “.Also  I  quote  from  Charles  B. 
of  the  crime  the  perpetrators  were  un-  ‘bies  have  the  authority.  McCabe,  president  and  publisher  of  the 

der  arrest.  “Sometimes  also,  stories  appear  in  the  Rocky  Mountain  Neu's  in  Denver,  that 

.All  three  papers,  the  News,  the  Times  Press  whose  very  nature  is  invidious  and  ‘the  newspaper  publisher  should  take  a 

and  the  Free  Pre.ss,  used  planes  to  cover  barmful.  .An  illustration  recently  was  personal  interest  in  the  police  force  of 


ridiculous  to  his  friends. 

CAMERA  SMASHER  GUIL’H 

Found  guilty  on  charges  of  disorderly 


and  the  Free  Press,  used  planes  to  cover  harmful.  .An  illustration  recently  was  personal  interest  in  the  police  force  of  conduct  for  an  attack  on  a 

the  arrest  of  Schweitzer  and  his  three  'be  item  supplying  information  as  to  liis  city;  get  acquainted  with  the  ex-  photographer,  Jerry  Chiocca.  48,  »* 

women  companions  in  Fort  Wayne  on  bow  the  mimliers  on  ransom  bills  could  ecutives  and  have  a  working  knowledge  his  son,  Angelo.  22,  of  New 

Saturday,  June  29.  .All  three  papers  l*e  changed.  Too  many  such  stories  are  of  the  whole  police  operation.’  _  ceived  suspended  sentences  July  8.  1“ 

chartered  planes  to  bring  pictures  oif  published.  Frequently  you  can  pick  up  “We  can  believe  we  have  the  Scripps-  photographer,  Seymour  Wallenstei^ 

the  four  to  Detroit  in  time  for  their  a  daily  paper  and  get  very  definite  in-  Howard  newspapers  behind  us  in  our  the  Daily  Netes,  said  his  $237 

early  Sunday  editions.  The  News’  structions  on  how  to  commit  almost  fight  for  closer  cooperation.  We  sug-  was  smashed  over  his  head  when  K 

regular  plane.  “Early  Bird,”  was  out  of  any  crime  in  the  calendar  with  some  gest  that  an  authority  of  recognized  attempted  to  take  a  picture 

town  at  the  time,  and  the  News  char-  assurance  of  being  able  to  commit  the  ability  and  standing  address  the  .Amer-  had  been  reported  that  Albert  Chio(» 
tered  a  ship,  and  the  Times  two  planes  perfect  crime  and  get  away  with  it.  ican  Newspaper  Publishers  .Association  16,  had  l^n  kidnaped.  The  missiw 

to  take  reporters  and  photographers  to  “We  believe  the  contralization  of  out-  next  .April  in  New  York,  and  also  the  boy  has  since  been  located  in  a  wor 

Fort  Wayne.  .All  three  papers  also  lets  for  the  release  of  information  to  the  Society  of  Newspaper  Editors.”  house  in  Columbus,  O. 


Editor  &  Publisher  for  July  13,  1935 
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CIRCULATION  PERSONNEL  WORK  VITAL 


Complete  Operation  of  Highly  Developed  Carrier  Personnel  Department  Described — Increased 
Emphasis  on  Character  of  Boys,  With  Effort  to  Afford  Vocation,  Moral  Guidance 


There  are  maaiy  factors  affecting 
human  efficiency  in  business,  in  edu¬ 
cation  and  in  philanthropic  organiza¬ 
tions.  With  most  of  our  institutions 
organized  for  mass  production  and  mass 
disuibution,  various  techniques  must  be 
employed  by  the  personnel  worker  in 
ordff  that  he  may  scientifically  analyze 
the  many  factors  in  the  individual  and 
provide,  as  far  as  practicable,  that  every 
person  shall  be  placed  in  a  jiosition 
for  which  he  is  best  fitted  and  in  which 
he  will  ^  most  successful. 

The  Oklahoma  Publishing  Company, 
publishers  of  the  Daily  Oklahoman  and 
Oklahoma  City  Times,  through  its  cir- 
culatwii  personnel  department,  is  bring¬ 
ing  sunshine  to  the  hearts  of  hundreds 
of  future  business  men  with  its  selection, 
training  and  supervisory  program.  Its 
carrier-salesmen,  the  boys  of  Oklahoma 
City,  as  being  trained  and  supervised  in 
a  school  of  business  experience. 

.After  all,  the  carrier-salesmen  is  the 
one  newspaper  representative  who 
bumps  against  the  great  and  critical  pub¬ 
lic  every  day.  He  can  be  the  news¬ 
paper’s  most  versatile  contact  man  and 
as  such  he  is  winning  recognition  with 
the  Oklahoman  and  Times,  for  no  longer 
is  he  a  carrier-boy,  he  is  a  carrier-sales¬ 
man.  Today  he  is  a  high  school  or 
■  college  student,  free  of  bad  habits  and  as 
he  enters  his  first  job,  he  is  entering 
upon  a  period  of  character  training  as 
an  important  cog  in  a  big  machine  with 
a  definite  job  to  fill. 

The  well-organized  personnel  depart¬ 
ment  should  first  determine  the  right  in¬ 
dividual.  second  train  the  individual,  and 
third  amalgamate  the  individual  as  a 
part  of  the  concern;  so  it  is  with  the 
circulation  personnel  department  of  the 
Oklahoman  and  Times.  A  glance  at  the 
questions  asked  all  applicants  gives  an 
idea  of  the  standard  in  vogue  in  Okla¬ 
homa  City  from  the  standpoint  of  de¬ 
termining  the  right  individual : 

“Of  what  church  are  you  a  mem¬ 
ber?” 

“List  the  favorite  book  you  have  read 
recently.” 

“What  is  your  greatest  ambition?” 
“How  many  cigarettes  do  you  smoke 
a  day  ?” 

“What  kind  of  a  job  would  you  like 
to  be  holding  twenty  years  from  now?” 

“When  you  are  confronted  with  a 
hard  problem,  do  you  rush  through  it, 
secure  help,  or  work  it  out  by  your¬ 
self?” 

Further,  along  the  psychological 
angle: 

“Do  you  prefer  being  by  yourself, 
with  one  or  two  friends  or  with  a  group 
of  fellows?” 

“Could  you  give  an  extemporaneous 
talk  before  a  group.” 

In  addition,  grades  of  the  student,  high 
school,  business  college  or  university, 
must  1^  listed  for  the  six-weeks  term 
immediately  preceding  the  application. 
After  the  application  has  been  filed  with 
the  personnel  department  and  the  pre¬ 
liminary  interview  held,  the  parents  of 
the  boy  are  interviewed  and  the  boy’s 
appearance  is  graded  as  “poor,  fair, 
go^”:  his  intelligence  is  classified  “in¬ 
ferior,  nortnal,  superior;”  his  manner  is 
recorded  “indifferent,  average,  courte- 
jms  ’,  and  even  his  sp^ch  is  checked  as 
“Quiet,  talkative,  imperfect”.  The  ap¬ 
plicant's  grades  are  checked  through  his 
^hool  records.  If  he  is  a  Boy  Scout, 
ms  Scout  Master  is  called  in.  The  Y. 
'>■  C.  A.  and  church  give  other  means 
of  reference.  The  carrier  must  be  a 
r^lar  attendant  at  Sunday  School. 
Daily  Oklahoman  and  Oklahoma 
Vjy  Times  boys  do  not  smoke, 
either  off  or  on  the  job,  do  not  drink  in¬ 
toxicants  or  use  tobacco  in  any  form, 
3re  not  permitted  to  use  profane  or  vile 
lai^uage,  they  attend  school  regularly 
and  maintain  passing  grades.  This  may 
5eem  harshly  silly,  hut  it  isn't  proving 
The  moment  a  student  makes  an 
h  grade  in  any  six-week  period  of 


By  WALTER  1 

Managing  Editor,  Oklahoma 

work,  he  automatically  relinquishes  his 
route.  However,  if  he  makes  up  the 
"F”  or  makes  a  lassing  grade  in  the 
same  subject  the  following  six  weeks,  he 
returns  to  work.  ITiis  is  considered  a 
l>art  of  the  Oklahoman  and  Times  pro¬ 
gram  of  training  for  its  carrier-sales¬ 
men.  After  the  carrier-salesman  has 
completed  his  academic  training,  he 
either  advances  in  the  Oklahoman  or¬ 
ganization  or  retires  from  it  with  a 
background  of  business  experience  neces¬ 
sary  to  qualify  him  for  an  advanced 


Walter  M.  Harrison 


position.  Not  a  few  have  won  promo¬ 
tion  through  friendly  contacts  made 
among  subscribers. 

The  boys  average  from  $5.00  to  $7.00 
per  week  profit.  This  is  a  great  help 
to  students  working  their  way  through 
school  or  even  to  the  boy  living  at  home 
and  saving  for  eventual  university 
training,  since  this  makes  it  possible  for 
them  to  assist  in  the  payment  of  board 
and  room,  the  purchase  of  clothes  and 
other  necessities,  as  well  as  save  some 
money  each  week  from  this  amount. 
Any  route  may  be  delivered  properly 
in  20  to  30  minutes,  after  which  each 
salesman  spends  some  time  in  a  sales 
program. 

It  is  here  that  the  boy  meets  his  pros¬ 
pective  subscribers  on  the  same  plane 
as  any  other  salesman,  discussing  with 
them  the  advantage  of  the  product  he 
is  selling  and  through  his  convincing 
sales  argument  makes  a  sale  and  closes 
the  order  just  as  if  he  were  handling  an 
insurance  contract.  Here  the  carrier 
salesman  is  able  to  use  his  sales  training 
and  so  develop  his  sales  technique  that 
it  is  possible  for  him,  after  weeks  of 
such  training,  to  become  the  kind  of  a 
young  business  or  professional  man  that 
the  public  in  general  likes  to  meet.  It 
is  here  that  dad  and  mother  become  in¬ 
terested  in  the  development  of  their  son, 
for  as  they  often  say:  “My  boy  is  get¬ 
ting  just  the  kind  of  training  and  ex¬ 
perience  that  I  want  him  to  have,  since 
some  day  I  am  looking  forward  to  the 
time  he  will  step  into  my  office  as  man¬ 
ager  of  my  business.” 

The  salesmen  are  organized  into 
groups  of  four  with  a  sales  supervisor, 
supervising  solicitations.  Prospect  cards 
are  passed  out  and  reports  are  returned 
to  the  supervisor  and  through  hint  to 
the  eji  strict  sales  manager  showing  the 
results  derived  from  each  call.  A  six- 
weeks  carrier  schfX)!  with  a  one-hour 
class  each  week  adds  to  the  student’s 
general  knowledge.  Fundamentals  in 
salesmenship  are  stressed,  typical  objec¬ 
tions  offered  by  prospects  are  listed  and 
answered  with  the  chief  emphasis  being 


A.  HARRISON 

City  Oklakoman  and  Time* 

placed  on  the  content  of  the  newspapers. 

The  carrier-salesmen  are  told  of  news 
coverage,  editorials,  classified  advertis¬ 
ing  and  advertising  policies,  sport  news, 
theater  news,  church  news  and  so  on 
through  every  department  that  goes  into 
the  makeup  of  the  daily  news  sheet  and 
these  are  carefully  broken  up  and 
handled  in  such  a  way  that  the  salesman 
may  use  it  effectively  in  the  presenta¬ 
tion  of  his  sales  arguments.  The  car¬ 
rier-salesman  is  made  acquainted  with 
the  leading  writers  on  the  newspaper. 
He  is  prepared  to  meet  wily  arguments 
of  the  public  with  sound  data,  a  smile 
and  a  winsome  personality.  A  25-page 
manual,  the  carrier  text-book,  is  his 
handiest  guide  to  success  and  after  the 
sales  training  course  there  is  awarded  a 
beautiful  sales  certificate.  A  weekly 
budget  plan  showing  exactly  how  much 
may  be  saved  from  certain  earnings  is 
maintained  by  the  Personnel  Depart¬ 
ment.  Daily  reports  on  salesmen  show¬ 
ing  the  standing  in  class  work,  attitude, 
personal  appearance,  gains  or  losses  in 
business  are  also  kept  by  this  depart¬ 
ment.  It  is  through  this  training  and 
supervision  that  each  individual  carrier- 
salesman  is  amalgamated  as  a  part  of 
the  concern.  Large  charts  with  the 
names  of  each  carrier  in  each  district 
are  marked  daily  showing  points  won 
or  lost  by  the  individual  carrier-sales¬ 
man  from  the  standpoint  of  his  personal 
traits,  efficient  management  and  busi¬ 
ness  results.  How  the  gains  or  losses 
are  registered  against  the  individual 
are  not  shown  on  the  charts.  This 
would  hold  delinquent  salesmen  up  to 
public  ridicule.  Instead,  the  results  art 
given  personally  in  an  interview.  If  a 
student  makes  an  “A”  grade  he  is  given 
5  points,  “B”  counts  3  points.  For  all 
other  affirmative  or  negative  grades,  1 
and  2  points  are  the  most  that  can  be 
received.  Scholastic  standing  is  ranked 
first  in  importance. 

Periodically  the  boys  are  given  a 
summary  showing  their  standing  and 
once  each  month  a  program  is  given  by 
the  circulation  department  when  all  car¬ 
rier-salesmen  attend  and  the  outstand¬ 
ing  carrier-salesman  from  each  of  the 
12  districts,  the  outstanding  city  carrier 
salesman  and  the  outstanding  district 
sales-manager  are  presented  trophies 
and  silver  loving  cups  because  of  their 
performance  of  duty  during  the  preced¬ 
ing  month.  Their  names  are  engraved 
thereon  for  that  particular  period  and  at 
the  end  of  each  year  the  carrier  or 
supervisor  whose  name  is  on  a  cup  the 
greatest  number  of  times  wins  perma¬ 
nent  possession.  No  other  gifts  or  prizes 
are  used.  The  trophy  award  plan  is 
derived  to  assist  in  the  training  and 
building  of  future  business  men.  The 
Oklahoma  Publishing  Company  is  offer¬ 
ing  good  jobs  to  students  of  high  char¬ 
acter  and  gives  them  in  return  for  their 
services  a  supervised  business  training 
as  well  as  a  chance  for  advancement. 
The  close  relationship  that  has  developed 
between  the  466  student  workers,  the 
district  sales  managers  and  the  super¬ 
visors  of  the  circulation  department  has 
been  most  amazing. 

The  carrier-salesman  with  a  problem, 
whether  personal,  home  or  school  rela¬ 
tions.  feels  free  to  go  to  any  supervisor 
for  consultation.  Never  is  a  carrier  ill 
but  that  a  representative  of  the  Per¬ 
sonnel  Department  calls  in  person  at 
the  home  to  encourage  the  patient  and 
discuss  the  boy's  future  with  his  parents. 
The  supervisor  is  interested  in  the  in¬ 
dividual,  concerned  about  his  environ¬ 
ment  and  studies  him  with  a  great 
amount  of  skill  in  order  that  he  may 
become  better  acquainted  with  the  busi¬ 
ness  in  which  he  is  employed.  It  is  more 
important  than  ever  that  a  person  be 
guided  in  the  right  channels,  since  all 
young  people  must  earn  their  way,  and 


the  more  nearly  an  analysis  or  course 
is  adapted  to  the  business,  the  better  the 
chance  is  for  the  young  individual  to 
become  successful. 

If  he  has  been  fitted  into  the  right 
position,  if  he  has  achieved  a  degree  of 
success  and  satisfaction  in  the  particular 
job,  he  is  most  likely  to  be  going 
through  an  amalgamation  process,  re¬ 
sulting  in  the  feeling  that  he  is  a  part 
of  the  business.  Today  the  complaints 
are  dipping  toward  a  new  minimum, 
subscriptions  are  on  the  upgrade  and 
the  young  salesmen  are  happy  because 
of  the  opportunity  afforded  them. 

The  circulation  personnel  department 
serves  as  a  new  light  for  the  pathway 
of  its  more  than  two  thousand  carrier- 
salesmen,  ever  guiding  them  on  to 
greater  achievement  and  future  success, 
because  of  its  personnel  selection,  su¬ 
pervision,  training  and  achievement 
program  afforded  by  a  company  which 
puts  a  premium  on  character. 


NEW  PUBUSHER  FOR 
OMAR  GRAY  PAPERS 

Sam  F.  Dahon  Publications,  Inc.,  Take 
Over  Group  of  Three  Boone 
County,  Missouri, 

Weeklies 

(Special  to  Editor  &  Publisher) 
Columbia,  Mo.,  July  8. — Publication 
of  the  Omar  D.  Gray  group  of  Boone 
County,  Missouri,  papers  formerly  issued 
by  the  Missourian  Publishing  Associa¬ 
tion,  Inc.,  as  lessee,  was  taken  over  late 
last  week  by  a  company  to  be  known  as 
the  Sam  F.  Dalton,  Inc.,  Publications. 
Under  the  lease  arrangement  that  had 
been  in  existence  lietween  the  Missou¬ 
rian  Publishing  Association  and  the 
late  Omar  D.  Gray,  the  three  weeklies — 
the  Columbia  Herald-Statesman,  the 
Sturgeon  Leader  and  the  Centralia 
Courier — have  recently  been  used  as 
laboratory  publications  of  newspaper 
production  classes  in  the  University  of 
Missouri  school  of  journalism. 

John  A.  Harris  becomes  editor  of 
the  three  papers.  Active  supervision 
will  be  in  the  hands  of  James  K.  Hut- 
sell,  who  becomes  managing  editor. 
G.  K.  Schofield  was  named  advertising 
and  business  manager. 

Omar  D.  Gray,  for  several  years 
general  manager  of  the  newspapers, 
former  editor  of  the  Sturgeon  Leader 
and  one-time  secretary  of  the  Press 
Congress  of  the  World,  died  last  month. 

The  Herald-Statesman,  one  of  the 
three  included  in  the  sale,  is  the  oldest 
newspaper  west  of  St.  Louts,  having 
lieen  founded  in  1819. 

Mr.  Hutsell,  managing  editor,  jn 
a  formal  announcement  last  week  said 
the  new  company  planned  to  adopt 
“a  fresh  treatment  within  the  news 
columns  and  a  liberal  and  vigorous 
editorial  policy.”  An  introductory  edi¬ 
torial  pledged  allegiance  "to  the  tenets 
of  the  Democratic  party.” 


MISSOURI  SALES  TAX  ACCEPTED 

Merchants  of  Missouri  decided  at  a 
recent  meeting  to  make  no  attack  on 
the  constitutionality  of  Missouri’s  1  per 
cent  sales  tax  law,  according  to  F.  M. 
I.ee,  president  of  the  Missouri  Retailers’ 
Association,  with  headquarters  in  St. 
I^uis.  “We  still  thoroughly  disapprove 
the  measure,”  Mr.  Lee  said.  The  new 
law  becomes  effective  Aug.  27. 

TAX  HGURE  APPEALED 

(Special  to  Editor  &  Publisher) 
Washington’,  D.  C.,  July  9. — The 
Reporter  Star  Publishing  Company,  Inc., 
of  Orlando.  Florida,  has  appealed  to  the 
U.  S.  Board  of  Tax  Appeals  for  redeter¬ 
mination  of  its  income  tax  liability  for 
1931,  and  protesting  additional  assess¬ 
ment  of  $9,365.14,  made  by  the  Inter¬ 
nal  Revenue  Bureau. 
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CHEVROLET  LEADING  Paris  Writers’  Objections  Halt 
JULY  SCHEDULES  ^  v 

Lensorship  on  J^ews  oj  rranc 


Ford  Weekly  Campaign  Attracts 
Comment — Plymouth,  Reaching 
Production  Peak,  Will 
Enlarge  Factories 


LAUNCHING  NEW  OIL 
IN  400  NEWSPAPERS 

Oil 


LKUREXCE  hills,  editor  of  the 
^  Paris  Herald,  European  edition  of 


the  .Vt’Ji'  York  Herald  Tribun 
the  end 


(.Special  to  Editor  &  Publisher) 

Detroit,  July  8 — Chevrolet  and  Ford, 
as  usual,  are  leading  the  procession  of 
July  Automobile  advertiser,  using  news¬ 
papers.  The  Chevrolet  schedule  will 
undoubtedly  be  the  largest  of  all  auto¬ 
motive  .schedules  for  July.  The  copy 
is  placed  in  newspapers  and  is  consis¬ 
tently  large  throughout  the  country. 
Campbell-Ewald  Company,  Detroit,  is 
the  agency. 

The  Ford  campaign  through  N.  VV. 
Ayer  &  Son  and  McCann-Erickson, 
Inc.,  continues  to  attract  the  attention 
of  the  automobile  field.  The^  weekly 
campaign  of  the  Ford  Motor  Company 
during  1935  in  the  dominant  weekly 
newspapers  of  the  country  will  be  one  of 
the  big  jobs  of  1935. 

The  various  Chrysler  units,  Chrysler 
through  Lee  Anderson  Agency,  DeSoto 
through  J.  Stirling  Getchell,  Dodge 
through  Ruthrauff  &  Ryan,  and  Ply¬ 
mouth  through  J.  Stirling  Getchell,  will 
be  active  in  July  in  a  lesser  degree  than 
June.  Lee  Anderson  has  released 
smaller  copy  for  July  to  the  same  list  as 
was  used  in  June.  Ruthrauff  &'  Ryan 
used  the  June  list  for  their  July  set-up 
but  cut  the  space. 

Hudson-Terraplane  will  make  a  gen¬ 
eral  release  to  their  regular  newspaper 
list  the  week  of  July  14.  A  few  dis¬ 
tributor  points  and  class  \  dealers  re¬ 
ceived  copy  this  week.  This  list  is 
about  200  papers. 

The  1936  Lafayette  built  along  new 
lines  with  a  larger  body  and  more 
power  has  been  announced  b»>’  the  Xash 
Motor  Co. 

At  the  present  writing  there  is  no 
July  schedule  lor  Pontiac  according  to 
information  received  from  the  factory 
and  the  MacManus,  John.  Adams 
Agency. 

Oldsmobile  has  spotted  a  few  ads  in 
scattered  points  bases  on  unusually  large 
dealer  cr^its.  D.  P.  Brother  Co.  has 
also  placed  a  key  city  list  on  Oldsmobile 
but  this  is  limited  to  the  larger  cities 
of  the  country. 

Buick  is  using  a  small  list  where  the 
dealer  has  established  a  large  credit. 
This  copy  is  placed  through  Campbell- 
Ewald. 

Plans  for  construction  of  four  addi¬ 
tions  to  the  Detroit  plant  of  the  Ply¬ 
mouth  Motor  Corporation  were  an¬ 
nounced  this  week  by  K.  T.  Keller, 
vice-president  and  general  manager  of 
the  Chrysler  Corporation,  less  than  a 
month  after  he  confirmed  reports  that 
Plymouth  would  reopen  two  plants  at 
Evansville,  Ind.,  in  the  late  fall.  More 
than  $1,000,000  will  be  spent  to  le- 
equip  the  Evansville  plants  in  prepara¬ 
tion  for  an  initial  production  there  of 
alxmt  3<X)  cars  daily.  The  added  space 
afforded  by  the  news  construction  at 
the  Detroit  plant  will  be  used  for  stor¬ 
ing  Plymouth  bodies  and  to  increase 
the  space  available  for  production  lines. 

Plymouth,  the  Chrysler  “liaby,”  was 
first  announced  to  the  public  in  July, 
1928,  just  seven  years  ago.  More  than 
1.155,000  Plymouths  have  rolled  off  the 
assembly  lines  during  the  first  seven 
years  of  the  company’s  history.  Ply¬ 
mouth’s  climb  to  share  one  of  the  first 
three  positions  in  motor  car  production 
has  been  called  one  of  the  outstanding 
industrial  feats  of  the  depression  years. 
Generous  advertising  space  played  a 
prominent  part  in  that  success. 

Only  one  out  of  every  hundred  cars 
sold  in  1928  was  a  Plymouth.  Then 
Plymouth  sales  kept  mounting  to  in¬ 
clude  a  greater  portion  of  the  total 
motor  car  market  each  year  until  last 
year  Plymouth  reached  the  ratio  of  one 
of  every  3*4  cars  sold  by  its  two  com- 
petitiors  in  the  low-price  field.  And 
1935  is  proving,  to  be  the  greatest  year 
in  Plymouth’s  history  with  264,286  cars 
produced  during  the  first  six  months. 

Mr.  Chrysler’s  foresight  in  staking 
$9,000,000  on  the  economic  future  of  the 


t.Ai'BF.NCE  Hills 


liailed 
of  the 
I'rench  cable  cen¬ 
sorship  on  July  5 
during  a  one 
week  Hsit  to  this 
country. 

Premier  Pierre 
Laval  ordered  the 
discontinuance  of 
the  four  months’ 
old  censorship  on 
July  5.  Mr.  Hills 
described  the  curb 
as  the  first  real 
form  of  censor¬ 
ship  the  French 
had  used  since  the 


World  W^ar  and  placed  the  responsi¬ 
bility  for  it  on  Georges  Mandel,  Minis¬ 
ter  of  Communications. 

The  censorship  began  after  Hitler’s 
conscription  orders  in  March,  and  at 
first  applied  to  all  French  military 
movements,  Mr.  Hills  said.  Later, 
however,  it  was  extended  to  all  news 
alxiut  the  value  of  the  franc.  It  was 
effective  partially,  as  far  as  .\merican 
correspondents  were  concerned,  because 
cable  and  wireless  comiiany  employes,  all 
of  them  government  workers,  were  or¬ 
dered  to  send  all  messages  about  mili¬ 
tary  matters  or  the  franc  to  a  central 
office  of  the  Ministry  of  Communica¬ 
tions  for  approval  before  being  dis¬ 
patched. 

In  many  cases,  Mr.  Hills  explained, 
the  mes.sages  never  were  returned  from 
the  central  office,  and  correspondents 
were  not  even  notified  that  they  had 
not  been  sent.  In  other  cases  they  were 
h.eld  up  for  several  hours  before  being 
transmitted. 

protest  by  the  Anglo-American 
Press  Association  brought  no  action  by 
the  government  to  end  the  censorship, 
so  correspondents  began  the  practice  of 
telephoning  all  controversial  dispatches 
to  London,  for  cabling  from  there. 
There  was  no  censorship  of  the  Inter¬ 
national  telephone,  and  the  .\merican 
corresiKindents  regarded  this  as  discrim¬ 


ination,  because  news  for  England  and 
continental  countries  usually  was  tele¬ 
phoned  anyway. 

•About  two  months  ago  the  -Anglo 
American  Press  Association  discussed 
the  censorship  with  Laval,  then  Foreign 
Minister,  and  he  promised  to  do  all  he 
could  to  have  it  lifted.  Mandel,  who 
was  a  “super  censor’’  during  the  war 
as  Clemenceau’s  secretary,  insisted  on 
maintaining  it  however 

In  June,  however,  Laval  became 
Premier,  and,  according  to  Mr.  Hills, 
his  order  of  July  5  means  that  he  has 
overruled  Mandel,  who  still  heads  the 
Ministry  of  Communications.  Tlie 
order  of  July  5  was  issued  through  the 
Foreign  Office  press  bureau  and  in¬ 
structed  cable  and  wireless  company 
employes  to  refrain  fiom  delaying  press 
messages. 

Mr.  Hills  called  it  the  end  of  a  cen¬ 
sorship  that  had  been  absolutely  ineffec¬ 
tive,  inasmuch  as  Mandel  himself  had 
admitted  that  the  telephones  were  not 
being  censored. 

Mr.  Hills  also  brought  word  of  a 
general  revival  of  the  European  travel 
business  that  is  being  felt  in  France 
as  well  as  in  other  countries.  He  said 
the  new  French  liner  Normandie  had 
spurred  the  tourist  revival,  in  which 
many  -Americans  were  going  to  Europe 
again  to  see  how  things  were  after  a 
long  absence.  He  estimated  that  the 
pick-up  rajiged  from  25  to  50  per  cent 
over  last  year. 

He  also  expressed  the  hope  that  the 
tourist  trade  recovery  would  stimulate 
a  revival  in  the  wine  industry. 

Mr.  Hills  also  revealed  that  on  Sept. 
1  the  Paris  Herald  must  stop  using  the 
name  of  the  Chicago  Tribune  of  Paris, 
which  it  bought  last  year,  under  its  own 
name  on  page  one.  He  said  that  plans 
are  being  considered  for  using  just  the 
name  Herald,  or  changing  the  pajier’s 
name  to  Herald  Tribune. 

Mr.  Hills  was  accompanied  by  Mrs. 
Hills.  They  attended  the  wedding  of 
their  daughter.  Miss  Frances  F.  Hills,  to 
Roger  Wells,  in  Ridgefield,  Conn., 
July  9. 


Standard  Oil  of  Californu  ,  WS 
Continue  Gasoline  Campaigg, 
With  Two  Drives 
Overlapping 


I'our  hundred  Pacific  Coast  newspj. 
pers  will  be  utilized  by  the  Standani 
Oil  Company  of  California  in  a  can- 
jiaign  starting  July  15  in  behalf  (f 
Standard  Penn,  a  motor  oil.  The  maj(j 
schedule  will  extend  until  mid-Noven. 
Ijer,  it  was  learned. 

The  oil  campdgn  is  in  addition  to 
gasoline  advertising  copy  now  being  na 
featuring  “Standard  Service."  Th 
gasoline  campaign  will  overlap  the  cd 
sales  drive,  being  scheduled  to  contin* 


until  -Aug.  18.  The  cam^igns  are  be-  g 
in  handled  by  McCann-Erickson,  Int,  ^ 


San  Francisco  office. 

The  following  announcement  has  bee  " 
prepared  for  the  opening  advertisement: 

three  years  increasing  thousaadi  i  • 
motorists  have  l)een  changing  over  to  tbu 
superb  oil — buying  it  at  Standard  Stating,  ■ 
Inc.,  and  their  authorized  distributors. 

"Now  Standard  I'enn  spreads  its  winp. 
We  are  now  pacing  it  on  sale  with  si*  thoo 
samls  of  .Standard  Oil  Dealers  everywhere'' 

Besides  the  campaign  i  newspapers, 
the  company  will  offer  its  dealers  win. 
dow  posters  and  smart  island-dispUv 
racks,  it  was  stated.  Standard  is  also 
using  14  Pacific  Coast  radio  stations, 
and  has  sales  messages  in  hundreds  d 
taxicabs  in  metropolitan  areas. 


PAPERS  AIDING  HOLC  WORK 

Can  Minimize  Defaults  On  Loau, 
Says  U.  S.  Executive 

(Special  to  Editor  &  Publisher) 

Washington,  D.  C.,  July  2.— News- 
Iiapers  through  informative  treatmes:  , 
and  constructive  criticism  of  the  Hoot 
Owners’  Loan  Corporation  in  the  Brs 
two  years  of  its  existence  have  aided 
in  stabilizing  residence  values  and  con¬ 
tributed  to  the  success  of  HOLC 
George  Dock  Jr.,  public  relations  ad-  ^ 


country  when  the  United  States  hit  the 
bottom  of  the  depression  in  1933  was 
recalled  by  Plymouth  sales  executives 
this  week  as  they  scanned  charts  of 
constantly  mounting  sales  figures.  The 
$9,000,000  was  spent  for  dies,  tools,  gigs, 
fixtures  and  machinery  at  a  time  when 
the  banks  were  closing  and  the  country 
was  thrown  into  financial  choas. 

-At  that  time  Mr.  Chrysler  said :  “No 
man  with  an  honest  product  to  sell  can 
be  afraid  of  the  future.  .And  no  man 
with  a  hard-eanied  dollar  to  spend 
should  be  afraid  to  spend  it.  There  is 
no  patent  remedy  that  will  bring  back 
prosperity  to  .America.  The  one  way 
that  business  can  regain  its  normal 
stride  is  by  the  introduction  of  new 
products  of  such  outstanding  value  that 
the  public  will  buy  in  increased  num¬ 
bers,  thus  placing  money  in  circulation 
and  clearing  the  clogged  channels  of 
trade.’’ 


FRANCE  LIFTS  CENSORSHIP 


GEORGE  W,  HILL  WEDS 

American  Tobacco  President  Mar¬ 
ried  to  Secretary  in  London 

George  Washington  Hill,  president  of 


Laval  Ameliorates  Conditions  for 

British  and  American  Reporters 

The  official  Government  censorship 
on  American  and  English  newspaper 
disiiatches  was  lifted  this  week,  accord¬ 
ing  to  an  -Associated  Press  dispatch. 

Premier  Pierre  Laval  informed  the 
.Anglo-.American  Press  .Association, 
which  had  been  protesting  against  the 
censorship  for  months,  that  in  an  agree¬ 
ment  with  the  Ministers  of  War  and 
the  Interior,  he  had  ordered  all  press 
dispatches  to  the  two  ,jcountries  trans¬ 
mitted  without  delay.  He  served  no¬ 
tice.  however,  that  any  correspondent 
“sending  inaccurate  or  prejudicial  news 
will  be  held  responsible  by  the  Ministry 
of  Foreign  -Affairs  and  in  extreme  cases, 
after  a  warning,  will  be  liable  to  ex¬ 
pulsion  from  France.’’ 

The  censorship,  however,  will  lie 
continued  on  dispatches  to  other  coun¬ 
tries.  Censors  usually  delay  dispatches 
only  several  hours,  but  eliminate  parts 
of  them. 


the  -American  Tobacco  C'lmpany,  for  a 
time  called  the  Xo.  1  advertising  man 
of  the  nation,  was  married  July  8  in 
London  to  his  secretary.  Miss  Mary  T. 
Barnes.  Mr.  Hill  had  been  a  widower 
since  1925.  A  formal  announcement 
issued  in  London  said  the  couple  would 
be  at  home  after  Dec.  1  at  Richmond 
Hill.  Irvingtgon-on-the-Hudson.  X.  Y. 

Mr.  Hill’s  advertising  reputation  was 
built  in  the  aggressive  drive  which 
brought  Lucky  Strike  cigarettes  to  the 
leadership  for  several  years  in  total 
sales.  His  best-remembered  campaign 
was  the  “reach  for  a  Lucky’’  series 
which  brought  bitter  controversy  from 
confectioners  but  which  was  credited 
with  huge  increases  in  Lucky  sales. 


MISSELWITZ  ATTACKER  HELD 

W’ith  Henry  F.  Misselwitz,  cable  edi¬ 
tor  of  the  United  Press,  still  in  a  seri¬ 
ous  condition  from  a  skull  fracture, 
-Mexander  Rossi,  24,  is  being  held  with¬ 
out  bail  by  Xew  York  police  for  hear¬ 
ing  July  16,  on  charges  of  assault  and 
robbery.  He  is  accused  of  attacking 
Misselwitz  at  2:30  a.  m.,  June  30. 


viser  to  the  board,  acknowledges. 

“Public  opinion  is  shaped  by  tht 
press,’’  said  Mr.  Dock.  “For  examplt, 
any  instance  of  laxity  or  unfairness  a 
the  part  of  the  Home  Owners’  Loan 
Corporation  in  collecting  payments  da 
from  its  borrowers  in  a  given  locality 
would  constitute  valid  news  of  direc 
public  interest.  The  disclosure,  eds 
torially  or  in  the  news  columns,  of  a: 
authenticated  case  of  such  derelictia 
or  of  apparent  defects  in  the  corpora¬ 
tion’s  servicing  policies  or  methods 
would  help  to  assure  efficient  collec¬ 
tion  procedure,  in  the  interest  of  tht 
entire  public,  by  guiding  public  actiot 

“On  the  other  hand,  editorials  whia 
exaggerate  the  significance  of  the  num¬ 
ber  of  HOLC  borrowers  who  are  de 
linquent,  or  the  extent  of  delinquency 
in  dollars,  simply  invite  default  by  thou- 
.sands  of  other  HOLC  borrowers  a : 
the  marginal  type. 

“By  making  clear  that  the  only  pos¬ 
sible  consequence  of  a  public  spirit  a , 
mawkish  leniency  toward  deliberate  de ! 
faulters  on  HOLC  loans  would  be  t(  | 
throw  the  cost  of  such  negligence  'ipoc  i 
the  entire  tax-i>aying  population  of  the; 
United  States,  much  can  be  done  by  tk  I 
press  both  to  prevent  such  delinquencie  j 
and  to  develop  general  insistence  upotl 
intelligent  administration  of  the  ser-» 
vicing  task,  and  to  [lermit  sympathy, 
handling  of  inevitable  cases  of  genuine, 
tempoary  distress  among  IIOLC  bor¬ 
rowers.”  1 


$25,000  LIBEL  SUIT  FILED 

.\  $25,000  libel  suit  has  been  filed 
against  the  Toledo  Neios-Bee  by  Pro¬ 
fessor  Felippe  Molina,  professor  of 
Spanish,  University  of  Toledo,  following 
publication  of  an  ^itorial  after  the  imi- 
vtrsity  board  of  directors  had  refused  to 
renew  the  jirofessor’s  contract. 


FOUR-A  STUDY  CONTINUED 

Section  B  of  the  fourth  volume  o: 
“Market  and  Xewspaper  Statistics" 
just  been  released  by  the  American  As¬ 
sociation  of  -Advertising  Agencies.  Ttei 
section  deals  with  the  following 
cities  over  100,000  population  for  whidt 
A.B.C.  Audit  Reports  were  issued  for| 
periods  ended  Dec.  31,  1934:  Briifeer 
port,  Camden,  Canton,  Duluth,  Elia  ) 
beth,  Erie,  Fall  River,  Flushing 
A’ork  City),  Fort  Wayne,  Hob(^®[ 
Indianapolis,  Jamaica  (New  York  Ci^)  • 
Jersey  City,  Long  Island  City 
York  City),  Montreal,  Newark,  Pwf 
saic,  Richmond,  St.  Paul,  Tulsa, 
mington,  Worcester,  Youngstown. 


Editor  &  Publisher  for  July  13,  1935 


13 


SALES  IN  THE  WIND 

- . . .  -  =»—  ■ 

.  .  .  brief  and  breezy  jottings  in  the  log  of  business 


Busy  Slackers 

In  a  recent  Sunday  issue  of  The 
New  York  Times,  Macy’s  advertised 
Sackcloth  Slackers,  a  woman’s  sports 
sandal,  at  31-99.  “In  the  five- week 
period  following  the  appearance  of 
this  advertisement,”  they  write,  “we  sold  3,800 
pairs  of  this  item.  The  mail  response,  which  con¬ 
tinued  for  approximately  this  length  of  time, 
consisted  of  some  900  orders,  31,800  wortfi  of 
business.  Sales  for  the  first  week  were  1,200  pairs. 
Orders  came  from_forty-eight  States  and  many 
foreign  points.” 


Selling  in  the  Rain 

Kaplan,  Blumberg  and  Collins,  a 
Broadway  store,  had  a  stock  of 
Simon  Ackerman  men’s  clothes  to 
sell.  They  priced  them  at  319.75 
and  advertised  them  exclusively  in 
The  New  York  Times.  On  the  Monday  they 
ordered  their  advertisement  it  rained.  On  the 
Tuesday  of  the  sale  it  rained,  too,  and  rained 
hard.  Kaplan,  Blumberg  and  Collins  wondered. 
But  not  for  long.  Buyers  rushed  them  so  quickly 
they  had  to  call  the  police  to  handle  the  crowd. 
They  locked  their  doors  and  permitted  customers 
to  enter  only  as  those  already  in  the  store  left. 


O.  K.  Okays 

The  0.  K.  Knee  Pants  Company, 
with  pardonable  pride,  claims  credit 
as  “the  oldest  regular  advertiser  on 
The  Times  Business  Pages.”  “But 
even  today,”  they  write,  “we  by  no 
means  take  results  for  granted.  We  continue  to 
advertise  in  The  Times  year  after  year  only 
because  we  continue  to  get  excellent  results. 
Department  stores  all  over  the  country  read  our 
advertisements  and  merchandise  managers  either 
write  to  us  or  instruct  their  buyers  to  call  on  us 
in  New  York.  This  applies  to  both  large  and 
small  stores.” 


Fore  I 

A  metropolitan  golf  club  adver¬ 
tised  for  members  on  the  Sports 
Pages  of  The  New  York  Times. 
They  write:  “We  received  250  replies 
from  The  Times  advertisement,  from 
which  we  expect  to  be  able  to  obtain  as  many 
new  members  as  the  club  will  accommodate.” 


Hats  Off! 

Oppenheim  Collins,  in  their  Thir¬ 
ty-fourth  Street  store,  had  400 
women’s  hats  they  wanted  to  sell. 
They  advertised  a  sale  for  Monday, 
exclusively  in  the  Sunday  Times. 
By  half  past  three  Monday  300  of  the  hats  had 
been  sold.  This,  in  department  store  parlance, 
is  “a  sell-out.”  It  was  the  third  successful  pro¬ 
motion  in  succession  produced  for  Oppenheim 
Collins  by  the  Sunday  Times. 


Digging  for  Recipes 


r^atapar,  the  cooking  paper,  was 
advertised  in  The  New  York  Times 
of  May  12th.  “There  was  an  offer 
of  a  recipe  folder  in  the  advertise¬ 
ment,”  writes  William  A.  Forbes  of 
Platt-Forbes,  Inc.  “Although  the  offer  was 
buried  in  the  copy,  over  350  requests  have  been 
received  for  this  folder.” 


Coin  Fishin? 

Says  T.  Harry  Thompson  in 
Sales  Management:  “You  can’t 
catch  fish  in  a  swimming  pool. 
Advertise  your  goods  in  a  market 
that  is  bu3dng  goods.”  The  New 
York  Times  audience  is  such  a  market — well 
stocked  with  people  who  have  the  habit  of 
buying,  of  buying  more,  of  buying  more 
frequently.  Have  you  enough  lines  out  in  it  ? 


Uift  ifark 
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NEWSPAPER  CREDIT  MAN’S  JOB  IS  TO 
INCREASE,  NOT  CURTAIL,  SALES 

Having  Helped  Keep  Failing  Advertisers  in  Business,  He  Now 
Seeks  Increased  Linage  from  Present  Patrons — 
Cooperation  With  Salesmen  Vital 


5.  Show  an  sincfre  interest  in  the  progress 
of  the  advertiser  and  your  salesmen. 

6.  (live  them  your  confidence  and  make 
them  your  friends. 

7.  A  i>at  on  the  tack  never  hurt  anyone. 

8.  Watch  the  tone  of  collection  letters  and 
contacts. 

9.  Kncoiirage — do  not  discourage. 

10.  Do  a  little  Iiit  more  than  is  eapecte*! 
of  you  to  make  your  newspaper  better. 


By  ALLEN  SELBY. 

Credit  Manager,  Chicago  Daily  New* 

Many  of  us  have  spent  days  of  our  matters.  Very  often  they  are  able  to 
time  in  recent  years  sitting  in  at  do  more  than  the  credit  man  can  do  on 


iVJ  time  in  recent  years  sitting  in  at  do  more  than  the  credit  man  can  do  on 
•creditors’  meetings  trying  to  save  a  a  delinquent  account,  due  to  knowledge 


business  from  bankruptcy — to  keep  an  of  the  aclvertiser’s  habits. 


advertiser  in  business.  Long-term  ex¬ 
tensions  of  past  due  debts  have  been  ar¬ 
ranged  to  assist  thousands  of  businesses. 


What  is  more  distressing,  irritating 
or  embarrassing  for  a  busy  man  than 
to  tiave  someone  call  upxin  him,  fuss. 


and  strictly  adhering  to  budgets  set  up  fret  and  stammer  trying  to  tell  a  story, 


by  these  committees  a  very  large  per¬ 
centage  of  advertisers  have  been  able 


whether  it  lie  a  sales  talk  or  telling 
him  to  i>ay  his  bill  and  maintain  his 


to  regain  a  firm  financial  status.  Our  credit.  Yet,  how  often  this  happens, 
profession  has  played  an  important  part  and  when  one  fails,  he  is  apt  to  blame 


in  retaining  today’s  business  and  we  the  other.  Let  us  spiend  more  time  in 
are  looked  upxin  by  many  as  business  explaining  the  hows  and  whys  of  collec- 


doctors.  Our  job  has  just  begun. 

Many  businesses  today  are  in  a  liquid 
position  but  lack  capital  for  expansion. 


tion  to  salesmen. 

In  large  institutions  it  is  necesary  to 
distribute  and  detail  certain  function  to 


Are  we  to  be  faced  with  the  problem  clerical  employes.  The  salesman  sold 
of  going  into  the  banking  business  in  an  ad — an  error  ()r  misunderstanding 


order  to  increase  our  linage  and  assist  occurs.  A  clerk  is  assigned  to  handle 
our  advertisers  to  expand  their  sales?  the  adjustment  and  before  an  adjust- 


Our  salesmen  have  approached  us  from  ment  is  entered  on  the  records,  a  col- 
time  to  time  urging  us  to  grant  longer  lector  nuy  be  trying  to  collect.  Each 


credit  terms.  You  no  doubt  have  had  <>ne  trying  to  make  a  record. 


the  same  experience.  To  do  so  would  mass  of  work  that  must  be  handled, 
be  hazardous  to  the  working  capital  of  slii>s  and  very  costly  ones  like  this  oc¬ 


cur  newspai>ers. 

I  believe  it  is  the  duty  of  every  credit 
or  accounting  department  to  make  con¬ 
tinuous  surveys  in  accounts  receivable 


cur.  What  happens  to  the  advertiser."' 
He  is  sore  and  stops  advertising:  so 
would  you. 

Years  of  promotion  and  sales  effort 


and  keep  the  advertising  deiiartment  in-  have  been  completely  lost.  The  ad- 
formed  of  accounts  who  do  not  use  juster  should  be  highly  trained  in  tact 


their  credit  with  us.  Take  your  sched-  “tnd  diplomacy  in  his  relations  with  the 


ule  of  accounts  receivable  a  year  ago  advertiser.  He  should  see  that  the  col¬ 
and  check  against  the  schedule  of  ac-  lection  follow-up  is  stopped  until  the 


counts  receivable  for  last  month.  Have  adjustment  is  made  and  should  appre- 
you  given  any  thought  or  consideration  ciate  and  understand  that  it  is  absurd 


to  the  decreasing  number  of  open  ac-  to  hold  that  the  advertiser  is  always 


counts  receivable  on  your  books,  or  do  right.  It  is  good  tact  to  give  and  take 
you  feel  that  this  is  for  the  advertising  and  avoid  the  jKiinted  manner  of  ac- 


department  to  worry  about?  Where  cepting  or  placing  the  blame.  He  must 
have  these  advertisers  gone?  Many  at  all  times  consider  the  value  of  the 


were  unable  to  compete  in  business  and  advertiser’s  future  business.  Many  ad- 
went  through  bankruptcy.  Some  are  vertisers  have  been  known  to  change  to 


temporarily  out  of  business  until  they  another  medium  for  some  petty  mis- 
can  feel  that  their  capital  reinvested  understanding.  Keep  in  mind  that  lu¬ 


cent  of  the  good  accounts  that  discon-  sales  promotion  efforts.  Bring  those 
tinned  advertising  with  us  do  not  give  delinquent  accounts  into  a  current  status 


any  explanation  or  reason.  The  re¬ 
mainder  complain,  and  in  doing  so,  in¬ 


dicate  they  are  desirous  of  continuing  results  and  lessen  the  costs  of  the  same 


relations  with  us. 


We  t(X)k  the  step  forward  to  try  and  ordinates,  T  recommend  these  prac 
save  many  financially  embarrassed  tices : 


businesses — now  we  will  extend  our 
efforts  toward  increasing  the  business 
we  receive  from  our  present  advertisers. 
To  do  this  effectively  we  will  reorgan¬ 
ize  _eur  methods  and  procedures  to  co¬ 
ordinate  with  those  of  all  other  depart¬ 


ments  in  our  institutions.  Unfortunate-  often  they  can  help  you. 


ly  in  business  we  find  friction  between 
departments,  principally  the  credit  and 
advertising  departments. 

The  function  of  the  credit  department 
is  not  to  curtail  sales  but  encourage 
sales,  and  when  the  salesman  really  ap¬ 
preciates  that  fact,  he  will  find  a  most 
useful  friend.  He  will  look  upon  credit 
problems  in  a  different  light  as  they  re¬ 
quire  perfect  frankness  on  teth  sides. 

Credit  problems  start  when  the  deb¬ 
tor  avoids  or  refuses  to  discuss  facts, 
when  he  feels  that  the  salesman  is  put¬ 
ting  through  an  order  knowing  the 
advertiser  is  on  the  border  line  and 
makes  no  explanation  or  when  the 
credit  man  feels  that  he  is  in  the  dark. 

Salesmen  who  keep  themselves  in¬ 
formed  as  to  the  credit  status  of  each 
of  their  advertisers  spend  very  little 
time  in  the  credit  manager’s  office  and 
have  little  worry  about  being  called  in 
for  an  explanation.  Little  of  their  time 
should  be  required  to  collect  payments, 
but  many  salesmen  live  in  fear  and  ter¬ 
ror  of  a  day  which  may  come  when 
they  will  have  to  ask  the  advertiser  for 
a  payment.  I  feel  that  this  is  due  to 
their  ine.xperience  of  handling  such 
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N.  Y.  TIMES  PROMOTES  PALIC| 

Now  Assistant  Advertising  Directsr.*.  I 
Cominsky  Also  Advanced 

T.  D.  Palmer,  national  advertii^ 


in  business  will  become  secure.  Others  creased  linage  can  be  obtained  by  sell- 


ABOUSHES  NATIONAL  RATE 


Iowa  Daily  Seeks  to  End  50-50 
Advertising,  Increase  Linage 

Washington  (la.)  Evening  Jourttal 
has  announced  abolition  of  its  national 
advertising  rate  and  estaldishme.  t  of 
a  single  rate  for  all  advertisers,  of 
lYi  cents  a  line,  effective  July  1.  The 
Itxral  rate  was  advanced  a])proximateIy 
15  per  cent  on  Jan.  1  to  this  level.  The 
national  rate  has  been  3  cents  a  line 
until  the  present  change. 

“The  Journal  has  been  faced  with  a 
definite  need  of  settling  the  l<K-al  .Tid 
general  rate  problem.’’  according  to 
Lewis  A.  Warren,  advertising  manager. 
“Many  dailies  in  this  .section  are  watch¬ 
ing  this  step  with  considerable  inter¬ 
est.  We  propose  to  increase  our  na¬ 
tional  advertising  linage  by  this  plan, 
lower  our  milline  rate,  discourage  50-^ 
advertising.’’ 

Another  reason  cited  is  to  protect  the 
adv’ertising  agencies  so  thev  can  assure 
their  clients  that  copy  placed  through 
the  agency  will  get  as  low  a  rate  as 
copy  placed  through  a  dealer.  The 
Journal  is  circulating  copies  of  approv¬ 
ing  letters  received  from  Lord  & 
Thomas  ageiKv  and  William  Esty  & 
Co.,  both  of  New  York,  as  well  as  from 
advertisers. 


inanager  of  the  Nezv  York  Times  sinj 
1931,  has  been  named  assi.stant  adver. 

1 1  s  1  n  g  directot 
.Hon  L.  Bridg, 
IS  advertising  (t 
recto  r.  J. 
Cominsky, 
ant  national  k|. 


NAMED  PUBLICITY  DIRECTOR 

(Special  to  Eoitok  &  Publisher) 
Washington,  D.  C..  July  8— .\lston 
Calhoun,  Jr.,  of  South  Carolina,  has 
been  appointed  publicity  director  for  the 
Young  Democrats  Club  of  Washington. 
Calhoun  is  now  connected  with  the  press 
department  of  the  Federal  Housing 
.\dministration. 


vertising  manage 
since  Februarr 
1935.  bec^ 
acting  nation^ 

advertising  nun. 
ager.  Ilenjanii 
T.  Butterworth, 
advertising  man. 
ager,  will  unde- 
T.  1).  Pai  meb  take  importae 
new  duties  ill  coo. 

nection  with  advertising  agency  rela¬ 
tions. 

Mr.  Palmer  joined  the  Times  in  1934 
as  assistant  advertising  manager.  Ht 
organized  and  managed  the  Hitpiaj 
classified  advertising  department  befoit 
becoming  local  advertising  manager  aai 
advancing  to  national  advertising  na»( 
ager.  He  had  served  previously  in  tW 
consular  service  abroad  and  as  adverfiiS 
ing  manager  of  Export  American  1%^ 
dustry.  He  is  a  graduate  of  Uniall 
College. 

Mr.  Cominsky  joined  the  Times  ii 
1928,  taking  charge  of  Sunday  mag|.j 
zine  advertising.  Later  he  became  rotoc 
gravure  advertising  manager  and 
sistant  national  advertising  manago^ 
Before  joining  the  Times.  Mr.  Con^ 
sky  had  b^n  city  editor  of  tlR 
Rochester  Democrat  and  Chronicle  aifl 
Rochester  correspondent  of  the  .\siid 
ciated  Press.  fl 


ICE  FUND  DRIVE  STARTS  j 

The  Indianapolis  Star  has  opened  iH 
annual  summer  Penny  Ice  Fund  to  pra 
vide  near-free  ice  for  indigent  familied 


have  consolidated  or  merged  with  other  ing  the  advertiser  more  of  his  adver- 


businesses,  but  many  have  discontinued  tising  requirements  in  your  newspaper, 
advertising  with  us  for  various  reasons.  Keep  in  mind  your  assistance  to  the  ad- 

_ _ 1 _  _ _  1  .1  .  nr  .V  .  ,  ■' _  .  • . ■  ; _ 


One  authority  has  stated  that  75  per  vertising  department  by  inquiring  of 


so  that  they  tex),  may  profitably  partic¬ 
ipate.  This  will  add  to  your  sales 


To  credit  managers  and  their  sub- 


t.  Keep  the  .idvertising  department  advised 
daily  when  final  payments  are  received  on  del¬ 
inquent  accounts. 

2.  Watch  the  tact  and  diplomacy  of  your 
adjuster  to  maintain  friendly  relations  with 
the  advertiser. 

3.  Give  the  advertising  department  at  least 
a  week  before  deadlisting  accounts.  Very 


red 


To  Homes 


with  the  Money  to  Buy- 


MICHIGAN 


4.  Always  thank  the  advertiser  for  the 
payment;  be  courteous. 


Vonditionn  Best  in  Country 


The  President’s  relief  survey  disclosed  the  fact  that  needs  in 
Michigan  are  less  than  in  any  other  state  in  the  Union. 


Factories  are  operating,  men  are  working,  buying  has  been 
resumed,  bank  deposits  have  returned  to  pre-holiday  levels. 
Michigan  presents  a  real  opportunity  to  advertisers. 


Booth  Newspapers  Reach  These  Homes 


More  than  a  quarter  of  a  million  of  these  Michigan  homes  are 
served  by  Booth  Newspapers.  They  reach  the  best  of  the 
Michigan  market  (outside  of  Detroit).  Plan  now  to  sell  these 
buyers  with  the  aid  of  Booth  Newspaper  advertising. 


Grand  Rapids  Press  Flint  Daily  Journal 
Saginaw  Daily  News  Jackson  Citizen  Patriot  Muskegon  Chronicle 

Kalamazoo  Gazette  Bay  City  Daily  Tunes  Ann  Arbor  Daily  News 


1.  A.  KLEIN,  Inc.,  Eastern  Representative 
so  £a»t  42nd  St.,  New  York 


J.  E.  LUTZ,  Western  RepresentatiH 
180  North  Michigan  Ave.,  Chicago 


BOOTH  NEWSPAPERS,  INC. 


/ 


i  r*  pT 

Area,  illuttrated  above,  where  47% 
>nPS  60%  of  its  wealth  is  located, 

',*  *»«*«»/  where  income  is  highest;  lowest 
k  t  ,  '*  also  THE  SEWS  has  the 

»«u^»N^er  5>5% 

M  ®/  Si#»</fly  circulation  concern^ 

^  ‘  3,500  exclusive  DETROIT  NEWS 

Purchasing  power 


With  seasonal  recession  less  than  normal,  with 
some  production  schedules  revised  upward,  Detroit 
even  at  the  middle  of  the  summer  season  is  still 
America’s  most  fruitful  market.  And  The  News 
is  Detroit  s  outstanding  medium  because  it  covers 
most  of  the  financially  able  homes.  The  better  the 
district  the  better  The  News  covers  it — all  surveys 
show.  76%  of  Detroit  News  city  circulation  is 
home  delivered  by  exclusive  News  carriers.  Your 
advertising  in  The  News  goes  H  0  M  E— where  all 
buying  decisions  are  made. 


The  Detroit  News 

York  Representative:  THE  HOME  NEWSPAPER 


York  Representative: 
k  it  KLEIS,  Inc..  50  E.  42nd  at. 


Chicago  Representative: 

J.  E.  LVTX,  ISO  So.  Michigan  Ave. 


16 


Editor  &  P  ublisher  for  July  13,  1935 


HOLMAN  CARTOONS  IN 
CHICAGO  TRIBUNE 


Syndicate  Artist  Will  Draw  Human 
Interest  Features  In  Place  of  Late 
Gaar  Williams — Began  as 
Office  Boy 


(By  telegraph  to  Editor  &  Publisher) 

Chicago,  July  ll — BUI  Holman,  a 
Hoosier  cartoonist  himself,  has  been 
chosen  to  carry  on  the  daily  three 
column  cartoons 


Bill  Holman 


formerly  drawn 
by  the  late  Gaar 
Williams,  C  ht- 
cago  Tribune  car 
toonist.  Mr.  Hol¬ 
man’s  cartoons 
began  this  week 
in  the  Tribune, 
under  the  fami¬ 
liar  heads  which 
made  Williams’ 
work  famous. 

Earlier  this 
year,  the  Chicago 
Tribune  -New 
York  News  syn¬ 


dicate  placed  Holman  under  contract  to 
draw  a  Sunday  cartoon  feature  known 
as  "Smokey  Stover,”  the  inimitable  fire¬ 
man.  Incidentally  ever  since  Bill  Hol¬ 
man  was  a  youth  in  Crawfordsville, 
Ind.,  his  birthplace,  he  has  been  inter¬ 
ested  in  firemen.  Much  of  his  magazine 
cartoon  work  had  to  do  with  firemen. 

Coming  from  his  Hoosier  surround¬ 
ings  in  Indiana,  Holman  studied  art  at 
the  Chicago  Academy  of  Fine  Arts. 
He  learned  enough  to  land  a  job  as 
office  boy  in  the  art  department  of  the 
Tribune.  He  soon  was  doing  layouts 
and  sports  page  thumbnails.  Later  he 
did  features  for  the  Scripps-Howard 
newspapers  and  a  kid  comic,  called 
“Junior,”  for  the  New  York  Herald 
Tribune.  He  switched  from  newspapers 
and  began  contributing  cartoons  to 
magazines.  He  has  been  a  frequent 
contributor  to  the  Saturday  Evening 
Post,  Collier's,  Liberty,  Judge,  Life,  and 
the  American  Boy. 

Mr.  Holman  also  draws  “Spooky,”  a 
feline  character  that  promises  to  rival 
the  antics  of  “Zipper,”  the  little  dog 
with  a  big  curiosity  complex.  Bill’s 
daily  three-column  cartoons  appear  un¬ 
der  the  headings  of  “Something  Ought 
to  Be  Done  About  This,”  “A  Strain  on 
the  Family  Tie,”  “How  to  Keep  from 
Growing  Old”  and  “Zipper” — all  fa¬ 
miliar  to  followers  of  Gaar  Williams’ 
cartoons. 


SEAGRAM  ENJOINS  IMITATORS 


AdvertiBers  Court  Victory  in  Chi¬ 
cago,  Promising  Public’s  Protection 

(By  telegraph  to  Editor  &  Publisher) 

Chicago,  July  11 — Joseph  E.  Seagram 
and  Sons,  Inc.,  used  large  display  ad¬ 
vertising  space  in  the  Chicago  Tribune 
today  to  announce  an  injunction  order 
obtained  in  the  Cnited  States  District 
Court  here  this  week  against  unfair 
imitation  of  labels  and  bottles  of  their 
“Five  Crown”  and  ‘'Seven  Crown” 
blended  whiskies. 

Today’s  advertisement  was  in  the 
nature  of  a  warning  to  the  Public, 
^  stating  the  information  demonstrates 
‘three  things: 

(1)  Seagram  will  enforce  its  right  to 
exclusive  use  of  its  distinctive  labels 
and  bottles; 

(2)  United  States  court  will  give 
prompt  assistance  in  preventing  fraudu¬ 
lent  imitations; 

(3)  Seagram  intends  to  make  every 
effort  to  protect  the  public  against  de¬ 
ception,  and  substitution  of  inferior 
liquors  under  labels  and  in  bottles  un¬ 
fairly  imitating  Seagram’s. 


BROUN  GOING  TO  LORAIN 

Heywood  Broun,  president  of  the 
American  Newspaper  Guild,  is  sched¬ 
uled  to  speak  before  a  guild  rally  in 
Lorain,  O.,  July  12,  in  connection  with 
the  Cleveland  guild’s  controversy  with 
the  Lorain  Journal.  Peaceful  picketing 
is  being  continued. 


DEUELL  GETS  HAUSE’S  ^  was  appointed  uA 

JOB  ON  N.  Y.  NEWS  g,2rwho  i,  S4  .u 

-  born  in  Chicago  and  started  neva 

Managing  Editor  of  Tabloid  Ten  Years  work  of  the  Chicago  Record^, 
Resigns  Because  of  Ill  Health —  later  becoming  night  city  editor  o 

Frank  Carson  Named  Assist-  daily.  He  subsequently  joined  the ' 
.  ^  p  une  as  assistant  to  Mr.  Howcv 

ant  Ifl.  Css  Igrf*  tr\  ern  tf\  _* 


Harvey  Deuell,  assistant  ^naging 
editor  of  the  New  York  Daily  News 
this  week  was  promoted  to  managing 
editor,  succeeding  Col.  Frank  J.  Hause, 
who  resigned. 

Frank  Carson,  city  editor,  was  ap¬ 
pointed  assistant  managing  editor. 

A  new  city  editor  has  not  yet  been 
named. 

Col.  Hause  arrived  in  New  York  this 
week  from  a  leave  of  absence  which  he 
spent  abroad.  According  to  a  News  an¬ 
nouncement  he  submitt^  to  an  opera¬ 
tion  while  in  Europe,  and  resigned  from 
the  News,  effective  July  1,  on  advice 
of  his  physician. 

Mr.  Deuell  is  45  years  old.  He  was 
born  in  New  York  state,  and  began  his 
newspaper  career  in  Denver.  He  went 
to  Chicago  during  the  war  and  became 
the  night  city  ^itor  of  the  Chicago 

Hcrald-Exatmncr.  I__  ‘ _ 

the  day  city  editor  of  the  Chicago  Trib¬ 
une,  and  when  Walter  Howey  left  to 
go  to  the  Herald-Examiner  he  became 
city  editor. 

He  joined  Liberty  Magazine  soon 
after  it  was  started,  became  its  manag¬ 
ing  editor,  and  in  1925  was  appointed  .  ,  _ 

executive  editor  of  the  weekly.  pany  receives  $360,000  to  apply  ti 

He  went  to  the  New  York  Daily  cooperative  advertising  account  g 
News  in  1927  as  city  editor,  and  about  from  Standard  Brands,  $350,000; 


and  later  was  promoted  to  city  edilaL 
Col.  Hause  was  long  associateO  iHi 
the  late  Phillip  Payne  on  the  city  b 
of  the  News.  In  1922  when  Mr.  IW 
was  named  managing  editor  CoL 


Hause  was  appointed  managing  edi||. 


TELLS  A.  &  P.  ALLOW ANCB 

Testimony  as  to  advertising  ^ 
ances  received  by  the  Great  -^tlaiikl 
In  1919  he  became  Pacific  Tea  Company  from 

■  turers  was  given  in  WashingtigJ|ii 
week  before  a  House  committee. 

C.  W.  Parr,  a  purchasing  offiov4 
the  A.  &  P.  chain,  testified  befoicgt 
committee  headed  by  Rcpresesgfe 


Frank  C.  Hause,  who  has  resigned  as 
managing  editor  of  the  New  York  Daily 
News,  and  his  sister.  Miss  Elsie  Hause, 
arrived  in  New  York  July  4  aboard  the 
liner  Bremen  after  a  trip  abroad. 


H.  W.  POLLARD  TO  DETROIT 

Harry  W.  Pollard,  vice-president  of 
Bryant,  Griffith  &  Brunson,  Inc.,  pub¬ 
lishers’  representatives,  has  been  trans¬ 
ferred  from  the  Chicago  office  to  have 
charge  of  the  Detroit  office.  He  re¬ 
places  Clark  Huggins,  who  resigned. 
Mr.  Pollard  was  for  years  business 
manager,  and  for  a  time  president  and 
general  manager,  of  the  Rockford  (Ill.) 
Daily  Republic,  and  later  held  various 
advertising  positions  on  the  Cleveland 
News,  Springfield  (Mo.)  Press,  and 
Wichita  Eagle.  He  has  been  in  the 
Chicago  office  of  Bryant,  Griffith  and 
Brunson  for  two  years. 


Reader -Interest 

CONTESTS 


M  Topped 
the  Market^ 


I  m  getting 
higher  prices,  by 
far,  than  for 
years!”  say  Ne¬ 
braska  live  stock 
growers-  "  — 
^13-50  per  100 
lbs.  for  steers-  -  - 
^9-70  for  hogs- 
-  -  -  ^90  for 
sheep!”  (June  5 
quotations) 


^  I  "iHE  organization  that  has 
conducted  the  most  suc¬ 
cessful  contests  in  newspaper 
history  offers  its  promotional 
plans  and  facilities  to  news¬ 
papers  of  1,000  to  1,000,000 
daily  circulation,  on  self-financ¬ 
ing  arrangements  involving  no 
risk  or  gamble  to  the  news¬ 
paper. 


Nebraska  farmers 
made  more  profit 
this  year  on  cattle 
than  ever  before  in 
historyl  On  ALL 
live  stock,  th^ 
made  3S%  more 
than  last  year  I 

Think  what  a  tre¬ 
mendous  amount  of 
money  this  brought 
into  Nebraska,  since  the  Omaha  live  stock 
market  is  the  second  largest  in  the  worldl 
That's  just  one  of  many  reasons  why 
Omaha  and  Nebra^a  should  be  on  your 
schedules.  You  can  reach  this  prosperous 
section  with  one  newspaper — Uie  Omaha 
World-Herald.  Reaches  86%  of  Omaha 
homes  by  carrier  boy,  alone.  Reaches  76% 
of  the  urban  homes  in  12  counties  sur¬ 
rounding  Omaha.  Reaches  over  60,000 
additional  throughout  the  State. 

Carries  far  more  Retail,  General  and 
Classified  advertising. 


Omaha  it  the 
2nd  tartest 
live  stock  market 
im  the  world 


Publishers  Service 
Company 


OMAHA 

WORLD  HERALD 

DAILY.  127,109 
SUNDAY.  124,017  (Apr.  1935} 
O’MARA  &  ORMSBEE,  Inc.,  Nat.  Rep. 


INCORPORATED 


75  WEST  ST. 


NEW  YORK,  N.  Y 


Amthtrtfy,  M*dt^  Rtcifdf 


The  Pittsburgh  Press 

A  Scripps  •Howard  Newspaper 


NATIONAL  ADVERTISING 
DEPARTMENT  OF 
SCRIPPS.  HOWARD 
NEWSPAPERS 

230  PARK  AVENUE,  N.  Y.  C. 
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NEWSPAPERS  and  of 
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BARNEY  GOO 


I 


f 


he's  COIN'  PLACES  and  DOIN'  T 


for  DAILY  NEWSPAPER  CIRCU 


Wl 


ith 


Snuffy  Smith 


and  his  hill-billy  pals 


Win  new  readers  for  your 
paper  with  this  famous  daily 
strip's  greatest  continuity  |f 


For  years  BARNEY  GOOGLE  has  been  one  of  fhe 
ranking  daily  comic  strips  of  the  world  . . .  eagerly 
followed  by  millions  of  readers ...  a  wholesale  pro¬ 
ducer  of  circulation. 


n 


iT:  '/ 


Now  BILLY  DeBECK,  creator  of  this  droll  comic 
character,  has  scaled  the  peaks  of  humor  with  the 
introduction  into  the  strip  of  SNUFFY  SMITH  and 
his  hill-billy  relatives.  The  current  continuity  is  the 
greatest  in  the  successful  history  of  this  laughable 
strip.  Your  circulation  manager  can  go  places  and 
do  things  if  you  give  him  BARNEY  GOOGLE. 


Write  ^ 
or  wire  for  ^ 

territory  and  terms  ^ 


d 


KING  F 

235  East  45 


91 
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FLCX>D  IN  UPPER  N.  Y. 
TAXES  NEWS  CREWS 

Hornell  Tribune  Ictue*  Handbills  As 
Rising  Waters  Inundate  Presses — 

Heavy  Death  and  Prop*  \ 

erty  Toll 

{Special  to  Editos  &  Publisher) 
Rochester,  N.  Y.,  July  10— Devastat¬ 
ing  upstate  floods,  originating  in  this 
city  Sunday  and  sweeping  southward 
with  a  heavy  death  toll  and  unprece¬ 
dented  property  damage  Monday,  Tues¬ 
day  and  Wednesday,  put  an  unprece¬ 
dented  strain  on  newspaper  staffs  in 
this  vicinity. 

At  least  a  score  of  Rochester  photo¬ 
graphers  and  star  reporters  were  sent 
into  the  stricken  area  by  airplane  and 
motor  car  to  cover  the  hottest  news  this 
region  has  provided  in  many  years,  to 
say  nothing  of  some  100  correspondents 
who  were  spurred  to  action. 

Busy  in  the  coverage  was  the  Gan- 
nrtt  Newspapers’  airplane,  piloted  by 
Lieut.  Comm.  Russell  Holderman, 
which  was  flying  almost  constantly 
from  early  Monday  morning  until  to¬ 
night,  taking  photographers  to  and  from 
stricken  areas,  distributing  newspapers 
to  cut-off  communities  and  carrying 
anti-typhoid  serum  and  other  first  aid 
to  thousands  threatened  with  disease  in 
and  about  Steuben  County. 

Managing  editors,  city  editors  and 
skeleton  staffs  worked  day  and  night. 
Rochester  newspapers  furnished  the 
outside  world  with  photographs,  rushing 
them  to  New  York  and  other  cities  by 
air  express  and  special  planes.  Graphic 
pictures,  requiring  some  three  pages 
daily,  were  published  by  the  Rochester 
Democrat  and  Chronicle,  Rochester 
Txmes-Union  and  the  Rochester  Jour¬ 
nal- American. 

Hornell,  N.  Y.,  July  Iff— Inundated 
by  record  floods,  presses  of  the  Hornell 
Tribune  were  thrown  out  of  commis¬ 
sion  Monday  and  the  newspaper,  cut  off 
from  the  outside  world  for  two  days, 
resorted  to  hand  bills,  giving  full  atten¬ 
tion  to  the  flood.  A  bold  streamer, 
“Boil  All  Drinking  Water’’  warned 
readers  of  each  edition  of  threatening 
disease. 

HOOSIER  GROUPS  TO  MEET 

Two  Hoosier  press  associations  will 
hold  their  annual  midsummer  meetings 
during  the  early  part  of  August.  The 
Indiana  Democratic  Editorial  Associa¬ 
tion  will  meet  .^ug.  8-10  at  French 
Lick,  with  Gov.  Paul  V.  McNutt  of 
Indiana,  Senator  Sherman  Minton  ot 
Indiana  and  Representative  John  W. 
Boehne  as  principal  speakers.  The  In¬ 
diana  State  Republican  Editorial  .Asso¬ 
ciation  will  meet  Aug.  2  and  3  at  Lake 
VVawasee,  Ind.  Among  the  speakers 
will  be  Charles  A.  Halleck  of  Renssa- 
laer,  Indiana  Republican  representative 
of  the  United  States  Congress  and  Ed¬ 
ward  F.  Hayes,  former  national  com¬ 
mander  of  the  American  Legion. 

FLORIDA  BOYS  VISIT  DAYTON 

Ten  carrier  salesmen  of  the  Miami 
( Fla. )  Daily  News  recently  inspected 
the  Dayton  Daily  News  plant  after  hav¬ 
ing  witnessec  speedway  races  in  In¬ 
dianapolis.  The  boys,  winners  of  a 
circulation  contest  conducted,  were  ac¬ 
companied  by  Fred  J.  North,  city  cir¬ 
culation  manager,  and  William  Downey 
and  R.  M.  Frost,  district  managers. 


U.  S.  SALES  AGENT  ASKED 

Copeland’s  Bill  Reworded  to  Avoid  j 

Master-Publicist  Provision 

{Special  to  Editor  &  Tubusher)  f 

Washington,  D.  C.,  July  9. — Due  • 
to  misworded  legislative  phraseology  a  ' 
bill  introduced  by  Senator  Royal  S. 
Copeland,  of  New  York,  would  have 
authorized  the  creation  of  a  huge  | 
consolidated  publicity  bureau  for  the 
federal  government,  but  has  been  dis¬ 
placed  by  a  revamped  bill. 

The  substitution  was  made  on  advice 
of  M.  R.  Teshnor,  sponsor  of  legislation 
to  create  the  office  of  Commissioner  of  ' 
Publications,  intended  to  popularize  the  1 
sale  of  government  publications,  rather  ! 
than  to  add  one  more  publicity  organiza¬ 
tion  to  the  many  now  operating  under  ' 
the  New  Deal  administration.  The  ' 
original  bill  authorized  the  Commis¬ 
sioner  of  Publications  to  “interpret”  the 
activities  of  the  federal  government  to  ■ 
its  taxpayers.  The  substitute  merely 
creates  a  iew  office  to  act  in  the  capac¬ 
ity  of  a  super-sales  organization  for  the 
government  printing  office. 

THOUSANDS  AT  SALES  RALLY 

Several  thousand  dealers  and  carriers 
oi  the  Milwaukee  Sentinel  from  all  i»rts  , 
of  Wisconsin  and  Northern  Michigan 
gathered  in  Milwaukee,  July  10,  for  a 
sales  convention.  The  convention 
opened  at  9  o’clock  in  the  Wisconsin 
Theater  where  a  two-hour  program  of 
entertainment  was  provided.  .At  noon 
there  was  a  parade  down  Wisconsin 
avenue  later  passing  a  reviewing  stand 
in  front  of  the  Sentinel-News  building 
on  Michigan  street.  Prizes  were 
awarded  for  the  best  costumes  repre¬ 
senting  Sentinel  comics’  characters  and 
for  other  parade  contests.  In  conjunc¬ 
tion  with  the  convention  the  Sentinel 
conducted  a  contest  to  discover  the  Mil¬ 
waukeean  who  carried  the  paper  longer 
ago  than  any  one  else,  the  winner  oc¬ 
cupying  a  position  of  honor  in  the 
I>arade  and  accompanied  by  other  of  the 
Old  Guard  newspaper  men.  .After  the 
parade  the  dealers  and  carriers  were 
taken  to  State  Fair  Park  for  an  after¬ 
noon  of  free  rides,  contests  and  games. 

N  umerous  prizes  were  awarded  the 
winners  of  competitive  contests. 

A.P.  PERSONNEL  CHANGES 

The  following  personnel  announce¬ 
ments  have  been  made  by  the  .Associated 
Press,  New  York:  L.  B.  Shubert,  New 
York,  was  transferred  to  the  Washing¬ 
ton  staff,  July  1.  David  Englund  has 
been  employed  in  the  Boston  office  as 
of  June  24.  William  P.  Howard,  of  the 
Birmingham  Age-Herald  became  a  mem¬ 
ber  of  the  .Atlanta  staff  July  1.  John  L. 
Rose  of  the  Sioux  City  Tribune,  has 
been  employed  in  the  Sioux  Falls  bu¬ 
reau.  M.  L.  St.  John,  managing  editor 
of  the  Athens  (Ga.)  Times,  joined  the 
.Atlanta  staff  July  1.  .Arthur  F.  Wolf 
will  be  employed  in  the  Lincoln  bureau 
effective  July  8. 

HELD  CARRIER  OUTING 

The  Louisi'ille  (Ky.)  Courier- Journal 
and  Times  were  host  to  their  carrier 
boys  at  an  outing  at  Fontaine  Ferry 
Park,  July  5.  Tickets  for  the  boys  in¬ 
cluded  admittance  to  the  sw'imming 
pool  and  rides  on  the  racing  derby, 
Lindy  planes  and  ferris  wheel.  B.  G. 
Brinkman,  manager  of  the  park,  co- 
■  operated  with  the  newspapers  in  staging 
the  outing. 


HARRY  ALEXANDER  RETURNS 

Harry  W.  .Alexander,  general  sales 
manager,  .American  Type  Founders 
Sales  Corporation,  returned  recently 
from  a  vacation-business  trip  to  Italy, 
France,  Belgium  and  England.  He 
visted  .Agents  in  the  different  countries. 

STERN  STILL  WANTS  STATION 

F.  C.  C.  PermitB  Publitker  to  Rein¬ 
state  Application 

{Special  to  Editor  &  Publisher) 

Washington,  D.  C.  July  10. — The 
Federal  Communications  Commission 
has  fixed  October  24,  as  the  date  for 
hearing  on  an  application  which,  if  ap¬ 
proved,  will  give  J.  David  Stem  a 
New  A’ork  City  radio  station,  operating 
on  the  810-kilocycle  band  with  500 
watts  power,  from  6  a.  m.  to  sunset. 

That  wavelength  is  now  assigned  to 
Station  WCCO,  Minneajwlis,  Minn., 
and  is  also  sought  by  Station  WLWL. 

Stern  sought  a  permit  to  construct  a 
station  in  New  York  City  several 
months  ago,  but  later  withdrew  the 
application.  He  has  reinstated  it  with 
the  permission  of  FCC. 

The  hearing  is  expected  to  consume 
several  days  since  the  position  sought 
is  one  which  may  effect  numerous 
other  broadcasters. 

U.P.  SAN  DIEGO  BUREAU 

Opening  of  a  full  time  news  bureau 
in  San  Diego,  Cal.,  is  announced  by 
Frank  H.  Bartholomew,  Pacific  Divi¬ 
sion  manager  of  the  United  Press. 
Charles  Moore,  formerly  of  the  San 
Francisco  staff,  has  bwn  appointed 
manager.  Headquarters  of  the  new  bu¬ 
reau  are  in  the  San  Diego  Sun  build¬ 
ing.  The  bureau,  the  sixth  in  Cali¬ 
fornia,  gives  that  state  the  distinction 
of  having  more  bureaus  of  the  United 
Press  than  any  other  in  the  country,  it 
was  stated. 

Beginning  July  15,  KTUL,  Tulsa, 
Okla.,  will  release  six  quarter-hour 
news  broadcasts  per  day  under  contract 
with  the  U.P.  .A  local  baking  company 
will  sponsor  the  newscasts. 


WATCH  SIZE 
MIOtOMETERS 
Fally  GiMranlccd 
Prim  $9.50 


POCKET  PAPER 
TESTERS 

Schopper  small  piece  scale 
Gives  Basis  Weight 
24'x36'  480/500 
Price  S30.00 
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SMITH  HEADS  FLORIDA  DAILY 

Former  Waukegan  Publishar 
dent  of  St.  Petersburg  Timm 

{Special  to  Editor  &  Publishi,) 

St.  Petersburg,  Fla.— July 
liam  J.  Smith,  formerly  Wauktai 
(ill.)  publisher,  was  elected  pri^to 
and  manager  of  the  Times  PublisW 
Company,  to  succeed  Paul  Poyito 
president,  for  the  past  23  years,  ^  ’ 
meeting  of  the  directors  of  the  compjJ 

James  H.  Ottaway,  vice-president^ 
assistant  manager,  was  also  elecM 
treasurer  of  the  conqiany.  Mr.  q^. 
way  is  the  son  of  the  late  E.  J.  Ottawiy 
for  34  years  president  of  the 
Huron  (Mich.)  Times-Herald. 

Mr.  Smith  was  in  the  newspaio 
Imsiness  in  Lake  County,  Ill.,  for  x 
years.  With  his  brother,  the  late  Fr^ 

G.  Smith,  he  owned  and  operated  ik  | 
IVaukegan  (Ill.)  Daily  Sun,  and  the  j 
Lake  County  Independent  (w«kly),  j 
1928  Messrs.  Smith  sold  their  pubiio.  ! 
tions  to  a  Chicago  syndicate  and  late  t 
invested  in  the  St.  Petersburg  Tinut.  j 

St.  Petersburg,  IHa.,  July  10.- 
Circuit  Judge  T.  Frank  Hot^  yts. 
terday  issu^  a  restraining  order  (Ji.  ' 
ected  at  recently  elected  officers  of  tk 
St.  Petersburg  Times  Company  to  pn. 
vent  sales  or  transfer  of  2,^  shares  d 
stock  in  the  Times.  This  order  vg 
issued  on  petition  of  Paul  Poynhr, 
former  president  of  the  company  f*  • 
20  years.  In  the  same  order  Dixit 
Hollins  was  named  as  receiver.  Tht  ' 
voting  of  this  stock  resulted  in  a  nn  I 
list  of  officers  lieing  elected  July  1,  I 
when  W.  J.  Smith  was  named  presi'  | 
dent  of  the  Times  Corporation  and  • 
Poynter  was  named  chairman  of  tht  1 
board,  a  post  Smith  previously  hdd.  ! 
Hollins  assumed  charge  of  the  Timts 
at  once. 

SUBSCRIPTION  CONTEST 

The  Philadelphia  Inquirer  has  an¬ 
nounced  a  subscription  contest  in  which  ' 
it  is  offering  free  vacation  ocean  cruists  I 
to  Florida  or  Boston  this  summer  with  S 
all  expenses  paid. 


BURGESS  CHROME  MATS 
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TESTING  MACHINES,  Inc. 

478  WEST  34lli  SIRECT  NEW  YORK,  N.  Y. 


How  to  be  Happy  in 
Stereotype  Rooms 

Burgess  Chrome  Mats  reduce  stereotypers’  wor¬ 
ries  and  headaches. 

If  you  want  to  make  your  life  happier ...  if  you 
want  to  cut  costs ...  if  you  want  a  better-looking 
paper . . . 

. . .  ask  to  have  Burgess  Chrome  Mats  demonstrat¬ 
ed  before  your  own  eyes  in  your  own  stereotype 
room.  There’s  no  obligation  connected  with  this 
offer. 

DIID/SCCC  CELLULOSE  COMPANY 

Freeport,  lllinoif  A227 


CHROME  MATS 

A  LABORATORY  PRODUCT 


PaciBc  Coast  ReprcBcntatiTC,  RALPH  LEBER, 
421  Poison  BMc.,  Seattle,  Waihinaton 


BURGESS  CHROME  MATS 
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Total  Advertisins  Linase 
YEAR  OF  1934 
6,970,170 


Hois'  are  we  doing  ? 

Carrying  over  50%  more 
Advertising  TAank  You  / 

The  !NEW  YORK  AMERICAN’S  increased  lineage  figures  fairly  shout 
the  success  of  shrewd  editorial  judgment.  Five  years  ago  the 
American  did  not  set  out  to  huild  circulation  alone.  It  aimed  to  gain 
more  and  better  prospects  for  its  advertisers  among  a  certain  desirable 
class  of  spenders. 

This  required  deliberate  planning  in  editorial  appeal  to  attract,  not 
necessarily  New  Y^ork’s  high  income  group,  hut  more  of  New  York’s 
active  income  group  .  .  .  the  succt’issful,  free-spending  heads  of  better- 
class  growing  families! 

More  and  more  this  strategy  is  winning  its  two  objectives.  Already 
it  has  gained  14%  more  quality  circulation  for  New  A"ork  American 
advertisers.  And  it  has  evolvt'fd  a  brilliant  editorial  formula  that  inten¬ 
sifies  tht^  interest  of  these  readers. 

Of  particularly  vital  importance  is  the  greatly  expanded  woman’s 
department,  a  section  that  proved  its  wide  following  by  enrolling  over 
14,000  members  in  the  New  York  American’s  Homemakers’  Club. 

This  broader  better  sustained  editorial  appeal  is  an  extra  value  that 
quickly  led  food  dealers,  during  May,  to  buy  more  lineage  in  the  New 
York  American  than  in  any  other  New  York  newspaper! 

NetPCs  IQiWfkAmetkait 

I\etv  York''s  Mttst  Interesting  !\etvspaper 

(^IK<;iILATfON  DAILY,  324,316  A.B.C.  (larger,  for  example,  than  the  Herald  Tribune  or  The  Sun) 

(.IKCHLATIOM  SlINDAY  1,110,687  A.B.C.  (A  lar^er  eity  and  suburban  eireulation  than  the  Times  and  the  Herald  Tribune  combined) 
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CIRCULATION  HEADS 
MEET  IN  N.  E. 


FAVORS  A.F.L,  AFHUATION 


Pawtucket  City  Official*,  Former 
Newspapermen,  Address  Group 
at  Watch  Hill,  R.  1. — Next 
Session  In  Boston 


(By  tel f graph  to  Editor  &  Publisher) 
Watch  Hill,  R.  I.,  July  11 — Prob¬ 
lems  of  the  circulation  department 
were  discussed  at  the  summer  conven¬ 
tion  of  the  New  hingland  Association 
of  Circulation  Managers  Julv  10  and  11 
at  the  Ocean  House,  Watch  Hill. 
Twenty-six  topics  discussed  included 
such  problems  as  the  NRA  and  New 
England  newspapers,  child  labor  and 
newspaper  carriers,  carriers  and  school 
work,  how  street  sales  may  he  promoted, 
the  relation  of  classified  advertising  to 
circulation,  serial  stories  and  their 
length,  are  premiums  a  good  method  of 
obtaining  circulation,  etc. 

Sessions  opened  Wednesday  morn¬ 
ing.  Tom  Murphy,  Jr.,  Springfield 
Daily  News;  D.  E.  Byron,  Paivtucket 
Times;  Max  Kramer,  Ne7v  Bedford 
Standard-Mercury;  Frank  Hoy,  Leitfis- 
ton  (Me.)  Sun-Journal;  Sam  N.  Rosoff, 
Bridgeport  Post  Telegram;  R.  W.  Mac- 
Glasing.  Taunton  Gazette;  Norman 
Johnson,  Hartford  Times;  Karl  Hall, 
Boston  Herald-Traveller ;  Frank  Beuer- 
ning.  New  Haven  Journal-Courier; 
Joseph  Rowett,  Waterhury  Republican- 
American;  Edward  Dolhenty,  IVorces- 
ter  Telegram-Gazette;  Delmar  Magoon, 
Greenfield  Recorder-Gazette;  P.  F. 
Viets,  Hartford  Courant  and  George 
B.  Litter,  Westerly  Sun,  spoke. 

President  Harold  H.  Sloan,  Worces¬ 
ter  Post,  presided  at  these  meetings.  In 
the  evening,  Daniel  Byron,  circulation 
manager  Pawtucket  Times,  was  toast¬ 
master  at  a  banquet.  Speakers  included 
City  Auditor  Thomas  P.  McCoy,  of 
Pawtucket ;  City  Clerk  James  F.  Kave- 
ny.  of  Pawtucket,  and  both  newspaper¬ 
men;  Thomas  F.  Farrelly,  circulation 
manager.  Providence  Journal  and  Even¬ 
ing  Bulletin  and  Mrs.  Utter. 

“Mr.  McCoy  said  the  circulation  de¬ 
partment  is  one  of  the  most  essential  in 
the  conduct  of  a  newspaper  business. 
For  the  benefit  of  their  readers,  he  said, 
editors  should  print  all  the  news  and 
they  should  be  impressed  with  the  fact 
that  the  news  they  print  should  appeal 
to  all  readers  of  the  paper. 

“Because  the  Supreme  Court  ruled 
out  the  NR.\  and  its  codes  of  fair  com¬ 
petition,  which  eliminated  undesirable 
practices  in  the  profession,  Mr.  McCoy 
said  editors  must  now  be  prepared  to 
settle  those  problems  themselves. 

Mr.  Farrelly  and  Mr.  Byron  dis¬ 
cussed  circulation  problems. 

The  convention  adjourned  this  after¬ 
noon.  No  officers  were  elected,  elec¬ 
tion  taking  place  at  the  January,  1936, 
meeting  in  Boston. 


Cleveland  Guild  Says  Action  Taken 
Because  of  Roy  Howard  Attitude 

(By  telegraph  to  Editor  &  Publisher) 
Cleveland,  O.,  July  11 — The  Cleve¬ 
land  chapter  of  the  American  News¬ 
paper  Guild  has  adopted  a  resolution 
favoring  affiliation  with  the  .American 
Federation  of  Labor.  There  are  325 
members  of  the  chapter,  including  the 
editorial  workers  on  the  Press  News, 
foreign  language  newspapers,  the  N.  E. 
.A.,  Central  Press  and  other  units. 

There  were  51  guild  members  at  the 
meeting  which  adopted  the  resolution 
forwarded  to  Roy  Howard  of  the 
Scripps-Howard  Newspapers.  The  vote 
in  favor  of  the  resolution  was  39  to  12. 

I.  L.  Kenen,  political  writer  for  the 
•Vt’TC’J.  sponsored  the  resolution,  which 
stated  that  the  action  taken  was  the 
result  of  the  attitude  of  Mr.  Howard 
toward  the  guild. 

Following  the  action  of  the  chapter, 
several  members  of  the  Cleveland  Press 
staff  announced  they  would  withdraw 
from  the  guild. 

It  is  understood  Mr.  Howard  notified 
the  Press  unit  he  would  not  sign  a 
contract  until  the  guild  referendum  in 
September,  because  he  wants  to  know 
ilh  whom  he  is  dealing  in  negotiations. 


ENLARGES  ATTACK  ON 
AAA  AMENDMENTS 


S.  Clay  Williams  File*  Supplementary 
Brief  Charging  Plan  to  Keep 
Processing  Taxes  for  All 
Time 


FORESEES  HNANCIAL  PICK-UP 


Advertising  Man  Suggests  Agents 
Work  With  Bankers 

(Special  to  Editor  &  Publisher) 

Chicago,  July  10. — A  hopeful  pic¬ 
ture  as  to  an  expected  immediate  pick¬ 
up  in  financial  advertising  was  outlined 
to  the  Chicago  Financial  Advertisers 
•Association  hw  R.  \V.  .  Kneebone, 
western  advertising  manager  of  Banking 
magazine,  in  a  talk  here  today  en¬ 
titled,  “Get  Ready  for  a  Comeback.” 

Predicting  a  greater  use  of  money 
and  credit,  “the  merchandise”  that 
bankers  have  to  sell,  Mr.  Kneelxine 
suggested  that  bank  officials  and  ad¬ 
vertising  agents  confer  relative  to  pos¬ 
sibilities  of  their  respective  clients 
launching  advertising  campaigns  this 
fall. 

He  said  that  a  recent  survey  indicated 
the  investing  public  still  desires  to  hold 
securities  and  that  a  potential  mar¬ 
ket  awaits  those  who  have  invest¬ 
ment  issues  to  offer. 


MARKETING  ORANGE  SURPLUS 


ANTI -GAMBLING  DRIVE  ON 

(By  telegraph  to  Editor  &  Publisher) 

Cincinnati,  July  10 — Almost  half  the 
front  page  space  was  devoted  July  9  to 
an  expose  of  gambling  in  Elmwood 
place,  Cincinnati  suburbs  by  the  Cin¬ 
cinnati  Post  in  starting  a  campaign  for 
law  enforcement  against  handbook  and 
other  gambling.  Photos  of  two  places 
where  gambling  and  handbook  betting  is 
oiienly  conducted  were  displayed.  .An 
editorial  reminded  Sheriff  George  Lutz 
that  five  months  ago  when  he  became 
sheriff  he  had  announced  through  the 
press  that  he  intended  to  clean  up  Ham¬ 
ilton  County.  Frank  .Aston,  new  man¬ 
aging  editor,  said:  “The  Post  takes  the 
position  that  there  are  laws  on  the 
statute  books  which  prohibit  gambling. 
As  long  as  they  exist  it  is  the  duty  of 
Sheriff  Lutz  to  obey  them.” 


Newspaper  Fund  of  $360,000  Voted 
to  Move  Big  Valencia  Crop 

(By  telegraph  to  Editor  &  Publisher) 
Chic.\go,  July  11 — .A  special  newspa¬ 
per  advertising  appropriation  of  $360,000 
has  been  approved  by  the  Board  of 
Directors  of  the  California  Fruit  Grow¬ 
ers  Exchange  to  aid  Valencia  orange 
growers  to  market  their  surplus.  The 
supply  of  Valencia  oranges  is  65  per 
cent  above  normal.  The  appropriation 
will  bring  the  1935  advertising  budget 
to  more  than  $1,000,000  and  will  be  di¬ 
vided  lietween  advertising  in  newspapers 
in  this  country  and  Canada,  in  allot¬ 
ments  for  dealer  service  work  and  other 
advertising.  The  campaign  will  start 
July  15.  The  special  appropriation  will 
come  from  a  two  cents  a  Ixix  assess¬ 
ment. 


By  James  J.  Butler 

(IVashingtoH  Correspondent, 

Editor  &  Publisher) 

Washington,  D.  C.,  July  10 — Re¬ 
peating  his  charge  that  the  proposed 
AA.A  amendments  are  designed  to  put 
over  unsuspected  drastic  changes, 
through  "subtle  draftsmanship  and  se¬ 
cretive  methods,”  S.  Clay  Williams, 
former  president  of  the  R.  J.  Reynolds 
Tobacco  Co.  (Camel  Cigarettes),  has 
filed  a  supplementary  brief  with  the 
Senate  Committee  on  .Agriculture  and 
Forestry. 

“Parts  of  the  picture  have  come  out 
from  time  to  time — sometimes  fortu¬ 
itously,”  the  supplement  declares.  “Of 
course,  it  was  known  from  the  begin¬ 
ning  that  processors  were  to  be  har¬ 
nessed  as  effectively  as  possible.  Then 
disclosures  were  made  about  the  atti¬ 
tude  of  some  of  those  in  the  .AAA 
high  command  toward  advertising  ex¬ 
penditures  of  processors.  .At  first  pub¬ 
lishers  could  hardly  realize  that  some 
of  the  AAA  folks  had  them  slated  for 
harnessing  too.  Then  one  of  the  .Ad¬ 
ministrators  said  one  day  that  if  the 
proper  price  for  a  nam^  commodity 
were  eighteen  cents,  the  ideal  thing  for 
.A  .A A  would  be  to  have  a  market  level 
of  nine  or  ten  cents  with  a  processing 
tax  covering  the  difference  so  that  the 
farmer  would  have  to  look  to  AAA 
for  the  other  eight  or  nine  cents  to 
which  he  would  be  entitled. 

“And  now,  in  these  amendments 
comes  the  admission  of  AAA  that  even 
after  the  object  for  which  the  act  was 
adopted,  and  in  which  the  farmer  is 
interested,  has  been  accomplished,  the 
farmer’s  product  is  still  to  carry  the 
burden  of  a  tax — and  is  to  continue  to 
carry  it  evidently  for  all  time  to  come 
if  those  in  .A.A.A  who  contrived  these 
amendments  can  have  their  way  with 
the  Congress. 

“.At  last,  and  at  least,  a  composite 
picture  can  now  be  made  of  the  aspira¬ 
tions  of  some  in  .A.A.A.  To  lie  complete 
ii  would  have  to  include  a  spike  team 
with  the  processor  harnessed  as  lead 
horse,  the  farmer  as  one  wheel  horse 
and  the  publisher  as  the  other.  The 
Secretary  and  the  .Administrator  of 
.A.A.A  would  have  to  he  on  the  box 
handling  both  reins  and  whip  while  the 
consumers — all  of  us — would  be  on  the 
sidelines  awaiting  the  arrival  of  the 
wagon  with  its  harassed  team  and  its 
load  of  fewer  goods  at  higher  prices 
with  their  consequent  damage  to  the 
.American  standard  of  living.” 

Secretary  of  .Agriculture  Henry  .A. 
W’allace  reiterated  at  today’s  press  con¬ 
ference  his  willingness  to  accept  quali¬ 
fying  amendments  to  the  pending  .A.A.A 
amendments,  exempting  newsprint  from 


processing  taxes  and  specifically  nrn. 
tecting  advertising  from  any  direct^ 
indirect  control  by  a  federal  ageno 
He  stated.  “I  have  no  objection  to  thor 
inclusion  in  the  Senate  Report."  ^ 
The  Secretary  declared  that  it 
up  to  Senator  Ellison  D.  Smith,  chair, 
man  of  the  Senate  committee,  to  handk 
the  amendments  proimsetl  liy  the  newi! 
paper  publishers.  Wallace  disclahneii 
any  responsibility  in  the  controvert 
stating,  “It’s  not  up  to  me  to  earn 
the  tiall  on  this  matter;  that  is  tht 
Senate  committee’s  job.” 


FLORIDA  PLAN  DISCUSSED 

(Special  to  Editor  &  Publisher) 
Jacksonville,  Fla.,  July  11— Plans 
for  an  advertising  campaign  for  Floridj 
were  discussed  at  a  state-wide  con- 
ference  here  today,  at  which  Gov.  Dave 
Sholtz.  proposed  a  dime-per-capita  ad¬ 
vertising  fund.  C.  H.  Overman  oi 
Bagdad.  Fla.,  temporary  chairman  o( 
the  ways  and  means  committee,  ap¬ 
pointed  recently  by  the  governor,  rec¬ 
ommended  a  fund,  possibly  a  lialf-millioii 
dollars  in  the  end,  and  the  formation 
of  a  new  corporation  to  handle  the  pro¬ 
gram. 


TAMPA  M.E.  SELECTED 

(By  telegraph  to  Editor  &  Publisher) 
Tau.ahassee,  Fla.,  July  11 — Appoint- 
ment  of  Jerome  McLeod,  managing  edi¬ 
tor  of  the  Tampa  Daily  Times,  as  per¬ 
sonnel  director  of  the  Works  Progress 
Administration  for  the  Tampa  district 
was  announced  here  today  by  C.  B. 
Treadway,  state  administrator. 


[I 


CLARK  CO.  APPOINTED 

Thomas  F.  Clark  Company,  Inc.,  has 
been  appointed  national  advertising  rep¬ 
resentative  of  the  following  dailies: 
Seminole  (Okla.)  Morning  Reporter. 
Pauls  Valley  (Okla.)  Daily  Democrat. 
Holdenville  (Okla.)  Morning  Trihunt, 
Lateton  (Okla.)  Morning  Press,  Osce¬ 
ola  (Mo.)  Daily  Democrat. 


Post  Progress 


564,543 

Lines  Gain 
Six  Months 


In  six  months  to  .Inly  1,  19.35,  the 
Post  carriutl  .561,543  more  lines  of 
paid  advertisiiif'  than  a  year  ago— 
an  averaf^e  f^ain  of  iw'arly  100.000 
lines  a  month  re{x>rt(Hl  hy  Media 
Records.  Jnne  train.  46,756  lines. 
Clearly,  Pt)st  readers  are  huying! 


NEW  YORK  POST 


Founded  1801 


DROPS  CAPITAL  BUREAU 

E.  W.  Nassauer,  general  manager  of 
Intercity  News  Service,  with  headquar¬ 
ters  in  the  Pulitzer  Building,  New 
York,  has  announced  the  discontinuance 
of  its  Washington,  D.  C.,  bureau.  The 
group’s  news  activities  are  centered  in 
the  areas  of  New  York,  Chicago  and 
San  Francisco. 


NEW  CHEESE  DRIVE 

(Special  to  Editor  &  Publisher) 
Chicago,  July  11 — Directing  its  sales 
message  to  children,  Pabst-Ett  Corora- 
tion  is  launching  a  new  advertising 
campaign  in  comic  sections  of  11  Sun¬ 
day  metropolitan  group  newspapers  July 
14  to  he  followed  by  half-pages  in 
Hearst’s  Puck  Comic  Weekly  sections 
July  21.  The  campaign,  prepared  by 
Needham,  Louis  and  Brorby,  Inc.,  Chi¬ 
cago  agency,  features  a  baseball  contest 
with  5.000  baseballs,  autographed  by 
Carl  Hubbell,  New  York  Giants’  pitcher, 
as  prizes.  Because  surveys  show  that 
comics  have  not  only  large  reader  fol¬ 
lowing  among  children,  but  adults  as 
well,  a  section  of  each  ad  is  being  ad¬ 
dressed  to  mothers,  in  the  form  of  a 
Pabst-Ett  Cheese. 


ADDED 

ADVANTAGE 


Nearly  97%  of  Rhode  Island 
workers  are  ensased  in  diversified 
industrial  pursuits,  yet  the  produc¬ 
tion  of  food  products  is  practically 
nil.  This  rare  condition  sives 
added  advantase  to  food  adver¬ 
tisers  in  the  Providence  market. 


PROVIDENCE 
Journal -  Bulletin 


The 

JOSHUA  B.  POWERS 
ORGANIZATION 


represents  more  than  one 
hundred  important,  non- 
competing  publications 
in  Latin  America,  in 


Europe,  in  Australia,  in 
South  Africa  and  in  the 
Far  East. 
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mFASTESTm'i  TO  SELL  mMOST 

PEOPLE  IN  METROPOLITAN  CHICAGO 


VOUR  advertising  in  Chicago 

^  Tribune  newsprint  color  not  only 
will  look  better  —  IT  WILL  SELL 
MORE  GOODS. 

It  will  sell  more  goods  because  it 

/.  Gets  atfenfion  faster 

2.  Holds  it  longer 

3.  Stimulates  impressions 

4.  Assures  package  identiH- 
cation 

5.  Speeds  buying  decisions 

6.  Arouses  dealers*  interest 

Your  newsprint  color  page  in  the 
Chicago  Tribune  con  monopolize  the 
crttention  of  more  than  645,000  fami¬ 


lies  in  metropolitan  Chicago  alone. 

This  is  244,000  more  families  in 
Chicago  and  suburbs  than  any  other 
Chicago  daily  newspaper  reaches — 
and  practically  as  many  as  can  be 
reached  through  any  two  other  Chi¬ 
cago  daily  newspapers  COMBINED. 

Tribune  newsprint  color  ON  SUN¬ 
DAY  reaches  an  additional  320,000 
families  living  in  cities  and  towns 
adjacent  to  metropolitan  Chicago. 

Ask  a  Tribune  representative — or 
your  advertising  counsel — to  give 
you  the  complete  facts  about  the 
increased  sales  power  of  newsprint 
color,  available  in  the  Tribune  now 
at  but  slightly  higher  rote  than  for 
black  and  white. 


fflljtiragu  OTtibuiue 

THE  WORLD'S  ORSaTCST  NEWSPAPER 


60%  GAIN! 

12  retailers  ran  34  newsprint  color 
pages  in  the  Chicago  Tribune  during 
the  first  six  months  of  this  year.  13 
general  advertisers  in  the  same  period 
used  30  pages.  These  64  pages  rep¬ 
resent  an  increase  of  60%  over  the 
same  period  in  1934. 

Color  Sells  FASTER 
For  These  Retailers! 

MAURICE  L  ROTHSCHILD 
MANDEL  BROTHERS 
THE  FAIR 

MARSHALL  FIELD  &  COMPANY 
WALGREEN  DRUG  STORES 
OLSON  RUG  COMPANY 
AND  OTHERS 

Color  Sells  FASTER 
For  General  Advertisers! 

NORGE 

WESTINGHOUSE 

BAYUK 

CONTINENTAL  OIL 
NATIONAL  BISCUIT  CO. 

SINCLAIR 

WILLIAMS  OIL-O-MATIC 
ALLIED  FLORISTS 
HILL  BROS.  COFFEE 
AND  OTHERS 
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Two  Sons  Assist  W.  H.  Cowles  After 
Long  Training  on  Father’s  Papers 


Cheney  Cowles  prefers  the  editorial  jcal  background ;  a  sound  grasp  of  som 
end  of  the  business,  although  he  has  economics  and  the  highest  moralS 
been  through  the  mill,  canvassing  for  ethical  training.”  “Teach  him  to  W 
subscriptions  and  selling  classified.  He  tacts,  unbiased  facts.”  ^ 

proved  his  mettle  in  the  fall  of  1930  by  Boston  :  “Enable  him  to  special, 
bringing  in  three  or  four  new  subscrip-  in  the  language,  history  and  polHi^ 
tions  daily.  the  particular  countries  to  which  he  >. 

The  publisher  was  instrumental  in  re-  tends  to  devote  his  attention." 
viving  the  Boy  Scout  movement  in  the  Otheks:  “flet  actual  newspa*, 
N'ort  invest  states  20  years  ago  and  for  ^ork  on  an  actual  newspaper  befor^. 
\ears  was  regional  chairman.  Both  sons  tempting  press  association  work 
went  through  Scouting.  Cheney  win-  „ncile  him  to  the  fact  tliat  a  cim! 


iiing  the  rating  of  ICagle  Scout.  deal  of  sawing  w'ood  has  got  to  be  (W 

\\ .  H.  Cowles  was  one  of  the  found-  jn  the  mill  before  he  is  suffici^ 
ers  in  1911  of  the  present  .Associated  grounded  for  a  foreign  post."  ^ 
Press,  and  has  b^n  on  the  board  ot  To  be  a  first  class  reporter  U  „ 
Girectors  since  that  time.  always  enough,  it  seems,  some  otht 

s,  wUarx' oTc'r^s, w. H. 

J,..  ha,  lo.|ow.d  through  by  rS"  i?,  "Sj 

serving  a  year  on  the  executive  com-  ^ 

m.ttee  ot  the  chamber,  and  continues  to  , 

be  an  active  member.  . . . .  -.s  i  • 


VOVMCS,  jr.,  nas  lo  luwcu  u.rougn  oy  ^,^33  reporter  were  conuy 

serving  a  year  on  the  executive  com-  3^^^  ^  ,j^3 

m.ttee  ot  the  chamber,  and  continues  to  ,^^3^  ^,^33  , 

he  an  active  member.  necessary  gualifications-if  he  is  « 

Chief  relaxation  of  \\ .  H.  Cowles  Because,  such  a  reporter  sees  and 
is  motoring;  while  \V.  II.,  Jr.,  is  a  facts;  does  not  trv  to  color  or  coned- 
motor  boating  enthusiast;  and  Cheney  and  gjyes  the  newspaper  reader  tbi 
Cowles  goes  in  for  skiing,  handball  and  most  priceless  of  all  things— the  tnA 
The  publisher  of  the  Spokane-Revieu'  seems  pleased  with  the  makeup  of  the  photography,  besides  taking  tirne  for  ,,n  which  he  can  base  his  own  jui||. 
paper,  as  he  discusses  it  with  his  sons.  Standing  nearest  to  his  father  is  t^heney  **  *  second  lieutenant  in  the  ment.’ 


Cowles,  the  younger  son,  and  across  the  table  is  W.  H.  Cowles.  Jr.,  general  ar^Hery  reserve, 


manager  of  the  Cowles  publirations. 


The  publisher  was  born  at  Evanston  3^.,nial  that  correspondents  assigned; 
II  ..  in  1800.  He  married  Harriet  , he  foreign  service  possess  self-S 
Cnenev  ot  South  Manchester,  Conn.,  *u  •  ^ 

17  igo<;  Trv  tVipm  vv!Pr#v  hrirn  '"'nds.  They  must  act  as  their  o«g 


Sair  another ;  “It  is  is  absolutely  r. 


The  Cowles  line  of  newsiwiiermen,  July,  19.33,  but  rapid  improvement  has  Cheney  of  South  Manchester,  Conn.,  Thev  must  art  is  tVimr 

starting  with  the  late  .Alfr^  Cowles,  been  taking  place,  and  last  month,  ac-  February  12,  189<).  To  them  were  born  editors  ” 

who  was  business  manager  of  the  Chi-  cording  to  W.  H.,  Jr.,  circulation  was  the  two  sons  and  a  daughter  Harriet.  neeH  “1.008  a™..,., 

capo  Trilmnc  lor  .30  years  until  his  ap,>rox.mately  the  highest  it  has  ever  now  Mrs  Buell  Hammett  of  Santa  and 

death  in  1889,  continues  unbroken  Ixvn.  1  he  increase  from  the  low  month  Barbara,  Cal.  imnorfant  men  Manv  enoH  rerwri-. 

through  W.  H.  Cowles.  SiKikane  pub-  July.  19.3.3,  has  Iwen  17  jkt  cent  on  the  \\'.  H.  Cowles,  Jr.,  is  32  years  old.  correspondents.”  ^ 

■‘There  are  many  other  qualificatioB 


lisher,  and  his  two  sons,  William  H. 
Cowles,  Jr.,  and  Cheney  ^wles. 

With  a  happy  grin.  William  H. 
Cowles,  Jr.,  suggests  that  the  line  will 
probably  continue  on  through  the  two 
newest  members  of  the  Qiwles  family, 
his  sons,  ^V^  H.  Cowles.  Ill,  age  .3,  and 
James  Paine  Cowles,  age  134  years. 

The  father  and  son  Cowles  combina¬ 
tion  is  pulling  in  the  harness  in  the 
Cowles  publications.  the  Spokane 
Spokesman- Rn'iew,  the  Spokat}e  Chron¬ 
icle,  and  the  farm  papers,  the  IVash- 
ington  Farmer,  the  Idaho  Farmer  and 
the  Oregon  Farmer. 

The  sons  followed  in  their  father’s 
footsteps  through  Yale  University ;  and 


July.  19.3.3,  has  lieen  17  jkt  cent  on  the  \\'.  H.  Cowles,  Jr.,  is  32  years  old.  corresnonden’ts  ”  ^ 

Chronicle,  19  jier  cent  on  the  daily  He  married  Miss  Margaret  Paine  ot  -There  are  mmiv  other  oualificafkiK 

S,K>kTsniaii-Revipvand33,H.rcenton  S.K.kane,  December  3.  19.30.  Cheney  ,hich  rreTalS  such  aTS^^^ 

the  Sunday  SiK.kesinan-Review.  Cowles,  age  2b,  is  unmarried.  instinctive)  of  the  iisychplogylf 

probably  continue  on  through  the  two  HISTORY  outranks'  LANGUAGE’  AS 

REQUISITE  FOR  WORK  ABROAD  rit”"  rt=' 

The  father  and  son  Cowles  combina-  Large  Papers,  Press  Associahons  Give  Opinions  on  College  Tram-  ^  .  -jhe  first  das 

ti^on  IS  pulling  in  the  harness  m  the  ing  in  Preparing  fw  Foreign  Correspondence — Steps  for  rerorter  speaks  three  languages,  is  i 

,V>U;  |r  S.«d«,U  bvter^Ud  u,  Ford^  Reporting  Given  ,iS  t 

fJntJ  r  By  EUGENE  W.  SHARP  evervthing  and  can  tell  it  so  that  a  ira 

xnqton  Farmer,  the  Idaho  Farmer  and  ...  ...  .u.  .  .  j  » 

the  Oregon  Farmer  A»*oci»te  Professor  of  Journalism,  University  of  Missouri  '’H  the  street  can  understand  it. 

The  .sons  followed  in  their  father’s  I VE  the  college  journalism  student  tory'  courses.  Seventh,  eighth  and  ninth  . 

footsteps  through  Yale  University;  and  'J  who  come  day  hopes  to  become  a  was  the  verdict  of  the  newspapers  on  ^i-hirh'^arf 

continued  as  he  did,  by  working  into  foreign  correspondent  a  strong  dose  of  the  journalistic  writing  courses.  '/  ™  c  1  j  ^  a  *  u  t 

the  newspaper  business  from  the  bot-  history  and  economics  with  foreign  What  of  the  college  degree?  Docs  a  correspondent  s 

tom.  W.  H.  Cowles  liecame  ixilice  re-  language  thron  in  on  the  side.  Such  it  definitely  help  the  reporter?  .Answers  '  j 

Iiortcr  on  the  Cliicago  Tribune  after  his  is  the  prescription  written  by  foreign  varied  from  “no”  to  “it  is  a  definite  as-  ^  icu  ar  needs  0  m 

graduation  from  A'alc.  W.  H.  Cowles,  editors  of  five  large  dailies  maintaining  set.”  Most  said:  “.As  a  rule,  yes,  but  ts  e  genera  tenor  ot  t* 

Jr.,  the  elder  son,  and  Cheney  Cowles,  staffs  abroad,  and  of  two  leading  press  it  depends  on  w'hether  the  student  ab- 

were  initiated  into  newspajier  work  by  associations.  In  answering  a  question-  sorbed  what  he  studied  or  merely  shone  I  here  was  a  general  agreement  tte 
delivering  the  Spokane  Chronicle  in  naire  on  what  such  students  should  superficially.”  .-Xnother :  “W’ould  lie  training  in  the  Washington  bureau  of  a 

their  boyhood.  stress  in  their  course  of  study  the  edi-  apt  to  .give  stronger  consideration  to  new’spaper  was  not  necessary  to  succa 


their  boyhood.  stress  in  their  course  of  study  the  edi-  apt  to  give  stronger  consideration  to  ... 

Both  have  done  reporting,  and  Cheney  tors  went  contrary  to  the  common  as-  such  a  person  if  he  filled  other  require-  abroad.  It  was  ([ualified  in  two  » 
now  works  on  the  telegraph  desk  of  the  sumption  of  students  that  a  foreign  Ian-  ments.”  stances  as  _lx*ing  helpful  .and  valuahit 

Spokesman-Review,  while  W.  H.,  Jr.,  guage  is  the  first  requisite  of  working  Xaturally  the  editors  were  not  agreed  Necessarily  a  peri(^  of  tramiiy  * 
is  general  manager,  Iiaving  lieen  given  abroad  as  a  newsgatherer.  on  what  schools  of  journalism  could  bureaus  and  on  the  cable  desks  e 

that  title  early  this  year.  Said  the  Nezv  York  Times,  “.A  real,  do  specifically  to  aid  students  who  aspire  America  will  be  required  [^fore  a  re 


By  way  of  history,  W.  H.  Cowles  not  superficial,  knowledge  of  history,  to  the  foreign  field. 


porter  is  sent  overseas. 


entered  the  newspaiier  business  in  Sixi-  economics  and  finance,  coupled  with  -New  A’ork  :  “Tell  them  to  go  first  — “How  long?” 

kane.  Wash.,  in  1890.  as  a  stockholder  judgment  and  objectivity,  are  of  more  on  a  small  newspaper  and  liecome  U  varies,  cable  editors  believe,  fros 
in  the  two  months  old,  struggling  Spo-  value.  Language  can  be  picked  up.”  thoroughly  grounded  in  their  profession  four  or  five  years  down  to  no  definiE 

kane  Falls  Spokesman.  His  guiding  “A  language  can  lie  learned,  but  all  liefore  aspiring  to  become  stars.  That’s  requirement  except  that  the  reporter  i 

three — economics  and  history  and  Ian-  how  most  o^  the  big  ones  started.”  of  “first  string  calibre.”  One  press  as- 


Daily  Nnvs.  ilarly,  a  man  might  l>e  excellent  in 

Both  .sons  have  worked  in  most  de-  economics  or  history,  but  he  would  Ije 
partments  of  one  or  the  other  of  the  virtually  valueless  in  Rome,  for  in-  IJ 
two  Spokane  dailies.  After  graduation  stance,  despite  his  knowledge,  if  he  U 
from  Yale  in  1924,  W.  H.  Cowles,  Jr.,  couldn’t  speak  Italian.”  11 

spent  334  years  in  the  advertising  de-  Taking  eleven  of  the  commoner  fields  B 
ment,  including  134  years  in  classified  of  study  in  the  junior  and  senior  years 
and  two  years  in  display.  After  that  of  college,  the  editors  were  asked  to  ^ 
he  spent  134  years  in  the  circulation  de-  rank  roughly  their  value  to  the  foreign-  -ri 
partment,  gradually  working  into  gen-  minded  journalism  student.  History  led 
eral  administrative  phases  of  the  busi-  with  ease,  drawing  four  first  places,  one  W 
ness.  In  1931  he  was  given  the  title  of  second  and  one  third.  Economics  and 
business  manager  of  the  Chronicle,  but  finance  came  second  with  one  first  place,  D 
actually  his  duties  were  broader  than  two  seconds,  one  third  and  two  fifth  11 
the  title  suggests.  He  gradually  was  places.  Third,  running  foreign  language  J] 
taking  on  the  duties  of  assistant  to  the  a  close  race,  came  political  science  cour-  p 
publisher.  .  ses.  Of  the  writing  courses,  reporting  Jj 

-A  large  jwrtion  of  his  time  has  been  and  feature  writing  were  placed  in  p 
spent  on  circulation.  The  depression  numlier  one  position  by  one  association  J 


We  will  send  you  photo-lithographed  indi¬ 
vidual  personal  bulletins  about  experienced 
newspapermen  now  available  for  positions 
covering  any  department. 

Our  files  include  both  executive  and  staff 
applicants — editorial,  advertising,  circulation, 
and  mechanical. 


Tell  Us  Your  Needs 


Service  is  Free 


puuiiMici.  KJi  iiic  wruni^  cuurbcb,  rcixiriiiik;  jj  ^ 

-A  large  jwrtion  of  his  time  has  been  and  feature  writing  were  placed  in  p  E  &  P  PERSONNEL  SERVICE 

spent  on  circulation.  The  depression  numljer  one  position  by  one  association  p  ,  ^qq  0Ij  Square  New  York 

had  its  effect  in  driving  down  circula-  and  in  number  two  by  the  other,  out-  &  ’’ 

tion  until  the  bottom  was  reached  in  ranking  both  political  science  and  his- 


principle  was  and  is;  “Rrint  the  news,  three — economics  and  history  and  Ian-  how  most  oj  the  big  ones  started.”,  of  “first  string  calibre.”  One  press  as- 
evaluated  according  to  its  inherent  im-  guage  are  indispensable,”  wrote  another.  .Another  New  York  paper;  “Give  him*  sociation  specifies  three  months  at  leas 
portance,  regardless  of  editorial  policy."  One  press  association  believed  both  were  a  thorough  knowledge  of  world  politics  in  the  foreign  department,  before  am 
From  the  small  beginning  in  a  town  requisite  while  the  other  said:  “It  is  and  train  him  to  meet  big  men  and  talk  transfer  abroad,  and  this,  only  after  a 
of  17.000.  the  Cowles  publications  have  hard  to  .say.  Some  knowledge  of  all  sensibly  with  them.”  much  longer  training  in  the  domesti 

expanded  to  their  present  important  po-  three  is  valuable.  In  general  familiarity  CnicAr,o:  “Give  him  a  wide  histor-  bureaus, 
sition  in  the  Inland  Empire,  that  is,  with  the  language  of  the  country  in 

Eastern  Washington.  Northern  Idaho  which  a  correspondent  must  work  is  es-  []  1 

and  Western  Montana.  sential.  A  man  might  have  fluent  p  PDCC  TLJC  A  ;i 

Besides  the  newspaiiers  published  in  Italian,  but  if  he  didn’t  know  much  else  PKbb  ■  Tflb  \ 

Spokane,  the  family  has  interests  in  the  or  if  he  didn’t  have  much  background,  p  J 

Chicago  Tribune  and  the  Neiv  York  he  would  not  l>e  of  much  value.  Sim-  m  rn  r\  i  1  1  iix  f  1  i 

Daily  Nezvs.  ilarly,  a  man  might  l>e  excellent  in  10  (Uiy  IjCpfirtmCntdl  tLXCCllllVB • 
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media 


MORE  READERS 
MORE  BUYERS 
MORE  SALES 


TOTAL 


ADVERTISING 


IN  ALL  AMERICA 


RETAIL 


aASSIFIED 


ADVERTISING 


.GENERAL 


ADVERTISING 


BY 


far  the  largest  circulation  of  any  CANADIAN  DAILY  NEWSPAPER... 


pE  TORONTO  DAILY  STAR 

Canada  in  1935 

/^//  C/  RETAIL 


LEV 

RETAIL 
AUTOMOTIVE 
TOTAL  DISPLAY 

a^ftyd 

TOTAL  ^ 

(including  Classified) 

ADVERTISING 


for  first  5  months  of  1935 


The  Toronto  Daily  Star  is  also  a  leaaer 
in  circulation,  having  by  far  the  largest 
daily  newspaper  circulation  in  Canada, 
and  exceeding  the  second  Toronto  daily 
by  over  95.000  copies,  according  to  Pub¬ 
lisher’s  Statements  to  the  A.  B.  C.  for  6 
months’  period  ending  March  31st,  1935.* 
The  Toronto  Daily  Star  is  the  favorite 
newspaper  in  homes  of  people  of  average 
or  better  than  average  means,  living  in 
the  wealthy  Toronto-Ontario  territory. 
Ontario  leads  all  other  Canadian  market 
zones  in  population,  buying  power,  retail 
sales  and  standards  of  living,  and  no  other 
newspaper  gives  such  complete  coverage 
of  this  province  as  does  The  Toronto 
Daily  Star. 

’Daily  Average  Circulation  for  This  Period 


247.789 


(  6-clau  basis) 


REPRESENTED  IN  UNITED  STATES  BY  CHAS.H.EDDY  CO 


NEW  YORK 


CHICAGO 


BOSTON 


Not  even  advertising  men  can  foretell 
the  weather.  Smart  they  may  be,  but  they 
can’t  foresee  a  flood,  or  a  drought,  or  a 
pestilence,  or  a  blight,  or  a  dust  storm. 
Smart  they  may  be,  but  they  can’t  foresee 
an  unseasonably  cold  week  in  June,  an 
unseasonably  warm  week  in  November,  an 
unseasonably  wet  week  in  August. 

And  yet  these  things  affect  people’s  buy¬ 
ing.  They  affect  people’s  responsiveness 
to  advertising.  They  have  a  direct  bear¬ 
ing  on  the  returns  that  the  manufacturer 
or  the  merchant  may  rightly  expect  from 
his  advertisements. 

The  smart  advertiser,  recognizing  these 
facts,  will  concentrate  his  efforts  in  news¬ 


papers.  Of  all  the  mediums  available, 
newspapers  are  the  most  flexible,  the  most 
adaptable,  the  most  easily  adjusted  to 
sudden  changes,  to  varying  conditions  in 
various  parts  of  the  country. 

Use  newspapers  and  you  can  prepare  an 
advertisement  today  to  appear  in  to¬ 
morrow’s  columns.  Use  newspapers  and 
you  can  cancel  today  an  advertisement 
ordered  for  tomorrow’s  columns.  Use 
newspapers  and  you  can  run  different 
kinds  of  advertisements  in  different  parts 
of  the  country.  Use  newspapers  and 
reach  the  right  people  at  the  right  time 
with  the  right  appeal  .  .  .  and  get 

the  most  out  of  your  advertising  dollars. 


ese  Key  Newspapers  Will  Do  a  Good  Selling  Job  for  You 


Akron  Beacon  Journal 
Altoona  Mirror 
Boston  Globe 
Chicago  Tribune 
Cincinnati  Enquirer 
Cleveland  Press 
Cleveland  Plain  Dealer 
Columbus  Dispatch 


Fall  River  Herald  News 
Gannett  Newspapers 
Hartford  Courant 
Honolulu  Star-Bulletin 
Johnstown  Democrat 
Johnstown  Tribune 
Louisville  Courier-Journal 


Louisville  Times 

New  York  Daily  News 

New  York  Herald  Tribune 

New  York  Sun 

New  York  Times 

New  York  World-Telegram 

Pittsburgh  Press 


Providence  Journal 
Providence  Bulletin 
Salt  Lake  City  Telegram 
Salt  Lake  City  Tribune 
St.  Paul  Dispatch 
St.  Paul  Daily  News 
St.  Paul  Pioneer  Press 
Westchester  Newspapers 
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‘SHARING  WEALTH’ 


An  editorial  leader  in  New  York  Times  says : 
“By  some  freak  of  delinition,  the  President’s 
plan  to  levy  much  higher  rates  on  inheritances 
and  legacies,  while  taxing  more  heavily  corjjora- 
lions  that  do  a  large  business,  has  been  called  ‘share 
the  wealth  taxes.’  They  are  nothing  of  the  kind. 
Mr.  Roosevelt  himself  plainly  designated  the  u^e 
to  which  they  are  to  l)e  put.  This  is  the  very 
commonplace  and  unexciting  thing  of  reducing  the 
national  debt  and  balancing  the  budget.  Nt)t  a 
penny  is  to  be  handed  to  any  citizen  or  taxpayer. 
They  will  get  no  ‘share’  at  all.  The  Treasury  will 
lay  its  hands  on  everything.  Tlrere  is  nothing  in 
the  President’s  proposal  to  link  it  to  Senator  Long’s 
benevolent  project  or  the  scheme  of  Dr.  Town¬ 
send  .  .  .  Dr.  Townsend’s  limit  is  $200  a  month, 
given  on  condition  that  the  recipient  si)end  it  all 
straightway.  .  .  .  Senator  Long  would  virtually 
confiscate  existing  wealth  and  divide  it  up  among  all 
persons  over  60  years  of  age  .  .  .’’ 

Partisan  politics  are  at  the  boiling  point  in  this 
country,  and  one  who  believes  that  the  party  system 
is  the  best  guarantee  of  free  institutions  will  not 
object  to  customary  hysteria  on  the  i)art  of  leaders, 
or  the  giving  and  taking  of  blows,  but  Washington 
ciirresiKHulents  owe  it  to  readers  to  avoid  distor¬ 
tions  of  fact.  We  were  frankly  amazed  when  we 
saw  press  associations  and  special  corresjKindents 
calling  the  President’s  tax  plans  “wealth  sharing." 
Our  amazement  increased  when  this  continued  after 
the  Chief  Executive  complained  about  the  false  defi¬ 
nition  and  explained,  it  seemed  to  us  quite  patiently, 
that  the  Oovernment  calculated  no  scheme  which 
represented  a  sharing  of  wealth  amting  the  jieople. 
His  tax  plans  might  be  called  “soaking  the  rich", 
and  he  has  not  hesitated  to  admit  a  belief  that  heavy 
taxation  of  the  w.ralthv  represents  a  social  theory, 
but  he  is  not,  as  the  Times  makes  clear,  proposing 
“wealth  sharing.” 


Color  pritUing  rushes  to  higher  perfection, 
proposing  a  day  when  daily  newspapers  will  be 
as  Itrilliant  as  finest  magazines. 


GUILD  LEADER  COWARDICE 

Take  it  from  the  current  issue  of  the  Guild 
Reporter,  mouthpiece  of  the  radical  following 
of  Heywood  Broun,  the  Toledo  newspapers 
deserve  no  credit  for  the  work  they  did  in  the 
recent  electrical  workers’  strike  in  that  commimity. 
It  will  be  recalled  that  the  strike  had  paralyzed  busi¬ 
ness  in  the  city,  one-fifth  being  left  in  darkness,  and 
that  the  threat  was  to  suspend  operations  of  every 
sort  depending  on  electric  power,  which  would  mean 
practically  every  service  ministering  to  the  human 
requirements  of  a  community  of  290,000  souls.  The 
newspapers,  as  will  be  remembered,  fought  tooth  and 
nail  for  settlement  of  the  private  war  through  arbi¬ 
tration,  and  finally  succeeded. 

But  the  terrorists  who  are  in  command  of  the 
Guild  would,  in  the  logic  of  their  official  organ,  have 
seen  that  situation  in  Toledo  go  to  a  smash.  Safe  in 
the  shadows  of  Broadway  ginmills,  or  swinging  their 
canes  in  Union  Square,  their  own  babies  would  not 
have  cried  for  milk,  their  sick  would  not  have  been 
deprived  of  ice,  their  darkened  homes  would  not  have 
been  threatened  by  looters,  their  innocent  neighbors 
would  not  have  been  forced  to  sit  in  idleness  while 
capital  and  labor,  equally  ruthless,  fought  out  its 
battle  in  the  public  streets. 

That  is  the  sort  of  terror  the  Guild  stands  for. 
It  is,  you  know,  committed,  by  the  Milton  Kaufman 
resolution,  accepted  at  the  recent  Cleveland  conven¬ 
tion,  in  favor  of  industrial  unionism,  which  means 
“one  big  union.”  That  was  the  creed  of  the  1.  W. 
W.,  or  the  “Wobblies,”  of  a  previous  generation,  the 
leader  of  which  was  “Big  Bill”  Haywood,  who 
jumped  bail  raised  in  dollars  by  working  men  and 
women  and  fled  to  Russia  where  he  was  protected 
by  the  Red  government  until  his  death. 

The  simple  fact  of  the  matter  is  that  the  American 
Newspaper  Guild  has  degenerated  into  the  most 
radical  union  of  the  country.  But  it  is  nothing  to 
get  excited  about,  any  more.  It  has  eaten  its  own 
poison. 


Hope  deferred  inakelh  the  heart  sick:  but 
when  the  desire  eonieth,  it  is  a  tree  of  life. — 
Proverbs.  XIII;  12. 


UPHELD  AGAIN 

The  Kansas  Supreme  Court  this  week  upheld 
the  right  of  a  newspajier  to  discuss  the  rec¬ 
ords  of  public  officials  and  to  call  attention 
of  voters  to  facts  which  editors  believe  to  be  true 
relative  to  candidates  for  public  office.  The  court 
reversetl  judgment  of  the  Riley  County  district  court 
in  awarding  Hurst  Majors,  former  mayor  of  Man¬ 
hattan,  $1.7.''t)  damages  against  the  Manhattan  Mer¬ 
cury  and  Chronicle,  in  a  libel  action.  The  news- 
pajier  attacked  Majors  during  a  local  campaign. 

The  wonder  is  not  that  the  Supreme  Court  up¬ 
held  the  right  of  the  press  to  criticize  a  candidate 
for  office,  but  that  such  libel  suit  could  ever  have 
reachtd  an  ap{x;al  court.  Nothing,  it  seems  to  us.  is 
more  obvious  than  that  the  press  has  a  public 
obligation  to  publish  what  it  can  dig  up,  on  in¬ 
formation  and  lielief,  concerning  the  fitness  of  can¬ 
didates  for  public  office.  There  is  no  other  process 
whereby  the  whole  iieople  of  a  community  can 
liase  an  opinion  on  the  eligibility  of  a  candidate. 

The  pitiless  publicity  rule  is  old,  it  has  served 
the  petiple  in  countless  instances  wherein  corrupt 
or  incaiialile  men  have  sought  to  gain  ixilitical 
power,  and  when  newspapermen  take  their  respon¬ 
sibilities  conscientiously  it  is  the  best  protection  the 
unorganized  electorate  may  have.  How  any  Kansas 
court  could  have  ignored  the  principle,  to  give  a 
$1,750  verdict  against  the  newspaper,  is  beyond  us. 
But  perhaps  the  principle  is  a  bit  clearer  now  that 
the  Supreme  Court  has  sustained  it  again. 


Chinese  editor  in  Shanghai  gets  14  months 
in  jail  for  zoriting  an  insult  to  Japan’s  Emperor, 
Imt  the  Big  Boor  of  Louisiana  calls  the  Presi¬ 
dent  “a  liar”  and  isn't  ez'en  punched. 


PRESS  “REFORMERS” 

AS  noted  in  other  columns  of  this  issue,  Emile 
Gauvreau  appeared  before  a  committee  of  the 
House  of  Representatives  last  week  and  told 
a  “hot”  scandal  story  about  the  .American  press. 
Gauvreau  is  erstwhile  editor  of  the  late  New  York 
Graphic,  in  its  day  satirically  dubbed  Daily  Porno¬ 
graphic,  in  which  he  introduced  more  gutter  tripe  in 
the  form  of  “news”  and  “feature”  than  had  ever  been 
previously  devised  by  the  hand  of  any  man.  Sub¬ 
sequently  he  tried  his  hand  as  editor  of  New  York 
Mirror.  Recently  he  got  through  at  the  Mirror 
office,  and  soon  thereafter  appeared  before  a  highly 
sympathetic  audience  of  Congressmen,  delivering  a 
tirade  against  the  .American  press  and  publishers,  as 
reckless  a  piece  of  testimony  as  we  have  ever  read. 

Thus  inspired.  Congressman  Theodore  L.  Moritz, 
of  Pennsylvania,  has  introduced  a  bill  to  regulate 
editorial  expression,  known  as  “H.  R.  8763”.  It 
isn’t  exactly  the  sort  of  publisher-squeeze  Gauvreau 
had  recommended,  but  no  doubt  the  distinguished  ex¬ 
editor  will  think  it  a  start  in  the  right  direction. 
-Anyhow,  it  all  serves  to  give  him  publicity  at  a  time 
when  he  is  offering  a  pro-Russia  book  in  the  literary 
market.  Mr.  Moritz’s  measure  asserts  that  (1) 
“newspapers”  do  an  inter-state  business;  (2)  “said 
newspapers”  published  many  editorials  which  are 
libelous,  defamatory,  unjust  and  untrue;  and  it  pro- 
poses  that  “after  passage  of  this  .Act  all  editorials 
or  paragraphs  of  editorials  must  be  signed  by  the 
particular  writer  under  his  or  her  own  name.” 

The  measure  is  too  silly  to  warrant  much  space  in 
this  or  any  other  publication,  but  we  set  it  forth  as 
further  indication  of  strange  forces  that  are  toying 
with  the  principle  of  free  press. 


Underpaying  a  good  man  is  like  underfeeding 
a  good  horse. 


The  eternal  publisher  problem:  How  can  we 
beep  a  fair  net  out  of  our  gross?  E.  IV.  Scripps 
gave  the  classic  formula :  “Spend  less  than  you 
take  in." 


COLOR  PRINTING 

Ol'  all  the  newspaper  phenomena  of  the  pas 
five  years,  ami  many  of  them  have  beei 
amazing,  none  has  been  more  remarkabli 
than  the  development  of  color  advertising  in  run-of 
liaper  |>ages.  -A  survey  completed  this  week  bj 
Editor  &  Pi’blishf.r  indicates  that  color  advertising 
lias  increased  4,000  per  cent  in  a  five-year  perioc 
which  has  tieen  marked  by  fear,  caution,  and  gen¬ 
eral  standstill  in  business.  Fortunately,  the  volumi 
of  color  is  still  not  a  major  factor  in  the  econoin> 
of  either  newspapers  or  advertisers,  and  tljf  forty- 
fold  increase  represents  a  succession  of  courageous 
exjieriments  that  will  yield  unpredictable  benefits  in 


coming  years. 

Barriers  that  seemed  insurmountable  for  most 
newspaiKjrs  in  1930  liave  long  since  been  passed. 
Pressmen  in  hundreds  of  plants  now  handle  two  and 
three-color  jobs  with  skill  and  many  have  produced 
results  with  improvised  equipment  that  promise 
plenty  when  siiecialized  machinery  becomes  generally 
available  to  them.  Stereotypers  haVe  proven  equal 
to  the  job.  .Art  departments  have  made  tremendous 
strides  in  preparing  color  copy  for  advertisers  who 
knew  nothing  of  the  new  technique.  Press  and  ink 
manufacturers  have  worked  unceasingly,  throughout 
a  period  of  low  income,  improving  present  processes 
and  preparing  revolutionary  changes. 

Few  could  have  foreseen  in  1930,  when  color  was 
first  strongly  mooted  as  an  advertising  instrument, 
that  it  might  within  ten  years  become  one  of  the 
daily  newspaper's  main  avenues  of  development.  Yet 
that  idea  <loes  not  appear  improbable  today.  General 
agreement  exists  among  thoughtful  editors  that  the 
economic  needs  of  the  world,  and  especially  the 
United  States,  demand  a  more  serious  and  inter¬ 
pretative  journalism.  Radio  competition,  too.  has 
taken  the  edge  off  flash  journalism.  Readers  look 
to  newspaiiers  for  more  than  the  mere  announcement 
of  the  event,  to  which  broadcasting’s  limitations 
confine  it.  Details,  background,  portent,  relation  to 
other  seemingly  distant  developments — a  field  that 
radio  cannot  touch  because  of  its  momentary  con¬ 
tact  with  the  listener  and  the  lack  of  a  visual  record 
—these  remain  qualities,  of  the  news  holding  unex¬ 
plored  opportunities  for  progressive  editors.  Some 
newspajiers  are  already  well  along  this  road. 

Beautiful  color  work  meshes  perfectly  with  this 
conception  of  daily  journalism.  Letterpress  and 
rotogravure  color  have  for  years  produced  Sunday 
circulation  and  prestige,  and  the  time  and  cost  handi¬ 
caps  that  now  keep  them  from  daily  use  are  not 
insoluble.  The  publishers  who  had  courage  enough 
to  introduce  a  new  advertising  medium  when  people 
were  hunting  cyclone  cellars  now  have  a  consider¬ 
able  following.  Technical  progress  is  probably  well 
ahead  of  demand  now.  and  when  some  pioneer  illus¬ 
trates  his  readable,  informative,  inviting  front  page 
with  a  news  picture  in  colors,  he  will  soon  have 
plenty  of  imitation  and  competition.  The  color  dream 
is  over.  It  has  been  more  than  realized  in  actuality. 


Sometimes  fresh  eyes  see  ratholes  through 
which  dollars  are  slipping. 
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ILUNOIS  JOINS 

ILLINOIS  has  joined  the  enlightened  states 
which  provide  newspaper  reporters  immunity 
from  being  forced  to  reveal  to  grand  juries  or 
courts  their  confidential  sources  of  information.  The 
bill  has  |>assed  the  Legislature  by  overwhelming 
votes,  and  now  only  requires  the  signature  of  the 
Governor  to  become  a  law. 

There  are  many  sound  reasons  for  this  legisla¬ 
tion,  and  we  again  urge  state  and  regional  press 
associations  to  present  it  in  states  where  any  re¬ 
porter  may  one  day  be  called  on  to  violate  his  con¬ 
fidences  or  go  to  jail,  as  recently  happened  in  New 
York.  It  is  a  cruel  and  anti-social  method,  viciously 
unfair  to  the  reporter,  unjust  to  his  newspaper,  and 
it  actp  against  public  welfare.  The  newspaper  re¬ 
porter  who  undertakes  an  exposure  of  a  public  con¬ 
dition  must  often  get  his  news  facts  by  confidential 
means.  People  trust  newspapermen  in  such  cir¬ 
cumstances,  well  knowing  that  a  breach  of  con¬ 
fidence  is  unthinkable  among  them.  This  process 
often  reveals  scandalous  political  and  criminal  situ¬ 
ations  and  operates  to  correct  them.  The  courts, 
especially  grand  juries,  should  value  the  services  of 
the  press  and  encourage  them. 
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PURELY  PERSONAL 

A  MILLKR,  president  and  editor, 

^  •South  Betui  Tribune,  has  l)een  ap- 
Miinted  by  Kavmond  Sellers,  of  the 
Franklin  (Ind.)  Star,  president  of  the 
Indiana  Republican  Kd*tor'al  Assc^ia- 
ion  chairman  of  the  Third  Indiana 
Congressional  district  editorial  group. 

Lewis  B.  Rock,  publisher.  Dayton 
( 0  )  Joumal-Ilcrald,  was  the  principal 
speideer  at  the  49th  annual  outing  of 
theMontgomcry  County  Fish  and  (lame 
□ub.  recently. 

George  Fort  -Milton,  editor  and  iiub- 
lisher,  Chattanooga  Nctvs.  made  first 
donation  toward  an  agricultural  build¬ 
ing  fund  at  Tuskeegee  Institute  as  a 
symbol  of  the  friend.ship  of  Southern 
whites  for  their  colored  neighbors. 

Dr.  D.  F.  Fleming,  international  af¬ 
fairs  commentator  of  the  Nashi'illc  live¬ 
ning  Tennessean  and  member  of  the 
Vanderbilt  University  faculty,  has  left 
on  an  extensive  research  journey  to 
Canada,  New  York  and  Kurone,  to  lie 
away  all  summer. 

Allen  Griffin,  publisher,  Monterey 
(6ii.)  Herald  and  his  bride,  the  former 
Hester  Hyde  Hately,  arc  en-route  to 
Central  Europe  and  the  Balkan  States 
on  a  honeymoon  trip.  They  were  mar¬ 
ried  June  27. 

Eugene  l.amarche,  editor.  La  Presse. 
Montreal,  P.  U-  was  honored  by  his 
associates  and  friends  July  2.  which 
marked  his  25th  year  of  association  with 
the  daily.  The  editorial  staff  presented 
him  with  a  desk  clock. 

.\rthur  \V.  Stace,  editor.  Ann  .-Irhor 
(Mich.)  Daily  AVtc’j.  has  written  a 
series  on  the  origin  of  oil  and  natural 
gas  in  Michigan,  which  is  l>eing  pul)- 
lished  in  the  Hixjth  newspapers. 

Lester  I'armer,  formerly  an  employe 
of  a  bank  at  Tiickerman,  .Ark.,  has  suc¬ 
ceeded  the  late  .A.  C.  .Acker.son  as  edi¬ 
tors  of  the  .\ noport  (.Ark.)  Daily  In¬ 
dependent  and  It'eekly  Independent. 
-Mr.  Farmer  was  in  the  iiewspaiier  busi¬ 
ness  in  Oklahoma  liefore  be  accepted 
a  bank  position  at  Tuckerman. 

Jack  Williams,  editor  and  publisher, 
IVaycross  (Cia. )  Herald-Journal,  has 
been  elected  vice-president  of  the  Way- 
cross  and  Ware  County  Chamber  of 
Commerce  and  will  take  office  July  15. 

Phil  S.  Hanna,  Chieafio  Journal  of 
Commeree  editor,  is  abiiard  the  .S.S. 
Duchess  of  -Atholl  on  his  way  to  Eu¬ 
rope.  He  will  be  gone  four  or  five 
weeks,  visiting  the  British  Isles,  France 
and  possibly  Holland  and  Belgium. 

Laurence  L.  Winship,  editor,  Boston 
Sunday  Globe,  sailed  last  week  on  the 
S.S.  Europa  with  his  wife  for  a  month's 
vacation  on  the  continent,  b'rancis  A. 
Welch,  assistant  to  Air.  Winship  has 
taken  over  the  duties  during  the  lat¬ 
ter's  absence. 


•Martin  Mayes,  publisher.  Richmond 
(Mo.)  Missourian,  and  Mrs.  Mayes 
are  the  parents  of  an  8-pound  daughter, 
born  June  .10  at  Columbia,  Mo. 

W_.  P.  Hughes,  publisher.  Council 
Bluffs  (la.)  Nonpareil,  accompanied  by 
.Mrs.  Hughes,  are  in  Europe  on  a  three- 
month  vacation  trip. 

John  B.  Chappie,  editor,  Ashlaml 
(Wis.)  Daily  Press,  has  enrolled  at  the 
University  of  Wisconsin,  where  he  is 
working  for  his  master  of  philosophy 
degree. 

Philip  S.  Marden,  editor-in-chief, 
unveil  (Mass.)  Couricr-Citiscn,  has 
accepted  the  chairmanship  of  the  Lowell 
Red  Cross  roll  call  for  1935. 

Oliver  J.  Keller,  editor,  Pittshun/li 
Tost  Gazette  has  been  elected  to  the 
Pittsburgh  Orchestra  Association. 


IN  THE  BUSINESS  OFFICE 

H.  B.  FOWLlvR,  general  man- 
assistant  publisher, 
oo«  Francisco  Chronicle,  is  now  in  Ku- 
fope  on  an  extended  trip.  He  will  not 
return  to  San  Francisco  until  Oct.  1. 

R.  -A.  Justus,  advertising  manager, 
tulsa  H'orld,  and  L.  W.  McFetridge. 
peculation  manager,  have  new  residences 
>n  that  city. 

A.  C.  Keifer,  general  manager,  Terre 


Mrs.  A.  L.  Preston^  Missouri  Owner ^ 

Has  Seven  Children  in  Journalism 

Mrs.  a.  L.  PRESTON,  publisher  The  children  enjoyed  a  distinctly 
of  the  Lfber/.v  (Mo.)  Tribune  and  newspaper  atmosphere  in  their  youth. 
Advance,  believes  in  the  Biblical  pas-  Their  father,  who  died  in  1931,  for  45 


]  mm 


W.  I-.  Prfston  E.  I..  Preston  Robert  Preston  Miss  P.esse  Preston 


sage :  “Bring  up  a  child  in  the  way 
he  should  go - ” 

-Mother  of  one  of  Missouri’s  largest 
newspaper  families,  she  has  adhered  to 
the  scriptural  advice  and  as  a  result, 
only  three  of  her  ten  children  have  “de¬ 
parted  therefrom.”  And  at  one  time 
they  were  employed  on  the  family  news¬ 
papers. 

The  other  seven  of  Mrs.  Preston's 
children  are  still  newspaper  w'orkers. 
b'our  sons  and  a  daughter  are  associated 
with  hbr  in  the  operation  of  the  Tribune 
and  .Advance.  They  are ;  Walter  L. 
Preston,  business  manager;  Earl  Pres¬ 
ton.  Arthur  Preston,  Robert  Preston  and 
-Miss  Besse  Preston. 

I^ugene  L.  Preston  is  publisher  of  the 
Norbone  (Mo.)  Democrat  and  Harley 
I-'.  Preston  is  employed  on  a  Dallas 
new'spaper.  Three  daughters,  Mrs. 
Pearl  Parks,  Mrs.  Frances  Straus  and 
-Mrs.  Helen  Briephol,  have  retired  from 
newsimper  work. 


years  was  a  newspaper  man.  For  20 
years  prior  to  his  purchase  of  the  Lib¬ 
erty  newspapers  he  edited  the  Marshal 
(Mo.)  Daily  Democrat-News. 

On  -April  1,  the  Tribune  began  its 
90th  year  of  publication.  The  late  Mr. 
Preston  purchased  the  property  in  1929. 
.At  present,  the  Tribune  is  issued  on 
Thursday  and  the  Advance  issued  on 
Monday. 

The  plant  is  now  managed  by  Mrs. 
Preston  with  the  help  of  her  children. 
Before  his  death,  the  father  built  a  mod¬ 
ern  newspaper  plant,  equipped  for  high 
quality  job  work  in  conjunction  with  the 
publication  of  the  newspapers. 

To  further  complete  the  newspaper 
family  a  grandson,  William  E.  Preston, 
also  is  employed  on  the  Tribune.  He  is 
the  son  of  Eugene  L.  Preston,  who 
serves  as  secretary  of  the  Missouri 
Game  and  Fish  Department,  as  well  as 
publisher  of  the  Norborne  Democrat. 


Haute  (Ind.)  Tribune,  and  Mrs.  Keifer, 
their  son.  l-ouis  Keifer,  national  ad¬ 
vertising  manager  of  the  Tribune,  his 
wife  and  son.  Lou,  Jr.,  recently  left 
Terre  Haute  for  New'  York,  where 
they  w'ere  to  sail  on  the  S,  S.  Kung- 
sliolm,  for  a  six-week  trip  in  the  .Scan¬ 
dinavian  countries. 

C.  E.  Erwin,  business  and  advertis¬ 
ing  manager.  Berkeley  (Cal.)  Gazette, 
visited  four  National  parks  and  Boulder 
Dam  on  a  recent  two-week  vacation 
motoring  trip. 

Ralph  B.  Corn,  circulation  manager, 
.Monroe  (La.)  .Xczi's-Star  and  Morning 
ll’orld,  has  Iwen  named  circulation  man¬ 
ager  of  the  Shre7‘eport  (I-a. )  Times. 

11.  J.  Engle,  formerly  w'ith  the  Osca- 
loosa  (la.)  Herald,  has  joined  the 
Davenport  (la.)  Tri-City  .Star  adver¬ 
tising  staff. 

Leo  Beckley,  national  advertising 
manager,  Yakima  ("Wash.)  Herald  and 
Republic,  is  in  training  this  month  at 
the  Monterey,  Cal.,  Presidio.  Mr. 


Beckley  is  a  lieutenant  in  the  U.  S. 
-Army  Reserve. 

William  K.  Nottingham,  business 
manager,  Cincinnati  Enquirer,  who  has 
been  ill  for  some  weeks  has  convalesced 
sufficiently  to  leave  with  his  wife  for 
North  Carolina  for  a  rest. 

John  Goetz  has  been  named  national 
advertising  manager  of  the  Bridgeport 
(Conn.)  Times-Slar.  He  has  been  con¬ 
nected  with  the  paper’s  display  adver¬ 
tising  department  three  years. 

Richard  Frederick  Cullum,  of  the  na¬ 
tional  advertising  staff,  Mihvaukee 
(Wis.)  Journal,  and  Miss  Margaret 
Marie  Aller,  of  Janesville,  Wis.,  have 
announced  their  engagement.  The  wed¬ 
ding  is  planned  for  early  August. 

Jack  Howland  has  joined  the  I- lush¬ 
ing  (N.  Y.)  Journal  advertising  staff. 

James  IL  Feseler,  of  the  Cincinnati 
Enquirer  advertising  staff,  is  conducting 
a  secies  of  educational  ixicms  on  birds 
(Continued  on  next  page.) 


FLIGHT 

Ev'cry  day  in  your  pajier  you  carry  news  or  fea¬ 
ture  copy  about  flying. 

Every  such  item  is  advertising  for 

FLIGHT 

Capitalize  this  interest  by  using 

FLIGHT 

a  daily  2-column  panel  by 

Lieut..Col.  WILLIAM  D.  TIPTON 
and  J.  H.  MASON 

Let  US  send  specimens 

The  McNaught  Syndicate,  Inc. 

V  V.  McNiTT  TIMES  BUILDING  charlbs  v  McADam 

Chairmar  NEW  YORK,  N.  Y.  President 


WlIKTHblt  you  gaufje  its 
popularity  hy  ieader-|)oll  or 
hy  its  adding  of  new  sub- 
scrihors,  the  FRITZ  I  ItITZ  Sun¬ 
day  color  page  hy  l^rnie  Bush- 
miller  shows  itself  a  winner. 


j  When  "Fhe  Sunlh  Bend  I  rihune 
j  canvassed  its  readers  recently  to 
i  lind  out  their  favorite  (comics, 

'  FBITZI  BITZ  and  its  companion 
ifealure,  PHIL  KI  MBLK,  breezed 
I  in  with  3,371  votes — the  nearest 
I  livals  hundreds  behind. 


As  for-suhscrihers — within  the  last 
year  and  a  half  the  FBITZI  BITZ 
page  has  multiplied  its  list  260  jier 
cent! 

And  the  FBITZI  BITZ  daily  strip 
has  proven  its  strengtliening  api)eal 
no  less  impressively. 

Have  you  been  following  the 
FBITZI  BITZ  page  and  strip 
regularly?  If  you  haven’t,  you 
owe  it  to  your  eircnlalion’s  welfare 
to  look  them  over.  Let  us  send 
you  samples,  and  terms.  Address: 

United  Features 

MONTE  BOURJAILLY 

General  Manager 

220  East  12nd  Street,  New  York 
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Editor  &  P  ublisher  for  July  13,  19  35 


iiesscan  papers,  for  the  third  consecu- 
PERSONAL  jjyg  Nashville  newspaper- 

.  j  ,  men’s  golf  championship,  defeating 

(Contmucd  from  page  29)  Raymond  Johnson,  assistant  sports  edi- 

„  j  ..  .  ,  ,  JTT  ^  7~  tor,  8-7,  in  the  finals, 

and  their  habits  which  appears  Sunday  ’  ™  .  n  r  n  ■  j- 

in  the  daily.  They  are  lieing  used  in  Tynd^l,  ^n  of  Brigadier  Ge^ 

public  and  parochial  schools  to  teach  Robert  H.  Tyndall  of  the  United 

children  about  bird  habits  and  their  States  Army,  has  joined  the  Indian- 
characteristics.  apohs  Times. 

George  West,  ad  solicitor,  Utica  (N.  Daniel  Goodhue  has  rwign^ 

Y.)  Daily  Press,  resigned  recently  to  IVorccster  (Mass.)  Ezvntng  Ga- 

join  the  Schenectady  Union  Star  in  a  city  staff. 

similar  position.  D.  R.  Paul,  newspajwr  camera  man 

Jerry  Kenney  of  the  San  Francisco  from  Chicago,  lias  joined  the  photo- 
Chronicle  advertising  staff  has  been  graphic  news  staff  of  the  Cincinnati 
elected  president  of  the  Milline  Club  Enquirer. 

of  San  Francisco.  Ted  Murphy  of  the  Kmerson  Hunt,  re-write  man  on  the 
Emporium,  was  named  secretary,  and  night  desk.  Boston  Herald  is  leaving  to 
Allan  Stanley  of  Scripps-Howard  join  the  publicitv  department  of  the 
Newspapers,  treasurer.  Xe^  England  Telephone  and  Telegraph 

T-R? w  K.  Wild,,  ot  ,l,e  Sl.i.w 

Ftnr  ^  V4  edi-  (Mass.)  Union  has  b^n  appointed 

p  "  Sontheimer  city  edi-  ^^^al  director  of  publicity  at  Mt. 

"  V Holvoke  College.  She  will  take  up 
her 'new  duties  .\ug.  12.  She  was 


FOLKS  WORTH  KNOWING 


Hermann  B.  DEUTSCH,  reporter 
for  the  Ncu’  Orleans  (La.)  Item- 
Tribune  and  widely  known  magazine 
writer,  observed 
his  2()th  anniver¬ 
sary  in  newspa¬ 
per  work  June  16. 

Mr.  Deutsch’s 
first  novel,  "The 
Wedge,’’  will  lie 
brought  out  Aug. 
14  by  Frederick 
A.  Stokes  Com¬ 
pany,  N.  Y.,  and 
another  book 
is  scheduled  for 
publication  i  n 
October  by  Al¬ 
fred  \.  Knopf. 
He  is  author  of 


Heruank  B.  Deutsch 


tiated  the  catwalk  of  the  San  Francisco 


graduated  from  Mt.  Holyoke  in  1931. 


Bay  Bridge  to  the  center  pier  in  the  i  ^  •  i 

middle  of  the  bay  Charles,  chief  editorial  writer, 

Gerard  A.  Robichaud  has  joined  the  J  V""-  commencement 

Holyoke  (Mass.)  Transcript-Telegram  address  before  the  1933  graduating  class 
sulnirban  staff  '  <  of  (irover  Cleveland  High  school  in 

Harry  J.  Keys  has  resigned  as  car- 

toonist  on  the  Columbus  (O.)  Citisen  George  .M.  Moreland,  roving  colum- 
to  join  the  Columbus  Dispatch,  sue-  »'st.  Memphis  (Tenn.)  Commercial 
ceeding  the  late  William  Ireland.  -Appeal,  who  was  injured  in  an  auto- 
He  was  presented  with  a  new  drawing  mobile  accident  Feb.  2.  returned  July 
board  bearing  the  .\merican  Legion  5  to  the  Veterans  Hospital.  Memphis, 
insignia  and  his  name.  to  rest  and  complete  treatment  for  his 

Joe  Hatcher,  former  sports  editor  and  ''ijuries.  He  will  continue  to  write 
now  political  commentator  of  the  Ten-  Tri-States  Rambles”  from  the  hospital. 

.Alfred  Reck,  city  editor  Salt  Lake 
City  Deseret  Nezvs,  is  on  a  round-the- 
continent  air  tour  and  is  writing  his 
experiences  in  a  series  of  articles. 

Dan  Turrentine,  formerly  of  the  San 
Franci-zeo  .\ezvs  copy  desk,  is  now 
with  the  San  Francisco  Chronicle. 

Fre<t  L.  Diefendorf  has  joined  the 
.San  Francisco  Examiner  staff.  Die¬ 
fendorf  formerly  was  with  the  .S'au 
Francisco  Xezvs. 

Lou  E.  Le\  ick,  for  several  years  on 
the  copy  desk,  Xezo  York  Ezvning 
Journal,  lias  been  named  science  editor, 
a  newly  created  position.  At  one  time 
he  was  science  editor  of  the  IVashing- 
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TiUes  i'aleiileil.  Uegitlerril  aiiu  C  oiiteiiu  I  upyriKbletl  by 
TUB  KUITOK  A  I’l'KI.lSIlKR  CO..  INC 
J»nie«  Wright  Brown.  I'reiliJent  and  rublisher 
Suite  1700 — Times  Iluildinc — 42nd  Street  and 
Broadway — New  York  City.  N.  Y. 

Telepkoneit : 

Bryant  B-30S2.  3053.  3054.  .toss  ,nd  aoso 
THE  ULUEST  CUBLISUERS’  AM)  .MIVKBTISEUS' 

_ JOURNAL  IN  AMERIC.A _ 

_ EatoOliaOrd  bw  Allan  J’ormon  in  180  4 

Marlen  K.  I'ew.  Editor;  Arthur  T.  Robb.  Manapina 
Editor;  Warren  L.  Bassett.  \nrt  Editor;  Robert  S 
Mann.  Aaaoriafa  Editor  ;  John  W.  Berry.  Featnrr  Editor. 

Charles  B.  Urocroes.  Baaineaa  Manager ;  Charles  T 

Stuart.  Adrertieing  .Manager;  James  Wright  Brown  •—  -  - 

Jr..  Sendee  Manager;  George  H.  Straw.  Cireulation  ton  Pod 
Monooer;  U  P.  Likely.  Cloaai/led  A/onoper;  Eliiabeth  t 

^cMahon.  Caekier. - -  Matthew  H.  Hamilton,  London  cor- 

^"idTngs‘!®Twfai'«r  sq*.  w”c.  “‘"AiTan  ‘neTa'-  rc-spondciit  of  the  Toronto  Star,  and 
^ns.  Mintcer.  Ptrii.  France,  offlec :  76  f«i«  dfu  Pftiu  Mrs.  Hamilton  have  returned  to  Canada 

Cfcomp#  Sydney  U.  Clarke.  Managtr.  Parli  Editor:  n  v-nratinn  fnllnwincr  fwn  vrar*;  in 

George  I^ngeUan.  9  Hue  Julca  Diiroien  Tokyo  ^  \acailon,  lOllOWinjJ;  tWO  \  cars  ill 

Correspondent.  Clarence  A.  nayies.  c/o  Japan  Jidver-  London.  Mr.  Hamilton  went  tO  Lon- 

As'sn  .  ,Vd'?i^"m;,  ewt^Sn^  chic*a«  offie'e”  ^  Correspondent  in  the 

9ti  fjond&n  Ouitrante^  and  Accident  Building,  Sfid  fall  of 
Sortk  Michigan  Avenue,  Telephone  Dearborn  6771, 

George  Brandenburg.  Correnpondent :  Pacific  Coast 
Representatlres :  Editorial:  Karl  Burke.  ItS^  Jonee 
street,  San  Francisco,  and  Ken  Taylor,  ItlS  North 
Hof^rt  Boul.,  IxM  .Angeles.  Advertising:  Fenger- 
Hall  Co.,  Ltd.,  San  Francisco.  tSS  Aiontgomerp 
Street;  Los  Angeles,  J151  S.  Broadwagj  Seattle. 

JOOi  Second  Avenue. 

Internatiimal  Year  Book  Number— i'ontaining  circu* 
latlons.  advertising  rates.  News  and  Feature  Ser¬ 
vices,  Names  of  Editors,  Ihiblishers,  and  Depart¬ 
mental  Executives  of  more  than  3.000  newspapers  of 
United  Sutea  and  Carada  with  basic  data  of  leading 


“The  Incredible  Yanqui,”  biography  of 
Lee  Christmas,  famous  soldier  of  for¬ 
tune. 

Mr.  Deutsch  started  newspaper 
work  on  the  defunct  Chicago  Journal 
under  Dick  I'innegan,  now  editor  of  the 
Chicago  Daily  Times.  Starting  the 
same  day  as  a  cub  was  Donald  H.  Hig¬ 
gins,  citv  editor  of  the  Nezv  Orleans 
item.  .Mr.  Deutsch  and  Mr.  Higgins 
have  worked  together  since,  not  only 
in  city  rmims,  but  on  many  magazine 
articles  and  fiction  for  the  wood-pulps. 

Except  for  the  time  they  spent  in 
the  army  during  the  World  War,  the 
pair  have  been  on  the  Item  since  1917. 

Deutsch,  Ixirn  in  Czechoslovakia,  was 
brought  to  this  country  as  a  child  and 
obtained  his  schooling  in  Cincinnati  and 
Chicago.  His  brother,  Eberhard  P. 
Deutsch.  is  the  New  Orleans  attorney 
who  is  handling  the  freedom  of  the 
press  issue  in  the  fight  of  Louisiana 
newspapers  against  Huey  P.  Long’s 
"spite”  tax.  sexm  to  reach  the  United 
States  Supreme  Court _ 


Samuel  G.  Little,  of  Home  Economics 
SerHce  Corporation,  New  York,  to 
Miss  Hazel  Virginia  English,  of  Bris¬ 
tol,  Va.,  at  the  StP»-  St'-''"*  Methodist 
Church,  Bristol,  Va.,  recently. 

John  (jraham,  Jr.,  of  the  State  staff. 
Providence  (R.  1.)  Journal  and  Eve¬ 
ning  Bulletin,  to  Miss  Ethella  D.  M. 
Connett  of  North  Providep'-e,  June  30. 

Jack  O.  Perrigo,  of  the  advertising 
staff.  Harrisburg  (Pa.)  Telegraph 
.W'Zi'spapcrs,  to  ^iiss  Clara  V.  Howard, 
Harrisburg,  at  Harrisburg,  July  4. 


WEDDING  BELLS 

Roger  m.  Andrews,  president 
and  editor,  Menominee  (Mich.) 
Daily  Herald -Leader,  to  Miss  Mary  T. 
.\rdlitz.  of  Marinette.  Wis.,  recently  in 
Chicago. 

Miss  Beulah  Stanton,  daughter  of 
iww.Mpers  of  the  World— Utt  Satunlay  in  Jinuiry—  Mark  Stanton  niiblisher  Clozne  (\ 
‘A.N.I>..A.''  numben  lut  two  Stturiteyi  In  April —  -'laCE  aiauion,  pUDllSner,  t^tOZIS  t-'j 

AdrertItinR  Convention  number  first  Sttunliy in  June —  M.)  hZ'Cntnq  X CZVS-J OUrtial,  tO  bred 

Advertising  linage  records  in  March  and  August—  T  Sellers  headoftheeiipravinffdenart- 
Newspaper  rates  and  circulations  in  January  and  July —  ncau  oi  tnc  ciigraMiig  uepart 

Market  Guide  containing  standardize.!  merchandising  meilt  ot  that  news()ai)er.  July  2.  at  the 
“irtTwX'i^*Nove“beVi*®  newspaper  raarkcu  home  of  the  l.ride’s  parents. 

z  12  Inches — 168  agite  lines  Edward  I'.  Wahlen,  of  the  Terre 
Unes^The  PW,^“'  Haute  (Ind.)  Tn7u(«c-.9(ar  advertising 

department  to  Miss  Louise  Roach, 


Largest  type  page  in  the  business  paper  field — 
Display  advertising  rates:  transient.  75c.  per  agate 
line,  or  series  of  insertions  as  follows: — 


size 

Agate 

Time 

6 

Tlmee 

13 

Times 

26 

Times 

52 

Times 

1  Pase 

672 

S250 

$225 

$200 

$190 

$168 

H  Page 

336 

140 

120 

110 

100 

95 

!t  Page 

168 

75 

70 

65 

60 

55 

H  Page 

h4 

50 

45 

40 

33 

30 

Page 

42 

30 

25 

20 

17 

16 

The  single  column  forty-two  line  rate  maker  card  at 
a  cost  of  (16  per  week  earns  as  low  a  rate  on  a 
52-time  basil  as  any  other  schedule,  namely,  $168 
per  page;  $85  half  Dage;  $55  quarter  page. 
Claaslfled  ratea;  75e.  per  agate  line  one  time;  6$c. 
ner  agate  line  four  times. 

Situations  wanted;  50c.  per  agate  line  one  time; 
40c.  per  agate  line  three  times  (count  six  words  to 
the  line). 


Subscription  rates:  By  mail  payable  In  advance 
United  StAtes  and  Island  Possessions  |4  per  year; 

Canada  $4.50;  Foreign  $5. 

Charter  Member  of  the  .Audit  Bureau  of  Circulations  Edwin  Pierce  Vanderwicken,  Jr.,  Chi- 
arith  an  average  certified  "A.B.C."  -•  ^  . 


June  29. 

Edward  J.  Hughes,  general  manager. 
Port  Chester  (N.  Y.)  Daily  Item,  to 
Miss  Helen  Hudson,  formerl"  execu¬ 
tive  secretary  of  the  advertising  depart¬ 
ment,  at  New  Rochelle,  N.  Y.,  June 
29,  at  New  Rochelle,  N.  Y. 

Erilla  Johnson,  Chicago  Daily  Nezvs 
assistant  women's  editor,  to  Charles 
Moore  Foresman,  Chicago  Daily  News 
financial  and  real  estate  advertising  de¬ 
partment,  July  6  in  Chicago. 

Martha  Sweeney,  “Sally”  of  the  Chi¬ 
cago  Daily  Xczi’s  society  department,  to 


PRESS  ASSOCIATION  NOTES 

JOHN  L.  ROSE,  former  assistant 
city  editor,  .Sioux  City  (la.)  Tribune. 
has  joined  the  Associated  Press  staff 
at  Pierre,  S.  D. 

Wendell  Burch,  night  editor,  San 
Francisco  bureau  of  United  Press,  and 
Mrs.  Burch  are  the  parents  of  twin 
boys  Ixirn  recently. 

l-'rcd  McGuinness,  former  Asscxriated 
Press  ojierator  for  the  Proz’idenec 
(R.  I.)  Journal  and  Ez’cning  Bulletin, 
has  lieen  placed  in  charge  of  all  .-\s- 
s(Kiated  Press  printer  machines  in 
Southeastern  New  England,  following 
a  iicritKl  of  three  and  one-half  months  at 
the  .\.P.  school  in  New  York  City. 

SPECIAL  EDITIONS 

OUSTON  (Tex.)  POST,  July 
5,  food  news  section,  6  pages,  full 
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Six  Mostbs 

Net 

Total  nia- 

Ended 

Paid 

trtbutlon 

December  31,  1934 . 

9,651 

10,607 

**  1933 . 

8.625 

9.819 

“  1932 . 

9.337 

10.488 

"  1931 . 

10.116 

11.120 

“  1930 . 

10.403 

11,417 

«  1929 . 

10.180 

11.564 

“  1928 . 

8.967 

10.019 

cago  office,  .\merican  Banking  Insti¬ 
tute,  July  8  in  Memphis. 

Leroy  V.  Cate,  of  the  city  news  staff, 
Pawtucket  (R.  1.)  Times,  to  Miss 
Veneta  Davis  Smith  of  Hebronville, 
Mass.,  in  St.  Mary's  Church.  Hebron¬ 
ville,  June  29. 


Knoxznllc  (Tenn.)  Journal,  July  6, 
Ford  dealer  section.  4  pages,  full  size. 

Tulsa  (Okla.)  IVorld.  June  30,  12- 
page  vacation  section,  tabloid  size. 

Ventura  (Cal.)  County  Star,  28-page 
special  "Decade  of  Progress”  edition 
June  15. 

Janesville  (Wis.)  Daily  Gazette,  June 
29.  32-page  tabloid  Rock  River  Valley 
Centennial  edition. 

.Atlantic  City  (N.  J.)  News,  June 
21.  Sun- Sea- Air  Section,  24  pages. 

Huntington  (Ind.)  Herald-Press, 
Men  Only  Section,  recently. 

Meriden  (Conn.)  Record,  16  pages. 
Tercentenary  celebration  of  Connecticut 
and  Meriden  Old  Home  Days  Celebra¬ 
tion.  July  3. 


Use 

COMICS 

you  can  be 
sure  oF 

Tho  selection  of  comics  h 
of  vital  interest  to  botf 
editorial  and  circulation  de¬ 
partments.  As  part  of  the 
paper,  as  well  as  one  of  its 
best  salesmen,  a  comic  must 
possess  qualities  that  lx)th 
departments  can  he  sure  of 
— and  enthuse  over! 

The  proof  of  an  effective 
comic  is  not  what  it  does  on 
paper — hiit  what  it  does  in 
the  pa])er!  Consider  Clii- 
cago  Trihiine-New  York 
News  comics  from  this  j 
standpoint  ... 

They  are  largely  re- 
s[)onsihle  for  huilding  and , 
maintaining  outstanding 
circnlations  for  the  Chicago 
Trihiine  and  New  York 
News.  They  have  also 
proven  their  power  on  the 
road — in  hundreds  of  other ; 

'  leading  papers  in  every 
1  section  of  the  country! 

When  puhlishcrs  pick! 
Chicago  Trihunc-New  York 
News  comics,  they  knov 
they  have  signed  comics 
that  have  heen  successfully 
lahoratory-tested  hy  their 
sponsors.  Check  up  on  your 
needs  for  the  Fall  and  choose 
jiroven  winners,  the  kind 
that  both  editorial  and  cir¬ 
culation  departments  are  \ 
sime  to  agree  on.  Phone, 
write  or  wire  for  latest  list.  i 
proofs  and  prices!  5 

Chicago  tribune- 

new  YORK  NEWS 
SYNDICATE,  INC. 

ARTHUR  W.  CRAWFORD 

G«n«ral  Manager 

News  Bldg.,  220  East  42nd  St^  NewYork 
Murray  Hill  2-1234 


NEWSPAPER  PRINTING 

Since  1893  Hoe  has  led  the  way  in  newspaper  color  printing,  from  the  first 
multi-color  newspaper  press  built  in  that  year  for  the  New  York  Recorder, 
on  to  the  great  Universal-Unit  Hoe  Multi-color  presses  which  print  every 
week  the  entire  edition  of  more  than  3  million  copies  of  Hearst’s  “Ameri¬ 
can  Weekly”,  and  also  over  10  million  copies  every  week  of  other  Sunday 
color  seaions  for  some  40  of  the  leading  American  newspapers.  Many  millions 
more  of  both  Sunday  sections  and  dailies  are  printed  with  other  types  of 
Hoe  equipment  by  several  hundred  other  newspapers. 

Hoe  today  is  prepared  to  furnish  the  very  latest,  fastest,  and  finest  color 
printing  equipment  to  meet  all  requirements  including  auxiliary  color  foun¬ 
tains,  portable  ink  pumps  and  rails,  extra  color  cylinders,  color  attachments 
of  every  description  and  complete  color  presses. 

To  those  interested  Hoe  offers  an  unequalled  wealth  of  experience  and 
a  complete  line  of  proven  equipment,  including  the  very  latest  develop¬ 
ments  in  both  Sunday  and  daily  color  work. 


•  QeneraL  Officet  • 
i^Slk  Si.  and  Casi  ver 

•  cH.tw  york  Gill)  • 


BOSTON 


SAN  FRANCISCO 


CHICAGO 
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RAY  LONG  DIES  AT  56; 
MAGAZINE  EDITOR 

Was  Considered  Highest  Paid  Editor 
in  Country  When  He  Operated 

Cosmopolitan  and  Other  Hearst 
Publications 

Ray  Long,  magazine  editor,  writer 
and  publisher,  and  former  newspaper¬ 
man,  died  in  the  Emergency  Hospital  at 
Heverly  Hills, 
Cal.,  July  9,  from 
a  gunshot  wound 
111  the  mouth.  It 
is  believed  he 
killed  himself.  He 
was  clad  in  silk 
pajamas  w  h  e  n 
found. 

Mr.  Long,  who 
was  56  years  old, 
had  been  a  sce¬ 
nario  writer  in 
HollywiKxl  mo¬ 
tion-picture  stu- 
Ray  1).  loNG  dios. 

Once  known  as 
the  highest-tiaid  editor  in  the  world, 
Mr.  Long  was  for  13  years  editorial 
chief  of  the  Cosmopolitan  Maqaainf, 
and  president  of  the  International  Mag¬ 
azine  Comj)any,  Inc.,  a  Hearst  organi¬ 
zation. 

From  1919  until  the  end  of  1931,  he 
received  $180,000  a  year  in  salary  and 
lx)nuscs,  it  is  estimated.  During  his 
tenure  on  the  Cosmopolitan  he  increased 
the  magazine’s  circulation  from  'XKl.OtKl 
to  1,7(K).(KKI. 

His  reputation  was  founded  on  an  ac¬ 
curate  formula  for  diagnosing  the  pub¬ 
lic’s  literary  taste  and  supplying  the 
material  to  satisfy  it.  This  enabled 
him  to  take  many  a  halting  publication 
and  raise  its  circulation. 

He  was  born  in  Lebanon,  Ind.,  on 
March  23,  1878.  His  only  formal  educa¬ 
tion  was  in  the  schools  of  Indianapolis. 

In  1900,  after  a  brief  apprenticeship 
as  a  messenger  and  copy  Ixiy,  Mr.  Long 
became  a  reporter  on  the  stall  of  the 
Ittdianapolis  Ncu’S. 

After  five  years  he  left  the  News  to 
become  managing  editor  of  the  Cincin¬ 
nati  Post,  and  after  three  years  there 
he  took  a  similar  position  with  the 
Cleveland  Press. 

In  1910,  after  two  years  with  the 
Press,  he  entered  the  magazine  field  as 
associate  editor  of  Hampton'.^  .l/uj/n- 
cinc  and  later  editor  of  the  Uumpton- 
Columhian. 

In  1912  he  took  over  the  editorship  of 
the  Red  Book,  Bine  Book  and  Creen 
Book  Maaa::incs.  Six  years  later 
William  Randolph  Hearst  made  him 
president  and  editor-in-chief  of  the  In¬ 
ternational  Magazine  Company,  Inc., 
giving  him  editorial  supervision  over 
International  -  Co.smopolitan,  Good 
Housekeeping/,  Harper’s  Bazaar,  Motor, 
and  Motor  Boatinp. 

In  July,  1931,  lie  left  the  magazine 
field  to  pursue  his  life-long  ambition, 
publication  of  books. 

His  first  venture  at  publishing,  in 
partnership  with  Richard  R.  Smith, 
ended  in  bankruptcy  in  1933.  The  crash 
found  Mr.  Long  far  away  in  the  South 
Seas.  He  went  to  Tahiti  and  stayed 
there  a  year.  On  returning  he  wrote 
and  edited  movies  for  Fox  Film  Corp. 

I..ast  November  he  returned  to  the 
magazine  field.  He  became  editor  of  the 
Macfadden  publications.  Photoplay  and 
Shadou’play,  then  associate  editor  of 
Liberty.  He  was  also  with  Fox  and 
Columbia  pictures. 

He  is  survived  by  his  wife,  the  former 
Miss  Lucy  Virginia  Rovie,  of  Galliiiolis, 
Ohio,  whom  he  married  in  1922,,  and 
an  1 1  -year-old  son,  Ray  Long,  J  r. 


HORMIDAS,  MAGNAN 

Hormidas  Magnan,  74,  Chief  of  the 
Bureau  of  Publicity  at  the  Department 
of  Colonization  and  one  of  the  Prov¬ 
ence’s  best  known  newspanermen,  dieil 
in  Queliec,  July  10  after  an  illness  of 
seven  months.  Magnan  was  a  former 
associate  editor  of  L’P-Hseipneincnt 
Primaire,  editor  of  Le  Soleil,  Quebec, 
Prepress  dtt  Saguenay,  Chieoutimi,  and 
L’Aetion  Catholiquejn,  Quebec. 


DICKISON  BRUGMAN 

Dickison  Brugman,  83,  dean  of  Ar¬ 
kansas  newspaper  men  and  a  member  of 
the  staff  and  former  editor-in-chief  of 
the  Little  Rock  Arkansas  Gazette  died 
July  8  at  his  home  in  that  city.  He 
was  critically  ill  only  three  days,  al¬ 
though  he  had  never  fully  recovered 
from  an  attack  of  pneumonia  several 
months  ago.  He  was  widely  known  as 
“Colonel”  and  for  ten  years  was  editor 
of  the  “News  of  Other  Days”  column 
in  the  daily.  He  started  his  career  in 
St.  I.onis  in  1877  as  a  compositor  on 
the  cld  Journal.  He  later  liecame  tele- 
giapii  editor  of  the  Journal  and  its 
predecessor,  the  Ffwicj-yoiirnn/,  and  later 
with  the  Globe-Demoerat  and  Post- 
Dispat  eh.  He  served  one  season  as 
secretary  of  the  St.  Louis  Club  of  the 
•American  League. 


J.  E.  CHAMBERLAIN  IS 
DEAD  IN  83RD  YEAR 

Boaton  Tranacript't  “The  Listener*’ 
Noted  A*  a  Scholar  And  Had 
Served  on  Many  Dailies — 

Author  of  Five  Books 

Joseph  Edgar  Chamberlain,  dean  of 
Boston  editors  and  for  many  years  the 
writer  of  “The  Listener”  and  “The  No¬ 
mad”  columns  of  the  Boston  P.veniny 
I'ranseript,  died  July  6  of  pneumonia  at 
his  summer  home  in  South  Hanson, 
Mass.,  in  his  eighty-third  year.  He  had 
retired  from  all  his  editorial  duties 
with  the  Transcript  save  that  of  the  two 
columns.  He  had  lieen  on  the  staff  for 
34  of  the  IX)  years  of  his  journalistic 
career. 

Mr.  Chamberlain  was  Ixirn  in  New¬ 
bury.  \’ t.,  on  Aug.  (),  1851.  His  parents 
removed  to  Wisconsin  in  his  early 
childlKKid,  and  there  he  received  a 
public  school  education. 

He  followed  two  older  brothers  into 
journalism,  joining  the  Chicago  livening 
Post  in  IStiS,  at  the  age  of  17.  Subse- 
(|uently  be  went  to  the  Chicago  Times, 
of  which  he  liecame  managing  editor 
in  188(1.  at  the  age  of  2*). 

b'rom  1881  to  1884  he  was  editor,  first 
of  the  Xe~,i'port  (R.  I.)  Daily  .Verwand 
then  of  the  I'all  River  (Mass.)  Detly 
Herald.  In  1884,  when  the  proprietors 
of  the  Bo.don  Daily  .  Jdrvr(i.vcr  founded 
the  Ih'cning  Record,  he  was  made  its 
first  editor,  and  a  year  afterward  was 
apiHiinted  editor  of  the  .Advertiser  as 
well.  The  political  course  of  the  -Ad¬ 
vertiser.  of  wl’.ich  he  did  not  apjirove, 
led  to  his  resi.gnation  from  (hat  paiier 
in  188(i,  and  in  I'ebruary  of  the  next 
year  he  joined  the  staff  of  the  Tran¬ 
script  as  an  e<litorial  and  general  writer. 

.About  this  same  time  Mr.  ChamlK*r- 
lain  founded  in  The  Transcript  “The 
Listener”  column,  which  he  continued 
to  write  for  14  years.  .After  189(1, 
however,  and  until  1900  Mr.  Chamber¬ 
lain's  iirinciiial  work  was  as  one  of  the 
editors  of  The  Youths  Companion. 

In  1898  he  was  the  corresjiondent 
of  the  Transcript  and  the  .Vni’  }'ork 
livening  Post  in  the  .'^iianish-.Amcrican 
W  ar.  In  1901  he  removed  to  New 
A’ork,  and  for  14  years  served  as  edi¬ 
torial  writer,  literary  editor  and  art 
critic  on  the  Xezv  York  livening  Mail. 
In  1915  he  returned  to  Boston,  and  to 
the  Transcript,  with  which  he  had  since 
been  connected  as  an  editorial  writer, 
and  columnist. 

Mr.  Chamberlain  was  the  author  of 
five  Ixioks;  two  volumes  published  in 
1896.  made  up  of  essays  which  he  had 
contributed  to  The  Transcript,  called 
“The  Listener  in  the  Town”  and  “The 
Listener  in  the  Countn-’’ ;  a  life  of  John 
Brown,  which  was  incorporated  in  the 
Beacon  Biographies:  "The  If’s  of  His¬ 
tory,"  and  a  history  of  the  Boston 
Transcript. 

He  collalxirated  with  Marv  E.  W^il- 
kins  Freeman  in  writing  “The  Long 
.Arm,”  which  won  first  prize  as  the  best 
detective  storv  of  its  time.  He  also 
wrote  much  for  magazines  and  was  a 
member  of  the  Boston  .Authors  Club. 

Mr.  Chamlierlain  was  “one  of  the 
most  widelv  recognized  staff  writers  of 
bis  times,”  the  .Xeu’  York  Herald 
Tribune  said  editorially  July  9,  “Yankee 


by  extraction,  he  was  A’ankee,  albeit 
catholic,  in  his  attitude  toward  the 
world  scene,  as  befits  an  editor  of  a 
paix*r  at  once  as  tolerant  yet  essentially 
Bostonian  as  the  Transcript.  Like  his 
late  colleague,  that  chief  scholar  among 
drama  reixirters,  H.  T.  Barker,  whose 
interests  were  not  centered  in  the 
theater  alone,  but  included  foreign  man¬ 
ners  and  customs,  travel,  and  tbe  \\'ine 
of  the  Moselle,  Mr.  Chamlx'rlain  turned 
his  jien  uixin  a  number  of  subjects  l<K'al, 
natural,  scholarly,  |xipular  and  social. 
.  .  .  He  was,  in  a  word,  a  representa¬ 
tive  Bostonian  without  a  hint  of  the 
characteristics  of  aloof  self-sufficiency 
or  jiassion  for  retirement  sometimes  as¬ 
sociated  with  the  type.  He  enjoyed  a 
common  touch  with  men  of  less  than 
mighty  affairs,  and  he  wrote  with 
mellowness  at  no  exjiense  to  his  sound¬ 
ness  and  jienetration.” 


Cf^bttuary 

CHARLES  VV.  HOWARD,  .14,  vice- 
president  of  the  Fort  Worth, 
Tex.,  Newsiiaper  Ciiiild  and  former 
city  editor  of  the  Port  U'orth  Press, 
died  there  July  3  from  a  brain  rupture 
caused  by  sinus  trouble. 

Roger  J.  Df.gnan,  26,  for  six  years 
a  reporter.  Ansonia  (Conn.)  livening 
.Sentinel,  died  recently  at  a  New  Haven 
hospital  after  a  long  illness  of  acute 
nephritis. 

E.  .A.  Pinkerton,  46,  publisher, 
Glasco  (Kan.)  .Sun,  died  July  8  in  a 
hospital  at  Salina,  Kan.,  following  an 
apjiendicitis  oiieration. 

John  J.  O’Conneli..  who  for  27 years 
was  connected  with  the  circulation  de- 
iwrtment  of  the  Albany  Times-Union, 
died  at  his  home  in  .Albany  last  week. 

Coi..  1'rkd  Olds,  81,  veteran  North 
Carolina  newspaperman  and  founder  of 
the  State  Hall  of  History,  a  historical 
collection  of  35.(KK)  pieces  which  he 
started  in  1877,  died  July  2  at  tbe  State 
Hospital.  Raleigh,  following  a  long 
illness. 

Wiu.iAM  Meai'rer  Jones,  43,  copy 
cutter,  -Vcii*  York  Herald  Tribune  for 
the  last  two  years  and  a  memlier  of 
tbe  iiaix*r’s  comixising-room  staff  for 
the  last  23  years,  died  of  apixmdicitis 
July  4. 

H.  C.  Titker,  S3,  publisher  of  the 
Geddes  (Okla. )  Charles  .1/i.r  County 
.W'Si'S  for  5(1  years,  died  at  his  home  re¬ 
cently  following  a  lingering  illness. 

Bertha  Loiise  Carve,  wife  of 
Herbert  Caryl.  New  England  director 
of  the  International  News  Service,  died 
last  week  at  her  home  in  Hopkinton, 
Mass.,  following  a  brief  illness. 

WiEi.iAM  If.  Potter,  circulation  man¬ 
ager  of  tl’.e  .\lanehe.rter  (N.  H.)  I’nion- 
Leader,  died  suddenly  in  Bciston  last 
week. 

Mathew  A.  Bi.ATn.F.R.  37,  classified 
advertising  solicitor.  Kansas  City  Jour¬ 
nal-Post,  died  recently. 

Bert  Rieei.e.  g1,  pressroom  foreman, 
Dayton  (O.)  Journal,  and  employed  by 
that  pajier  for  26  years,  died  in  Miami 
\  alley  hospital.  June  ,1(1,  following  a 
major  o]ieration.  He  rose  from  ap- 


A  PUBLISHER  COMMENTS  ON 

“Home  Economics” 

THE  COMPLETE 
COOKING  SCHOOL 
SERVICE 


“Our  Cooliins  School  under  the  direction  of 
your  firm,  which  doted  today,  hat  been 
extremely  tuccettful.”  .  .  .  "The  attendance 
hat  been  up  to  normal,  with  perhapt  a  tlight 
increate  over  the  one  which  wat  held  here  in 
1931.  Our  linase  thowed  a  thirty  percent 
increate  over  the  linase  of  1931.*' 

(From  a  Kansas  newspaper) 


WV  euarrin're  and  delit'er  m  definite 
amount  of  additional  national  oiltertuint 


HOME  ECONOMICS 

SERVICE  CORPORATION 

847  Park  Ave.  New  York 

esTABi.iSHco  leta 


prentice  to  foreman  in  the  Bjy 
Journal’s  pressroom.  His  wife 
and  three  daughters  survive.  ’  * 

J.  -A.  Brown,  67,  editor  and  oublitL 
Rogers-oille  (.Mo.)  Record,  died  Juij 
in  a  Springfield,  .Mo.,  hospital  follow*, 
a  long  illness. 

Eik:ar  S.  Bailey,  (>3,  veteran  retw 
Wisconsin  newspaix*r  publisher,  dieda 
his  home  in  Marshfield,  Wis.,’  JuK? 
after  an  illness  of  two  years.  He  il 
city  editor  of  the  ll  'ausau  Record  w* 
it  was  established  as  a  daily.  On  le». 
ing  Wausau  .Mr.  Bailey  was  with  ne\ 
papers  at  Napa  and  l.os  .Angeles  (j 
His  wife  and  three  nephews  survive 

.Mrs.  LutTLF.  Bohren  Pyre,  29  f. 
mer  sixiety  editor  of  the  ’  .Qiidij, 
(Wis.  I  .State  Journal,  and  wife  of  R 
sell  B.  Pyre  of  the  State  Journal  stj' 
died  at  a  Madison  hospital  July  1,  a(t 
an  illness  of  several  months. 

Harry  L  Potts.  .17,  editor  and  pi, 
lisber  of  tbe  Raymotui  (111.)  Indepetl. 
ent,  died  at  his  home  July  7  after  i 
illness  of  two  weeks. 

WiLiu  R  Fisk  Clf.aveu<.  former  ma- 
aging  editor  of  the  Cumberland  (.Md 
Lvening  l  imes  and  former  editor  of  ti 
old  Cumberland  .  llteganian,  died  Jo 
9  in  t'umberland  at  the  age  of  (st. 

Michael  V.  Dolan,  89,  secretai 
and  director  of  the  .Albany  .Argus  Prir- 
ing  company,  died  at  his  home  in  A 
bany,  July  8.  following  a  short  illnci 
.Mr.  Dolan  had  served  with  the  .Argj 
company  for  76  years,  joining  the  c(* 
lany  as  a  newspaiier  boy  when  13. 
that  time  tbe  .Argus  company  imblislR 
a  newspajier  c.f  that  name.  When  u 
old  .Morning  us  was  dissolved 
1922,  Mr.  Dolan  held  the  ixisitions 
general  manager  and  secretary. 


When  the 

GOVERNOR 
Came  to  Town 

— at  the  Ptihlishor'.s  special  i 
cpiest,  the  haiujuet  pictii:j 
printed  in  hisciw  n  paper  sliow>^ 
a  smiuige  where  the  fa(?e 
his  hemored  guest  should  ha' 
app(*ar(*d. 

The  governor  was  a  diiilonicl 
— laughed  it  oiT.  But  that  oni f 
hurt  w'orse.  The  flaw,  i 
seemed,  was  in  the  slen-^ 
Just  another  case  where  jJ 
Cerlilied  Mat,  costing  Htt  ? 
more  than  a  thin  dime,  woii.;f 
have  saved  a  lot  of  humiliatio'p 
For  dependable  stereolM'ii'  l 
rely  on  Certilied  Mats,  iiiac| 
in  the  U.  S.  .\.  i 

CERTIFIED  DRYMAlf 
CORPORATION  j 

310  Madison  \ve..  New  York,  N. 
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10,696,782,123*  CIGARETTES 


. .  ,  .  and  over 

6Sfo 

Made  in 

NORTH 

CAROLINA 


America’s 
Record  -Breaking 
One-Month 
Production 


r 


ft 
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•U.  S.  Department  of 
Internal  Revenue 


TX7HEN  cigarettes  manufactured 
^  ^  reached  the  stupendous  total  in  April 
of  10,696,782,123 ...  a  record  production 
peak  for  the  United  States  was  established. 

And  over  65%  of  this  total,  says  the  U.  S. 
Department  of  Internal  Revenue,  was 
made  in  North  Carolina! 

The  fact  is.  North  Carolina  is  the  foremost 
industrial  state  of  the  South.  Further¬ 


more,  it  leads  the  ten  Southeastern  states 
in  farm  crop  values.  Altogether  natural, 
therefore,  that  North  Carolina  should  hold 
first  place  in  the  Southeast  in  volume  of 
retail  sales! 

Need  we  suggest  the  wisdom  of  spending 
a  good  portion  of  your  advertising  budget 
here — where  business  is  already  UP.... 
and  steadily  rising  to  higher  and  higher 
levels  ? 


rhese  NORTH  CAROLINA  Dailies  Afford  the  Most  Complete  Coverage 


Asheville  Citizen 
Asheville  Times 
Burlington  Times-News 
Charlotte  News 
Charlotte  Observer 
Concord  Tribune 
Durham  Herald 
Durham  Sun 


Elizabeth  City  Advance 
Fayetteville  Observer 
Gastonia  Gazette 
Greensboro  News 
Greensboro  Record 
Greenville  Reflector 
Henderson  Dispatch 
Hendersonville  Times-News 


Hickory  Record 
High  Point  Enterprise 
Kinston  Free  Press 
New  Bern  Tribune 
Raleigh  News  &  Observer 
Raleigh  Times 
Reidsville  Review 
Rocky  Mount  Telegram 


Salisbury  Post 
Tarboro  Southerner 
Washington  News 
Wilmington  News 
Wilmington  Star 
Winston-Salem  Journal 
Winston-Salem  Twin  City 
Sentinel 
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BOWMAN  GRAY  DIES; 
TOBACCO  MAGNATE 

Advertising  Campaigns  Which  Multi* 
plied  Camel  Cigarette  Sales 
Were  Carried  Out  During 
His  Regime 


WOOD  LEFT  $610,162 

Benjamin  Wood,  who  formed  the 
Wood  Flong  Corporation  in  1911  to 


“GRADUATE  CARRIER* 
SYSTEM  EFFECTIVE 


manufacture  dry  mats  to  take  ^e  place  j  City 

of  wet  mats  used  by  newspapers,  left  _  '  /  _  ^ 

an  estate  appraised  this  week  in  Xew  •“  Three  Districts  Average  Route 
York  at  $()10,162  net.  The  appraisal  Runs  98  Papers — Old  Sub¬ 
showed  that  Mr.  Wood  devoted  much  Stations  Dropped 

of  his  life  after  that  time  to  introducing  — ; - 

the  dry  flongs  or  mats  to  stereotypers  How  Flint  (Mich.)  Uaily  Journal  has 


OpffioUo  Editor  &  Publishes)  Hongs  or  mats  to  stereotypers  How  Flint  (Mich.)  Daily  J ournal  h&s 

w  IXST0N-5ALEM,  JN.  C-.,  July  9.  uewsiiaper  publishers  and  that  when  reorganized  its  city  and  country  circu- 

Bowman  Gray,  chairman  of  the  toard  (iermany  was  threatened  he  lation  departments  to  meet  changing 

of  directors  of  R.  J.  Reynolds  Tobacco  arranged  to  have  the  dry  mats  inanu-  economic  conditions,  was  reported  by 
Company  died  suddenly  of  a  heart  fa^-tyred  in  this  country,  since  they  had  Robert  W.  Taylor.  Journal  circulation 
attack  while  cm  a  North  Cape  cruise  imported  from  Germany  and  war  manager,  recently  before  the  Central 

aboard  the  Swedish-.American  Line  ^-n^bargo  threatened  his  supply.  Mr.  States  Circulation  Managers’  .\ssocia- 
steamship  Kungsholm  Sunday  night,  ^  brother  of  Henry  A.  tion  in  Chicago.  Mr.  Taylor’s  remarks 

■li  /•  were  Wcxxl,  printing  press  manufac-  were,  in  part,  as  follows: 

\Mui  him  when  the  end  came.  turer,  and  a  son  of  Fernando  Wood,  “We  had  always  maintained  substa- 

runeral  services  vvere  held  on  the  f'ltv  tlnnc  fnr  the  rli^trihution  rif  oiir  naners 


vessel  the  following  day  and  Mr.  Gray 
was  buried  at  sea,  carrying  out  a  re¬ 
quest  made  shortly  before  his  death. 

Mr.  Gray  was  61  years  of  age.  He 
had  lieen  asscxriated  with  the  R.  J. 


former  mayor  of  New  York  City. 

EDMUND  J.  DOYLE 

Ivdmund  J.  Doyle,  vice-president  of 
the  New  Britain  Record  t'ompany, 


tions  for  the  distribution  of  our  papers 
and  to  make  our  collections  but  we  did 
not  have  district  managers.  Those  sub¬ 
stations  were  jiaid  on  a  jiercentage  basis. 
We  secured  rapid  and  convenient  dis- 


had  lieen  associated  with  the  K.  J.  .  ■  .  unblished  the  Vcw  Britain  tribution  of  papers  and  gocxl  collections 

Reynolds  Company  for  more  than  forty  the  Mew  antam  ‘  these  stations  which  were  located 

vears  He  went  with  the  rnmnanv  as  (Conn.)  Record,  which  a  few  years  inese  stations,  wnicn  were  lotaica 

tears,  tie  went  with  the  TOtnpany  as  ahenrheH  hv  the  Vete  Rrimiti  small  stores,  schools  or  shops  but 

a  salesman  in  Georgia  m  1895.  Some-  j  m  “'T'®***  »he  men  who  ran  them  could  not  give 

time  later  he  was  transferred  tn  Ralti-  H‘’ra/d,  died  July  10  at  Saratoga  Springs, 

time  later  he  was  transterred  to  Haiti-  j,  „  ,  ,  .  .  .  o  much  time  to  promotion. 

'I'r  b“S  tS  S*  »  "<»''•  ■'  »»  bo™  in  [Wklyn  N.  Y..  •'Our  first  dun«  her,  was  to  divide 

Winston-sSem  in  i9l2  and  eleSd^ him  ?"'*  *“  'Tih"'’™  ™n“in  See’”,?  etKStri'rt  ’’tW 

N.  Reynolds  retired  as  president  in  1924  _ ^ «  promotion  and  route  work.  We  then 

to  b^ome  chamman  of  the  ^f  STUART  F.  REED  discontinued  all  our  old  substations  and 

dlnT  ‘’a'’po‘siIio?"whirh  *he  filSl‘umii  Stuart  F.  Reed,  Republican  Represen-  part  of  the  money  we  we^  pay- 

?5iS' wh^r^rSe!;  chalJlrol  fr.™  ClarkthnW,  .\V.  Vm,  from  na’^^eT^r^Lh  '  i  Ir  “3 

the  board  of  directors  to  1925  and  prominent  educator,  "Y-  I'P  ^  garage  near  each  ot  our  old 

Lrdving  are  thTvvidow  who  was  Miss  i"  Washington.  D.  C..  July  4  of  a  substations  and  plac^  one  of  our  older 

V  .1  V  I  f  o  U-  ’  -  kidnev  ailment  Mt  the  ape  of  69  For  carriers,  called  a  “graduate  carrier. 

Nathalie  Lyons  of  Baltimore;  two  sons,  ''•iduev  ailment  at  tne  age  ot  ov.  ror  .  .  rp,  •  .  resnonsihle 

Bowman  Grav  who  is  with  the  sales  eight  vears  Mr.  Reed  was  editor  of  the  charge.  Ihis  bo>  was  responsible 
DOW  man  orav.  wno  is  wiin  ine  sales  p-.  . y  v  -rDpornm  and  i'anding  out  paiiers  and  keeping  a 

department  of  the  Reynolds  Company,  f-iarKsourg  f\v.  \a.)  leiegratn  ana  of  the  draw  of  each  bov 

and  Gordon  Gray,  an  attorney  of  New  elected  president  of  the  VVest  Vir-  ot  the  draw  ot  each  boy. 

York  Citv  a  brother  lames  A  Grav  gmia  Kditorial  .Association  for  three  The  district  man  called  each  after- 


STUART  F.  REED  discontinued  all  uur  old  substations  and 

Stuart  F.  Reed,  Republican  Represen-  )''***^  “f  the  money  we  P^y* 

tative  from  Clarksburg.  W.  Va.,  from  con-missions  we  rented  and 

1917  to  1925  and  prominent  educator,  I'P  ^ 


York  City;  a  brother,  James  A.  Gray,  l^uiia 
president  of  the  Reynolds  Company ;  terms- 
and  tw’o  sisters,  Mrs.  H.  Galloway 
and  Mrs.  Bess  Gray  Plunily,  of  Win-  _  ' 
ston- Salem.  Eigl 


AGENCIES  USE  JOINT  COPY 


“The  district  man  called  each  after¬ 
noon  at  every  station  in  his  district  to 
pick  up  the  draw  sheets  and  keep  the 
station  records.  The  graduate  carrier 


ston-Salem.  '  Eight  St.  Paul.  Minn.,  advertising  is  paid  from  $1  to  $2  a  week  for  his 

Mr.  Gray  was  a  strong  believer  in  agencies  have  united  in  a  newspaper 

advertising  and  it  was  under  his  direc-  campaign  there  to  tell  the  advantages  »s  located  close  to  the  station.  Prompt 

tion  that  the  Reynolds  Company  of  ^vertising  and  of  agency  service.  ^is  route  is  requir^  of  the 

launched  its  various  newspaper  adver-  Participants  are  Harold  S.  Chamberlin 

tising  campaigns  for  the  marketing  of  &  Associates.  David  Company.  Allen  ''f  have  also  found  this  set  up  very 

Camel  cigarettes,  one  of  the  many  L.  Firestone.  Greve  .Advertising  .Agency  in  handling  night  and  early 

products  manufactured  in  the  com-  Harman- Mc£nnis  I ^  TeS^from' h  w^h  ".^rbaseban 


ing  the  size  of  our  routes  we  mappe. 
them  into  compact  units. 

“A  definite  limited  route  makes  eac: 
boy  responsible  for  every  home  on  hi 
route  which  fact  has  been  the  basis  o 
most  of  our  promotion.  We  hay 
stopped  giving  prizes  to  Ixjys  or  payini 
them  for  new  customers  hut  by  postin; 
records  of  jiercentage  of  coverage  oi 
each  route,  and  in  each  substation  dis 
trict,  have  stirred  up  a  keen  rivalry  U 
tween  individual  boys  at  each  substatioi 
and  between  the  substations  in  the  cih 
that  has  netted  us  an  increase  of  ovei 
2,000  home  delivered  subscribers  sinci 
we  started  these  changes,  all  of  whicl 
are  not  yet  complete.’’ 

“BREAD  ON  THE  WATERS” 

Daily’s  Kind  Act  of  9  Years  Age 

Results  In  Suit  By  Beneficiary 

The  Ijjnsing  (Mich.)  State  Jounuu 
has  been  named  as  one  of  the  defend¬ 
ants  in  a  suit  started  by  Clifford  Wil¬ 
liams,  21,  for  the  purpose  of  gaining 
control  of  a  trust  fund  raised  for  him 
by  a  popular  subscription  when  he  lost 
a  leg  in  an  accident  nine  years  ago. 

The  State  Journal,  learning  that  Wil- 
Hams’  relatives  had  no  money  to  aid 
him,  initiated  the  campaign  to  obtain 
funds.  Contributions  totalled  $1593, 
which  has  grown  to  $2,350  despite 
withdrawals  of  $783  to  meet  his  ex¬ 
penses.  Besides  the  daily.  Dr.  Harry 
A.  Haze,  administrator  of  the  trust 
fund,  and  the  Central  Trust  Co.,  Lans¬ 
ing,  are  named  defendants.  Williams 
asserts  in  his  declaration,  filed  July  2, 
that  since  he  is  now  of  age  he  is  en¬ 
titled  to  the  principal  as  well  as  the 
earnings  of  the  fund. 

CLOSING  FOR  VACATION 

Griswold-Eshleman  Company,  Clev6  ] 
land  agency,  has  announced  its  offices 
will  be  closed  for  vacation  from  .Aug. 
17  to  Sept.  2,  inclusive.  The  agency 
expects  to  clear  all  copy  for  that  period 
before  Aug.  16,  and  will  check  invoices 
and  making  pavments  as  soon  after 
Sept.  2  as  jiossible. 


products  manufactured  in  the  com 
pany’s  plants  here. 

CLARENCE  L.  DAY 


Harman-McGinnis,  Inc.,  Luther  Weaver, 
E.  J.  McGuire  and  Bronson  West. 

PLACING  GIN  CAMPAIGN 


tion  when  we  start  it  in  the  spring. 
“We  then  came  to  the  boy  problem. 


Publisher  of  Eureka  (Cal.)  Humboldt  placed  the  advertising  of  its  gin  prcxl 

SUndard,  Die.  at  63  ucts  with  Cecil.  Warwick  &  Cecil,  Inc.,  deliver", «Ders  we  nowTnd’h 

Clarence  Leonard  Day,  (,3.  editor  and  adve^is^  'thmush  difficult  to  get  rid  of  our  16  and  17 

ublisher  of  the  Eureka  (Cal.)  Hum-  AHvertisinik  Tnr  A  mn  r-am.  carriers.  However,  our  small 

ilHt  Tiilv  X  a*  Vitc  Blackman  .Advertising,  Inc.  .A  gin  cam-  ■  a-.a 


Seagram-Distillers  Corporation  has  growing  up  on  their 


routes  and  where  several  years  ago 
we  could  not  hire  14  or  15  vear  old 


routes,  planned  for  small  boys,  did  not 
pay  enough  money  to  the  older  boys  to 
keep  them  interested  in  plugging  for 
new  business,  attending  sales  meetings. 


publisher  of  the  Eureka  (Cal.)  Hum-  Ri-_i.,Tian  AHvorti'ci'ncr  Tnr  A  crln  ram.  y^^'"  carriers.  However,  our  small 
boldt  Standard,  died  July  3  at  his  home  ..cm^  a  “enft  ^tillpH”  was  routes,  planned  for  small  bovs,  did  not 

of  »  hean  attack.  Death  came  «d-  ShS  to  »l^k  if  M  W  ™sh  money  to  the  olde;  .hoys  to 

deiily  alter  he  had  spent  the  night  in _ pape  keep  them  interested  in  plugging  for 

the  Eureka  hospital,  following  an  at-  AMOS  ’N’  ANDY  IN  PRINT  business,  attending  sales  meetings, 

tack  of  indigestion.  Pmttaaairn.  rbjrmrrea  bac  tuming  in  route  lists  and  other  jobs  we 

Born  in  Iowa,  he  later  went  to  Ne-  .  i  rTm^i^n^^  f ®  li^s  were  necessary  if  our  promotion 

hraska  and  was  admitted  to  the  bar  and  ■  j*  iram^Thr  nlilllmr  ntaw-rr  were  to  be  successful, 

practiced  law  for  a  short  time.  Later  ?  nnhliratinn  aHvrrtisiiw  on  “We  met  this  condition  by  rerouting 

he  went  to  California  and  joined  the  a™,Fs  >„>  AnHv  famous ^raHio  tpam  the  entire  city  and  routes  were  increased 
Pasadena  News-Post  staff  and  shortly  j',™:.  .-trln  <-onv’  was  nsivT  hrincylmr  In  wherever  possible  until  now  our 

after  purchased  the  Long  Beach  Press  ^T.r^s  .7  A™  s  AnHv  ^nS  ®an  carries  98  papers.  We 

from  Gov.  Merriam.  In  1912  he  sold  rj'ii  Uavs  Rotb  mlor  and  some  routes  considerably  over  this 

the  paiier  and  ac(|uired  the  San  Obispo  v.  .  ’ .  ®  ^  figure  and,  of  course,  some  in  isolated 

1-^  I.I.'  1 1  nlack-aiicl " wHi tc  were  tried.  _ _ _ 


Pepsodent  Company.  Chicago,  has 

.mpleted  a  test  campaign  in  four  cities  ^ns  were  tX  succL^^^^^ 

I  an  effort  to  learn  the  pulling  power  ^ 

F  nnhliration  aHv^-rHsinor  has^  on  .  ^et  this  Condition  by  rerouting 


Telegram,  which  he  published  until 
1923.  He  bought  the  Porterville  Re¬ 
corder  in  1924  and  sold  it  in  1927.  .After 
four  years  retirement  he  purchased  the 
Eureka  daily.  He  was  a  close  friend 
of  Governor  Merriam,  advising  him  on 


NEW  OIL  CAMPAIGN  PLANNED 

Current  campaign  of  Continental  Oil 
Company,  which  will  conclude  early  in 
September,  will  be  succeeded  by  a  new 


figure  and,  of  course,  some  in  isolated 
or  sparsely  inhabited  districts  that  are 
much  smaller.  While  we  were  chang- 


many  matters  pertaining  to  the  Red-  “F’ 

wood  Empire  region  1.300  newspapers  will  lie  used,  the  same 

His  widow  and  a  brother,  E.  W.  Day,  present,  and  also  farm  papers. 

ComiSny,  survi've.  Publishing  CEREAL  TESTED 


ROBERT  F.  HEYWANG 


NEW  CEREAL  TESTED 

Ralston  Purina  Company,  St.  Louis, 
is  using  color  comics  in  eastern  news- 


F'uneral  services  were  held  in  Pitts-  papers  to  test  advertising  for  a  new 
burgh  on  July  6  for  Robert  F.  Hey wang,  product.  Shredded  Ralston.  Gardner 
president  of  the  .Advertising  .Affiliation  Advertising  Company,  St.  Louis,  is  the 
of  .America  and  former  president  of  the  agency. 


.Advertising  Club  of  Pittsburgh,  who 
died  suddenly  in  Buffalo,  N.  Y.  He  was 
stationed  in  Pittsburgh  for  eight  years 


F.  D.  DUKE  TO  NEWS-WEEK 

F.  Du  Sossoit  Duke  formerly  adver- 


as  branch  manager  of  the  .American  tising  manager  of  Fort  tote,  has  been 
Tyjiefounders  Company  and  later  was  appointed  vice-president  in  charge  of 
transferred  to  Buffalo  as  manager  of  advertising  of  Ncws-lVeek. 

the  comjiany’s  branches  there  and  in  - - 

Cleveland.  .At  the  .Advertising  Affilia-  BREWER  TO  NAME  J.  W.  T. 
tion  convention  in  Pittsburgh  last  May  P.  Ballantine  &  Sons,  brewer,  New- 


he  was  elected  president.  His  widow  ark,  N.  J.,  will  place  its  advertising 
and  a  son,  Robert  F.  Heywang,  Jr.,  account  with  J.  Walter  Thompson 
survive.  Company,  New  York,  effective  Oct.  1. 


uravure... 

First  in  New  York  in 
full-run  Gravure  ad¬ 
vertising — January- 
June,  1935. 

NEW  YORK 

31ttaUi  SMbunc 


HAVAS 

accurate 

FOREIGN  NEWS 


the  colorful 
^^play-by-play^^ 
account 
of 

HISTORY  IN  THE 
MAKING 

North  American  sub¬ 
scribers  served  by 
printers 

on  leased  wires 
from  New  York 

THE  HAVAS  NEWS  AGENCY 


383  Madiion  Av< 
N*w  York 
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FOR  NEARLY  THIRTY  YEARS- 

experienced  purveyors  of  NEWS  have  chosen  UNITED 
PRESS,  for  assurance  o^  immediate  national  and  world¬ 
wide  coverase. 

More  than  1300  clients,  scattered  over  the  world  in  49 
countries  Feature  the  news  report  of  the  UNITED  PRESS. 


STAMP  OF  AUTHENTICITY- 


is  siven  news  dispatches  when  they  carry  "by  UNITED 
PRESS."  It  gives  clients  complete  news  coverage,  com¬ 
bined  with  accuracy  and  speed. 


UNITED  PRESS 


220  East  42nd  Street 


New  York 


/ 


f 


PASS  IN  REVIEW 


Great  Names 

rHE  NEW  YORK  POST  is  4, 
in  another  of  its  “Great  N'an 
Contest.”  First  prize,  $10,000.  Nj 
other  prizes  ranging  down  to 
Artist,  Roland  Coe.  Object  for  readt 
to  pick  out  from  a  list  of  eight  or  t 
printed  names  the  one  that  is  repi 
sented  by  the  picture.  Object  for  T 
Post;  to  get  new  readers.  Most  ii 
portant  rules :  Contestant  must  send 
his  answers  in  series  of  six  and  w 


Ad  of  the  Month 

WE  bestow  upon  the  News-Senti- 
ltd  of  Fort  Wayne,  Indiana, 
our  prize  for  the  best  newspaper  pro¬ 
motion  ad  for  the  month  of  June. 
There  may  liave  been  other  ads  just  as 
good  or  maybe  better  hut  we  like  this 
one  (“How  much  String  does  it  take 
to  tie  a  bundle?”)  very  much.  It  is 
interesting  .  .  .  interesting  to  look 


4$^  Out  NOW  for  that. 


CASH  FIRST 

«*•  i*«  H 

i^T  NAMES  Conor 


l)e  handled. 


fashioKs  Todoy,”  reproducing  men’s 
wear  advertisements  in  The  Times  and  H 
articles  about  men’s  styles,  intended  tor 

- distribution  among  dealers  throughout  Mai 

the  country;  “The  Open  Door  to  New 
ing  to  read.  The  head  York’s  'Suburban  Homes,”’  also  from  answe 
;y  and  drives  the  reader  The  Times,  saying  that  a  good  bit  of  Swap 
The  layout  is  pleasingly  New  York  City  is  suburban  territory,  a  what 
1,  best  of  all,  the  text  nice  point  that  might  have  been  pre-  what 
ligent  and  different  and  sented  more  attractively.  .^11  these  and  ii 
lething.  It  answers  the  within  the  last  few  weeks.  Tlie  Times,  does 
much  money  should  be  you  see,  is  very  much  alive.  and  d 

1  advertising  appropria-  Also  “Sell  These  3,000,000  Custom-  cycles 


Post  with  120,000  circulation. 

A.  B.  C.  report  immediately  precedin 


Stern’s  purchase  showed  the  Post  wit 
86,000  circulation. 

Allen  French. 


6,0(K)  STATE  EMPLOYES  ARE  PAID  $11297,850  IN  SALARIES  A  YEAR 


©F  WOMEN 

t  STATE  OFFICE 
_  WORKERS  IN 
ALBANY 


A  Gannett  Newspaper 


THE 

KNICKERBOCKER 

PRESS 

in  combination  with  the 
Albany  Evening  News 
gives  practically  com* 
plete  coverage  of  Albany 
and  reaches  4  out  of  5 
homes  in  the  Capital 
District  for  20c  a  line 


This  preference,  as  shown  by 
the  Capitol  Hill  report*,  is  im¬ 
portant  because  Albany  today 
is  second  only  to  Washington 
as  a  political  center. 


The  attitude  of  state  workers 
is  indicative  of  the  high  regard 
in  which  The  Knickerbocker 
Press  is  held  by  women  in  Al¬ 
bany  and  the  Capital  District. 


*Ask  us  for  other  important  data  affecting  your  business, 
which  the  Capitol  Hill  report  has  brought  to  light. 
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Judicial  Sale 


the  Property,  Assets  and  Undertaking 


GREAT  LAKES  PAPER  COMPANY,  LIMITED 


In  the  Supreme  Court  of  Ontario 
between  National  Trust  Company, 
Limited,  Plaintiff,  and  Great  Lakes 
Paper  Company,  Limited,  Defen¬ 
dant. 

Pursuant  to  Order  of  the  Honour¬ 
able  Mr.  Justice  Middleton  dated 
the  26th  day  of  June,  1935,  offers 
will  be  received  by  National  Trust 
Com])any,  Limited,  Receiver  and 
Manager  of  Great  Lakes  PaperCom- 
p.any.  Limited,  (hereinafter  called 
“the  Company”)  up  to  12  o’clock 
noon  (Daylight  Saving  Time)  of  the 
10th  day  of  September,  1935,  for  the 
purchase  of  all  the  right,  title  and  in¬ 
terest  of  National  Trust  Company, 
Limited,  as  Trustee  under  a  Deed  of 
Trust  and  Mortgage,  dated  1st 
March,  1928,  made  by  the  Company 
in  favour  of  National  Trust  Com¬ 
pany,  Limited,  as  Trustee,  to  secure 
an  issue  of  First  Mortgage  Gold 
Bonds  of  the  Company,  of  which 
there  have  lieen  issued  and  are  pres¬ 
ently  outstanding  First  Mortgage 
Gold  Bonds  Series  “A,”  to  an  aggre¬ 
gate  principal  amount  of  810,000,- 
000,  and  as  Receiver  and  Manager 
appointed  by  the  Court  in  this  ac¬ 
tion,  in  the  property,  assets  and 
undertaking  of  the  Company  as  a 
going  concern  described  in  and  cov¬ 
ered  by  said  Deed  of  Trust  and 
Mortgage.  Without  limiting  or  vary¬ 
ing  the  foregoing  description  the 
properties  include  a  modern  ground 
wood  sulphite  and  newsprint  mill 
completed  in  1929,  equipped  with  2 
newsprint  machines,  one  of  which  is 
304  inches  in  width,  being  the  larg¬ 
est  of  its  kind  in  North  America,  and 
the  other  is  264  inches  in  width. 


giving  the  mill  an  approximate  an¬ 
nual  production  of  100,000  tons  of 
newsprint.  The  mill  is  located  near 
the  City  of  Fort  William,  in  the 
Province  of  Ontario,  on  the  Kamin- 
istiquia  River,  and  has  a  dock,  con¬ 
veyer,  storage  warehouse  and  coal 
handling  equipment,  which  permit 
the  shipment  of  its  ])roducts  and  the 
delivery  of  coal  and  other  supplies  by 
water.  It  has  not  been  necessary  for 
the  Receiver  and  Manager  to  issue 
any  Receiver’s  Certificates  or  bor¬ 
row  any  money,  and  the  net  liquid 
assets  in  its  hands  amount  to  ap¬ 
proximately  81,000,000,  consisting 
of  cash  inventories  of  jjulpwood 
and  supiilies  and  accounts  receiv¬ 
able.  The  premises  mortgaged  by 
the  said  Deed  of  Trust  and  mort¬ 
gage  as  and  by  way  of  a  floating 
charge  include  all  the  property  and 
assets  present  and  future  of  the 
Company  (other  than  the  specifi¬ 
cally  mortgaged  premises)  and  in¬ 
clude  its  undertaking,  goodwill, 
tolls,  rents,  incomes,  moneys,  rights, 
powers  and  privileges. 

Under  the  Judicature  .\mend- 
ment  Act,  1935,  of  the  Province  of 
Ontario,  a  sale  may  be  made  for  a 
consideration  wholly  or  in  part  other 
than  cash  if  sanctioned  and  aj)- 
proved  by  the  holders  of  the  said 
Bonds  at  a  meeting  to  be  called  and 
held  under  the  direction  of  the 
Court. 

The  Supreme  Court  of  Ontario 
has  directed  that  a  meeting  of  the 
holders  of  the  said  Bonds  of  the 
Company  be  held  on  the  20th  day  of 
September,  1935,  at  the  King  Ed¬ 
ward  Hotel,  in  the  C'ity  of  Toronto, 


Ontario,  at  the  hour  of  11.00  a.m. 
(Daylight  Saving  Time),  for  the 
purpose  of  considering  offers  to 
purchase. 

Offers  received  by  the  under¬ 
signed  up  to  said  10th  Septem¬ 
ber,  1935,  will  be  submitted  to 
the  said  Meeting  of  Bondholders 
and  will  be  considered  and  dealt 
with  at  such  Meeting  on  the 
said  20th  day  of  September,  1935, 
or  at  any  adjournment  thereof, 
unless  otherwise  stipulated  in 
the  offer.  Other  offers  to  pur¬ 
chase  may  also  be  submitted  to 
the  Meeting  or  any  adjourn¬ 
ment  thereof  but  cannot  be  con¬ 
sidered  except  at  an  adjourn¬ 
ment  held  not  less  than  eight 
days  after  the  conclusion  of  the 
previous  sitting.  If  any  offer  to 
purchase  is  approved  by  the 
holders  of  said  Bonds  at  such 
Meeting  or  any  adjournment 
thereof,  such  offer  will  there¬ 
upon  be  submitted  to  the  Court 
for  its  approval,  and  if  such  ap¬ 
proval  be  given,  the  Court  may 
order  the  transfer  to  and  vesting 
in  the  purchaser  or  his  or  its 
assigns,  of  the  mortgaged  prem¬ 
ises  so  purchased,  all  as  provided 
in  the  said  Statute. 

Full  particulars  of  the  property, 
assets  and  undertaking  comprising 
the  mortgaged  premises  and  infor¬ 
mation  as  to  matters  which  should 
l)e  provided  for  in  any  offers  to  be 
submitted  may  be  obtained  on  ap¬ 
plication  to  the  undersigned. 

DATED  at  Toronto  this  Sth  day 
of  July,  1935. 


NATIONAL  TRUST  COMPANY,  LIMITED 

20  King  Street,  East,  Toronto 
Receiver  and  Manager 
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AD-VENTURES 

Western  Agency  Men  Cheerful,  Says  F.  R.  Gamble,  Back 
From  Trip  to  Coast — Some  Advertising  Results 

By  ROBERT  S.  MANN 

Better  current  business  in  agency  make  tirst  mortgage  loans. 

circles  and  an  encouraging  outlook  Stenhouse,  vice-president, 
for  fall  are  reported  by  Frederic  R. 

Gamble,  e  x  e  c  u- 
tive  secretary  of 
the  American  As- 


F.  R.  (lAMBLE 


cies,  back  at  his 
desk  this  week 
after  a  round  trip 
to  the  Pacific 
Coast  and  back 
through  the 
Southwest.  He 
mentioned  the 
proprietor  of  one 
moderate  -  sized 
agency  who  re¬ 
ported  a  50  per 
cent  increase  in  business  in  tbe  last  six 
months. 

Mr.  Gamble's  primary  purpose  was 
to  help  organize  the  four  new  Pacific 
Coast  chapters  of  the  Four-.^,  but  in 
addition  he  consulted  with  agency  men 
and  publishers  all  along  his  route. 
Among  the  latter,  he  told  Editor  & 
PuBUSHER,  he  found  a  growing  con¬ 
cern  over  diversion  of  advertising  from 
general  to  retail  classifications  and  an 
increasing  inclination  to  take  measures 
to  meet  this  problem. 

By-laws  adopted  by  the  four  new 
Coast  chapters  were  approved  by  the 
Four-A  Executive  Board  July  9,  mak¬ 
ing  the  new  set-up  effective.  Dissolu¬ 
tion  of  the  Pacific  .Association  of  Ad¬ 
vertising  Agencies,  however,  will  not 
be  accomplished  until  the  October 
agency  convention,  to  be  held  probably 
at  Del  Monte,  Cal. 

Formation  of  tbe  chapters  was  re¬ 
ported  in  last  week’s  Editor  &  Pub¬ 
lisher.  In  addition  to  the  chapter  offi¬ 
cers  then  published,  the  following  were 
chosen : 

Southern  California  Chapter,  Los  Angeles 
— Secretary-treasurer,  Dana  H.  Jones,  of  the 
Dana  Jones  Company. 

Northern  California  Chapter,  San  Fran- 
ci^o — Members  of  board  of  governors:  Leon 
Livingston,  Leon  Livingston  Advertising 
Agency;  Stanley  G.  Swanberg,  Botsford. 
Constantine  &  Gardner. 

The  latter  chapter,  accordintv  to  an 
Editor  &  Publisher  dispatch,  has  also 
form^  a  special  committee  on  media 
relations,  consisting  of  Fred  T.  Weeks, 


James  A. 
announces 

that  daily  applications  in  response  have 
increased  more  than  200  per  cent  since 
that  time.  Daily  and  weekly  newspa¬ 
pers  in  Manhattan,  Brooklyn,  Bronx, 
sociation  of  Ad-  Queensborough,  and  W'estchester  County 
vertising  Agen-  have  lieen  used,  supplemented  with  di¬ 
rect  mail.  Copy  tries  to  present  facts 
so  specific  that  readers  can  judge 
whether  their  property  and  proposals 
measure  up  to  the  bank’s  standards. 
Each  advertisement  bas  carried  an  il¬ 
lustration  of  a  borne  on  which  the  bank 
has  made  a  loan,  with  a  description  of 
the  (lertinent  factors  involved. 


The  rich  vein  of  public  response 
struck  by  Seagram-Distillers  Cor¬ 
poration  in  its  pleas  for  moderate  and 
discreet  use  of  its 
wares  shows  no 
sign  of  petering 
out.  Quite  the 
contrary.  In  the 
six  weeks  since 
Seagram’s  i  n  - 
serted  its  news¬ 
paper  advertise¬ 
ment  headed 
“Drinking  and 
Driving  Do  Not 
Mix,”  the  com¬ 
pany  has  been  de¬ 
luged  with  letters 
of  commendation 
and  requests  for 
reprints,  we  are  told  by  David  M.  Da¬ 
vies,  advertising  manager  of  the  con¬ 
cern.  The  secondary  publicity  accorded 
the  advertisement  rivals  its  original  ap- 
jiearance. 

For  instance.  241  police  chiefs  re¬ 
quested  reprints  in  enlarged  form, 
mounted  on  cardboard,  for  posting  in 
their  localities.  Magistrates  asked  for 
copies  to  hang  in  their  courtrooms ; 
sheriffs  and  heads  of  state  police  forces 
requested  reprints. 

More  than  forty  insurance  and  cas- 
uality  companies  asked  for  reprints  to  be 
sent  to  all  their  agents.  Other  re¬ 
quests  were  received  from  automobile 
clubs,  safety  councils,  gasoline  stations, 
and  heads  of  large  industries. 


DAvin  M.  Davies 


More  than  a  hundred  newspapers  on 
the  Seagram’s  list  commented  favorably 
president  of  Brewer-Weeks  Company;  in  their  editorial  columns,  as  well  as 
Norman  Strouse,  media  analyst  of  J.  a  great  number  of  newspapers  which  do 


Walter  Thompson  Cortipany;  and  Mc¬ 
Cullough  Campbell,  m^ia  analyst  of 
Lord  &  Thomas,  all  of  San  Francisco. 

*  *  * 

Advertising  men  noted  with  re¬ 
gret  this  week  the  death  of  Bow¬ 
man  Gray,  chairman  of  the  board  of 
R.  J.  Reynolds  Tobacco  Company,  who 
by  his  position 'was  necessarily  an  im¬ 
portant  figure  in  advertising.  Men  who 
had  worked  with  him  on  Camel  cigar¬ 
ette  advertising  campaigns  in  the  past 
said  that  while  other  phases  of  selling 
took  more  of  his  attention  he  was  keenly 
alert  to  the  possibilities  involved  in  tbe 
company’s  advertising.  For  some  years 
he  was  a  member  of  the  small  group  of 
high  Reynolds  officials  whose  approval 
was  necessary  for  all  important  adver¬ 
tising  moves. 


O 


NE-MINUTE  success  storv:  Cava- 


ginia  Beach.  Va.,  early  in  June  placed 
a  newspaper  camjiaign  in  leading  East¬ 
ern  cities  through  its  newly  appointed 
agency.  Wales  .Advertising  Company, 
New  York.  Resjionse  to  the  advertis¬ 
ing  is  termed  “surprising”  even  to  ad¬ 
vertising  men  who  helped  plan  it. 
Within  two  weeks,  it  is  announced, 
thanks  to  the  advertising  as  well  as  to 
conventions  already  booked  for  Septem¬ 
ber,  the  hotel  found  itself  sold  out  for 
practically  all  of  July,  .August  and 
September. 

*  ♦  ♦ 

Ditto  :  Bowery  Savings  Bank,  New 
York,  began  an  advertising  cam¬ 
paign  several  weeks  ago,  offering  to 


not  carry  tbe  Seagram  advertising,  Mr. 
Davies  said. 

The  advertisement  was  inserted  by 
Seagram’s  in  some  300  newspapers  tbe 
week  of  May  28.  .An  earlier  advertise¬ 
ment  urging  the  public  to  “Drink  Mod¬ 
erately”  had  likewise  drawn  wide  at¬ 
tention.  There  are  no  present  plans 
for  further  copy  of  this  sort,  Mr.  Davies 
said,  but  he  supposed  the  line  might 
be  followed  up  if  an  inspiration  pre¬ 
sented  itself. 

Some  excerpts  from  the  copy: 

“It  is  very  much  to  our  self-interest  to 
see  that  the  privilege  of  drinking  is  not 
abused.  .  .  We  have  a  definite  social  re¬ 

sponsibility.  .  .  .  Neither  whisky  nor  any 
other  alcoholic  liquor  has  any  place  at  the 
wheel  of  an  automobile.  .  We  invite  you 
to  join  with  us  in  the  crusade  for  safer, 
sa.ner  driving.  We  invite  you  to  cooperate 
with  the  police  and  highway  departments  of 
the  nation.” 

*  *  * 

General  .m  o  t  o  r’S’  second 
“.Automobile  Buyer’s  Guide”  is 
out,  marking  another  year’s  work  by 
its  Customer  Research  Staff.  The  80- 
page  booklet  gives  the  results  tabu¬ 
lated  from  questionnaires  sent  to  more 
than  a  million  motorists — showing  in¬ 
cidentally  that  dei>endability  is  the  gen¬ 
eral  characteristic  most  valued  in  auto¬ 
mobiles,  with  speed  ranking  tenth, 
coming  only  after  economy,  safety, 
comfort,  appearance,  ease  of  control, 
first  cost,  smoothness,  and  pick-up. 
What  more  need  be  said  about  adver¬ 
tising  emphasis  on  speed — which  seems 
to  our  casual  recollection  to  be  con¬ 
siderably  less  frequent  than  it  used 
to  be? 


SALES  OFHCE  FOR  MUTUAL 

The  Mutual  Broadcasting  System  has 
established  a  permanent  sales  organiza¬ 
tion  to  handle  commercial  accounts.  W. 
E.  Macfarlane,  Chicago  Tribune  busi¬ 
ness  manager  and  president  of  the  sys¬ 
tem,  announced  this  week.  .A.  N. 
Huh,  former  WGN  salesman,  will  be  in 
charge  of  the  mid-western  office  in 
Tribune  Tower.  An  eastern  office  will 
be  maintained  at  1440  Broadway,  New 
York,  with  T.  VV'ylie  Kinney  and  David 
D.  Chrisman  in  charge.  Fred  Weber 
will  continue  to  coordinate  ojierations 
for  tbe  Mutual  network. 


H.  W.  NEWELL  JOINS  AGENCY 

H.  W.  Newell,  vice-president  in 
charge  of  sales  for  Frigidaire  Corpora¬ 
tion,  Dayton,  Obio,  for  the  last  three 
and  a  half  years,  resigned  on  July  1  to 
become  vice-president  of  tbe  Geyer- 
Comeli  Co.,  Inc.,  advertising  agency, 
with  headquarters  in  New  York  City. 


GETS  SHOE  CHAIN  ACCOUNT 

The  Parmelee  Shoe  Stores  Corpora¬ 
tion,  operating  retail  shoe  stores  in  Bos¬ 
ton,  Hartford,  Philadelphia.  Rochester, 
Syracuse  and  Washington,  has  placed 
its  advertising  account  with  Charles  J. 
Cutajar,  New  York. 


ANNOUNCE  TWO  ACCOUNTS 

Matteson,  Fogarty  &  Jordan,  Chicago 
agency,  has  been  appointed  to  direct  tbe 
advertising  of  American  Products  Com¬ 
pany,  Cincinnati,  and  F'ounders  Paint 
Company,  Milwaukee  manufacturer  of 
“Lazy  Man’s  Cleaner.” 


J.  W.  BRIDGE  WITH  BBDO 

J.  W  Bridge,  formerly  of  Henri, 
Hurst  &  McDonald,  Inc.,  Chicago 
agency,  has  joined  the  Chicago  office 
of  Batten,  Barton,  Durstine  and  Os- 
l)orn,  Inc.,  as  a  member  of  the  produc¬ 
tion  department 


OPEN  DES  MOINES  OFFICE 

United  Advertising  Companies,  Inc., 
Chicago  agency,  has  established  an 
Iowa  office  in  the  Securities  Building, 
Des  Moines,  with  Edward  Frankel. 
who  recently  joined  the  organization,  in 
charge. 


APPOINTED  BY  FORTUNE 

Fortune  has  announced  the  resigna¬ 
tion  of  F.  D.  Duke,  advertising  man¬ 
ager.  and  the  appointment  of  Stephen 
R.  Hoye  as  acting  advertising  manager 
in  charge  of  all  advertising  operations. 


JOINS  RADIO  SALES  GROUP 

Earl  Irwin,  for  ten  years  a  member 
of  the  Packard  Motor  Car  Company 
rales  department,  will  join  the  Chicago 
staff  of  Free  &  Sleininger,  Inc.,  radio 
station  representatives,  .Aug.  I. 


NEW  ACCOUNT  TO  FEDERAL 

E  J.  Manville  Machine  Company, 
W'aterbury,  Conn.,  cold  forging  special¬ 
ists,  has  appointed  the  Federal  Adver¬ 
tising  Agency,  New  York,  as  advertis¬ 
ing  and  merchandising  counsel. 


ANNOUNCE  RADIO  ACCOUNT 

McMurdo  Silver  Corporation,  radio 
manufacturers,  has  named  Mejunkin 
.Advertising  Company,  Chicago,  to 
handle  its  advertising  account,  effective 
at  once. 


GADGET  FIRM  APPOINTS 

Miss  E.  E.  Levings  has  been  ap¬ 
pointed  advertising  and  sales  promotion 
manager  of  the  House  of  Gadgets,  Inc., 
maker  and  distributor  of  the  “On  Me” 
game. 


TAKES  OVER  “SYSTEM 

Dartnell  Publications,  Inc.,  Chicago 
publishers,  has  taken  over  System  mag¬ 
azine  and  will  combine  it  with  American 
Business,  effective  with  the  .August 
issue. 


HOYT  IN  NEW  QUARTERS 

Effective  July  1.  the  Boston  office  of 
Charles  W.  Hoyt  Company,  Inc.,  was 
moved  to  216  Tremont  Street.  George 
Merritt  continues  as  manager. 


FIGHTING  SUMMER  SLUMf 

Fighting  the  belief  that  whisk  k 
not  a  good  summer  drink,  Calwt 
Maryland  Distilling  Ciinqiany  «  ^ 
ning  a  summer  campaign,  large!,* 
newspapers,  based  on  the  sloean  "0- 
Heads  Cool  Off  With  Calvert” 

143  newspapers  on  the  schedule  S 
total  linage  will  reach  2,000200  v 
cording  to  Willard  S.  Karn,  vke-p^ 
dent  in  charge  of  sales.  The  copy 
evidence  of  a  preference  for  whisk « 
hot  climates,  and  offers  a  recipe  bd 
of  summer  drinks.  -Advertisements  m 
in  720-line  size  tapering  off  to  w 
336  lines.  Mr.  Karn  cited  a  retg 
newspaper  survey  as  showing  that  (jj. 
vert’s  Special  Reserve  had  reached  «. 
ond  place  in  the  New  York  Gh 
market. 


AYER  HAS  SCHOOL  ACCOUN-B 

Six  schcxils  recently  appointed  N.  A' 
.Ayer  &  Son.,  Inc.,  Philadelphia,  as  thj 
advertising  agent.  The  Chicago  oSq 
is  handling  the  account  of  the  Sherw(Ki 
Music  School  in  that  city;  the  .\n^ 
Wright  Seminary,  Tacoma,  Wash.,* 
using  national  advertising  through  k 
San  Francisco  office,  and  the 
office  is  handling  new  accounts  of  {« 
private  institutions,  Huntington  Schui 
in  Boston,  Miss  Barry’s  Foreign  Schol, 
Florence.  Italy,  the  Secretarial  Schol, 
Cambridge.  Mass.,  and  Curry  School# 
Expression.  Boston. 


PEORIA  CLUB  ELECTS 

Joseph  H.  Wiley,  advertising  raan- 
ager  of  A.B.C.  Washing  Machine  Cob- 
pany,  has  been  elected  president  of  the 
Peoria,  Ill.,  .Advertising  and  ^Ui^ 
Club.  Other  officers  chosen  are:  R» 
N.  Brons,  Letter  Service  Compaij, 
vice-president,  and  William  H.  Kinsatt, 
Peoria  Star,  re-elected  secretary-treas¬ 
urer  for  his  fourth  term. 
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FOUNDERS  PAINT  APPOINTS 

Founders  Paint  Company,  Milwaa- 
kee,  has  appennted  the  Matteson-Fo|- 
arty- Jordan  Company,  Chicago,  as  its 
advertising  agency. 


R.  TOWNSEND  JOINS  AGENCY 
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Reginald  Townsend,  formerly  edhttl 
of  Country  Life,  has  joined  Lennenll 
Mitchell,  Inc.,  New  A’ork  agency,  in  aai 
executive  capacity. 


NEW  HOBOKEN  AGENCY 

The  Atlantic  Advertising  .^genq.i 
1000  Hudson  Street,  Hoboken,  N. 
has  been  formed  by  Frank  Mascarich. ; 


AD  •nps 


Salem  N.  Itaitkin.  833  N.  Michigan  arej 
uue.  Chicago.  Insuiug  .Inly  adrertiBi#| 
to  newspapers  on  Century  Distilling  (Xl 
Chicago.  i 

Kussel  C.  Comer  Company,  Cbicait 
Using  Chicago  newspapers  on  DarlrlA 
chocolate  drink,  a  prodnet  ot  Bowej'i, 
Inc.,  Chicago. 

Dade  B.  Epstein  .\dvertising 
‘Mi  S.  State  street,  Chicago.  Using  a  it* 
newspapers  on  Wexinar.  Inc.,  (liquor). 

(•amble  .tUvertising  Company,  206  i 
LuSallc  street,  Chicago.  Usulng  oit 
time  orders  to  a  few  newspapera  * 
Middle  West  on  Halsey  Stuart  Co.,  Cll 
.v»  v 

Morenus  .\dvertlsing  Agency.  -W  " 
Wabash  avenue,  Chicago.  Now  placiil ; 
the  account  of  Iowa  Soap  Company,  Bnt  ■ 
lington,  la.  I 

Keincke-Kllis-Younggreen  &  Finn.  C»j 
cago.  Issuing  copy  for  .Inly  Insertlo^l 
newspuiiers  on  Glenmore  Distrillerleii 
Louisville,  Ky.  [ 
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Properly  to  cover  this  great  State  you  m* 
use  tbe  leaders; 

THE  DALLAS  MORNING  NEWS 
THE  DALLAS  JOURNAL  (Evening 
TOE  DALLAS  SEMI-WEEKLY 
FARM  NEWS 


tioi 


Published  by  tbe  oldest  business  instit«ti*f 
in  Texas. 


JOHN  B.  WOODWARD,  Inc 

Aationai  HepreserUiUites 
New  York  ChioAXO  Detroit  Sad  FrAwJ**f 
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^^.lairMsing  Agencies 

- denies  4-A  is 

“FIREBRAND” 

rte«»  of  Agency  Aatociation  Replies 
to  FiUgerald  Statement,  Defend¬ 
ing  His  Organization’s 
“Active  Interest” 


BENSON 

RATE 


lohn  Benson,  president  of  the  Amer- 
,.L  Association  of  Advertising  Agen- 
has  written  to  John  T.  hitzgeraid, 
srttident  of  the  Newspaper  Kepresenta- 
Xves  Association  of  Chicago,  defending 
Four-A’s  "active  interest”  in  the 
“troublesome  problem”  of  local-national 

rate  differentials.  _  u  w  n 

yr  Fitzgerald,  writing  in  the  bulle¬ 
tin  of  the  Southern  Newspaper  Pub¬ 
lishers  .Association,  said,  as  reported  in 
ait  week’s  Kwtor  &  Publisher,  that 
neither  the  Four-A  nor  the  Association 
of  National  Advertisers  "has  the  slight- 
fst  conception  of  newspaper  publishing 
oroblems.”  and  that  “the  keynote  of  the 
entire  agitation  emanating  from  these 
organizations  is  one  to  reduce  generally 
iirei-ailing  newspaper  advertising  rate 
structures  to  their  own  advantage.” 
Urging  publishers  to  work  out  their 
(i*-n  solution  of  rate  problems,  Mr. 
Fitzgerald  referred  to  the  folly  of  con¬ 
sulting  about  reconstruction  with  "the 
firebrand  who  has  contributed  to  par¬ 
tial  destruction  of  your  property.” 

.Mr.  Benson's  reply  said  these  state¬ 
ments  did  not  seem  fair,  and  that  as 
far  as  the  Four-.A  was  concerned  “I 
feel  constrained  to  say  to  you  that  your 
reflection  on  us  is  unwarranted  and 


without  foundation.” 

“Just  who  is  the  ‘firebrand’  you  do 
not  intimate.”  wrote  Mr.  Benson,  “but  I 
assume  that  it  applies  to  the  agency  as 
well  as  the  advertiser. 

"What  individual  advertisers  and 
agencies  do  in  regard  to  obtaining  local 
rates,  1  cannot  answer  for,  as  that  is 
their  private  affair  and  one  that  is  un¬ 
doubtedly  dictated  by  the  compulsions 
of  competition.  If  a  local  rate  is  avail¬ 
able  to  anyone,  it  must  be  made  avail¬ 
able  to  all,  and  agencies  must  protect 
their  clients  against  unfair  competition. 

“.As  far  as  this  association  is  con¬ 
cerned.  any  statements  we  have  made  on 
the  subject  have  been  temymred  by  a 
full  realization  of  the  difficulties  in¬ 
volved  to  the  publisher  in  reducing  the 
differential.” 

Mr.  Benson  then  cited  excerpts  from 
his  recent  speech  before  the  Newspaper 
•Advertising  Executives  Association  in 
Chicago  in  which  he  said  that  radical 
changes  might  work  great  hardships, 
and  that  “we  have  to  be  considerate  of 
the  other  fellow’s  needs  and  be  content 
with  a  substantial  beginning.” 

“If  you  will  permit  me  to  sav  so,”  he 
continued,  “it  seems  ill  advised  to  say 
anything  in  a  public  way,  as  you  have 
done,  which  tends  to  drive  the  related 
interests  apart  and  to  create  antagonism 
between  them,  instead  of  encouraging 
cooperation  and  mutual  understanding. 
I  do  not  believe  you  are  doing  the  news¬ 
paper  business  a  service,  and  I  am  sure 
you  are  not  doing  us  even  justice  in 
reflerting  upon  the  motives  and  policies 
of  this  association. 

“Up  to  this  point,  it  has  seemed  to 
me  that  you  have  rendered  a  construc¬ 
tive  ser\-ice  to  both  publishers  and  ad- 
verti^rs  in  the  endeavor  you  have  made 
to  bring  this  troublesome  problem  to  an 
issue,  and  it  is  to  be  regretted  that  you 
shtmld  harbor  such  feeling  against  our 
active  interest  in  the  problem,  as  you 
evidently  do. 

“I  would  very  much  like  to  discuss 
this  matter  with  you  at  our  mutual  con¬ 
venience,  and  clear  up  any  misconcep¬ 
tions  you  may  have.” 
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ADVERTISING  BOARD  NAMED 

•Austin  Te.x.,  July  9 — Texas  Cen- 
*®)™al  Commission  has  apjwinted  Roy 
Miller,  Corpus  Christi.  public  relations 
^n  of  Texas  Gulf  .Sulphur  Company; 
■Arthur  L.  Kramer.  Dallas  department 
pOre  operator,  and  Gen.  John  A.  Hulen, 
Railroad  executive,  as 
publicity  and  advertising  committee  to 
tecommend  apportioning  $575,000  for 
*  national  advertising  program. 


SIGNS  AD  FRAUD  BILL 

Illinois  Law  Now  Covers  Broadcast¬ 
ing,  Displays,  Etc. 

Governor  Henry  Horner  has  signed 
Illinois  House  Bill  143,  which  protects 
the  public  from  all  forms  of  fraudulent 
advertising,  bringing  up  to  date  the  old 
law  to  include  newer  forms  of  advertis¬ 
ing.  Under  the  new  law,  window  dis¬ 
play,  price  tag  and  radio  broadcast  ad¬ 
vertising  must  comply  with  requirements 
set  up  for  newspaper  and  other  forms 
of  general  advertising.  The  law  pro¬ 
vides  that  untrue,  misleading  or  decep¬ 
tive  advertising  in  a  newspaper  or 
other  publication,  or  in  the  form  of  a 
book,  notice,  liandbill,  poster,  sign,  bill, 
circular,  pamphlet,  letter,  window  dis¬ 
play,  card,  tag,  price  ticket,  or  radio 
broadcasting  shall  make  the  advertiser 
guilty  of  a  misdemeanor  and  subject  to 
I>enalty  under  the  law. 

LAMBERT  MAKING  BIG 
NEWSPAPER  DRIVE 

Turns  to  Dailies  Again  after  Using 
Them  Little  in  Recent  Years — 
194  Papers  on  List  for  Tooth- 
psiste  Campaign 


Lambert  Pharmacal  Company,  St. 
Louis,  making  its  first  major  newspaper 
advertising  effort  in  several  years,  is 


Listerine  Newspaper  Copy 


carrying  on  a  campaign  of  weekly  in¬ 
sertions  in  a  nation-wide  list  of  news¬ 
papers  for  Listerine  Toothpaste.  The 
eight-week  drive,  which  lasts  until  the 
middle  of  August,  is  understood  to  call 
for  aggregate  expenditure  two  or  three 
times  as  large  as  the  company  has  spent 
in  newspapers  in  a  whole  year  recently. 
It  is  considered  one  of  the  largest 
toothpaste  campaigns  ever  concentrated 
in  so  short  a  time. 

No  word  was  available  this  week  as 
to  whether  the  campaign  indicates  a 
change  in  advertising  policy  which 
would  send  the  Listerine  products  back 
to  the  newspapers  as  a  major  medium. 
Presumably  much  will  depend  on  results 
of  the  present  campaio'n.  The  company 
formerly  made  extensive  use  of  news¬ 
papers,  although  always  an  outstanding 
magazine  advertiser. 

Four-color  pages  are  being  used  in 
the  American  Weekly  and  This  Week, 
with  300-line  black-and-white  copy  else¬ 
where.  Some  194  newspapers  in  178 
cities  are  on  the  list.  Sunday  magazine 
sections  being  used  in  many  of  them. 

Copy,  placed  by  lumber t  &  Feasley 
agency.  New  York,  urges  use  of  Lister¬ 
ine  Toothpaste  to  “fight  these  5  condi¬ 
tions  that  steal  your  charm,”  listing  the 
five  as :  Hard-to-clean  teeth,  lack-lustre 
teeth,  stained  teeth,  flabby  gums,  coated 
tongue. 

•A  corner  addressed  "To  Users  of 
Tooth  Powder,”  says:  “Your  druggist 
has  a  new  (|uick-cleansing,  gentle-acting, 
entirely  soapless  tooth  powder  worthy  of 
the  Listerine  name.”  So  far  as  known 
now,  however,  no  separate  campaign  for 
the  tooth  powder  is  in  sight. 

McAWARD  A  VICE-PRESIDENT 

P.  J.  Mc.Award.  of  the  Wendell  P. 
Colton  Company,  New  York,  has  been 
elected  a  vice-president  of  tbe  agency. 


AGENCY  UBRARY  ENLARGED 


McCainn-Erickton  Reference  Depart¬ 
ment  Has  1,500  Volumes 

The  library  of  McCann-Erickson, 
Inc.,  New  York,  has  been  moved  to  new 
quarters  in  the  company’s  offices  at 
285  Madison  Avenue,  to  provide  more 
space.  When  the  library  was  estab¬ 
lished  in  1924  it  consisted  of  approxi¬ 
mate’}'  150  volumes.  Since  then  it  has 
consistently  grown  until  today  it  con¬ 
tains  more  than  1500  volumes.  In  ad¬ 
dition,  26  file  cases  are  required  to 
hold  pamphlet  material  and  statistical 
data  on  a  wide  variety  of  subjects. 

Complete  files  of  leading  advertising 
journals  are  maintained,  as  are  files  of 
man>  leading  national  magazines  and 
trade  papers.  For  the  i>ast  six  years 
the  library  has  been  in  charge  of  Miss 
Delphine  \’.  Humphrey.  Currently  the 
staff  consists  of  Miss  Humphrey  and 
three  assistants,  under  the  direction  of 
Dr.  L.  D.  H.  Weld,  director  of  re¬ 
search. 


INTRODUCING  CANNED  BEER 

Pabst  Export  Beer  in  tin  cans  is  be¬ 
ing  introduced  this  week  in  two  mid- 
western  cities  with  newspaper  copy  in 
the  Cedar  Rat>ids  (la.)  Gazette  and 
Kocktord  ( ill.)  Star  and  Kegister- 
Repuhlie.  The  new  canned  beer  will 
be  sold  in  specially-prepared  tin  cans 
which  hold  the  same  quantity  of  beer  as 
the  standard  size  bottle.  .Additional  mar¬ 
kets  in  the  middle  west  will  be  used  to 
promote  the  sale  of  this  new  Pabst 
prcxluct,  according  to  Marvin  Hams,  ad¬ 
vertising  manager  of  Pabst.  I^rge-sized 
newspaper  space  will  be  used  in  each 
market  in  which  Pabst  canned  beer  is 
sold.  Tlie  Pabst  introductory  ad  in 
Cedar  Rapids  and  Rockford  features  the 
“New,  Handy  Tap-a-Can.”  The  ac¬ 
count  is  placed  by  Morris,  Windmuller 
and  Enzinger,  Inc.,  Chicago  agency. 

JOINS  IN  DAILY’S  PROMOTION 

Princess  Pat.  Ltd.,  maker  of  aids  to 
lieauty,  cooperated  with  the  Chicago 
American  in  promoting  “I  Want  you 
Only”  serial  by  Elenore  Meherin,  which 
started  in  the  American  July  6.  Ask¬ 
ing  readers  ♦  *  ♦  "how  would  you 
like  to  win  a  cash  prize,  theatre  tickets 
or  a  beautiful  Princess  Pat  lipstick?”, 
the  American  announced  the  opening  of 
"I  Want  You  Only  Week,”  which  was 
climaxed  with  the  release  of  hundreds 
of  gift-certificate-bearing  balloons  from 
newspaper  trucks  throughout  the  city 
on  the  Fourth  of  July.  Certificates  were 
redeemed  by  the  lucky  finders  at  the 
paper’s  office. 


VIRGINIANS  PLAN  CAMPAIGN 

Plans  for  a  joint  advertising  campaign 
to  make  the  world  conscious  of  the 
charms  of  the  Northern  Neck  of  Vir¬ 
ginia  were  discussed  at  Warsaw,  Va., 
last  week  by  Wilbur  C.  Hall,  of  Lees¬ 
burg,  Va.,  chairman  of  the  Virginia 
State  Conservation  and  Development 
Commission;  J.  A.  Brown,  of  the  Amer¬ 
ican  Automobile  -Association;  Richard 
•A.  Gilliam,  executive  secretary  of  the 
Commission,  and  representatives  of  six 
of  the  eight  counties  comprising  the 
Northern  Neck. 


HEADS  PALMOLIVE  ACCOUNT 

James  S.  Adams,  vice-president  and 
general  manager  of  Benton  &  Bowles, 
Inc.,  New  York,  has  announced  the  ap¬ 
pointment  of  Chester  W.  Dudley,  Jr., 
as  account  representative  on  Palmolive 
Soap,  and  also  to  function  as  general 
assistant  to  Mr.  .Adams  on  all  accounts 
of  Colgate-Palmolive-Peet  Company. 
C.  Frederic  Bell  continues  his  activities 
on  all  products  in  the  Toilet  .Articles 
Division  of  Colgate-Palmolive-Peet,  and 
Blount  Slade  in  the  packaged  and  laun¬ 
dry  soap  lines  of  that  company. 


GETS  NEWSPAPER  ACCOUNT 

Luckey  Bowman,  Inc.,  New  York 
agency,  has  lieen  appointed  by  Scott  & 
Bowne,  Bloomfield,  N.  J.,  to  direct  news¬ 
paper  advertising  in  specified  territory 
on  Scott’s  Emulsion.  The  bulk  of  the 
appropriation  will  be  spent  in  radio 
which  will  be  handled  by  Marschalk  & 
Pratt,  Inc,  New  A’ork. 


MID-CONTINENT  OIL  DRIVE 


Campaign  in  500  Newepapert  to 
Launch  “D-X  Ethyl”  Fuel 

.A  large  summer  advertising  cam¬ 
paign  by  the  Mid-Continent  Petroleum 
Corporation,  Tulsa,  was  described  at  a 
recent  sales  meeting  held  at  the  Hotel 
Deming  here  this  week.  The  campaign 
is  to  introduce  a  new  motor  fuel,  to  be 
marketed  under  the  name  of  "D-X 
Ethyl”,  a  companion  product  of  D-X, 
Diamond’s  lubricating  motor  fuel  and 
Diamond  760  motor  oil. 

J.  B.  Woodbury,  of  the  R.  J.  Potts 
Advertising  Company,  Kansas  City,  in 
explaining  the  campaign,  commended 
Mid-Continent  for  the  remarkable  suc¬ 
cess  of  its  advertising  effort  in  the  past 
few  years. 

“Newspapers  have  been  and  will  con¬ 
tinue  to  be  the  keystone  in  this  com¬ 
pany’s  advertising  program,  because 
newsj»per  advertising  has  proved  its 
effectiveness  and  has  been  established 
as  the  most  effective  medium  through 
which  to  explain  the  advantages  of  pe¬ 
troleum  products,”  Mr.  Waterbury  said. 

For  the  coming  campaign  approxi¬ 
mately  500  newspapers  will  be  used,  and 
the  copy  story  in  the  larger  papers  is 
being  told  by  means  of  an  unusual 
photographic  technique. 


MINNEAPOLIS  STAR  APPOINTS 

The  Minneapolis  Star  has  appointed 
Guy  S  Osborn,  Scolaro  &  Meeker,  Inc., 
as  national  advertising  representative  in 
New  York,  Chicago,  Detroit  and  St. 
Ivouis.  The  Minneapolis  Star  was  re¬ 
cently  purchased  by  the  Des  Moines 
Register  and  Tribune  for  which  Osborn, 
Scolaro  &  Meeker  has  long  served  as 
representative  in  Chicago,  Detroit,  and 
St.  Louis.  The  Register  and  Tribune 
will  continue  to  be  represented  in  New 
A’ork  by  I.  A.  Klein,  Inc. 


PLANNING  NEWSPAPER  DRIVE 

Preparatory  to  launching  a  nation¬ 
wide  newspaper  campaign,  McKesson 
&  Robbins,  Inc.,  have  been  giving  wide 
distribution  to  a  new  .Antacid  Powder 
counter  display.  .Antacid  Powder,  for 
the  relief  of  heartburn,  stomach  dis¬ 
tress  and  other  “morning  after”  con¬ 
ditions,  was  introduced  last  year  and 
has  forged  steadily  ahead. 


JOINS  STEWART-WARNER 

C.  C.  DeWees  has  been  appointed 
assistant  advertising  manager  of  Stew¬ 
art- Warner  Corporation,  Chicago.  Mr. 
DeWees  was  formerly  with  Grigsby- 
Grunow  Company  and  Dearborn  .Ad¬ 
vertising  Agency.  He  will  devote  his 
time  to  radio  and  refrigeration  pro¬ 
motion. 


REPRESENTS  PARIS  PAPERS 

Joshua  B.  Powers,  Inc.,  New  York, 
has  assumed  exclusive  advertising  rep¬ 
resentation  in  the  United  States  for 
Le  Petit  Parisien  and  a  large  group  of 
associate  publications.  These  include 
Excelsior  and  Excelsior  Modes,  Paris, 
Miroir  Du  Monde,  Paris,  L’C-uest  Jour¬ 
nal,  Rennes,  and  the  Marseille-Matin. 


MacLEARY  MAKES  CHANGE 

F.  Burnham  MacLeary,  formerly  ac¬ 
count  executive  and  copy  chief  with  H. 
W.  Kastor  &  Sons  .Advertising  Co., 
Chicago,  and  recently  with  Lord  & 
Thomas,  has  joined  Reincke-Ellis- 
Younggreen  &  Finn,  Chicago  agency,  as 
a  member  of  its  plan  board. 


ARMSTRONG  TIRES  TO  WALES 

The  .Armstrong  Rublier  Company, 
Inc..  West  Haven.  Conn.,  maker  of  tires, 
tubes,  and  storage  batteries,  has  ap¬ 
pointed  the  Wales  Advertising  Com¬ 
pany,  Inc.,  New  A’ork,  to  handle  its 
advertising.  Newspajier  copy  is  apjiear- 
ing  in  20  Connecticut  newspapers. 


R.  &  R.  GETS  SHOE  ACCOUNT 

Johnson- Stephens  &  Shinkle  Shoe  Co., 
manufacturer  of  women’s  shoes,  St. 
Louis,  has  engaged  Ruthrauff  &  Ryan 
Inc.,  to  handle  the  advertising  of  a 
new  line  of  shoes  called  “Rythm  Step.” 
Newspapers,  magazines  and  trade 
papers  will  be  used. 
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(Continued  from  page  7) 


outlined  a  tentative  business  code  of 
ethics  for  radio  broadcasters. 

Philip  G.  Loucks,  retiring  managing 
director,  summarized  the  individual 
committee  reports  at  the  opening  ses¬ 
sions  Monday.  The  legislative  commit¬ 
tee  report,  with  Henry  A.  Bellows  as 
chairman,  commented  on  the  small 
amount  of  legislation  actually  passed 
which  directly  affected  broadcasting, 
but  strongly  urged  a  permanent  body  to 
properly  meet  the  “inevitable”  tendency 
to  “restrict  and  handicap  the  conduct 
of  broadcasting  by  state  legislation.” 
which  Mr.  Bellows  feels  is  “bound  to 
increase.” 

“It  has  always  been  recognized,”  he 
said,  “that  there  is  an  inevitable  con¬ 
flict  between  censorship  provision  of 
the  law  and  the  Commission’s  estab¬ 
lished  policy  of  interpreting  ‘public 
convenience,  necessity  and  interest’ 
broadly  enough  to  include  considera¬ 
tion  of  program  service.  The  proposal 
of  tlie  Commission  for  a  conference, 
under  its  direction,  on  the  subject  of 
programs  indicates  a  tendency  to  ex¬ 
tend  this  interpretation  still  further.  It 
may,  therefore,  be  confidently  expected 
that  the  issue  of  indirect  government 
censorship  of  broadcasting  will  take  a 
more  conspicuous  place  than  ever  before 
in  the  deliberations  of  the  next  session 
of  Congress,  and  may  even  result  in 
legislative  action. 

“Your  committee  holds  no  brief  for 
any  form  of  fraudulent  or  misleading 
advertising,  and  certainly  none  for  ad¬ 
vertising  which  may  be  injurious  to 
health,  but  it  urges  very  strongly  on 
your  association  the  importance  of  find¬ 
ing  out  where  radio  broadcasting  is  to 
be  regulated  as  to  its  advertising  by 
the  same  laws  which  apply  to  other 
media,  or  whether  it  is  willing  to  ad¬ 
mit  that  the  FCC  has  the  right  to  use 
its  licensing  power  as  a  means  of  in- 


Editor  &  Publisher 

direct  censorship  over  radio  programs 
...  If  an  advertisement  is  illegal, 
the  same  methods  which  would  pre¬ 
vent  its  publication  in  a  newspaper 
ought  to  be  adequate  to  prevent  its  be¬ 
ing  broadcast.” 

Mr.  Bellows  concluded  pointedly  on 
lack  of  organization  in  the  radio  indus¬ 
try  by  saying  that  differences  among 
broadcast  units  is  inevitable,  “  but  if 
you  are  blind  enough  to  let  these  differ¬ 
ences  destroy  your  fundamental  unity, 
you  may  as  well  prepare  yourselves 
for  the  complete  destruction  of  your  in¬ 
dustry  as  such.” 


DAILY  NEWSPAPER  SURVEY 

Will  Seek  To  Educate  Public  To  Im¬ 
portance  of  the  Pres* 

national  survey  of  the  daily  news¬ 
paper  industry  was  begun  this  week 
under  direction  of  the  American  Foun¬ 
dations  Service,  New  York.  The  lat¬ 
ter  was  organized  by  William  T.  Blaine, 
who  has  been  associated  with  newspa¬ 
pers  and  advertising  interests  for  50 
years.  At  various  times,  Mr.  Blaine 
has  been  business  manager  of  the  old 
St.  Louis  Republic,  Chicago  Journal 
and  New  York  Press,  and  has  also 
been  connected  with  the  Pulitzer  and 
Scripps-McRae  newspapers. 

Editorial  direction  of  the  newspaper 
survey  is  under  Dr.  Francis  Trevelyati 
Miller,  economist  and  historian,  in  asso¬ 
ciation  with  Francis  J.  Oppenheimer, 
former  New  York  Evening  Mail  ex¬ 
ecutive. 

.Associated  with  Mr.  Blaine  is  Fran¬ 
cis  B.  Appelbee,  for  many  years  with 
General  Motors  in  charge  of  sales  in 
Paris,  Antwerp  and  North  Africa,  and 
also  formerly  with  the  Near  East  Relief 
in  Turkey  and  Russia, 

The  survey,  according  to  announce¬ 
ment  this  week,  plans  to  present  to 
readers  of  daily  newspapers  facts  about 
the  press  and  the  opinions  of  leaders, 
with  the  aim  of  making  the  public  con¬ 
scious  of  the  social  and  commercial  im¬ 
portance  of  newspapers. 
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RADIO  AND  MAGAZINE 
TRENDS  ARE  LOWER 

Broadcast  Advertising  Only  9% 
Ahead  of  1934  in  May— 
Magazines  Last  Month 
Showed  Loss 

__Broadcast  advertising  in  May  totaled 
$7,546,285,  according  to  complete  fig¬ 
ures  released  this  week  by  the  Na¬ 
tional  .Association  of  Broadcasters. 
This  is  nearly  double  the  amount  pre¬ 
viously  reported  here  for  the  National 
and  Columbia  networks  alone.  The 
gain  for  total  broadcasting  is  somewhat 
larger  than  that  shown  by  the  big  net¬ 
works,  amounting  to  9  per  cent  over 
May,  1934.  This  percentage,  however, 
is  much  smaller  than  that  for  previous 
months  this  year. 

In  comparison  with  May  of  last  year, 
the  N..A.B.  report  says : 

“l^al  automotive  advertising  more 
than  doubled,  regional  network  clothing 


advertising  increased  eight-fold,  whit 
local  clothing  volume  rose  45.9  cet 
National  network  drug  advertising  rev 
istered  an  increase  of  27  per  cent  i 
spite  of  a  material  decline  as  comoard 
to  .April  (1935).  National  and  regioni 
network  food  advertising  rose  material 
as  did  national  network  and  nationi 
non-network  confectionery  volum 
Household  equipment,  soap  and  Idtche 
supply  advertising  rose  material! 
throughout  the  various  ixjrtions  of  th 
medium.  Regional  network  and  nationj 
non-network  tobacco  advertising  coe 
tinned  their  increases  of  recent  mwiths' 

Magazine  advertising  for  the  fin 
time  this  year  failed  to  equal  the  linag 
of  the  same  month  in  1934,  accordin 
to  National  Advertising  Record; 
These  figures,  shown  in  the  accompanv 
ing  table,  are  linage,  not  dollars,  sine 
the  dollar  figures  were  not  yet  availaHt 
Previous  magazine  figures  given  a 
Editor  &  Pubusher  from  this  souro 
have  I)een  dollar  figures. 

The  following  table  gives  details: 


BROADCAST  ADVERTISING 

(From  reports  of  National  .Association  of  Broadcasters) 

Gross  Time  Sales,  193S 

_ N. 


National  networks  . 

May 

$4,078,576 

.April 

$4,398,013 

First 

Quarter 

$14,10720( 

Regional  networks  . 

%,021 

82,058 

193295 

National  non-network  . 

1,509,348 

1,645,523 

4,035,182 

Local  . 

1,862,340 

1,939,327 

4,545,022 

Total  . 

$7,546,285 

$8,064,921 

$22,880,7U 

Per  cent  of  same  jieriod,  1934 _ 

109.0% 

120.9% 

119.6^ 

MAGAZINE  UNAGE 

(From  reports  of  National  .Advertising 

Records) 

8  Standard  magazines,  July . 

1935 

31,883 

1934 

21,964 

Per-Cent 
of  1934 
145.2 

33  General  magazines,  July . 

333,513 

384,720 

86.7 

29  Women’s  magazines,  July . 

464,958 

475,582 

97.8 

11  Weeklies  and  Semimonthlies, 

June. . 

686,659 

664,405 

103.3* 

Total  . 

1,517,013 

1,546,671 

98.1* 

*  .Appro.ximate,  because  of  minor  variation  in  number  of  weekly  issue 
from  year  to  year. 


MORRILL  INKS 

MORRILL’S  NEWS  BLACK  AND  COLORS  Kave 

received  the  approval  of  Publishers  throughout  the  United  States, 
and  in  all  parts  of  the  world. 

In  order  to  retain  this  good  will  and  insure  high  quality  and 
uniformity  of  our  products,  careful  supervision  is  maintained  over  all 
processes  and  operations. 

Geo.  H.  Morrill  Co. 

Division 

GENERAL  PRINTING  INK  CORPORATION 

World's  largest  manufacturer  of  Newspaper  Black  and  Colors. 

j  100  Sixth  Avenue,  New  York  City,  N.  Y. 

,  Fact4>rie8 — yorwood^  Mtiss*  Tacony^  Phila*,  Pa,  Chicago^  III,  San  Francisco^  CaL 

^  — Bomtan  York  PPUUuiolphiu  Detroit  Chicago  St.  Louie  Minneapolis  Fort  W'orth  Lo»  Angmlas  San  Francisco  Ssattie 
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rnNNECTICUT  DAILIES  Toledo  Guild  Sclutol  1 

^^^YERTISE  state  Trains  Cub  Reporters 

- _  The  Toledo  Newspaper  Guild  last 

Twelve  Join  OuUide  space  initiated  a  school  for  its  appren- 

Wkile  LefUlature  Fail*  to  Author*  tices,  to  instruct  them  in  the  rudiments 
•  Expenditure  for  of  newspaper  technique. 

'  _  Directed  by  William  Hall  of  the 

Tercen  y  Blade  unit,  Michael  Desmond  of  the 

iSpecui  10  tpiioB  6!  I’uBusBEB)  Ncws-Bcc  and  Clifford  Heineman  of  the 

Haktfobd,  Conn.,  July  9 — Connect!-  Times,  the  school  so  far  has  attracted 
”is  observing  its  3U0  aiuiiversary  seven  cub  reporters.  Sessions  are  held 
ununer  with  an  elaborate  program  one  evening  each  week.  The  students 
j**  activities  throughout  the  state,  present  clippings  of  their  stories  that 
then  the  legislature  adjourned  in  June,  have  appeared  in  the  papers,  and  carbon 
^  j.  it  had  tailed  to  appropriate  copies  of  their  stories  which  did  not  ap- 
mv  iunds  for  advertising.  A  group  pear. 

d\2  daily  newspaper  publishers  got  The  teachers  have  decided  to  stress 
*eether  and  tackled  the  job  them-  the  fundamentals  of  news  writjng  during 

the  first  lessons.  Later  the  city  editors 
’'^'ibe  result  was  a  full-page  adver-  of  the  papers  will  lecture,  and  the  va- 
nsement  on  the  back  cover  of  the  Nezv  rious  beat  men  and  copy  readers  will 
Times  Sunday  magazine  for  July  give  pointers  to  the  youngsters. 

:  uhirh  invited  the  world  to  join  with  - 

kSgerV  in  the  Tercentenary  festiv-  MARKS  85th  BIRTHDAY 

ities  of  what  was  called  “The  Land  The  Oscaloosa  (la.)  Daily  Herald 
ui  Steady  Habits.”  celebrated  its  85th  birthday,  July  2  with 

Henry  D.  Bradley,  president  and  gen-  the  publication  of  a  48-page  newspaper 
tral  manager,  Bridgeport  Times-Star,  m  three  sections  which  carried  a  re- 
jne  of  those  contributing  to  the  release,  sume  of  that  section  during  that  period. 
,aid  that  the  publishers  wanted  to  do  It  was  founded  July  2,  1850,  as  the 
Mimething  tangible  tor  Connecticut  and  lozva  Herald,  a  weekly,  by  John  R. 
at  the  same  time  demonstrate  their  own  Needham,  a  young  attorney  who  later 
prkk  in  the  state’s  remarkable  history,  liecame  Lieut.-Gov.  of  Iowa.  In  Novem- 
llie  Times  magazine  release  was  the  ber  of  the  same  year  it  changed  its  title 
only  one  contemplated  at  present,  he  to  the  Oscaloosa  Weekly  Herald.  It 
I  changed  ownership  several  times  and  on 

I  Copy  was  prepared  by  the  Manter-  Sept.  3,  1887  it  joined  the  evening  daily 
I  nach  .\gency,  Hartford,  which  was  field  as  the  Evening  Herald.  C.  S.  Wal- 
'  active  iq  enlisting  the  support  of  pub-  ling,  present  publisher,  and  Phil  Hoff- 
lishers  and  handled  the  subscriptions.  mann,  editor,  joined  the  newspaper  in 
I  .Newspapers  sponsoring  the  adver-  June.  1885  as  printer’s  apprentices  and 
tisement  were  named  in  the  copy:  cub  reporters. 


I  Hartford  Times,  Hartford  Courant, 

r  U'sierbury  Rcpublican-Amcrican,  Neiv  NEW  MAGAZINE  TO  APPEAR 
,  Britain  Herald,  Middletown  Press,  The  Controversy,  a  new  monthly 
Stamford  Aekmcate,  Danbury  JVmw-  magazine  on  topical  affairs,  will  make 
Times,  IVatcrbnry  Democrat,  Bridge-  its  first  appearance  with  the  October 
port  Times-Star,  Horunch  Bulletin-  issue.  It  will  present  in  its  editorial 
Record,  Norualk  Hour  and  Meriden  pages  simultaneously  both  sides  of 
Record.  timely  issues  in  the  fields  of  politics. 

Sharp-eyed  Yankees  were  quick  to  foreign  affairs,  economics,  science,  re- 
f  pounce  upon  a  minor  error  in  the  his-  ligion  and  the  arts.  It  will  be  published 
torical  map  contained  in  the  release,  by  the  K.  R.  Publishing  Co.,  Suite  326, 
Bridgeport  was  designated  as  “The  101  W.  58th  street,  N.  Y.  C.  Abner 
Brass  City,”  a  title  which  properly  be-  Rubicn,  president ;  Martin  Kamin,  sec- 
longs  to  Waterbury.  Bridgeport’s  cor-  retary ;  Bradshaw  Thurston,  advert! s- 
rect  “alias”  is  “The  Park  City.”  The  ing  manager.  The  board  of  advisory 
map  gave  Waterbury  the  name  of  editors  will  be  Oswald  Garrison  Villard, 
‘Clock  City,”  which  is  claimed  by  Michael  Williams,  J  George  Frederick, 
several  other  Connecticut  communities.  Carleton  Beals,  Upton  Sinclair.  Dr. 

The  Tercentenary  observance  has  Fernando  Ortiz,  Roger  Baldwin,  Bishop 
been  given  major  news  treatment  in  Francis  McConnell,  Pierre  Loving,  Sen. 
nearly  all  of  the  state’s  papers.  The  Arthur  Capper. 

Meriden  Record  issued  a  16-page  Ter- - 

centenary  section,  designated  as  an  SELLS  INTEREST  IN  DAILY 
‘•Old  Home  Days  Souvenir,”  on  July  Edwin  S.  Kerrigan,  part  owner  of 
,  3  in  connection  with  Meriden  s  own  the  Carlsbad  (N.  .M.)  Daily  Current 
_  foor-day  observance  of  the  state  an-  Argus,  recently  sold  his  interest  in  the 
[  nnrersary.  The  section  Contain^  a  paper  to  Floyd  B.  Rigdon,  associated 
j  large  amount  of  advertising  of  Men-  with  him  in  the  publication.  The  two 
i  den  business  firms  and  manuiacturers,  men,  both  from  Oklahoma,  purchased 
I  and  editorial  content  was  entirely  of  an  the  paper  from  the  New  Mexico  Publish- 


historical  nature. 


ing  Co._  and  George  I.  Hill.  Kerrigan 
was  editor  and  Rigdon  business  man¬ 
ager.  Rigdon  liecomes  publisher. 


WOULD  TAX  DAILY  REVENUE  ager.  Rigdon  liecomes  publisher. 

(Spectol  to  Editor  &  Publisher) - 

Montgomery,  .Nla.,  July  2— .\  bill  LOGIES  TO  PACIFIC  COAST 
was  introduced  in  the  .\labama  House  \t_  w-c  t  _ -j  . 

S3  ad?n‘*°  maiager.  and  ’secretarv, 

^  respectively  of  the  Douglas  (Ariz.') 
—  K  t?  n  Dispatch,  have  gone  to  the  Pacific  coast 

'^cation  visit  of  two 

S  L  months.  This  is  the  thirtieth  annual 

^  ironthly  payment  of  the  tax,  based  trip  of  Mr.  and  Mrs.  Logie  to  the 
on  t^  circulation  and  gross  advertising  pacific  coast  since  they  went  to  the 

Dispatch. 


ESCAPES  PLANE  FLAMES 

(.Special  to  Editor  &  Publisher) 
Wichita,  Kan.,  July  7 — Marcellus 
Burdock,  publisher  of  the  Wichita 
Eagle, _  narrowly  escaped  possible  se¬ 
rious  injury  here  today  when  an  air¬ 
plane  he  was  piloting  caught  fire  as  he 
™de  a  landing  at  the  municipal  air¬ 
port. 

CAMERAS  FOR  REPORTERS 

Pocket-size  cameras  have  been  fur- 
™med  to  six  reporters  of  the  Harris- 
baeg  (Pa.)  Telegraph  newspapers  as  a 
IJKMs  of  providing  more  news  pictures. 

are  being  given  instructions  by  J. 
William  Gossett,  camera  squad  chief. 


TARHEELS  MEET  AT  SEA 

_  The  North  Carolina  Press  Associa¬ 
tion  will  hold  its  convention  on  shii>- 
board  and  in  Boston,  this  summer.  "The 
newspapermen  will  leave  Norfolk,  Va., 
July  17,  and  arrive  at  Boston,  on  the 
morning  of  the  19th. 

STUNTZ,  SHOR  JOIN  A.  P. 

Laurence  Stuntz,  of  the  Washington 
Post,  will  be  employed  in  the  Balti¬ 
more  bureau  of  the  Associated  Press, 
July  15.  Frank  M,  Shor,  of  the  Jef¬ 
ferson  City  (Mo.)  Capital  News,  will 
become  a  member  of  the  A.  P.  Kansas 
City  staff  July  22. 


1  1 

I  ^ 

Get  your  picture  the 
INSTANT  it  happens! 

With 

^oigtlander 

SUPERB  REFLEX 

Focusing  model  2V4  by  3*4 
12  pictures  to  the  roll 

t Filled  wilh  Skopar  F3.5  Ihree-inch 
anasligmalic  lens  in  compur  shullerjl 

THE  SUPERB  IS  IDEAL  FOR  THE  NEWSPAPER 
MAN  BECAUSE: 

•  It’s  ready  in  an  instant  .  .  .  changes  film  with  a 

flick  of  the  lever. 

•  You  see  what  you  take  as  you  snap  the  picture, 

through  the  eye  level  finder. 

®  Does  not  require  special  him.  Use  Brownie  No.  2, 

obtainable  anywhere. 

•  Fast  lens  .  .  .  fast  shutter. 

•  Negatives  make  perfect  enlargements. 

•  Shutter  speed  and  diaphragm  are  changeable 

without  tilting  camera. 

•  Spirit  level  mounted  in  ground  glass. 

•  Simple  to  operate. 

EVEREADY 
^/V.DU  CASE- $5.75 

Send  for  Illuslraled  Booklel 

WILLOUGHBYS 

IFor/d’s  Largest  Exclusive  Camera  Supply  House 

___110  WEST  32nd  STREET,  NEW  YORK 


42 


Editor  &  Publisher  for  July  13,  1935 


UR  OVN  VOQ!£> 

or  Letters 


The  Beginning  of  Printing  in  Vir¬ 
ginia,”  by  Douglas  C.  McMurtrie, 
has  l)een  printed  in  the  journalism  lal^ 
oratory  of  Washington  and  Lee  Uni¬ 
versity,  Lexington,  Virginia,  by  C. 
Harold  Lauck,  superintendent,  in  a  fine 
56-page  brochure.  The  booklet  contains 
much  of  interest  about  early  printing 
in  Virginia,  the  “site  of  the  second 
printing  press  in  the  English-speaking 
portion  of  the  continent."  Also  a  few 
facsimile  reproductions  of  the  work  of 
the  early  presses  are  shown. 


nine  months  for  conspiracy  to  murder 
in  the  Maryland  House  of  Corrections. 

Boland  claims  defamation  as  a  result 
of  publication  in  the  Herald  of  a  news 
story  that  he  had  Ijeen  convicted  of  the 
charge.  He  was  convicted,  but  the 
court’s  verdict  was  not  formally  handed 
down  until  several  days  after  the  news¬ 
paper  carried  it  and  this,  he  contends, 
caused  him  “great  humiliation,  anxiety 


BOOK  MART 


“The  meml)ers  of  our  vast  audience  are 

intelligent;  they  will  appreciate  the  ab-  an^  distress  of  mind.” 
solute  necessity  of  inserting  advertising 
the  Yankee  Network  is 


Edward  LEVINSON,  New  York 
Post  labor  reporter,  is  putting  the 
finishing  touches  on  a  book  about  P.  L. 
Bergoff,  the  strikebreaker. 


in  the  news,  if 
to  remain  faithful  to  them  and  continue 
its  service  for  their  information  and 
enjoyment.” 

The  only  thing  that  can  im|)ede  the 
growth  of  radio  news,  Mr.  Bickford 
concludes,  is  the  “failure  of  its  sponsors 
to  keep  faith  with  the  public,”  adding, 
philosophically  that  radio  news  “will 
flourish,  or  collapse,  as  it  profits  by  the 
errors,  deliberate  or  otherwise,  of  the 
.Xmerican  press,  or  fails  to  heed  them.” 

The  book  is  published  by  li.  C.  Man- 
thorne  &  Co.,  Boston  ($1.50) — J.  W. 
P. 


The  defendands  in  the  action  are 
•American  Newspai)ers,  Inc.,  publisher 
of  the  Herald,  which  has  i)aid  a  fine  of 
$5,000  for  “embarrassing  and  obstructing 
justice”  by  publication  of  the  verdict 
l>efore  it  was  formally  entered ;  Pat 
Frank  and  David  Lee,  reporters,  each 
of  whom  was  sentenced  to  90  days  in 
jail,  but  has  appealed,  as  a  result  of  the 
same  publication;  Ray  Helgeson  and 
Michael  \V.  Flynp,  executives  of  the 
Herald  who  were  resjiondents  in  the 
contempt  of  court  action,  but  who  were 
not  served  and  did  not  come  to  trial. 


The  books  advertised  lielow  (or 
other  l>ook.  new  or  okl)  are  avail. k! 

to  EDITOR  &  ITBLISHER 
by  return  mad,  at  list  price,  or  less^ 
we  are  able  to  buy  .lirect  from 
lishers  at  Imrgain  prices. 

Quoted  prices  include  cost  of  wrtnni..  ... 
mailins.  Address;  Book  Mart 
Pl  BLlsHKIl,  1700  Time,  BuiMiB*; NeVY«( 


DRAPER  LEAVES  DIGEST 


A  BOOK  on  William  Rockhill  Nelson 
and  the  Kansas  City  Star”  will  1« 
published  soon.  Written  by  Miss  Icie 
F.  Johnson,  professor  of  journalism  at 
Baker  University,  the  volume  will  in¬ 
clude  an  introduction  by  William  .Allen 
White,  editor  of  the  Emporia  (Kan.) 
Gacette.  Miss  Johnson  is  widely  known 
in  the  mid-west  as  a  newspaper  woman. 
She  has  worked  as  reporter,  free  lance 
writer  and  correspondent  for  several  of 
the  larger  newspapers. — H.  W.  M. 


RIGHT  TO  CRITICIZE 
UPHELD  BY  COURT 


Kahm*  Supreme  Court  Reverses  Libel 
Award  Against  Manhattan  Daily 
— Former  Mayor  Asked 
$30,000 


LEL.AND  BICKFORD,  young,  ebul- 
lient  editor  of  the  Yankee  Net¬ 
work’s  news  service,  has  written  a  book, 
“News  While  It  Is  News,”  which  is  a 
curious  combination  of  a  prospectus  for 
radio  news  (especially  Yankee  Net¬ 
work’s  radio  news),  and  a  factual  ac¬ 
count  of  the  operation  of  the  service. 
Naive  in  many  respects,  the  book  is 
carried  along  by  its  own  irrepressible 
enthusiasm. 

Mr.  Bickford's  great  contempt  for  the 
press  is  understandable  and  is  not,  of 
course,  to  be  taken  seriously.  His  many 
elaborations  of  scoops  scored  by  his 
service  is  something  that  left  this  re¬ 
viewer  breathless  for  half  a  minute. 
But  the  benignant  attitude  he  takes 
toward  his  erring  rival  makes  the  shock 
easier  to  resist.  “The  press  still  serves 
a  purpose,”  he  says.  It  is  only  natural 
that  he  should  point  out  the  superiority 
of  radio  news  over  the  print^  news, 
emphasizing  the  lack  of  public  respect 
in  newspapers,  and  the  impeccable  qual¬ 
ity  of  radio  news,  even  though  it  is 
bought  and  broadcast  by  advertisers. 
Indeed  it  is  only  natural,  in  the  heat  of 
his  enthusiasm,  that  he  should  neglect 
to  mention  the  issue  of  governmental 
control,  direct  or  indirect,  of  the  ether 
waves. 

The  most  interesting  part  of  the  book 
is  that  which  deals  with  the  Yankee 
Network’s  efforts  to  get  recognition  at 
news  sources:  the  rivalry  between  the 
newspaper  reporters  and  what  were  con¬ 
sidered  the  parveiius  in  the  news  gather¬ 
ing  field,  "rhe  radio  reporters  in  New 
England,  according  to  Mr.  Bickford’s 
account,  emerged  victorious,  although 
as  he  relates  in  one  amusing  episode, 
it  had  to  resort  to  blackmail.  He  tells 
of  how  “our  enemies”  baited  the  broad¬ 
casters  with  false  stories  over  the  tele- 
plione,  a  dozen  a  day,  and  adds,  in  order 
“to  give  the  devil  his  due” :  “More  than 
once  we  were  almost  deluded  by  their 
subtlety  into  sending  out  on  the  air 
matter  which,  in  all  probability,  would 
have  put  us  in  legal  limbo.”  It  is  a 
racy  story  he  tells. 

Mr.  Bickford’s  enemy  complex  is  so 
strong  that  he  even  tells  in  detail  of  a 
rejected  letter  he  sent  Editor  &  Pub- 
LiSHiJi  over  one  of  the  many  controver¬ 
sial  radio  news  matters,  and  adds  :  “So 
familiar  has  the  jiublic  become  with  the 
broadcasts  of  the  Yankee  Network 
News  Service  that  no  longer  do  they 
need  publicity,  least  of  all  in  the  press.” 

One  chapter  takes  up  the  matter  of 
the  expense  of  the  radio  news  service, 
with  a  brief  in  support  of  sponsored 
news  programs,  happily  coiK'luding : 


The  Kansas  Supreme  Court  held 
Saturday  that  newspaiiers  have  the 
right  to  discuss  the  records  of  public 
officials  and  to  call  attention  of  voters 
to  facts  they  believe  to  be  true  relative 
to  candidates  for  public  office. 

The  court  reversed  a  lower  court 
judgment  in  awarding  Hurst  Majors, 
former  Mayor  of  Manhattan,  l^n., 
$1,750  damages  against  Fay  N.  Seaton, 
publisher  of  the  Manhattan  Mercury 
and  Chronicle,  in  a  libel  action. 

Majors  asked  $30,000  damages  for 
attacks  made  on  him  by  the  newspaper 
during  his  campaign  for  street  and 
utility  commissioner.  The  court’s 
opinion  said: 

“In  connection  with  the  coming  mu¬ 
nicipal  election,  it  is  the  right,  if  not 
the  duty,  of  the  publisher  of  the  news¬ 
paper  of  the  city,  to  call  to  the  atten¬ 
tion  of  the  citizens  facts  which  he 
honestly  believes  to  be  true,  together 
with  such  comment  thereon  as  is  rea¬ 
sonably  connected  therewith,  for  the 
purpose  of  enabling  the  electors  to  vote 
more  intelligently  at  the  election,  and  if 
done  in  good  faith,  the  publication  is 
privileged  even  though  some  of  the 
statements  may  be  untrue  or  derogatory 
to  the  character  of  the  candidate.” 


Former  Herald  Tribune  Executive  to 
Write  Journalistic  Memoirs 

.Arthur  S.  Draper  announced  July  9 
that  he  was  quitting  on  July  15  as 
editor  of  the  Literary  Digest,  which 
position  he  has  held  for  the  last  two 
years.  Mr.  Draper  said  his  resignation 
w’as  due  to  “differences  of  opinion  as 
to  matters  of  policy.” 

He  disclosed  that  he  would  spend 
the  summer  writing  a  book  to  be  en¬ 
titled  “Thirty  Years  in  Journalism.” 
In  the  fall  he  plans  to  return  to  New 
York  to  re-enter  the  publishing  field. 

While  editor  of  the  Literary  Digest 
Mr.  Draper  explained  that  he  and  his 
associates  had  “made  it  a  paper  of 
original  rather  than  quotative  matter.” 
During  his  editorship  the  circulation  of 
the  publication  increased  250,(X)0. 

On  June  1,  1933,  he  went  to  the  Lit¬ 
erary  Digest  from  the  New  York  Her¬ 
ald  Tribune,  with  which  he  had  been 
connected  for  28  years,  latterly  as  as¬ 
sistant  editor.  A  native  of  Brooklyn, 
Mr.  Draper  began  his  career  as  a  re¬ 
porter  on  the  New  York  Tribune  in 
1905. 


$2,625  DAMAGES  AWARDED 


Texas  Daily  Says  It  Will  Appeal 
Verdict — Former  Mayor  Sued 

Damages  amounting  to  $2,625.25  were 
awarded  former  Mayor  W.  D.  Davis, 
Fort  Worth,  Tex.,  in  a  libel  suit 
brought  against  the  Fort  IVorth  Press, 
heard  in  ‘krth  district  court  at  Fo't 
Worth. 

Jurors,  after  hearing  the  case,  de¬ 
clared  the  former  mayor  was  entitled 
to  $1,000  actual  and  $1,625.25  exem¬ 
plary  damages.  Davis  had  asked  $100,- 
000  damages  for  alleged  libel  growing 
out  of  statements  in  articles  and  edi¬ 
torials  printed  bv  the  Fort  Worth  Press 
last  summer  dining  a  political  cam¬ 
paign 

Almost  a  week  was  required  to  hear 
testimony  in  the  case.  Frank  Ogilvie, 
attorney  for  the  newspaper,  announced 
a  new  trial  would  be  asked  and  if  re¬ 
fused,  appeal  w'ould  be  made. 


BURTON  SUES  PUBLISHER 

-A  suit  for  $75,000  damages,  alleging 
libel,  has  been  filed  in  Federal  Court 
by  Crawford  Burton,  gentleman  steeple¬ 
chase  rider,  against  the  Crowell  Pub¬ 
lishing  Company,  as  publishers  of  the 
American  Magazine  and  Collier’s.  The 
suit  charges  the  misuse  of  a  photograph 
of  the  plaintiff  in  connection  with  Camel 
cigarette  advertising.  The  charges  were 
denied  and  a  defense  was  set  up  that 
Burton  received  $500  from  William 
Esty  &  Co.,  advertising  agency,  and 
authorized  the  publication.  Mr.  Burton 
previously  filed  suit  against  the  agency 
asking  $250,000  damages. 


CONTEMPT  CASE  AFTERMATH 


Convict  Suet  Washington  Herald  Over 
Premature  Verdict 

(.Special  to  Editor  &  Publisher) 
Washi.ngton,  D.  C.  July  9. — Suits 
for  a  total  of  $14,995  have  been  filed 
against  the  corporation  publishing  the 
Washington  Herald,  and  four  members 
of  its  staff,  by  John  M.  Boland,  now 
serving  a  sentence  of  three  years  and 


I  CaQAdian  orders. 

Journalism 

Mr  Own  Mtorr,  by  Fremont  ( ilder.  EinHW.. 

ot  San  lYtnclaco  I'nisader.  cloth 

t’ltr  by  Stanley  Walker.  BrtilUnti 


of  the  worklnas  of  big  time  jouraaltam 

lU 


Modern  Nrwii  Keportlnit,  by  Carl  N  Vun 


NAUUN  AD  CLUB  HEAD 

The  Milwaukee  (Wis.)  .Advertising 


New.  ^viewed  as  season  s  ben  story 

imrtorlal  romance.  Cloth .  *{{,1 

Newspaper  Mtke-^  and  HeadliaM  s 
Norman  J.  Radder.  TTie  principles  and  mm 
of  newspaper  copy  beading  and  make-up  iSl 
Newspairer  Management,  by  Frank  Th™ 
This  book  covers  the  whole  Held  of  ounSIL 
management  from  the  foundation  throurtilSI 
ment  and  opianlaatlon  of  plant,  offloe.  clreiSJs 
and  aarertlijlng  departments  to  the  formuSS 
of  an  editorial  policy  for  service  to  UmiTIII 
munlty,  which  Is  the  basis  of  sound  ml  « 
maneot  newspaper  suecees . .  |ij 


Club  has  named  Arnold  A.  Naulin  of 
the  Everbrite  Electric  Signs,  Inc., 
president  to  succeed  T.  Clayton  Chaney, 
of  Milcor  Steel  Co.  Other  officers 
named  at  the  annual  meeting,  June  27, 
are  Walter  A.  Haise.  of  Hoffman  & 
York  -Agency,  advertising  agency,  vice- 
president  :  Horace  M.  Kinne,  E.  F. 
Schmidt  Co.,  secretary,  and  -August  C. 
Fick,  assistant  to  the  U.  S.  postmaster, 
treasurer. 
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Just  Out 

“Let’s  Get  What  We  Want,"  by  Wihw  « 
Pitkin,  a  strong,  compeUlng  argument 
those  who  advocate  government  reguliSaT 
advertising.  Readable  and  entertilnhittta 
“What  So  Proudly  We  Hailed,"  by  Ena 
Gauvreau.  former  editor  of  the  New  York  M^ 
A  comparison  between  the  U.  8.  8.  R  $siS, 
V.  8.  A.,  with  stark,  amusing  and  carefully  cu 
tloned  photographic  Illustrations. . . .  pfc 


DISCUSSES  GUILD  PLANS 

The  Buffalo,  N.  Y.,  branch  of  the 
Newspaper  Guild  held  a  dinner  meeting 
July  6  in  the  Hofbrau  for  discussion 
of  a  permanent  program  with  interested 
employes  of  the  Buffalo  Ez'ening  News, 
who  have  no  guild  chapter.  The  guild 
has  abandoned  its  headquarters  at  the 
Hotel  Statler. 


«nt 


emt 


New  Books 

“The  Reporter  and  the  News,”  a  nrittta 
exposition  of  news  guberlng  methods.  WrS 
by  two  newspapermen.  Philip  Portw.  iS 
Eidltor,  C.leveland  Plain  Dealer,  and  NorrallM 
Luxon,  Asst.  lYof.  of  Journalism,  Ohio  9tm 
University.  Excellent  text-book  lor  a  btiSZ 

Octavo.  560  pages . CTuX 

How  to  Package  for  Prodt,  by  C.  B.  Lairibn 
Here's  a  new  complete  book  that  tells  bos  h 
make  the  package  sell.  Indispensable  to  — - 
faeturers  and  advertising  men.  111.,..  fUl 
Straight  Thinking,  by  william  E  lum 
Illustrated  by  typical  marketing  pnbleBiii 
comranles  which  the  author  has  helpM  to  ids 

for  them .  Hjj 

Newspaper  Desk  Work,  by  R.  M.  N^.  RJl 
“*•  Newspapermsmbj 

O.  G.  Vlllard . iVtUl 

Practical  Exercises  In  Newswrltluaad  UK. 

Ing,  by  D.  w.  Miller . Rk 

The  Advance  In  Sclenee,  by  Watson  DsTk 

Special  ** 

Brewer  Dictionary  of  Phase  and  Mk 

(frequently  referred  to  as  the  Editor's  Haodboit 
standard  at  S7.S0  price,  offered  here  at  lUI 
Half-moroooo,  1,440  pages,OTer  14.000  reNn 
Frank  H.  Vlxetelly,  Utt.  D.,  says:  "Full of  _ 
as  an  egg."  A  gift-book  not  to  be  overlooksd. 
Amertca’s  Tonns  Men,  edited  by  Duma 
Howes.  The  official  Who’s  Who  amoni  th 
young  men  of  the  nation.  Regular  prios,  illJt 
Speelal  price  to  newspapers  and  llbrarlm. .IM 


teek. 


Ithan 


Advertising 

Making  Millions  Read  and  Bay,  by  whUib 

A.  Thomson.  New.  Expert  analysis  of  msikw 
Ing  through  newspaper  advertising.  CTotk  lU 
ZZSt  BetaUIng  Ideas,  complied  by  Eiaaaai 
Lyons.  Sueoessful  methods  used  In  nearly  enn 
retailing  activity.  Can  be  used  In  the  advittidn 
promotion  department  as  well  as  by  local 

salesmen  and  users  of  space.  Cloth . 

History  and  Deyeiopment  of  AdyertWag,  b| 
Frank  Presbrey.  Handsome  volume,  600  pass 

Cloth . l7Ji 

Making  Advertisements,  by  R.  S.  Dunhsi 
Able  exposition  of  general  advertising  teohim 

Cloth . .lU 

Advertising,  Elemerts  and  Principles,  by  Gcoia 
H.  8beldon.  Published  In  LSZS  but  the  ta 
matter  Is  still  exceUent  for  beginners  In  advwth 

Ing.  Specially  Pilced  at . r  ~ 

Advertising,  Its  Economies.  Philosophy 

Technique,  by  Herbert  W.  Hess . I 

Creative  Salesmanship,  by  Hess . tU 

Practical  Advertising,  by  King . tU 


Law  of  the  Press 

Newspaper  Imw,  by  W.  W.  Loomis.  Cloth  ILB 
The  Law  of  Newspapers,by  Arthur  A  CrosiiiM 
Complete  exposition  of  libel,  slander,  contmix 
Cloth . 


Circulation 

Newspaper  District  Management,  by  Ueyf 

8mlth.  A  textbook  for  men  In  charge  of  nw 
paper  carrier  salesmen.  Ill.  Cloth . 

The  Paper  Route,  by  Lloyd  Smith 


STREET  SUCCEEDS  BURNETTE 

Robert  E.  Street  has  been  named 
advertising  manager  of  the  Selma 
(.Ala.)  Times-Jonrnal,  succeeding  R. 
L.  Burnette,  who  recently  resign^  to 
join  the  Spartanburg  (S.  C.)  Herald 
and  Journal  in  a  similar  capacity. 


Working  Newspaperman*! 
Shelf 

Recommended:  History:  Main  f'nrreats, 
by  W.  G.  Hleyer,  fS.M.  Edltnrlal Technloue: 

Newspaper  Reporting  of  Public  AgSVi 
by  Hush.  ^.(W.  Newspaper  Writing  sM 
Editing,  by  Hleyer.  Vt.fS.  Rights  sad 
PrIvUeges  of  the  Pi^s,  by  Slebert. 

The  Working  Press,  by  Sorrells,  IIJ 
The  Ijiw  of  th' 
crossman 
Methods. 


Photography,  by  lYlce.  $*.66.  ^ 

inspiration:  Behind  the  Front  PSf^ 

Forrest.  6*. 56.  Reference:  Mareh  s  The 


Forrest.  $2.56.  Reference:  March’s  ' 
saurus  Dictionary,  $6.66. 


Address:  Book  Mart 

EDITOR  &  PUBLISHE^^ 

1700  Times  Building,  New  York, 
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Retail  News  and  Notes 


^  By  RICHARD  WEBSTER 

TAcnVAL  let-down  in  retail  busi-  Loeser  of  Brooklyn  will  open  another 
(and  in  trade  in  general)  is  at  Garden  City,  N.  Y.  Thirty  more 
iiv'  lieht  Warm  weather  and  department  stores  are  on  a  waiting  list, 
vacation  trade  in  the  first  Up  to  July  10  the  architects’  plans 
i  nf  lulv  produced  retail  volume  for  Jordan  Marsh  Company’s  $230,000 
rVfrnm  8  to  25  per  cent  above  Home  Development  were  exhibited  in 


re  from  8  to  25  per  cent  above  Home  Development  were  exhibited  in 
'' t  was  a  year  ago.  By  districts,  the  Jordan  store  in  Boston.  Posters 

tit  It  . 

,.or,r\rt  ftiB  crainQ  Submitted  in  a  nromotion  contest  will 


'nd  Bradstreet  report  the  gains  submitted  in  a  promotion  contest  will 
w  year  as  follows:  Northwest,  be  judged  by  the  votes  of  customers  and 
fin  IS  Iter  cent;  Southwest  25  to  30  visitors. 

■  '  riit  over  last  year  and  8  to  12  per  Home  furnishing  sales  at  Hayden  s, 

the  last  week  in  June;  Mid-  Omaha,  have  been  successfully  stimu- 
t  8  to  15  I«r  cent:  South  7  to  10  lated  by  the  Home  Service  Institute 
cent-  Pacific  Coast.  5  to  10  per  cent,  which  provides  free  luncheons  to  visit- 
’poiitan  New  York,  department  ing  organizations  and  groups  (up  to 
‘  Tsales  were  up  to  20  per  cent  above  500!)  and  demonstrates  goods  and 

■  '1-  -go  In  Chicago  the  gains  were  recipes.  Guests  often  go  direct  from 

less 'but  there  was  a  gain  of  as  the  restaurant  to  the  housewares  de- 
Ivh  as  2  or  3  per  cent  in  the  sales  of  partment  in  the  basement.  This  service 
Street  department  stores.  Phila-  stopped  at  the  end  of  June. 

Jrinhia  retail  trade  (like  New  York’s)  In  the  New  York  metropolitan  area 
a  little  from  New  Jersey  cus-  there  has  been  marked  promotional  ac- 


tate  Street  department  stores.  Phila-  stopped  at  the  end  of  June. 

Jrinhia  retail  trade  (like  New  York’s)  In  the  New  York  metropolitan  area 
f'ining  a  little  from  New  Jersey  cus-  there  has  been  marked  promotional  ac- 
driven  to  the  big  city  by  local  tivity  on  appliance  selling  with  a  FHA 
^5  tax  Minneapolis  district  with  tie-up.  Most  of  it  has  concentrated  on  ' 
Sume  12  per  cent  above  the  same  week  a  single  offering— usually  electric  re- 
.  1934  had  the  liest  first  week  of  July  frigerators.  A  notable  exception  has 
ir  five  years.  In  .\tlanta  some  depart-  been  Wanamaker’s  all-inclusive  offer, 
ttnt  stores  had  sales  almost  10  per  in  a  three-column  newspaper  advertise- 
emt  better  than  a  vear  ago.  And  in  ment  showing  a  house  with  walls  cut 
SL  Louis  retail  sales  were  about  IS  away  and  lettered  arrows  pointing  out 
rr  cent  larger  than  last  year  the  same  these  items :  wall  paper,  refrigerators, 
^  ♦  linoleum,  washing  machines,  ironers, 

^  .L  I-  j  oil-burners,  ranges  and  paint.  Two 

I^OMESTKZ  coinage  ot  the  United  ^^ber  lists  in  the  advertisement  add 
^  the  year  ending  these  items:  awnings  and  porch  screens, 

!:ne  30,  1933,  was  more  than  13  times  conditioning,  bath  rcxim  fittings. 

Si  much  as  in  the  preceding  year  (more  fencing — wckkI,  hardware,  kitchen  cabi- 
tjan  608  million  against  46  mil-  and  sinks,  mirrors — built  in,  radios 

^  times  as  rnany  as  — built  in,  radiator  enclosures,  sewing 
in  1933.  The  output  was  largely  sub-  machines,  screen  doors,  trellises,  water 
skliarv’  coins,  believed  to  be  indicative  beaters _ coal 

of  a  larger  turnover  in  retail  trade.  jn  Philadelphia  Gimbel  Brothers  used 
Small  change  for  sales  tax  charges  full-page  newspaper  advertisements  to 
probably  had  something  to  do  with  the  offer  “Nine  Famous  Makes’’  of  electric 
enormous  increase.  ^  ^  refrigerators  on  a  “new  purchase  plan, 

by  authority  of  the  National  Housing 

Montgomery  W.ARD  &  CO.  Act.  .  .  Three  Years  to  Pay!  No 
sales  this  June  were  the  best  for  Need  to  Disturb  Your  Savings.  No 
that  month  since  1930,  better  than  in  Red  Tape!  No  Installation  Charge. 
June  1929,  and  23.7  per  cent  above  June  Delivery  and  Service  Included.  No  ex- 
1934.  There  was  a  gain  of  almost  4  ceptions.  You  Don’t  Have  to  Be  a 
per  cent  over  May  of  this  year.  For  Property  Owner.  .  .  We  shall  be 
the  five  months  of  the  fiscal  year  begin-  glad  to  make  evening  appointments.” 
ning  February  1,  sales  were  nearly  $113  In  Milwaukee  extra  electricity  up  to 
million,  showing  an  increase  of  19.2  per  October  is  free — any  excess  over  the 
cent  oyer  the  same  period  last  year.  April  meter  reading — to  buyers  of  new 
Oiain  store  reports  for  June  show  appliances, 
few  gains  over  last  year — and  relatively  Birmingham,  Alabama,  dealers  for 
small  rates  of  gain.  \V.  T.  Grant  Com-  Crosley  Shelvador  refrigerators,  have 
pany  s  June,  1935,  business  was  4.1  per  been  offering  22  grocery  items  free  to 
cent  better  than  June  1934;  May  had  each  buyer  of  a  refrigerator, 
shown  a  3.5  per  cent  gain  over  a  year  In  Buffalo,  J.  N.  Adam  &  Co.  has 
>go.  The  increase  is  tapering  off :  for  extended  to  24  months  installment  pay- 
the  SIX  months  of  this  year  it  comes  to  ments  on  electrical  refrigerators  with 
10.3  per  cent.  Neisner  Brothers,  Inc.,  a  carrying  charge  of  3  per  cent  of  the 
show  better  gains  for  June  ^^5  per  cent)  unpaid  balance  for  the  first  ten  months 
^'“lot  May  (5.5  per  cent)  than  for  the  and  one-half  of  one  per  cent  a  month 
c  c  i*'*  nionths  (only  1.2  per  cent),  for  the  remaining  14  months,  that  is  a 
S.  S.  Kresge  Company’s  J  une  sales  were  six  per  cent  charge  for  the  extension  of 
(1  per  cent  less  than  a  year  ago.  May  the  installment  period  beyond  the  regu- 
”5  On  6.9  per  cent :  and  the  six  months  lar  ten  months. 

M  tms  year  show  3.2  per  cent  less  than  Frederick  &  Nelson  of  Seattle  have  a 
™  first  half  of  1934.  S.  H.  Kress  &  $50,000  project  for  building  and  equip- 
U.  were  under  1934  by  1  per  cent  for  ping  four  homes  to  cost  finished  $4.5()0, 
June  2.6  per  cent  for  May,  and  2.4  per  $6,000,  $7,500  and  $9,500  respectively. 

just  ended.  F.  The  main  objection  raised  by  depart- 
".  \\  oolworth  Company  sales  this  year  ment  stores  to  FHA  methods  is  that 
jye  under  1934  by  4  per  cent  for  June,  customers  paying  installments  at  the 
J  [wr  cent  for  May,  and  2.7  per  cent  bank  are  not  automatically  brought  into 
tor  the  whole  six  months.  J.  J.  New-  the  store.  Which  calls  attention  to  the 
monAs  show  irKreased  business  done  by  the  banks  in 
J  slight  gain  over  last  year — 2.3  per  retailing  small  loans.  The  Bowery  Sav- 
\r  *  June  was  2.4  per  cent  below,  ings  Bank  in  New  York,  the  largest 
»nd  May  1.2  per  cent  under  the  same  savings  institution  in  the  country,  has 
uiomh  of  1934.  been  soliciting  (by  direct  mail)  appli- 

P  *  *  *.  cations  for  mortgage  loans  from  owners 

I  Hh  Federal  Housing  .Administra-  of  small  homes.  The  experience  of 


ponth  of  1934. 


AREAS  OF 
PUBLIC  IGNORANCE 

JOHN  DABB,  public  relations  counsel  in  New  York,  prepares  a  chart  on 
public  ignorance  that  should  Ix'  read  by  every  business  man  in  United 
States  and  Canada. 

Beproduced  Indow  from  Whaley-Eaton’s  cleverly  edited  “Sphere”  for 
July,  is  this  chart.  It  shows  in  Wl'lITE  the  low  [lercentage  of  information 
known  to  the  public  about  steel  alloys,  gasoline,  life  insurance,  rublxT,  radios, 
brewing,  banking. 

The  chart  shows  in  BLACK  the  high  percentage  of  public  ignorance  on 
tht“^  same  questions;  it  applies  alike  to  pleln*  and  pliite. 

The  chart  shows  that  the  public  knows  only  5%  of  how  the  metallurgist 
and  (‘ngineer  with  new  light  weight  rustless  steel  is  changing  our  world  with 
light-weight  trains  and  ships  and  homes. 

It  shows  that  on  a  vital  question  like  life  insurance  the  [lublic  has  only 
about  8%  of  the  known  facts. 

On  railroads  the  public  knows  about  21%  of  what  there  is  to  know;  the 
other  76%  is  a  dark  abyss. 

But  on  professional  sports  the  public  is  fully  advised.  Babe  Ruth  or 
the  man  who  can  hat  a  hall  over  the  fence  is  known  to  everyone, 
while  the  metallurgist  or  factory  which  can  produce  a  new  alloy, 
or  auto,  or  coffee  pot,  is  known  to  only  a  few  associates. 

Studying  this  chart  shows  how  difficult  is  the  problem  of  government. 
Here  it  is: 


Y'HE  Federal  Housing  .Administra-  of  small  homes.  The  exi^rience  of 
tion  seems  to  be  doing  a  consistent  banks  in  high-grade  residential  districts 
jon  of  stimulating  retail  business  in  elec-  shows  that  the  demand  for  credit  is  not 
appliances — notably  refrigerators  limited  to  lower  brackets  of  income  or 
•  which  are  permanent  improvements  if  living  standards, 
me  connection  is  soldered  in)— and  in  ♦  ♦  * 

uiWing  materials  and  house  furnishings  AGAIN  there  are  rumors  of  the  act- 
m  general  ^al  realization  of  Mr.  Edward  A. 

in  the  first  week  of  July  applications  Filene’s  dream  of  a  cooperative  chain 
w  mortgage  insurance  on  new  build-  of  department  stores.  In  a  speech  that 
gs  amounted  to  $7,193,394:  in  the  pre-  he  made  in  Paris  recently  Mr.  Filene 
p'^^.week  it  had  been  $6,266,624.  said  that  a  million  dollars  was  avail- 
vefabricated  houses  of  the  Moto-  able,  that  one  big  store  was  ready  to 
*yP*  are  now  being  exhibited  by  join,  that  labor  unions  and  labor  money 
mm  Wanamaker,  New  York;  Straw-  are  interested,  and  that  the  cooperative 
\VU  «  J-loifimr,  Philadelphia ;  R.  H.  control  will  follow  closely  the  Roch- 
mte  &  Co..  Boston.  In  a  few  days  dale  system  of  England. 
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Newspapers  in  featuring  crime  and  sex  and  speculation,  and  in  giving 
(‘ndless  pages  to  comics  and  sport,  have  overlooked  the  romance  and  jure  of 
industry  and  chemistry  and  material  change.  The  job  of  journalism  in 
North  America  is  now  to  dramatize  the  amazing  facts  of  technology,  and 
to  popularize  its  social  implications. 

Russia  with  low  living  standards  has  found  that  her  masses  are  more 
hungry  for  news  and  views  about  factories  and  alloys  and  crops,  than  for 
home  runs  by  Babe  Ruths.  America’s  newspapers  should  understand  that 
our  masses,  with  higher  living  standards,  but  still  underfed  and  unemployed, 
are  more  hungry  for  news  and  views  about  metallurgy  and  invention  and 
their  equitable  distribution,  than  about  Greta  Garbos  and  AI  Capones. 

This  black  area  of  public  ignorance  is  the  area  that  the  Huey  Longs,  the 
Father  Coughlins  and  our  ranting  radicals  operate  in.  Are  they  and  then- 
kind  to  occupy  it  unchallenged  ? 

With  their  big  raucous  or  quiet  seductive  voices  over  the  radio,  it  is  an 
easy  job  for  themJlo  reach  into  this  black  mental  void  of  humanity  and,  with 
success,  blandly  promise  to  make  every  last  man  of  us  a  king. 

Business  has  allowed  this  castigation  of  itself  to  go  unanswered  until  it 
has  become  shameful  to  be  called  a  materialist,  and  noble  to  be  consider^ 
an  idealist,  whdteas  enlightened  opinion  shows  how  complementary  each  is 
to  the  other. 

The  only  way  to  head  off  the  radical  and  demaji^gue,  is  for  Industry  and 
Finance  to  show  the  public  its  story, — to  show  in  words  and  chart  and 
picture;  and  to  arouse  an  appreciation  for  materials  produced  by  engineers 
and  workers  and  business  men.  They  should  show  what  business  has  done 
and  is  doing  to  improve  and  to  change  the  world. 

A  few  years  ago  food  was  a  crude  material  to  fdl  the  lielly,  just  as  steel 
was  a  crude  metal  of  only  a  few  uses.  Today,  food  and  steel  are  refined  and 
purified  and  adapted  to  specific  neetls. 

The  romance  of  food  and  the  change  from  heavy  to  light  steel  can  lie 
made  as  interesting  as  the  croonings  of  soothsayers  promising  Communistic 
miracles. 

If  Canadian  and  American  business  leaders  wish  lietter  to  feed,  clothe 
and  keep  our  people  employed,  we  shall  have  to  give  more  daily  newspaper 
space  enlightening  our  areas  of  public  ignorance. 

Editorial  Reprint  from  July  issue  of  The  Vancouver  Sun 

This  is  the  golden  age  of  institutional  advertising. 

Vancouver  Sun  progress  has  been  built  upon 
interpretative  informative  news  and  ctlitorial  policy. 

Catering  to  neither  plehe  nor  plute  The  Vancouver 
Sun  has  grown  to  70,000  families  who  look  to  Sun 
columns  for  their  news  and  views  and  goods. 

That’s  why  Vancouver  Sun  advertising  is  so 
profitable. 

THE  VANCOUVER  SUN 

Vancouver’s  HOME  Newspaper 
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SUBSCRIPTION  LASTS 
FOR  105  YEARS 

Record  Claimed  by  Montgomery 
(Ala.)  Advertiser  a*  Great- 
Granddaughter  of  1 830 

Reader  Read*  On 

The  Montgomery  (Ala.)  Adi'ertiser 
is  claiming  an  all-time  record  for  a  con¬ 
tinuous  subscription  until  some  other 
newspaper  comes  forward  with  a  better 
tale. 

The  paper  has  been  going  into  one 
home  in  Montgomery  County  for  105 
years  without  missing  an  edition  except 
for  a  short  period  during  the  Civil  War 
when  Federal  troops,  occupying  Mont¬ 
gomery,  burned  the  plant  of  the  Adver¬ 
tiser  and  suppressed  publication. 

The  .\dvertiser  is  only  107  years  old, 
having  been  established  in  1828. 

This  record  for  a  continuous  subscrip¬ 
tion  is  substantiated  by  Mrs.  P.  W. 
Williams  of  Ramer,  Ala.,  the  present 
subscriber  and  a  great-great-grand- 
daughter  of  the  original  subscriber, 
Thomas  Caffey. 

According  to  Mrs.  Williams,  Thomas 
(Taffey  migrated  to  .\lahama  from 
South  (Carolina,  and  first  settled  in  what 
is  now  North  Montgomery.  Making 
substantial  profits  on  two  bumper  crops 
of  corn — at  $3  a  bushel — he  lK)ught  sev¬ 
eral  thousand  acres  about  .10  miles 
south  of  the  present  city  of  Montgom- 
erj’.  There  he  built  the  log  house  that 
is  occupied  today  by  the  fourth  and 
fifth  generations  of  his  immediate  de¬ 
scendants.  .\nd  when  he  moved  into 
the  home  in  September,  18.30,  he  sub¬ 
scribed  to  the  Advertiser. 

Thomas  Caffey  lived  in  his  log  home 
until  he  was  95  years  old.  He  read 
the  Advertiser  weekly  until,  during  the 
Mexican  War,  the  paper  was  changed  to 
a  daily,  and  then  he  subscribed  for  the 
daily  edition.  .\t  his  death  both  the 
home  and  the  subscription  to  the  Ad¬ 
vertiser  passed  to  his  daughter,  Mrs. 
Charles  Waller  (Mary  Caffey).  When 
the  property  passed  to  her  son,  William 
R.  Waller,  the  subscription  to  the  Ad¬ 
vertiser  was  as  much  a  lieritage  as  the 
old  home.  The  grandson’s  brother, 
C.  R.  Waller,  moved  into  the  old  home 
and  reared  a  large  family  there — and 
the  Advertiser  continued  its  daily  visit. 
At  the  death  of  William  R.  Waller  a 
few  years  ago,  his  daughter,  Mrs.  P. 
W.  Williams  (Evelyn  Waller)  and  her 
husband.  Prof.  P.  W.  Williams,  came 
into  possession  of  the  old  home,  where 
the  Advertiser  still  continues  to  come 
in  the  daily  mail,  and  where  the  son 
and  daughter  of  Prof,  and  Mrs.  Wil¬ 
liams  are  being  trained  to  read  its  col¬ 
umns  as  one  of  their  daily  habits. 


BIG  SPORTS  TIE-UP 

(.Special  to  Editor  &  Publisher) 
Chicago,  July  8 — One  of  the  most 
extensive  newspaper  tieup  in  the  history 
of  sport  has  been  arranged  for  the 
national  poll  that  will  determine  the 
coach  and  players  of  the  College  All- 
.\mericans  football  team  which  will  play 
the  Chicago  Bears,  professional  group, 
under  Chicago  Tribune  sponsorship  here 
at  Soldier’s  Field  the  night  of  Aug.  29. 
The  game  will  be  played  for  the  benefit 
of  local  united  charities.  One  hundred 
and  six  newsi^pers  in  34  states  will 
solicit  expressions  from  fans  in  their 
territories,  according  to  .\rch  Ward, 
Tribune  sports  editor. 


2,000  ENTER  NET  TOURNEY 

Over  2,000  Chicago  tennis  players 
have  entered  the  Chicago  Herald  S' 
Hxaminer-PuhWc  Parks  tournament  to 
be  played  in  20  parks  throughout  (Chi¬ 
cago.  Eighty  contestants  will  win  park 
titles ;  16  will  add  sectional  crowns  to 
their  records  and  four  champions  will 
represent  Chicago  in  the  national  public 
parks  championships  at  New  Orleans 
later  in  the  summer,  as  guests  of  the 
daily.  The  daily  is  also  sponsoring  a 
New  York-Chicago  championship  caddy 
golf  match  to  be  played  Sept.  7. 


HAS  NEWS  EVENTS  COLUMN 

Boston  Daily’s  Feature  Chronicles 
Events  During  Past  24  Hour* 

A  new  column  entitled  “The  World's 
News”  which  enables  readers  to  make 
a  quick  survey  of  the  world  news  events 
which  occurred  during  the  past  24  hours 
appearing  in  the  Boston  Christian 
S'cicnce  Monitor  has  met  with  the  ap¬ 
proval  of  readers  since  its  innovation. 

The  feature,  which  appears  on  the 
front  page  in  a  three-c|uarter  double 
column  was  started  June  10  by  the  edi¬ 
torial  staff  under  the  supervision  of 
G.  Roscoe  Drummond,  executive  e<litor, 
is  a  (luick  survey  of  world  news. 

The  daily  on  the  day  which  the  fea¬ 
ture  appeared  ran  an  editorial  discus¬ 
sing  the  feature  in  which  it  said  “Public 
affairs  have  become  more  complex  and 
more  diverse.  And  while  it  has  become 
more  difficult  to  understand  them,  the 
telling  more  than  ever  before  re<|uires 
succinctness,  thoroughness  and  a  greater 
degree  of  classification.  These  arc  the 
increasing  demands  upon  all  modern 
newspapers.” 


1,000  IN  FIRECRACKER  HUNT 

More  than  1,0(X)  children  participated 
in  the  firecracker  hunt  and  foot  races 
sponsored  by  the  U'ichita  Eagle,  July 
3,  in  Riverside  Park.  The  firecracker 
hunt  which  followed  the  foot  races  in 
which  wagons  and  scooters  were 
awarded  winners,  was  launched  by  Mar- 
cellus  Murdock,  publisher,  sent  partici¬ 
pants  hunting  for  tags  which  were  re¬ 
claimed  by  the  daily.  More  than  30,000 
firecrackers  were  given  away.  Con¬ 
testants  in  the  hunt  were  required  to 
secure  a  subscription  to  the  daily. 


ADDING  NEW  DEUVERY  TRUCKS 

Replacement  of  the  Milwaukee  Jour¬ 
nal's  truck  fleet,  at  an  approximate  cost 
of  $33,000,  has  gone  into  effect  with 
delivery  of  54  new  circulation  trucks 
The  new  vehicles  replace  trucks  which 
have  been  in  service  since  1924.  The 
order  consisted  of  19  44-ton  Chevrolets, 
19  44-ton  Dodges  and  13  H/j-ton  Fords. 
Two  4-ton  paper  trucks  and  one  1-ton 
truck  for  miscellaneous  work  completed 
the  order.  Eight  4-ton  Mack  trucks 
used  for  state  delivery’  were  retained 
from  the  old  fleet,  making  a  total  of  62 
vehicles  now  in  service. 


WINS  CARRIER  CHAMPIONSHIP 

Competing  before  an  audience  of  142 
carriers,  employes  and  officials,  James 
Strassburg,  14,  was  judged  the  winner 
of  the  1935  carrier  boy  championship 
conducted  by  the  Niagara  Falls  (N.  Y.) 
Gazette.  The  event  which  took  place 
June  27  at  a  banquet  in  the  Hannel 
Restaurant,  also  marked  the  “commence¬ 
ment  exercises”  at  which  diplomas  were 
awarded  to  56  carriers  who  had  success¬ 
fully  completed  the  daily’s  seven-week 
salesmanship  course 


PLANS  SOAP  BOX  DERBIES 

The  following  newspapers  are  con¬ 
ducting  Soap  Box  Derbies  in  conjunc¬ 
tion  with  the  local  Chevrolet  dealers  in 
which  contestants  between  the  ages  of 
six  and  16  are  required  to  build  and 
pilot  their  entries,  in  local  races  and 
the  winners  will  compete  in  the  national 
derby  to  be  held  in  Dayton,  O.,  .\ug. 
11.  Mihvaukce  Sentinel,  Boston  Tra¬ 
veler,  Buffalo  Courier-Express  and  the 
Union  City  (N.  J.)  Hudson  Dispatch. 


ADDS  17  NEW  DEUVERY  TRUCKS 

Seventeen  new  trucks  went  into  ser¬ 
vice  last  week  as  part  of  the  Toledo 
Blade’s  delivery  system.  They  range 
from  one-half  ton  to  one  and  one-half 
tons’  capacity  and  are  of  the  following 
makes :  Willys,  Ford,  OievTolet, 

Dodge,  Reo  and  International.  They 
are  finished  in  dark  green  with  silver 
lettering.  Frank  S.  Newell  is  circula¬ 
tion  director. 


SEEK  BICYCLE  PATHS 

The  Chicago  American  is  conducting 
a  campaign  for  bicycle  paths  through 
parks  and  forest  preserves,  making  pos¬ 
sible  for  cyclists  and  hikers  to  exer¬ 
cise  free  from  automobile  traffic  perils. 


CLEVELAND  CIRCULATOR 


Joseph  V.  Madigan.  recently  appointed 
circulation  manager  of  the  Cleveland 
.\’etvs.  For  five  years  he  was  assist¬ 
ant  circulation  manager  of  the  Cleve¬ 
land  Plain  Dealer,  and  is  a  former 
president  of  the  Ohio  Circulation  Mana¬ 
gers  Association. 


8  CARRIERS  WIN  CAMP  AWARD 

The  Boston  Herald  and  Traveler  has 
awarded  a  two-week  all  expense  trip 
to  the  Boston  Young  Men’s  Christian 
Union  Camp,  Greenfield  N.  H.,  to  eight 
carriers  who  obtained  tbe  largest  num¬ 
ber  of  subscriptions  in  their  districts 
in  a  subscription  campaign  now  being 
conducted  throughout  all  branch  offices 
called  the  “Summer  Camp  Award.” 
The  drive  is  under  the  direction  of 
Karl  F.  Hall,  circulation  manager  and 
Herbert  Coveney,  boy’s  promotion 
manager. 


60  BOYS  VISIT  NEW  YORK 

Sixty  carrier  boys  of  the  Reading 
(Pa.)  Eagle  were  guests  of  the  daily- 
on  a  trip  to  New  York  July  4.  The  party 
was  in  charge  of  Joseph  A.  .^bey, 
circulation  manager,  and  Fred  Eaker, 
city  circulation  manager.  The  trip  was 
given  the  boys  as  a  reward  for  collect¬ 
ing  subscriptions. 


CARRIERS  DAILY’S  GUESTS 

Thirty-eight  carriers  for  the  Fort 
Worth  (Tex.)  Star-Telegram,  were 
guests  of  the  circulation  department  on 
a  trip  recently  to  Carlsbad  Caverns 
National  Park,  Carlsbad,  N.  M.  It 
was  the  fourth  annual  trip.  Keith 
Pumphrey,  circulation  manager,  was  in 
charge  of  the  party. 


PUBUSHED  BRIDGE  EDITION 

Commemorating  the  opening  of  the 
new  Catskill-Hudson  bridge,  spanning 
tbe  Hudson  River  and  costing  more 
than  ^.OOO.OfX),  the  Albany  Titnes- 
U nion  issued  a  special  section  last  week, 
including  pictures  of  the  new  structure, 
known  as  “the  Rip  Van  Winkle  bridge.” 


HAS  WEEKLY  NEWS  REVIEW 

The  South  Bend  (Ind.)  Nezvs-Times 
has  started  a  weekly  review  of  news 
giving  highlights  of  Washington,  na¬ 
tional,  foreign,  Indiana,  Michigan  and 
local  events.  It  is  presented  on  one 
page  with  an  additional  sports  review- 
appearing  in  the  sports  section  and  is 
published  each  Sunday. 


NIX  IMPROVING 

Rufus  S.  Nix,  circulation  manner  of 
the  Birmingham  (Ala.)  Post,  is  im¬ 
proved  at  a  local  hospital  following  a 
heart  attack  suffered  while  attending 
the  recent  convention  of  the  Interna¬ 
tional  Circulation  Managers  .-Associa¬ 
tion  in  Cincinnati. 


WAGNER  TO  UTICA  PRESi 

Eldon  W.  Matbew*  Now  on 
ton  Sun 

Theodore  J.  Wagner,  formerly 
the  Syracuse  and  the  Rochester  C 
nal-.\mericans,  has  k'en  made  c* 
lation  manager  for  the  Utica  (V  vi 
Daily  Press.  '  ' 

He  succeeds  Eldon  W.  Mathews  ■ 
retired  to  take  a  similar  position’  ■ 
28  with  the  Binghamton  Sun.  Mr  h 
hews’  associates  in  the  circulation 
Inisiness  offices  of  the  Press  preseS 
him  a  purse  shortly  before  he  * 
He  had  been  with  the  Press  ^ 
December  29,  1929.  *** 

Mr.  Wagner,  starting  newspaper  w 
in  1909  with  the  Mihoaukee  Jonu 
has  been  with  the  IFisconsin  V 
of  Milwaukee,  the  Washington  fim 
Chicago  Evening  Post  and  the  Rocn 
ter  J ournal- American. 


12.000  DAILY’S  GUESTS 

The  annual  outing  and  picnic  of 
Secret  Agent  X-9  Club  of  the  Miltm 
kee  Wisconsin-Ncws  broke  all  attti 
ance  records  with  more  than  12,000  hn 
and  girls  as  guests  of  the  daily  at  h 
State  Fair  Park.  Each  was  present 
with  a  strip  of  tickets  for  admissioe* 
attractions  at  the  park. 


SUBSCRIPTION  CONTEST 

Carriers  of  the  Utica  (N.  Y.)  Dij 
Press  who  secure  four  new  subscr; 
tions  during  a  circulation  drive  betvi- 
June  29  and  July  27  will  be  the  g.p 
of  the  daily  on  a  visit  to  Howe  Cavern, 
July  31.  The  trip  will  also  inclndt; 
meal  at  thet  Hotel  Augusta  and  a  \ 
to  the  Beechnut  Packing  Company. 


ON  PHILADELPHIA  TRIP 

Max  Rockman,  in  charge  of  boy  a- 
culation,  and  Nick  Priory,  of  the  Sr: 
Fork  Herald  Tribune  circulation  - 
partment  went  to  Philadelphia  « 
Thursday  July  11  to  be  guests  at  ■ 
Philadelphia  Carriers’  Benevolent  .t 
sociation  annual  outing. 


AUTO  TOURS  IN  ROTO  SECT1(» 
The  St.  Louis  Post-Dispatch  is  u«-: 
its  rotogravure  section  each  Sunday  ic 
print  an  illustrated  pleasure  autnm  '  i 
tour  in  the  St.  Louis  area.  .\  k 
denoting  the  highways  to  be  tra-.e'- 
and  photos  of  interesting  scenes  al 
the  route  are  used. 
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HAS  FISHERMEN’S  COLUMN  [  ' 

r  2 

A  new  column,  “Fishermen’s  XenI*  j 
is  being  run  in  the  Boston  Traveler,  ^ 
Henry  S.  Moore,  on  Fridays,  wh  |;  ^ 
gives  news  of  fresh  water  fishing  cf  i 
ditions  in  New  England.  ^  ^ 


CARRIES  RACING  DATA  |  j 

Now  that  racing  is  legalized  in  Ma  §  ^ 
achusetts,  the  Boston  Traveler  in  -|  i 
city  edition,  carries  a  front  i«ge  t«  f  < 
column  section  devoted  to  racing  nev  |  I 

SATURDAY  COMIC  SECTION  I 

The  Do'ivagiac  (Mich.)  Daily  Sc: §  ' 
is  publishing  an  eight-page  comic  |i 
tion  in  tabloid  size  each  Saturday.  t‘ 


PUBLISHER'S  COMMENT  ON 

!Worri$oii  Plan 

^  •  CAM  PAIO  NS  • 

'the  proven  CIRCULATICN  Bb 


The  circulation  campaign  jutt  flnlsM 
by  tbe  John  F.  Morrison  Company  of 
l>ea  Moines  hat  been  the  best  campaUca 
ever  put  on  by  the  Boone  Newt-B^b' 
llcan.  There  was  not  a  sign  of  any  bad 
taste  wliich  is  frequently  left  after  a 
subscription  rainpaiKn.  The  winning  a»l 
losing  cantlidates  all  expressed  their  be^ 
lief  in  the  fairness  of  the  campaign-  I 
have  no  hesitancy  in  recommending  the 
MORKISON  PLAN. 

S.  G.  Goldthwaite.  Publisher 
Boone  Newt-Republican 
Boone.  Iowa 


fbcJdhnTDldrrisoni 
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•  CIRCULATION  BUILDtP^ 
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Selling  The  Classified  Pages 


By  L.  P.  UKELY 
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IT  \RVEY  J.  kelly,  chairman  of 
rl  the  A.  N-  E.  A.  special  Standing 
(bnanittee,  relates  a  personal  experi- 
ace  that  certainly  testifies  to  the  far- 
aching  influence  of  want  ads. 

One  of  Mr.  Kelly’s  favorite  saddle 
torses  strayed  from  its  abode  on  the 
Mch  in  the  panhandle  of  Idaho.  A 
search  along  the  adjacent  range 
nd  forest  reserves  failed  to  reveal  a 
face  of  the  missing  mount,  and  the 
conclusion  was  reached  by  Mr.  Kelly’s 
ioreman  that  the  animal  was  in  the 
lands  of  horse  thieves 

The  foreman  had  a  bright  idea,  how- 
tver.  He  placed  a  classified  ad  in  the 
Spokesman-Review  and  Chronicle  at 
Spokane  which  is  75  miles  distant  from 
the  ranch.  It  read : 

‘LOST,  Strayed  or  Stolen — One 
vhite-stockinged  dark  buckskin  gelding 
irom  H  &  H  Ranch  near  Sprincston, 
Idjbo.  Weight  about  1,000.  Liberal 
reward  for  information  leading  to  re¬ 
covery.  Address  Elmer  Packer,  Har¬ 
rison,  Idaho.” 

Eariy  the  following  week,  the  horse 
VMS  picked  up  in  rough  country  south 
of  Rose  Lake  and  was  reported  by  a 
resident  of  that  section  who  had  fortun¬ 
ately  read  the  ad.  The  region  where 
the  ste^  was  found  is  over  20  miles 
through  mountains  from  Mr.  Kelly’s 
ranch.  ♦  ♦  * 

JACK  FINNERAN,  classified  man¬ 
ager  of  the  New  York  American, 
uses  an  attractive  position  for  reproduc¬ 
tion  of  result  testimonial  letters  in  the 
Sunday  American. 

An  eight-cloumn  ben-dayed  streamer 
usually  graces  the  top  of  the  first  page 
of  the  Sunday  want  ad  section.  Directly 
braeath  it,  in  columns  four  and  five, 
publication  of  an  advertiser’s  letter  on 
results  received,  completes  a  “T”. 

Any  reader  will  first  visualize  the 
streamer  propiotion.  The  eye  instinc¬ 
tively  falls  ne.xt  upon  the  letter.  What 
human,  picking  up  a  section  front  page, 
would  not  be  tempted  through  curiosiy 
to  read  the  paragraphs  of  a  typewritten 
letter?  «  «  « 

Boston  Sunday  herald  uses 

two  distinguished  styles  of  grouping 
for  used  car  advertising  in  addition  to 
regular  classified  display. 

One  style  is  single  column  with  the 
individual  agate  auto  listings  arranged 
according  to  price.  The  first  sub-head¬ 
ing  is  or  Less”  and  these  jump  by 
each  hundred  dollars  so  that  the  last 
one  reads,  “$899  or  Less.” 

The  other  arrangement  is  a  two- 
column  affair  with  a  double-deck,  hand- 
lettered-  scroll  heading,  “Dependable 
Dealers  Offer  Their  Most  Select  Cars.” 
Here,  the  offerings  are  separated  to 
fall  under  respective  classifications  ac¬ 
cording  to  body  styles  such  as  Coaches, 
Roadsters,  Sedans,  Station  Wagons  and 
Trucks. 

In  each  group  all  ads  are  set  two 
column  measure  in  uniform  type  style, 
-^ds  are  made  up  alphabetically  with 
the  make  of  car  at  the  left  in  14  point 
ind  the  price  in  the  same  face  at  the 
Mtreme  right.  Most  of  the  listings  are 
three  to  five  lines,  the  body  being  set  in 
agate  light  face. 

The  border  for  the  entire  feature  is 
a  picture  frame  rule  which,  with  the 
striking  heading,  sets  it  off  to  catch 
attention  quickly. 


HVTER^ATIOBTAL 
SERVICE 
Sydney  R,  Clarke 

Ihresident 

76,  Rue  ties  Petits-Champs 
Paris,  France 
Telephone:  Opera  66-27 
^ble  AddreM:  Ricantalir,  Parts 

Travel  Ekperts 

New  York  Representative; 

,,,  A.  T.  Henderson  Company,  Inc. 

551  Fifth  Avenue  New  York,  N.  Y. 

VAnderbUt  3-4760 


THERE’S  a  growing  tendency  among 
papers  in  larger  cities  to  facilitate 
replies  to  classified  ads.  A  good  many, 
where  the  element  of  competition  is 
quite  strong,  are  promoting  their  tele¬ 
phone  rooms  as  intermediary  spots  for 
receiving  answers  and  dispatching  them 
to  advertisers. 

Readers  are  advised  that  they  can  tele¬ 
phone  the  want  ad  department  and  dic¬ 
tate  an  answer  to  any  ad,  and  it  will 
be  placed  immediately  in  the  adver¬ 
tiser’s  box  without  further  ado. 

.Always,  one  objection  to  blind  ads 
has  been  the  red  tape  involved  (if  we 
may  call  it  that)  in  responding.  A 
letter  must  be  drafted,  addressed, 
stamped,  and  mailed  or  taken  personally 
to  the  newspaper  office. 

The  opportunity  to  file  answers  by 
phone  through  this  means  should  in¬ 
crease,  to  some  extent,  any  medium’s 
pulling  power.  In  promoting  this  ser¬ 
vice,  however,  the  element  of  strict  con¬ 
fidence  should  be  stressed. 

IF  you  need  a  smart  little  idea  to 
bring  you  about  30  columns  during 
the  remaining  slack  vacation  season, 
you  might  try  the  scheme  that  is  run¬ 
ning  in  the  Syracuse  Herald. 

It’s  single  column  under  .Announce¬ 
ments  and  all  ads  are  regular  agate. 
The  heading  states; 

“Answers  to  the  questions,  printed 
elsewhere  in  today’s  paper,  may  be 
found  below. 

“Ten  guest  tickets  to  see - will  be 

awarded  daily  to  the  five  people  sub¬ 
mitting  the  best  and  neatest  correct 
answers  to  the  questions. 

“.A  $2.00  Merchandise  Certificate 

good  at  any  of  the  places  under  this 
lieading  will  be  awarded  weekly  for  the 
Irest  entry.” 

*  4  « 

Following  these  instructions  ap¬ 
pear  the  ads  which  were  sold  to 
run  for  30  consecutive  insertions.  With 
few  exceptions,  there  is  but  one  ad 
under  each  sub-classification  and  these 
headings  are  even  set  in  agate  light  face 
caps  to  make  the  feature  seem  more 
compact. 

Besides  most  of  the  common  headings, 
we  find  in  this  special.  Popcorn  Ma¬ 
chines,  Arch  Supports,  Sample  Shoes 
and  Unfinished  Furniture. 

On  another  page  of  the  Herald  is  a 
four-inch  two-column  space  with  a 
small  plug  for  the  show  and  a  list  of 
questions.  These  are  the  proverbial 
“log  run”  queries  such  as,  “What  ad¬ 
vertiser  advertises  that  their  company 
is  the  ‘Oldest  Established  Awning  (Com¬ 
pany  in  Syracuse?’” 

Classified  Manager  Loyal  Phillips 
says,  “Thirty  columns  is  thirty  col¬ 
umns.” 

*  *  * 

New  YORK  WORLD  -  TELE¬ 
GRAM  of  which  Vaughn  Widel 
is  classified  manager,  is  printing  a 
“Direction  Index  To  Used  Car  Centers” 


in  a  four-inch  double  column  box  at  the 
top  of  the  used  car  page. 

While  few  cities  are  spradling  enough 
to  necessitate  these  instructions,  used 
car  prospects  are  thus  served  to  good 
advantage  in  New  York. 

X’arious  centers  of  second-hand  auto 
activity  are  grouped  under  each  of  the 
four  most  populous  boroughs.  No  ad¬ 
vertiser’s  name  is  mentioned  but  each 
locality  is  designated  by  its  district 
name.  Full  directions  regarding  trans¬ 
portation  facilities  are  given  for  each 
automobile  center. 

«  «  * 

Thomas  N.  prime,  classified  ad¬ 
vertising  manager  of  the  Bergen 
Evening  Record  at  Hackensack,  N.  J., 
in  an  address  before  the  Kiwanis  Qub 
of  Bergen  County,  said: 

“The  oldest  surviving  advertisement 
in  the  world  is  personal  or  individual 
advertising. 

“It  is  a  want  ad  that  was  exhumed 
from  the  ruins  of  Thebes,  in  which  the 
owner  of  an  Egyptian  plantation  re¬ 
quested  the  return  of  a  runaway  slave. 
This  ad,  now  more  than  3,(X)0  years  old, 
is  printed  on  papyrus  and  may  be  seen 
in  the  British  Museum  in  London.  Such 
ads  were  probably  posted  in  the 
temples.”  «  «  « 

PROF.  DAVID  M.  ROBINSON  of 
Johns  Hopkins  University  discovered 
among  the  ruins  of  the  Roman  city, 
Pompeii,  stone  “billboards”  bearing 
want  ads  which  he  declared  were  2,000 
years  old. 

One  of  these  ads,  translated  from  the 
original  Latin,  gives  classified  a  fairly 
ancient  pedigree  of  public  service,  and 
reads : 

“To  Rent — from  the  first  day  of  next 
July,  sliops  with  flowers  over  them;  fine 
upper  chamber  and  a  house  in  the  Ar- 
rius  Pullis  block,  owned  by  Gnaeus 
Marius.”  ^  ^  it 

A  BOX  in  one  Want-Ad-Nevvs 
states ; 

“The  want  ad  is  the  oldest  form  of 
newspaper  advertising.  The  idea  of  pub¬ 
lishing  notices  of  Wants  or  Articles  for 
Sale  originated  in  1626,  when  the  first- 
known  newspaper  advertisement — a  want 
ad — appeared  in  a  Dutch  newspaper.” 

♦  *  ♦ 

EUREKA  DAILY  APPOINTS 

The  Eureka  (Cal.)  Humboldt  Stan¬ 
dard  has  appointed  M.  C.  Mogensen  & 
Co.,  as  its  national  representatives. 
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CLINE  PRESS  DRIVES 
and  CONTROL .  . 

Reels,  Tensions,  and  Pasters 

CLINE  ELEC.  MFC.  CO. 

Chicago  .  211  West  Wacker  Drive 
lew  York:  22(t  East  42nd  Street 
San  Francisco:  First  Nat’l  Bank  Bldg. 
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WILL  WATCH  CANDIDATES 

Washington  State  Dailies  Pledge 
Vigorous  Political  Leadership 

Publisher  members  of  the  Allied 
Daily  Newspaper  .Association  of  Wash¬ 
ington  State  have  pledged  themselves 
to  more  vigorous  leadership  in  political 
and  economic  matters. 

The  setting  up  of  a  definite  program 
as  well  as  the  creation  of  a  stronger  or¬ 
ganization  with  a  salaried  man  to  direct 
it,  the  executive  committee  has  an¬ 
nounced. 

The  announced  objective  of  the  pro¬ 
gram  will  be  to  preserve  the  interests 
of  the  state,  to  guard  the  welfare  of  the 
people  by  pointing  out  inefficient  offi¬ 
cials  and  mistaken  taxation  methods  and 
to  point  the  way  toward  improved  poli¬ 
tical  and  economic  life. 

“We  intend  to  give  more  careful  con¬ 
sideration  to  merits  of  candidates  for 
political  office,  since  they  cannot  so 
easily  be  controlled  after  they  have  been 
elected,”  J.  M.  McClelland,  president  of 
the  Association  said. 


ACCURACY 


Trained  and 
Experienced  Men 
in  Journalism 

The  Personnel  Bureau  has  the  per¬ 
sonal,  education  and  experience 
records  of  members  of  Sigma  Delta 
Chi  in  46  states,  the  District  of 
Columbia,  two  island  possessions 
and  three  foreign  countries. 

They  are  trained  for  and  experienced 
in  every  branch  of  journalism.  Their 
age  range  is  21  to  52,  with  the 
average  at  29. 

Their  minimum  salary  requirements 
range  from  $780  to  $15,000. 
Employers  of  editorial  talent  who 
have  used  the  Personnel  Bureau  will 
testify  to  the  average  superiority  of 
Bureau  registrants. 

When  you  need  a  GOOD  man, 
write  or  wire — 

PERSONNEL  BUREAU 

OF 

SIGMA  DELTA  CHI 

JAMES  C  nPER.  DlNdM 
•ta  Eicliiaf  Avmm  CfclCHO 


NO  CHAROE  TO  EMPLOYERS 


United  Press 


SPEED 


ALL  THE  NEWS  .OF 
BRITISH  PUBLISHING 
AND  ADVERTISING 

is  given  in 

WORLD'S  PRESS  NEWS 

leadins  British  organ  of 
loumalism  and  publicity. 

SabteripBoa  of  St  a  vMt  lacladm 
5S  IMM  of  Wodd's  Pmm  Nowi 
It  laoM  of  "Phoioffwhy" 

It  ItMNS  of  “Prinliof'' 

It  hMNt  of  "MahoUiia  a  Doilfo" 

Only  British  membaf  of  the  A.  B.  C 
in  its  field.  Largest  net  paid  sale. 

WORLD’S  PRESS  NEWS 
AND  ADVERTISING 


4t,  Ftttar  Lan* 


Londea,  E.  C  4 


1/  you  need 
circulation 
men — 

Competent  to  take  charge  os 
your  entire  department,  or  to 
fill  important  posts  in  the 
department,  the  Welfare  Com¬ 
mittee  of  the  International 
Circulation  Managers  Asso¬ 
ciation  can  provide  you  with 
men  of  capacity  and  ability. 

Address:  Clarence  E.  Byster. 

Secretary-Treasurer,  The 

Peoria  Star,  Peoria,  Tllinnia 
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Editor  &  Publisher  for  July  13,  19  35 


WHAT  OUR  READERS  SAY 


“DIVOT  THE  GREEN” 

Editor  &  Publisher;  I  was  heart¬ 
broken  when  Editor  &  Publisher 
muffed  it.  In  your  article  on  the  two 
Ms — McIntyre  and  Morley — you  quote 
Sir  Christopher  as  saying :  “I  don’t 
want  to  seem  selli.sh  if  Mr.  McIntyre 
needs  to  divot  the  green  now  and  then 
for  his  newspaper  syndicate.”  Every 
golfer  must  have  writhed  in  agony 
over  that  one  for  that  isn’t  what  one 
does  to  the  green  at  all — if  he  does. 
‘‘Divot  the  green,”  by  all  the  gods. 
(There  I  am  stealing  from  Henry  L. 
Mencken.  We  lit’ry  fellers  do  the 
darndest  things.)  I  am  glad  Chris¬ 
topher  has  made  a  verb  out  of  it  for 
mv  dictionary  still  classes  it  a  noun — 
“Divot — a  piece  of  turf  cut  out  in 
making  a  stroke.” 

But  that  isn’t  important.  The  name 
and  fame  of  McIntyre  are.  What  en¬ 
dears  him  to  what  Shakespeare  calls 
“The  General”  is  his  human  touch.  He 
has  what  it  takes.  He  has  a  sense  of 
timing  and  a  sense  of  scale.  Most  of 
the  column  men  take  themselves  seri¬ 
ously.  That  is  a  grave  mistake.  Odd 
laughs  at  himself.  It  is  a  part  of  his 
craft.  That  is  what  we  all  ought  to 
do — laugh  at  ourselves — then  we  should 
steer  clear  of  the  old  stupidities.  Odd 
has  a  wider  range  of  knowledge  in  the 
realm  of  the  humanities,  sees  more 
things  brightly,  laughs  with  more  sin¬ 
cerity  of  ring,  and  keeps  more  persons 
going  than  any  man  on  the  set.  Writ¬ 
ing  all  these  years  and  only  30  flicks! 

A  record. 

A  great  many  persons  will  avail 
themselves  of  the  current  opportunity 
to  become  known.  They  will  have  to 
step  to  catch  up  with  Odd. 

Joseph  Hollister. 

RADIO  NEWSCASTING 

To  Editor  &  Pubusher — The  contro¬ 
versy  over  the  broadcasting  of  news 
has  again  arisen  and  there  seems  to  be 
an  inclination  on  a  part  of  the  press  to 
let  down  the  bars  and  permit  the  broad¬ 
casting  companies  to  buy  news  from  the 
services  now  selling  it  to  the  newspa¬ 
pers. 

Broadcasting  of  news  may  not  be  so 
detrimental  to  the  big  metropolitan  pa¬ 
pers  with  an  edition  on  the  street  every 
hour  and  a  big  percentage  of  their  sub¬ 
scribers  in  large  downtown  office  build¬ 
ings  away  from  radio  sets,  but  I  do  feel 
that  it  would  be  injurious  to  the  small 
city  daily  with  its  one  edition  each  day. 

There  seems  to  be  a  real  or  fancied 
fear  on  the  part  of  some  newspaper 
men  that  the  broadcasting  companies 
will  set  up  their  own  newsgathering  or¬ 
ganizations.  “This  attempt  has  been 
made  and  had  it  been  successful  do  you 
suppose  that  the  broadcasting  com¬ 
panies  would  be  clamoring  for  the  pur¬ 
chase  of  news  from  the  established 
newspaper-serving  associations? 

Newspapers  pioneered  the  newspaper 
field.  It  was  their  money  and  their  as¬ 
sistance  in  every  village  and  city  in 
giving  news  protection  24  hours  in  the 
day  on  news  events  to  the  associations 
formed  for  news  distribution  that  has 
made  those  organizations  possible.  Now 
are  the  broadcasting  companies  to  be 
let  in  on  the  ground  floor  at  the  same 
rates  as  newspapers  on  a  proposition 
that  has  cost  American  papers  millions 
in  money  and  years  of  effort? 

While  it  is  beside  the  question,  it 
might  also  be  stated  that  newspapers 
made  radio.  They  have  devoted  columns 
upon  columns  of  space  gratis  to  the  pro¬ 
motion  and  advancement  of  radio,  to  the 
publication  of  programs  and  to  “puffs” 
for  radio  stars  at  the  insistence  of  news¬ 
paper  advertisers,  who  were  sponsoring 
a  program.  Has  anyone  ever  heard  a 
radio  announcer  ever  say  a  good  word 
foi  newspapers  individually  or  collec¬ 
tively  (never  the  latter)  unless  he  was 
employed  at  a  station  owned  by  a  news¬ 
paper? 

Tlie  radio  people  evidently  know  that 
their  type  of  entertainment  is  growing 
a  hit  “thin”.  The  public  isn’t  listening 
with  rapture  to  the  “jazz”  singers,  dance 


orchestras,  comedians  and  prize  con-  i 
tests  as  they  used  to  do.  Perhaps  the 
broadcasters  have  come  to  the  conclu¬ 
sion  that  news  is  the  answer  to  the 
overdose  of  hodge-podge  with  which 
they  have  bombarded  the  public  ear 
for  years.  Lack  of  listeners  eventually 
means  a  drop  in  advertising  volume  for 
them  and  they  now  want  that  valuable  i 
commodity,  news,  which  has  kept  the  j 
newsi>apers  in  the  forefront  regardless  | 
of  conditions,  as  .idvertising  mediums.  i 
W’hy  not  let  them  go  out  and  lease  j 
thousands  of  miles  of  wire?  Why  not  < 
let  them  appoint  a  correspondent  in  ) 
every  small  town  and  establish  bureaus  | 
of  trained  newspaper  people  in  the 
cities?  Why  not  let  them  employ  news  | 
gatherers  and  send  them  to  every  im¬ 
portant  capital  in  the  world  and  pay  the 
cable  charges  on  their  stuff,  whether 
they  use  it  or  not? 

Radio  is  a  competitor  of  the  news- 
par^r  in  the  advertising  field.  If  it 
desires  also  to  usurp  the  functions  of 
a  newspaper  in  the  news  field  as  well, 
why  not  let  it  pay  for  its  experience 
by  establishing  its  own  news  gathering 
organization?  The  cost  would  be  en¬ 
tirely  too  great  to  bear  and  the  broad¬ 
casters  know  it  or  they  would  not  lie 
trying  to  buy  service  from  news  as¬ 
sociations. 

Very  truly  yours, 

W.  R.  Rice, 
•Advertising  Manager 
Lawton  (Okla.)  Constitution. 

SCHOOL  SERVICES 

To  Editor  &  Publisher:  I  noticed 
that  in  the  “Shop  Talk”  column  of 
a  recent  issue,  you  wind  up  the  dis¬ 
cussion  with  a  proposal  for  the  use  of 
the  American  newspapers  in  the  .Amer¬ 
ican  schools,  following  the  plan  out¬ 
lined  by  Mr.  F.  McVoy,  of  the  London 
Daily  Express. 

May  I  jxiint  out  to  you.  the  school 
services  that  are  ojierated  by  the  New 
York  Times  and  the  New  York  Herald 
Tribune,  in  particular?  These  are  sepa¬ 
rate,  distinct  units  of  the  circulation  de¬ 
partment  wherein  an  attempt  is  made 
to  acquaint  the  students  of  English,  his¬ 
tory,  civics,  economics,  government,  and 
even  journalism,  in  the  New  York  City 
schools,  with  the  vital  news  of  the  day, 
its  significance  with  relation  to  world 
and  national  affairs,  and,  in  some  cases, 
the  manner  in  which  this  news  is  pre¬ 
sented.  The  papers  are  circulated 
through  the  schools  by  subscriptions 
which  are  solicited  by  special  agents 
at  a  reduced  students’  rate.  In  this 
medium  of  circulation,  much  stress  is 
laid  on  the  divers  uses  of  the  daily 
newspaper  in  the  classroom. 

I  was  much  impressed  by  your 
thought  on  the  subject  and  was  anxious 
to  tell  you  that  the  idea  had  not  been 
entirely  overlooked. 

Sincerely  yours, 

John  .Anspacher. 

5,000  PUBLISHER’S  GUESTS 

Between  4,000  and  5,000  persons  cele¬ 
brated  July  4  as  guests  of  James  Ham¬ 
mond,  publisher  of  the  Memphis 
(Tenn.)  Commereial  Appeal,  on  his 
ranch  four  miles  north  of  Eudora,  -Ark. 
White  and  colored  people  in  the  two 
townships  covered  by  the  ranch  were 
guests  of  the  publisher,  and  the  pro¬ 
gram  included  barbecue  dinner,  base¬ 
ball  games,  rough  riders  and  exhibition 
flights  by  .Arkansas  National  Guard 
'  planes.  His  guests  included  several 
,  hundred  residents  of  Louisiana. 

NEW  NORTH  CAROUNA  DAILY 

r  The  Kinston  (N.  C.)  Morning 
I  Herald,  a  new  daily,  has  begun  publi- 
1  cation  under  the  direction  of  Carey  B. 

Taylor,  editor  and  manager,  and  James 
i  McDaniel,  veteran  North  Carolina 
newspaperman.  One  of  the  few  full- 
size,  eight-column  newspapers  published 
t  in  the  smaller  towns  in  North  Carolina, 

;  the  new  daily  is  served  by  the . -Associa- 
'  ted  Press  and  the  Newspaper  Enter- 
;  prise  .Association. 


DAILIES  FIGHT  WINS 
AIRPORT  TOR  CITY 

Site  Finally  Chocen  For  $400,000 

Airport  At  Nashville,  Tenn.,  After 
Spirited  Two-Year  Campaign — 
Officials  Were  Apathetic 

(By  telegraph  to  Editor  &  Publishes) 

Nashville,  Tenn.,  July  9 — Nash¬ 
ville’s  three  daily  newspapers,  which 
joined  forces  last  winter  to  arouse  the 
public  of  Tennessee  against  the  injus¬ 
tices  of  “fee-grabbing”  justice  of  the 
[leace  courts,  have  now  successful  con¬ 
cluded  a  two-year  campaign  for  a 
modern  and  adequate  municipal  air- 
ixirt  for  Tennesee’s  capital  city. 

•Announcement  was  made  recently  by 
the  city’s  airport  committee,  headed  by 
Mayor  Hilary  E.  Howse  and  including 
James  G.  Stahlman,  publisher  and  presi¬ 
dent  of  the  Nashville  Banner,  and  Lit 
J.  Pardue,  receiver  for  The  Tennessean 
Papers,  that  a  site  on  the  Dixie  High¬ 
way,  six  miles  from  the  center  of  the 
city,  had  been  chosen  and  approved  by 
representatives  of  the  .Air  Commerce 
Bureau  of  the  Department  of  Commerce 
and  that  negotiations  were  under  way 
for  its  purchase. 

Selection  of  the  site  marked  the  suc¬ 
cessful  climax  of  a  sustained  editorial 
and  news  campaign  by  all  three  dailies 
to  obtain  for  the  city  a  municipal  air¬ 
port  worthy  of  its  size  and  its  position 
as  one  of  the  main  air  junctions  of  the 
nation. 

.Ajathy  of  municipal  officials,  who 
had  previously  spent  some  $100,000  on 
an  airport  on  the  edge  of  the  city  which 
became  obsolete  almost  as  soon  as  it 
was  completed  because  of  surrounding 
hazards,  was  the  target  of  almost  weekly 
editorial  and  cartoon  comment. 

In  1934,  the  city  officials  and  govern¬ 


ment  representatives  were  alout 
agree  on  a  site,  but  the  plan  fell  thrill 
because  of  a  patriotic  society’s 
lions.  Undaunted  by  this  setback,  li* 
three  dailies  kept  up  a  steady  pres%, 
on  the  city  officials  through  news,  iJi. 
torials  and  cartoons  to  select  anofm 
site  and  to  do  so  quickly  lest  the  jm. 
tion  of  the  airlines  be  moved  to  Lo^ 
ville. 

To  back  up  editorial  comment  wth 
news  facts,  the  dailies  sent  staff  merto 
observe  new  airports  being  built  in 
other  cities  and  to  report  on  tier 
financing  and  ojieration. 

Editorials  and  news  were  backed  np 
with  frequent  cartoons  liy  Joe  Parnh, 
cartoonist  of  the  Nashz-ille  Tennesseu 
and  John  Cross,  cartoonist  of  the  £». 
iiing  Tennessean. 

Continual  blasting  away  by  the  dailc 
eventually  brought  alxiut  the  appoint gj 
an  airport  committee  early  this  yen. 

Cost  of  the  new  port  is  to  te  ^ 
proximately  $400,000  and  work  is  h- 
pected  to  begin  as  soon  as  negotiatiens 
for  the  land  and  for  the  financing  ha.i 
been  completed. 

HEARST  DAILY  35  YEARS  OLD 

The  Chicago  American  observed  is 
35th  anniversary  July  4.  In  comment, 
ration  of  the  occasion,  the  .Americaa 
published  a  special  four-iiage  sectiw 
J  uly  3,  containing  a  reproduction  of  tie 
front  page  of  the  first  issue  and  i 
number  of  feature  stories  reflecting  tk 
growth  of  the  ^per,  including  con- 
ments  from  prominent  Qiicago  business 
men. 

HAS  A.P.  NEWS  SERVICE  ' 

The  Kearney  (Neb.)  Daily  Huh  Ix- 
came  a  member  of  the  Associated  Pros 
July  5  with  leased  wire  service  on  the 
Nebraska  state  circuit.  Hugh  Brovra 
is  publisher  and  Henry  Kroger  is  man¬ 
aging  editor. 


Supplies  and  Equipment 
Rebuilt  Presses  II  i 


SCOTT  24  and  32-psge  Presses,  also  Modern 
MnlU-Unlt  and  Straight  Unit  Presses  in 
various  cm[>acities. 

GOSS  32-i)age  with  color  deck,  upper  former, 
good  for  black  and  color  work. 

HOB  32-page  4-deck,  4<>-page  Simplex,  Z-type 
Unit  Super-speed  Octuple  with  Kohler  Reels. 

COLOR  PRESSES 

HOE  12  Couple  “Universal  Unit"  Color  Press, 
all  couples  reversible.  Prinu  from  yi*  thick 
stereotype  or  electrotype  plates  against  hard 
packing.  Also  8  Couple  Hoe  Color  Press  with 
four  form  roller  ink  distribution.  Both  presses 
handle  full  sise  or  tabloid  products.  Both 
equipped  with  wire  stitchers. 

Available  for  early  delivery 

WALTER  scon  &  COMPANY 

Main  OSes  It  Factarr . PtaioBaU,  N.  J. 

Naw  Tsrk  OSes . 238  Waal  4la(  Straat 

CbicataOSca . I3M  Manadnack  Black 


For  Everything  Electric 
Set  General  Electric 

The  temfUte  G-E  line  enables 
yon  to  entrust  ms  manofac- 
rarer  with  the  undivided 
responsibility  for  every  elec¬ 
trical  requirement  oi  the 
modern  pressroom. 

For  particulars,  address  the 
nearest  G-E  office,  or  (Gen¬ 
eral  Electric,  Dept.  6-201, 
Schenectady,  New  York. 

GENERAL  AeIECTUC 


SAVE  A  MINUTE 

in  packing  a  matrix  and  you  will  often  beat  the  other 
fellow  to  the  start. 

Space  Packing  Felt  that  is  soft,  tears  easily  and  stays 
put,  will  do  it  for  you. 

We  manufacture  it  in  four  thicknesses — No.  25,  No.  35. 
No.  40  and  No.  50. 

MOULDING  BLANKETS  all  kinds. 

Red  and  Blue  Drying  Blankets. 

The  above  are  only  a  few  of  our  specialties. 

New  England  Newspaper  Supply  Co. 

Worcester,  Mass.,  U.  S.  A. 

CabU  AddTMS  NENSCO-WorMSMr 
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drug  bill  may  get 
Wring  Tuesday 


Cbairman  Sam  Rayburn  Hope*  to 
Complete  Subcommittee  Tbi* 
>Veek — Complication*  in 
Sirovich  Bill 


iBv  tclcaraph  to  Kditob  &  Pi’blishe*) 

Washington.  U.  C,  July  11— Chaii- 
maii  Sam  Rayburn,  House  Interstate 
Commerce  Committee,  said  today  he 
hoped  to  complete  formation  of  a  sub- 
co^ittee  by  the  end  of  this  week  and 
to  "Urt  heariiiRs  on  the  food,  drug,  and 
cosmetics  bill  next  Tuesday. 

The  situation  was  complicated  when 
Representative  W.  I.  Sirovich  intro¬ 
duce  his  own  bill.  Tliis  proposed  fed¬ 
eral  Trade  Commission  jurisdiction  with 
"cease-and-desist  order”  proceedings  for 
false  advertising. 

Sirovich  said  President  Rcxjsevelt  had 
gone  over  the  measure  with  him  and 
Ijomounced  it  “a  good  bill.”  He  also 
claime  the  supiwrt  of  the  Hearst  news- 
lapers.  Saturday  livening  Post  and 
numerous  independent  newspapers 
throughout  the  country. 

Rayburn  said  it  would  be  up  to  the 
j.ui'committee  to  consider  which  bill 
would  be  considered  first  or  if  it  would 
consider  them  jointly. 


The  committee  for  focxl-drug  bill 
hearings  named  by  Rayburn,  includes 
Virgil  Chapman,  Kentucky,  chairman; 
David  Cole,  Maryland;  Edward  A. 
Kenny,  New  Jersey;  James  Wolfenden, 
Pennsylvania,  and  B.  Carroll  Reece, 
Tennessee. 


EDITOR  &  PUBLISHER 
Classified  Advertising 
RATES 

SITUATIONS  (Ca*h  with  Order) 

1  Time  —  JSS  per  line 
S  Times  —  .M  per  line 
ALL  OTHER  CLASSIFICATIONS 
(Csish  with  Order) 

1  Time  —  .75  per  line 
4  Times  —  .M  per  line 
Count  six  words  to  the  line 
Whits  spscc  chnrted  at  same  rata  per  Iwm 
per  ins^ion  as  earned  by  frequency  ot 
insatisn.  Minimum  space,  thi^  line*. 
The  Editor  &  Publisher  reserves  the  right  to 
cluiify,  edit  or  reject  any  copy. 


Newspaper  Brokers 


Buying,  Helling,  Merging  of  newspapers. 
.No  leases  or  trades.  N'o  listing  charge, 
len  Feigbner.  I-ythlan  Building,  Nashville. 
Mich.,  or  J.  W.  Mapoles,  Murphy’s  Hotel, 
Richmond.  Va. 


parable  Dailies  &  weeklies,  California, 
Oklahoma.  Illinois,  Pennsylvania,  Mary¬ 
land,  North  Carolina,  not  over  priced,  all 
earning  dividends.  Also  desirable  seinl- 
Tork  **  ^  ^  Shale,  Times  Bldg.,  New 


M.  C.  Moore,  Newspaper  Broker 

Beverly  Hills,  California,  has  weekly  ai 
_ exclusive  daily  paper  to  offer. 


Newspaper  Wanted 


Wanted  Purchase  or  lease  small  Daily  o 
Weekly  within  350  miles  New  York  City 
Have  from  »5.000  to  *10.000  for  first  pay 
htent.  Give  full  details,  total  purchaa^ 
Wire,  terms  payment,  liabilities,  assets 
nave  30  yean  experience  every  depart 
JJJfni  of  newspaper.  Now  employed  news 
P*Per  executive  but  desire  part  or  ful 
ownership  of  property  so  that  ability  t< 
proauce  advertising  and  circulation  revenu 
wuuncrease  value  of  my  interest.  B-867 
Editor  &  Publisher. 


Circulation  Promotion 


Nrwspaperdom’sI.eadingCIrculatlonBullders 

..  Morrison  Plan 

IhAt  Pays  and  Proves  It” 
j.w  John  F.  Morrison  Company, 

<tn  nr..  Shops  Bldg.,  Des  Moines,  Iowa. 

t'ttmpolans  Succeed— Hudson  Do 
A  Associates.  World’s  Record  Cir- 
^uiation  Builders.  246  Fifth  Ave.,  N.  T.  C. 

jitter  Daily  Newspapers  In  every  section 
are  using  and  unreservedly 
In.  A"*  I’artlowe  Plan  clrculatlon-bulld- 
Pn.  A™.**®**^"*’  more  than  ever  before. 

definite  A.  B.  C.  circulation  In- 
voiiV*B j  business  conditions  in 

ChAi  write  or  wire  collect.  The 

Bun,Jfn  Company,  Occidental 

Building,  Indianapolis. 

Circulation — Circulate  Street 

or**f-‘hvu  The  ORDER  OF  THE  GREEN 
PeoYla^^lP'  ”  cave  Peoria 


CHARGES  LAWYER  SHOT  HIM 


Miami  Beacb  Reporter  Wounded  in 
Altercation 

(By  telegraph  to  Editor  &  Publisher) 

Miami,  Fla.,  July  11 — Shannon  Cor- 
mack,  a  reporter  for  the  Miami  Beach 
Tribune,  who  was  recently  wounded  in 
the  office  of  that  newspaper,  testified 
in  a  preliminary  hearing  today  that  his 
assailant  was  ().  B.  White,  local  attor¬ 
ney.  White  has  been  charged  with 
assault  with  intent  to  kill. 

The  shooting,  the  reporter  declared, 
resulted  from  an  altercation  which  orig¬ 
inated  when  White  took  exception  to  a 
story  written  by  Cormack  about  the  re¬ 
cent  killing  of  William  Estas,  drink 
stand  operator,  in  which  White’s  name 
was  mentioned. 

Cormack  testified  he  was  seated  at 
his  typewriter  when  White  entered  the 
office.  He  said  an  altercation  started 
during  which  White  struck  him  and  he 
retaliated  by  striking  back  at  the  at¬ 
torney  with  a  steel  spring.  Cormack 
stated  that  he  ran  toward  the  rear  of 
the  office  as  White  drew  a  revolver. 
Two  shots  were  fired,  one  of  them  en¬ 
tering  Cormack’s  back,  causing  a  minor 
wound. 


KELVINATOR  PROMOTIONS 

Promotion  of  Walter  Jeffrey  to  the 
position  of  domestic  advertising  man¬ 
ager  of  Kelvinator  Corporation  has  been 
announced  by  Vance  C.  Woodcox,  direc¬ 
tor  of  advertising  and  sales  promotion. 
Wilbur  E.  Saylor,  who  has  been  con¬ 
nected  with  the  Kelvinator  sales  promo¬ 
tion  department  for  several  years,  as¬ 
sumes  Mr.  Jeffrey’s  place  as  operations 
manager. 


Circulation  Promotion 


PubllHhrr  Offrrs  New.  exceptionally  buc- 
eeBBful  circulation  building  plan  which  he 
originated.  First  100  rails  completed  net¬ 
ted  29  new  subscriptions,  56  renewals  and 
only  15  turn-downs.  Amazingly  efTectlve 
appeal.  No  contest  or  premiums.  Your 
check  for  *5  brings  you  complete  ph\,i  .md 
exclusive  rights  your  city.  If  competitor’s 
check  first,  yours  refunded.  E.  T.  Kreft- 
ing.  Publisher,  Puyallup  Press,  Puyallup, 
Wash. 


Foreign  Publication* 


Out-of-town  Newspapers  Books 

Foreign  Magaxines  Periodicals 

SCHULTZ  NEWS  AGENCY 
112  West  44th  St.,  N.Y.C..  MEdalllon  3-9061 


Multigrapbing  and  Mimeographing 

Quick  Service — Quality  Work 

Century  I,«tter  Co. 

126  W.  46th  St.  BRyant  9-2277 


Photo-Lithographing 

No  Cuts  Needed.  Illustrate  advertising 
literature,  reproduce  letters,  bulletins,  etc. 
l..owest  prices.  *1.50  per  100;  20c  additional 
lOO’s.  Passantino,  250  W.  49th.  1.0-5-7644. 


Help  Wanted 

Kstablished  semi-weekly  in  live  town  of 
20,000;  Eastern  State;  requires  services  of 
young  man  with  experience  in  circulation 
work  to  completely  reorganize  and  develop 
present  set-up.  Competition,  local  weekly 
and  nearby  city  dailies.  Excellent  oppor¬ 
tunity  for  right  party  to  show  results. 
Write  Box  B-866.  Editor  &  Publisher, 

Want  Business  I‘age  or  Special  Number 
put  on.  Three  Ix>ng  Island  papers.  Chap- 
man  Publications,  Whltestone,  New  York. 

Wanted — Two  young  men,  news-editor,  ad 
solicitor,  to  share  establishing  weekly  in 
lucrative  N.  Y.  Held.  *500  each  required. 
B-S78.  Editor  &  Publisher. 


Wanted — Thoroughly  competent  advertising 
man,  capable  of  copy  writing;  lay  out. 
The  News,  Minot,  North  Dakota. 


Situations  Wanted 


.Ad  man,  employed,  wants  bigger  chance, 
probably  with  YOU.  Age  28;  7  yrs.  exp.; 
A.B.;  2,000,000  line  Job  in  ’34  in  25,000 
city.  Dependable,  gets  job  done,  ecohomi- 
oally.  Proof?  Plenty!  South  preferred. 
B-873.  Editor  &  Publisher. 


Advertising,  Business  or  ClassUled  Man¬ 
ager-Outstanding  organizer,  leader  and 
personal  producer.  Sound  builder.  B-$53, 
Editor  &  Publisher. _ 


.Advertising  Counsel  has  a  portion  of  the 
week  open  for  those  needing  such  services 
on  a  per  day  or  semi-weekly  basis;  charges 
moderate;  formerly  advertising  manager 
for  Standard  Oil.  Address,  Frederick  L. 
Perlne,  25  West  43rd  St..  Room  510,  N.  Y. 
City. _ 

Advertising,  editorial,  age  25,  recent  Uni¬ 
versity  of  Wisconsin  graduate,  desires 
reportorlal  or  advertising  Job.  Can  write 
well  and  a  good  typist.  Have  had  experi¬ 
ence  writing  .sports  and  also  have  sold 
advertising.  I'm  a  good  combination  man 
for  a  small  paper.  Salary  of  no  conse¬ 
quence  In  order  to  prove  my  worth  to  you. 
B-S72.  E  &  P  Personnel  Service. 


Situations  Wanted 


.Advertising  .Manager — City  50,000  to  100,- 
000;  Southeast  preferred;  nine  years  ca¬ 
pable  selling,  promotion,  managing.  B-863, 
Editor  &  I’ublisher. 


Business  Office  Flxeeutive,  thorough  know¬ 
ledge  advertising,  circulation,  mechanical, 
and  office  problems  seeks  connection  as 
business  manager,  publishers  assistant,  or 
office  manager.  Ten  years  business  man¬ 
ager  large  chain,  also  publisher  own 
paper.  Under  forty;  seasoned  executive. 
B-874,  E  &  P  Personnel  Service. 


Circulation  .Manager — A  reputation  for 
successful  circulation  building  together 
with  years  of  practical  management  and 
experience.  Can  promise  a  smooth  run¬ 
ning  circulation  department,  getting  busi¬ 
ness  at  a  minimum  cost.  Familar  with 
morning,  evening,  Sunday.  My  i>ast  ac- 
compllshmenta  will  speak  for  themselves. 
Steady,  competent,  and  loyal.  I’refer 
Middle  West.  Best  of  references  from  my 
present  employer.  B-876.  E  &  P  I’ersonnel 
Service. 


CliuMifled  .Manager — Twelve  years  varied 
experience.  Outstanding  and  proven  rec¬ 
ords  of  accomplishments.  Strong  for  sound 
business  methods.  Not  a  theorist  but  prac¬ 
tical  salesman  and  manager  who  builds 
for  the  future  as  well  as  for  the  present. 
Good  promotion  man.  Married.  Salary  or 
drawing  account  plus  percentage  on  linage 
gains.  Address  B-862,  E  &  P  I’ersonnel 
.Service. 


Editor — Managing,  news,  city.  Investiga¬ 
tion  invited.  References  include  men  I’ve 
worked  for  and  who  have  worked  for  me; 
10  years’  experience  in  all  editorial  depart¬ 
ments.  Sets  example  as  hard  worker; 
demands  same.  B-871,  E  &  P  Personnel 
Service. 


Editor-Reporter  wants  permanent  Job  on 
country  weekly.  Six  years  country  and 
college  extension  experience.  Know  coun¬ 
try  field  and  how  to  write  for  rural  reader, 
('an  raise  *500  as  starter  toward  partner¬ 
ship.  B-864,  E  &  P  Personnel  Service. 


Experienced  Advertising,  Promotion,  mer¬ 
chandising  executive;  editor,  writer,  re¬ 
porter,  salesman.  4  years  newspaper;  5 
years  advertising  agencies;  8  years  adver¬ 
tising  and  promotion  for  manufacturer. 
Would  be  valuable  for  newspaper,  trade 
paper,  manufacturer,  trade  association  or 
advertising  agency.  Knows  Canada,  too. 
B-859.  E  &  F  Personnel  Service. 


Experience  For  Sale — 15  years  on  small 
dailies,  weeklies,  last  8  as  editor-manager. 
Missouri  graduate.  Want  copy  desk  or 
business  office  connection.  Will  consider 
Investment.  B-86$,  Editor  &  Publisher. 


Having  resigned  as  advertising  manager  of 
successful  Northwest  daily,  effective  Sept. 
Ist,  I  would  like  to  make  a  connection  in 
Central  or  South  Central  city  of  25,000  or 
under.  My  record  as  a  producer  of  linage 
and  good  will  should  interest  any  publisher 
who  would  like  to  lighten  his  own  load  or 
Increase  his  business.  Will  consider  any 
reasonable  proposition.  B-869,  Editor  & 
Publisher. 


IJbrarian — -Six  years  experience  supervising 
morgue  and  training  assistants.  B-S36, 
Editor  &  Publisher. 


-Mechanical  Superintendent — age  45.  6  feet, 
200  pounds.  Handles  men  with  psychology. 
Has  held  executive  positions  with  New 
York  City  papers,  and  has  current  refer¬ 
ences  from  such  medium.  Recently  has 
operated  own  Job  shop  including  web 
presses,  and  has  also  laid  out  several  news¬ 
paper  plants.  Guarantees  quality  work 
and  can  prune  costs.  Will  talk  real  turkey 
about  salary.  B-860,  E  &  P  Personnel 
Service. 


.Mechanical  Superintendent — Age  35.  but 
with  15  years’  experience  in  newspaper 
mechanical  plants.  last  5  of  which  as 
mechanical  superintendent  on  very  large 
paper.  Is  university  graduate  In  mechan¬ 
ical  engineering  and  la  member  of  Ameri¬ 
can  Society  of  Mechanical  Engineers.  Am¬ 
ply  qualified  by  education,  experience  and 
ability.  Salary  can  be  adjusted  to  present 
conditions.  B-877,  E  &  P  Personnel  Ser¬ 
vice. 


Reporter,  27.  having  seven  years  experience 
all  phases  news-gathering  field  in  county- 
seat  20,000  population,  with  reputation  for 
accuracy,  ability  and  speed  in  getting  news, 
seeks  permanent  connections  on  larger 
newspaper  offering  advancement  opportu¬ 
nities.  Human  interest  stories  specialty. 
B-S66,  E  &  P  Personnel  Service. 


Situations  Wanted 


Reporter — Age  27.  Single.  College  grad¬ 
uate.  20  months  experience  general  and 
sports  news.  Now  employed  on  small 
daily.  Excellent  references.  .Available 
short  notice.  Earl  l.ogan.  West  I’lains, 
Mo. 


Where  is  there  a  newspaper  seeking  a 
young  man  who  writes  music  and  dance 
criticisms?  I  have  three  years’  experlonie, 
several  recommendations,  and  an  .A.B.  de¬ 
gree  from  Columbia  College.  If  your 
paper  has  no  Immediate  need  for  such  a 
critic,  familiarity  with  newspaper  routine 
and  ability  to  type  equips  me  for  otllce 
and  outside  work.  Write  Arthur  Vogel, 
25-31  Thirty-eighth  Street,  Long  Island 
City,  New  A'ork. 


Young  man.  26,  experienced  in  reporting 
and  editing  for  small  city  daily  wants 
change  that  offers  greater  challenge  to 
ability.  Married.  Industrious.  College 
education.  Will  go  anywhere.  Would  like 
personal  interview  to  convince  you  of  ca¬ 
pability.  B-870,  E  &  P  I’ersonnel  Service. 


Newspaper  Machinist 


.Moving,  erecting,  disniuntling — pressroom 
and  stereotype  equipment.  Call  BE  3-5967. 
H.  Ammon  &  Co.,  95  Cliff  St..  N.  Y.  C. 


Mechanical  Equipment  (or  Sale 


5  Hamilton  No.  12007  46-drawer  Type  Cab¬ 
inets  with  working  top;  3  Hamilton  40- 
drawer  Type  Cabinets,  flat  top;  2  Six-foot 
and  1  Eight-foot  Steel  Galley  Banks,  like 
new;  1500  Ih.  Automatic  Gas  Melting  Fur¬ 
nace  for  Linotype  Metal,  with  pump, 
water-cooled  molds;  No.  20  Vandercook 
Proof  Press.  Thos.  W.  Hall  Co.,  120  West 
42nd  St..  New  York. 


Linotypes — 1,  5,  8,  11.  13,  19,  25.  Inter- 
tvpes'lt  and  C.  All  guaranteed.  Terms. 
liOFFMAN  MACHINERY  &  ENGRAVING 
CO..  413  I.afayette  St.,  New  York  City. 


Rebuilt  Equipment — Presses.  Linotypes, 
New  Type.  Printers’  supplies.  We  liqui¬ 
date.  buy,  sell,  trade.  Central  States  Print¬ 
ers  Exchange,  Peoria,  Illinois. 


Wanted — Mechanical  Equipment 


Complete  standard  or  high  speed  folder 
(14ti"  printing  diameter)  with  mail  fold 
attachment  for  Goss  Single  width,  24-page 
press  or  mall  fold  attachment  only  or 
half  fold  only,  without  mail  fold  attach¬ 
ment;  Stereotype  ('urved-Plate  Single¬ 
page  Electric  Router  (semi-cylindrical); 
Full-page  Flat  Shaver;  Eight  1-page 
Newspaper  Form  Tables.  B-875.  Editor  & 
Publisher. 


Photo-Engraving  Equipment  for  Sale 


Engraving  Department  Equipment,  all 
standard  brands,  new  and  trade-ins.  Esti¬ 
mates  furnished.  E.  T.  Sullebarger  Co., 
116  John  Street.  New  York  City. 


Photo-engraving  equipment  for  sale,  com¬ 
plete  plant  or  any  part.  Miles  Machine 
Co..  18  E.  16th  Street.  N.  Y. 


Newspaper  Supplies 


Stereot.vp«  and  I'ressroom  Supplies — -Elec¬ 
tric  Matrix  Scorching  Machines.  American 
Publishers  Supply,  Box  131,  West  Lynn, 
Mass. 


NEWSPAPER 

PROPERTIES 

Bousht,  Sold  and  Appraistd 

AH  negotiations  cot^idential 

Palmer,  Suter  &  Palmer 

Business  Established  In  1899 

350  Madison  Ave,  New  York 


$5.00  Will  Give  You— 

1 .  Three  40-word  "situation”  ads  in  EDITOR  &  PUBLISHER. 

2.  A  three-month  subscription,  or  extension,  to  EDITOR  &  PUB¬ 
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through 

E  &  P  PERSONNEL  SERVICE 

1 700  Times  Bldg.  Times  Square  New  York 
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Washington,  established  to  "guide  our 
wanuenng  creative  impulses,  ^rticu- 
larly  to  recognize  talent  in  children.” 
He  compared  the  condition  of  starving 


"This  privilege  of  being  represe^ 
instead  of  being  steadily,  iiiethod^S 
stealthily,  legally,  mentally,  mor*? 
and  spiritually  robbed  through  faln^ 


By  MARLEN  PEW 

CULTURALLY,  in  its  art,  music  and 
literature,  the  United  States  is  in¬ 
ferior  to  all  other  countries,  particu¬ 
larly  Russia,  and  “many”  of  our  news- 
I>apers  are  published  by  low-down, 
greedy  men  possessed  of  no  social 
vision,  and  in  general  things  are  pretty 
bad  with  us,  according  to  Emile  Gauv- 
reau,  who  lost  out  as  editor  of  New 
York  Mirror  recently,  and  on  June  27 
appeared  before  the  House  Committee 
on  Patents,  at  Washington,  speaking  as 
only  Emile  can  in  favor  of  the  nicer 
things  of  life. 

The  Silly  Season  being  at  peak,  I  see 
no  reason  why  this  column  should  not 
unload  an  ample  report  of  Emile’s  in¬ 
spired  testimony,  which  held  a  group  of 
politicians  en  rapport  for  more  than  an 
hour,  following  the  ex-editor's  gallant 
introduction  by  his  friend,  Hon.  William 
1.  Sirovich,  chairman  of  the  Committee, 
and  Congressman  from  New  York. 
“Gentlemen”,  said  the  Chairman,  “I 
am  going  to  call  one  of  our  most  dis¬ 
tinguished,  outstanding  newspaperman 
of  this  country”,  and  then  Emile  stepped 
into  the  limelight  of  an  official  exam¬ 
ination  of  his  views.  He  started  by 
telling  “all”,  or  nearly  all,  about  his 
career  in  journalism. 


The  witness  said  he  had  been  in 
newspaper  work  for  some  25  years, 
starting  on  New  Haven  (Conn.)  Jotir- 
nal  Courier  and  rising  to  the  managing 
editorship  of  Hartford  (Conn.)  Courant, 
“the  two  oldest  newspapers  in  .Amer¬ 
ica.”  He  said :  “I  have  worked  on  the 
most  conservative  and  probably  the 
most  sensational  newspapers  .  .  . 
came  to  New  York  11  years  ago  and 
extended  my  experience.” 

He  “launched”  New  York  Graphic 
in  1924,  but  did  not  state  what  became 
of  that  publication.  He  did  not  even 
mention  “Daddy”  Browning,  or  “com¬ 
posite  photographs.”  He  later  became 
editor  of  New  York  Daily  Mirror, 
which  developed  600,000  daily  and 
1,400,000  Sunday  circulation. 

The  Chairman:  “You  are  the  author 
of  several  great  books,  are  you  not?” 
Emile:  “Well,  not  exactly  great,  but 


pened  when  we  were  all  making  money. 
Before  1929  millionaires  had  enough 
money  after  paying  taxes  to  buy  art 
objects,  to  help  writers,  to  pick  up  a 
good  American  painting  occasionally,  to 
back  a  really  worth-while  play.  True, 
they  did  not  always  buy  the  paintings 
of  good  .American  artists.  They  bought 
works  of  art  in  Europe  because  these  in¬ 
creased  in  value,  and  rarely  for  any 
other  reason.  I  worked  for  some  of 
these  millionaires  in  the  past  20  years, 
walked  through  their  salons  and  exam¬ 
ined  their  old  masters,  price  tags  and 
all,  and  it  was  my  fate,  during  the  panic, 
to  be  with  these  aged  Merlins  when 
they  dragged  their  paintings  from  their 
Park  Avenue  walls  and  sold  them  for 
any  price,  as  the  whirlwind  of  greed 
swept  them  to  disaster.” 

*  m  * 

The  witness  told  how  he  spent  a 
day  in  the  "castle  of  a  Long  Island 
feudal  baron,”  one  of  his  employers 
whom  he  did  not  name.  “He  was  a 
whimsical  man  and  on  his  ereat  estate 
was  a  lighthouse  which  he  fitted  up 
with  Colonial  furniture  which  cost  a 
fortune.  After  spending  all  the  money 
on  it  he  was  never  in  the  lighthouse 
more  than  once.  If  he  had  climbed  to 
the  top  of  it  and  looked  out,  instead  of 
centering  his  gaze  on  himself  and  his 
money,  he  might  have  seen  what  was 
coming.  1  suggested  that  a  wide  wall 
in  his  baronial  hall  needed  a  fireplace. 
We  jumped  into  his  limousine,  dashed 
into  New  York  and  in  an  art  store  he 
bought  a  medieval  fireplace  by  selecting 
a  {^otograph  of  it.  The  fireplace  was 
in  a  French  chateau  and  was  brought 
here  stone  by  stone  at  the  cost  of  a 
king’s  ransom.  I  cite  these  little  epi¬ 
sodes,  gentlemen,  to  point  out  what  was 
going  on  under  my  observation  as  an 
editor  while  real  American  talent  went 
to  waste.” 

*  *  * 

Emile  went  on  to  say:  “It  is  unfor¬ 
tunate  that  our  newspapers  have 
little  patience  with  cultural  projects.  I 
have  been  an  editor  for  a  number  of 
newspapers  and  find  they  are  all  alike 
in  one  respect.  Money  comes  first.  Art 


tcnccs  around  Washington  Square  and 
J.  p'erpont  Morgan  selling  Ins  master¬ 
pieces  in  London,  "at  a  loss”.  He  said 
Walt  W'hitman,  "number  one  American 
poet,”  could  not  gain  recognition  in 
this  country  and  many  other  artists, 
musicians  and  skilled  people  had  simi¬ 
larly  been  forced  to  go  abroad  for 
recognition.” 

“The  newspapers,  which  belong  to 
the  people  and  constitutioiully  inhere 
to  them  through  service  of  a  free  press, 
sell  the  people  out  at  every  turn, '  the 
witness  asserted.  “Instead  of  protect-  tions  is  merely  to  exploit  the”  public 


artists  exhibiting  their  paintings  on  vertisements,  through  the  omi^rf 
tenc-es  around  Washington  .Snnare  and  stOrieS  vital  to  his  welfare  on  earth." 

still  being  tried  in  this  country  and  tk 
jury  has  been  out  a  few  centuriei."  ^ 

*  •  ♦ 

IN  answer  to  questions,  K.miit 
that  the  journalism  student  whocoai» 
crates  his  life  upon  an  altar  of  pubh 
service  will  eventually  suffer  disilluiio* 
inent  because  “many”  of  the  newspamn 
cater  merely  to  sex  stories  and -wealth 
He  said  that  newspapers  suppreu  newt 
for  their  advertisers  and  that  the  pur 
IKise  of  getting  quick  and  big  ciro^ 

■  ins  is  merely  to  exploit  the  | 

Emile  called  Joseph  Pulitzer  "a  ycl 
low  journalist”  who  reformed  after  hi 
got  rich. 

Congressman  Daly,  also  of  Pemuyl 
vania,  asked  the  witness  if  his  editor 
ship  had  been  interfered  with,  his  Hiiti^ 
curtailed  in  any  way  by  puWisheri,  am 
Emile  replied;  "Not  for  a  long  time 
I  did  not  know  this  was  to  be  a  part  a 
the  record,  but  now  that  you  ask  for  at 
explanation  I  shall  make  it.  Aftte  1 
came  back  from  Russia  with  Dr.  Siro¬ 
vich  I  wrote  a  book  which  is  a  compari¬ 
son  of  life  in  America  and  life  in  Russia 
It  had  a  message  to  awaken  .-Vmeria 
to  the  fact  that  terrible  things  were  h^ 
pening  here — crime,  corruption,  graft 
murder,  rape,  lynching  ...  I  do  an 
believe  in  the  Russian  form  of  goverw 
ment,  but  I  wanted  to  point  out  to  tk 
people  of  this  country  whether  we  be 
lieve  in  Communism  or  not,  these  thing! 
were  not  happening  over  there.” 

The  witness’s  train  of  thought  was 
distracted  at  this  point  and  he  never  dif 
explain  whether  he  had  been  interfeni 
with  in  his  editorship  because  of  tk 
publication  of  the  Russian  book. 

Emile  received  enthusiastic  praise  fat 
his  testimony  from  members  of  theCa» 
mittee,  and  retired  flushed  with  victory. 


ing  those  who  make  the  presses  run, 
who  buy  the  papers  which  make  the 
circulations  run  into  millions,  who  set 
the  type  and  write  the  stories — yes, 
ev'en  those  who  enact  the  melodramas 
which  make  newspaper  copy — the  news¬ 
paper  publishers  deliver  them  to  the 
Pilate  of  the  balance  sheet  and  bank 
statement.  There  ought  to  be  a  law 
to  prohibit  a  newspaper  publisher  from 
publishing  a  paper  unless  he  also  prints 
the  names  of  stockholders  in  the  cor¬ 
poration  and  his  own  list  of  holdings 
also.  If  that  list  were  published,  a 
cleaner,  a  more  ethical  deal  might  be 
the  result  as  far  as  the  newspaper^  read¬ 
ers  of  the  country  are  concerned.” 

The  Chairman:  "You  mean  to  say 
you  would  want  on  the  editorial  page  of 
every  newspaper  names  of  the  owners 
of  the  majority  stock  of  the  paper,  plui 
all  the  stockholdings  that  they  hold,  so 
that  one  could  see  what  colors  their 
writings  or  editorials?” 

Emile:  “Exactly.” 


'^HIS  colloquy  led  to 


committee 

discussion  of  whether  a  bill  could 
not  be  prepared  with  a  punitive  clause 
which  would  deny  to  a  newspaper  sec¬ 
ond  class  postal  entry  if  it  did  not  pub¬ 
lish  the  stockholdings  of  the  publisher. 

And  then  Emile  said:  "Perhaps 
newspapers  should  not  be  run  for  profit, 
anyway.  They  belong  to  the  public 
service,  just  as  the  water  supply,  postal 
service,  and  concrete  pavements  belong 
to  the  municipality  itself. 

"A  government  department  of  arts 
and  sciences,  duly  appointed  and  em¬ 
powered  to  lend  support  and  encourage¬ 
ment  to  our  artists  and  our  men  of 
scientific  imagination,  could  do  more  to 
help  this  coimtry  to  its  heritage  of 
ultimate  greatness  and  final  worth  than 
a  hundred  new  treasury  buildings 
manned  to  the  roofs  with  new  money. 


The  upshot  of  this  vindictive  excur¬ 
sion  to  Washington  was  that  Repre 
sentative  Moritz  (also  of  Pennsylvink) 
introduced  a  bill  in  the  House  wbid 
would  compel  all  newspapers  to  publik 
the  names  and  addresses  of  all  persoa 
writing  editorials,  or  editorial  pan- 
graphs. 

The  Washington  (D.  C.)  News  vnu 
much  amused  by  the  Moritz  meaar 
and  the  editor  penned  the  foUowiai 
editorial,  which  appeared  in  that  news¬ 
paper  on  Wednesday  of  this  week: 
“Nice  Idea  (Headline  by  Jonn) 
"Rep.  Moritz  (D.,  Pa.)  has  in^ 


they  have  been  read — a  couple  of  novels,  columns,  for  instance,  are  not  used  in  This  department  would  be  the  salvation  duced  a  bill  to  provide  that  ‘all  editorali 

_ 1  *  c _ 1 _ 1 _ _ _ ; _ —Iai*  /IaoIawc  Kiiv  e  ..t_'  _ _  ...t _ i?r_  _ i  •  _ _ i_ _ 


and  a  book  based  on  my  experience  with 
you  in  Russia.”  (See  page  29,  Editor 
&  Publisher,  for  June  22.) His  novels 
were  titled,  “Hot  News”  and  “The 
Scandalmonger.” 

The  (Thairman,  Dr.  Sirovich.  who  was 
Emile’s  traveling  companion  in  Russia, 
then  wanted  to  know  something  about 
how'  he  had  “reformed”  the  .American 
press  during  the  past  10  years,  “build¬ 
ing  up  men  most  prominent  in  their 
line  of  endeavor.” 

The  witness  modestly  mentioned  the 
lise  of  tabloid  journalism,  and  then, 
with  pride,  said  he  was  “responsible  for 
the  creation  of  men  like  Walter  Win- 
chell,  Sullivan,  Louis  Sobol,  and 
through  that  form  of  journalism  col¬ 
umnists  sprang  up  all  over  the  land.” 

But  Emile  had  come  to  Washington 
to  bespeak  a  higher  culture  in  the  land 
of  the  free  and  brave,  and  to  tell  just 
how  sodden  and  disgraceful  is  our  mod¬ 
ern  society. 


most  newspapers  unless  art  dealers  buy 
advertising.  This  also  applies  to  music. 

I  once  worked  on  a  paper  which  did 
not  carry  accounts  of  the  opera  unless 
the  Metropolitan  Opera  Company 
bought  advertisii^  space.  .  .  .  One 
of  the  most  significant  statements  made 
before  this  committee  was  that  of  Percy 
Mac  Kaye,  who  said  that  the  subjects 
that  interest  people  most  in  the  public 
libraries  are  poetry,  drama,  biography, 
fiction  and  economics.  I  have  to  grin 
sardonically  when  I  compare  this  with 
the  instructions  I  have  received  in  my 
time  from  some  pu'olishers  who  gave  me 
their  ideas  about  running  a  newspaper. 
One  told  me  once :  “Remember,  we 
want  to  sell  newspapers  first.  And  re¬ 
member  always  that  the  mob  is  inter¬ 
ested  in  only  two  things  in  this  life — the 
first  is  sex  and  the  other  is  money,  and 
in  that  order.’ 

“I  confess  here  today,  shamefully, 
that  that,  gentlemen,  is  the  formula 
that  rings  the  cash  register  and  builds 
up  the  great  circulations.  A  man  busy 
writing  headlines  like  “Bride-to-Be 
Leaps  From  Window’,  or  ‘Peeping 
Dowager  Names  Actress’,  or  ‘Keyhole 
Confessions  Of  a  Midnight  Bellhop’, 
has  little  time  to  write  an  art  column.” 


of  this  great  nation,  whose  life  blood  is 
being  drained  by  politics,  racketeering, 
crime,  malicious  money  changing  in  the 
higher  offices  of  the  temple  of  state  and 
wholesale  consciencelessness  with  re¬ 
spect  to  the  working  man  who  builds 
everj'thing,  fights  every  war,  makes  our 
goods  and  in  the  end  is  cheated  of  al¬ 
most  everything  that  life  meant  to  grant 
him  when  it  created  him  on  earth.” 

At  this  juncture  in  the  proceedings 
Congressman  Mathew  A.  Dunn  of 
Pennsylvania  exclaimed :  “That’s  a 
wonderful  statement  you  just  made. 
That  is  true,  too.” 

The  Chairman:  “It  is  a  wonderful 
man  who  makes  the  statement.” 

Mr.  Dunn:  “I  can  see  that.” 


JATER  on  Emile  told  all  about  how 


John  Peter  Zenger  pioneered  the 


or  paragraphs  of  editorials’  in  newipi- 
pers  must  be  signed  ‘by  the  particnkr 
writer  imder  his  or  her  own  name.’ 

"What  the  Pennsylvania  statesaii 
proposes,  (comma  by  proofreadtf)  i 
we  read  him  aright,  is  that  we  edhona 
writers  shall  come  at  last  into  obj 
heritage.  (Quotation  from  Bartktt.) 
We  endorse  the  idea  heartily.  (TUi 
paragraph  by  Smith.) 

"Too  long  have  we  labored  unsunf 
Even  the  fresh  cub  reporter  sometimo 
gets  a  signature,  but  what  laur^  doe 
our  erudition  bring  ?  Our  midnight  oil 
our  reading  of  ponderous  speeches,  o« 
scanning  of  statistics,  what  do  ^  f 
avail  the  secret  urgings  of  our  i, 
(This  paragraph  by  Johnson,  with  > 
little  help  from  his  old  English  teachtf.)  ^ 
“More  power  to  Mr.  Moritz,  say  wt  * 
(This  paragraph  by  Brown.) 

“More  power,  that  is,  unless  yon 


SAID  he,  reading :  “Coming  to  Wash¬ 
ington  this  morning,  the  thought 
dawn^  in  my  mind  that,  for  the  first 
time  in  my  recollections  of  25  years  as 
a  newspaperman,  members  of  Congress 
had  gathered  into  a  group  actually  to 

discuss  what  was  to  be  done  to  rescue  ,  _  _ _ _ _ _ _ 

the  cultural  consciousness  of  America.  ^  I  'HE  genius  of  the  Graphic  then  went  truth  with  respect  to  the  public  welfare 
e;  to  restore  on  to  tell  about  how  he,  single-  in  matters  of  health,  the  admini 


.\merican  press  freed?”  he  cried.  “Un¬ 
fortunately  it  remains  yoked  to  an  even 
greater  and  more  invidious  foe.  That 
foe  is  suppression  even  while  the  presses 
grind  out  their  millions  of  papers  with 
all  the  apparent  sanctions  they  need. 
And  a  particular  brand  of  suppression — 
not  seen  as  suppression  on  the  surface, 
however — is  the  special  omission  of  the 


inc  More  power,  inai  is,  unicss  vi- 
the  cide  on  second  thought  that  this  sort  j 


of  thing  might  drive  us  all  cW 
(This  paragraph  by  entire  staff.)" 


COFFEE  OFFICERS  NAMED 
Herbert  Delafield,  Chicago,  was  re 
elected  chairman  of  the  Assodated  Cot- 
fee  Industries  at  the  concluding  sesW 
of  the  annual  convention  in  Chicago  ks 
week.  The  association  voted  for  fa 
raise  $1,000,000  annually  for  a  five-y«* 


to  develop  it,  to  give  it  life;  to  restore  on  to  tell  about  how  he,  single-  in  matters  of  health,  the  administration  - -r-, — , - .,  —  -  . 

the  heritage  of  the  disinherited,  the  handed  and  against  the  advice  of  one  of  the  law  and  public  office,  of  hiunan  advertising  campaign  to  promote  iK 

hundreds  of  thousands  of  creative  abil-  of  his  publishers,  had  saved  Mark  justice — in  short,  the  simple  Christian  sale  of  coffee.  An  advertising  comnd- 

ity  that  have  no  outlet  for  works  which  Twain’s  old  home  in  Connecticut  as  a  right  of  the  under-dog  for  a  voice,  a  say  tee  is  to  be  named  in  the  near  ffl^ 

might  make  America  remembered. . .It  literary  shrine.  Such  work  ought  to  in  the  management  of  his  own  affairs  to  work  out  details  of  this  prop**** 

is  ironic  that  this  could  not  have  hap-  be  done  by  a  department  of  culture  at  and  bare  needs.  project. 


a./  ^ 
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LARGER  PROFITS 

AT  YOUR  FINGER  TIPS 

Finger-flip  changes  of  type  save  money.  As  com¬ 
bined  with  multiple  distribution  on  modern  Inter¬ 
types,  finger-flip  changes  have  these  advantages: 

[1]  Large  savings  on  composition  requiring  frequent 
changes  of  type.  No  waiting  for  the  distributor. 

[2]  Double-price  mixed  composition,  such  as  grocery 
store  ads,  at  main  keyboard  speed. 

[3]  Takes  of  copy  which  call  for  two  or  more  kinds  of 
type  are  handled  by  one  operator  on  one  machine. 

This  saves  copy-cutting  and  extra  handling  of  slugs, 
proofs,  and  corrections.  It  also  facilitates  makeup. 

[4]  Complete  fonts  of  large  matrices— caps,  lower¬ 
case,  figures,  and  points  — can  be  run  in  two  side 
magazines. 

[5]  Simplicity  and  trouble-free  operation.  A  change 
from  one  type  to  another  involves  only  a  slight  move¬ 
ment  of  the  keyboard  rods,  as  shown  in  picture. 

•  For  extra  profits  equip  your  Intertype 
for  Automatic  Quadding  and  Centering.  For  big 
types  beyond  range  of  the  keyboard  add  Inter¬ 
type's  economical  One-Machine  All-Slug  System. 

INTERTYPE  CORPORATION  •  Brooklyn,  New  York 

SET  ON  THE  INTERTYPE  IN  VOGUE 


INTERTYPE  MEANS  LARGER  PROFITS 


II 


Editor  &  Publisher  for  July  13,  193  5 


RAPID  STRIDES  IN  COLOR  PRESSES 


Manufacturers  Tell  of  Part  Played  By  Individual  Finns  In  Striving  For  Efficient,  High-Speed  Pr®. 
duction — Mzuiy  Firms  Have  Contributed  To  Achievement 


"^HE  specific  dates  matter  but  little 


in  the  fascinating  engineering  com¬ 
petition  which  has  characterize  the 
efforts  of  leading  press  manufacturers 
to  bring  daily,  simple  and  efficient  high¬ 
speed  color  into  the  newspai»er  indus- 
try. 

Because  of  the  far-flung  activities  of 
the  several  firms  specializing  in  supply¬ 
ing  newspaper  presses,  color  presses, 
like  most  newsi>aper  innovations,  ap- 
lieared  in  several  points,  in  the  early 
nineties.  Types  of  approach  varied  in 
number  equal  to  the  engineers  working 
on  this  new  development.  Rivalry  was 
keen.  The  novelty  was  given  great  im¬ 
petus  by  natural  business  competition, 
and  somewhat  later  by  the  nationally 
quickened  pulse  during  the  Spanish- 
American  War. 

Frankly,  therefore,  no  effort  has  lieen 
made  here  to  establish  priority  in  any 
development.  Editor  &  Publisher 
went  to  the  various  manufacturers  to 
find  out  the  facts  as  they  are  known 
to  the  press  producers  themselves,  and 
as  they  bear  on  the  mutual  problem  of 
meeting  newspaper  needs.  The  state¬ 
ments  of  the  heads  of  these  organizations 
speak  for  themselves.  W^hat  may  ap¬ 
pear  to  be  minor  inconsistencies  will, 
if  the  reader  is  careful,  be  wijied  away 
by  the  realization  that  the  individual 
manufacturers  are  not  alwavs  thinking 
of  the  same  phase  of  the  development. 
For  example,  where  'iie  ■'•ncern  may 
have  specialized  in  comic  color  presses, 
another  was  bending  his  efforts  toward 
newsi>aper  magazine  color  work. 

“Walter  Scott  &  Company’s  activities 
in  rotary  color  presses  date  back  to 
1892.”  Walter  Scott  said  this  week.  In 
April  1892  the  first  Scott  rotary  color 
press  was  installed  in  the  Chicat/o-Iiitcr- 
Occan.  This  machine  fed  from  a  two- 
page-wide  roll  of  paper,  printed  first 
in  black  on  one  side  of  the  web  and 
then  the  web  went  around  a  double¬ 
size  centrally  located  impression  cylin¬ 
der  which  had  four  plate  cylinders  with 
their  ink  distributions  printing  against 
it,  each  cylinder,  of  course,  in  its  turn 
printing  a  separate  color. 

“We  have  in  our  files  here  copies  of 


“In  February,  1925,  there  was  started 
on  edition  at  the  Morton  Street  color 
pressroom  of  the  Xew  York  Sunday 
News  the  first  Scott  modern  high  speed 
color  press — an  8-couple  machine  built 
with  solid  fori^ed  steel  printing  cylin¬ 
ders,  extra-wide  hard  steel  bearers  and 
plate  clamps  for  high  speed  running. 
The  ink  distribution  was  built  with 
ample  carrying  capacity  and  in  heavy 
frames  with  strong  gearing.  This 
press  was  guaranteed  for  24,000  run¬ 
ning  speed.  Actually  this  same  press 
is  running  today  at  1^,000  per  hour  in 
the  Brooklyn  plant  of  the  News  operat¬ 
ing  continuously  on  a  24-hour  day 
schedule  except  Sundays  and  producing 
regularly  2,800,0(K)  16-page  tabloid 
comics  from  one  delivery  per  week,  in¬ 
cluding  all  plate  changes  between 
weekly  editions,  registering,  make-ready 
and  all  wash-ups. 

“A  second  and  newer  8-couple  color 
press  was  recently  installed  by  us  for 
the  New  York  Sunday  News  and 
usually  alternates  in  weekly  use  with  the 
earlier  machine.  Both  presses  are  used 
only  when  more  thaii  16  pages  are 
produced. 

“Our  late.'t  design  color  presses  are 
built  on  the  unit  plan.  The  first  of 
these  was  installed  as  an  8-couple  jiress 
for  the  Philadelphia  Record  in  1931  and 
was  increased  to  12-couplc  capacity  in 
1934.  A  24-couple  superimposed  unit 
color  press  was  installed  for  the  Ia^s 
Angeles  Times  in  1934.  This  machine 
has  two  of  the  new  design  high  speed 
rotan-  wire  stitchers,  .\nother  super¬ 
imposed  unit  color  press — a  16-couple 
machine,  also  with  the  new  design 
rotary’  wire  stitcher — is  now  under  con¬ 
struction  for  the  Detroit  News.  .Ml  of 


these  unit  color  presses  are  capable  of  use  of  Sunday  magazine  sections  aid 
36,(KK)  speed  and  we  lielieve  they  could  opened  up  new  avenues  of  moneta* 
be  run  successfullv  at  .still  higher  return  to  newsiiapers  through  the  oppo. 
speeds.  tunity  to  print  advertisements  in  foi, 

“Referring  to  run-of-paper  four-color  colors, 
printing  by  combination  newspaiier  and  “The  following  year  a  12-cylin(k 
olack  presses,  we  installed  early  in  1930  machine  of  this  design  was  constructij 
for  the  .Minneapolis  S'tar  two  -^,000  by  Hoe.  A  24-cylinder  press  of  thi 
per  hour  unit  Decuple  presses  equipiied  design  was  constructetl  in  1923,  aa| 
with  extra  color  cylinders,  reversible  there  are  now  several  score  of  Hq 
drives  and  extra  color  fountains  for  machines  of  this  type  printing  coint 
daily  four-color  printing  and  these  and  magazine  sections  in  four  color, 
same  devices  are  used  by  the  M  inneap-  for  the  largest  newspapers  in  th 
olis  .Star  for  their  comic  and  magazine  world.” 

color  printing  for  their  Sundav  issues.  Tillmghast  is  particularly  prou 

••.\lanv  single  color  plate  evlinders 

hav.  a,„  ...mUhad  bv  us  »  lugb  t 

speed  unit  presses  for  daily  use.  Mr.  ,  lau 

Scott  ixiinted  out.  The  old  idea  that 


, - - — —  . . 

press  developments.  Speakine  o 

a  coin  •  “ntivirsitdl.-  ....  . 


whkh  the'*machine'irt?'be‘5uti^^ 


definitely  disproved  by  the  high  speed  paramouS  S 

presses  that  are  m  use.  designers  the  best  machi! 

According  to  Harold  M.^TiUmghast,  for  the  purpose  will  l)e  obtained.  TIk 
^  engineers  have  created  a  machint 


Sll 


Nev 


in  which  versatility  and  speed  of  thi 
newspaper  press  is  maintained  withom 
sacrifice  of  register  or  printing  qualitie 
liecause  the  lead  from  couple  to  coupk 
has  lieen  reduced  to  a  minimum  and  tin 
web  controlled  as  it  passes  betwea 
these  couples. 

“There  are  5-cylinder  color  printin 


Continuing  with  the  general  mod- 
the  Inter-Ocean  commencing  in  May,  ernization  of  its  plant,  the  Nashtnlle 
1892,  and  continuing  thereafter  regular-  Banner  has  com- 
ly  showing  the  four-color  printing  done  pleted  the  installa- 
on  this  press.”  Mr.  Scott  said.  tion  of  complete 

“In  1893  another  color  press — ^a  two-  equipment  for  the 
page-wide  machine — but  feeding  from  reconditioning  of 
two  webs,  was  built  for  the  New  York  rubber  press  rol- 
JV arid.  In  this  machine  the  upper  side  lers. 
of  the  upper  web  was  printed  in  five  ..in¬ 

colors,  three  of  them  against  a  single 


Roller  Grinder^  ^Home  Made’  at 

Little  Expense^  Proves  of  Real  Value 

(Special  to  Editor  &  Pcblisher) 

J^ASHVILLE,  Tenn.,  July 


vice-president  of  R.  Hoe  &  Co.,  Inc., 

Hoe  built  its  first  multi-color  rotary 
newspaper  i>ress  for  the  .Veto  Y'ork 
Recorder  in  1893,  and  it  js  still  in  run¬ 
ning  condition  in  the  plant  of  the 
Boston  Post. 

“Other  multi-color  presses  con¬ 
structed  by  Hoe  followed  in  1894  for 
the  York  Herald  and  the  New 

York  World,  and  in  18%  for  the  New  attachments  built  by  Hoe  and  installs 
York  Journal.”  Mr.  Tillinghast  said.  in  the  Minneapolis  Trihiene  for  the  pro- 
“During  the  next  ten  or  twelve  years  duction  of  four-color  work  in  their  daili 

a  number  of  presses  for  printing  color  paper  at  the  full  speed  of  the  black 

supplements  were  built  by  various  man-  press.  These  unique  mechanisms  haw 
ufacturers,  but  it  was  not  until  1914  that  been  installed  in  such  a  manner  that 
the  now  famous  Pancoast  universal-  they  can  be  operated  in  combination 
unit  multi-color  press  with  reversible  with  the  regular  line  of  blaok  presses  ^ 

cylinders  and  other  patented  features  and  enable  producing  a  sheet  with  four  e  * 
giving  versatility  was  introduced  by  printings  on  one  side  and  one  on  the  ; 
Hoe.  This  gave  great  impetus  to  the  other.  This  enables  running  the  blade 

_ _ _  presses  at  normal  speed  and  insertiig 

sheet  printed  in  color  on  each  equip¬ 
ment  in  almost  any  location  desired  so 
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mounted  on  a  movable  platform  to 
allow  it  to  be  fitto-J  to  the  end  of  the 
roller. 

By  means  of  these  two  bearings,  the 


impression  surface,  and  the  other  twe 
separately.  The  idea  of  the  fifth  color 
was  to  use  a  neutral  tint  which  was 
apparently  then  considered  important 
enough  to  make  provisions  for  it  in  the 
shape  of  an  additional  printing  couple. 

“In  1895  another  two-page-wide  color 
machine  was  built  for  the  New  York 
Journal,  printing  in  black  on  the  under 
side  of  the  web  and  in  five  colors  on 
the  upper  side. 

“In  this  connection  it  might  lie  well  to 
state  that  the  use  of  the  fifth  or  neutral 


than  usual  interest 
in  that  it  all  is 
“home  made”,  to 
designs  worked  out 
by  Charles  L.  Wat- 
erston.  mechanical 
superintendent  of 
the  Banner.  It  was 
assembled  and  in¬ 
stalled  at  “odd 
times." 

For  some  years. 


color  was  abandoned  as  not  ^ing  suf-  Waterston  has 

C.^: _ *1..  : _ R. _ _  _  «  KMkti  \i»rkrlrina  out 


printing,  although  it  is  interesting  to 
note  that  in  recent  years  this  neutral 
color  was  again  proposed. 

“In  November,  1892,  we  also  installed 
the  first  Scott  combination  newspaper 
black  and  color  press  in  the  Kansas  City 
(Mo.)  Journal.  This  was  a  three-deck 
two-page-wide  newspaper  press  feeding 
from  three  webs  of  paper  and  was 
equipped  with  two  additional  color  plate 
cylinders  for  printing  two  extra  colors 
on  the  upper  side  of  the  top  web. 


ways  and  means  of 
reconditioning  rub- 
lier  rollers  without  having  to  go  to  the 
delay  and  expense  of  sending  them 
back  to  the  factories  at  Akron,  Ohio. 
This  spring  he  worked  out  his  plans 
completely  and  received  a  “go  ahead" 
from  James  G.  Stahlman,  president 
and  publisher  of  the  Banner. 

The  start  of  the  whole  plan  was 
from  a  serviceable  but  used  12-foot 
lathe.  To  fit  this  and  to  hold  the  ends 


Chas.  L.  Waterston  beside  the  new  grinder. 


that  four-color  work  may  appear  daily  | 
on  the  desired  pages.  ! 

“These  mechanisms  are  also  arranged  j 
so  that  they  may  operate  as  a  separate 
color  press  to  enable  printing  a  coloi  ! 
section  up  to  32  page'  with  half  the  j 
jiages  in  four  colors  and  the  remaindei  1 
in  black. 

“The  printing  mechanisms  are  (k- 
signed  with  three  ink  motions  in  one 
carriage  and  two  in  the  other,  for  each 
five  color  printing  mechanism.  This 
permitted  a  reduction  of  over  five  feet 
in  the  height  of  each  five  color  printing 
mechanism  bringing  the  printing  points 
more  than  35  per  cent.  clos_er  together, 
enabling  better  register  for  color  work," 
-Mr.  Tillinghast  told  Editor  &  Pi'b- 

LI  SUER. 

“Historically,”  says  R.  C.  Corlett, 
secretary  and  sales  manager  of  the  Gas 
Printing  Press  Company,  “the  color 
Iirinting  goes  back  a  good  many  years 
and  according  to  our  records  the  firs 
printing  of  comics  was  done  in  the  plant 
of  the  New  York  Journal  in  1896  with 
color  printing  in  the  daily  paper  being 
produced  in  the  same  plant  in  1898, 
This  was  confined  to  small  patches  ol 
color  and  was  done  on  equioment  mann- 
factored  by  the  Hoe  Company.  From 
that  date,  the  Goss  Company  and  the 
Hoe  Company  built  many  black  presses 
adapted  to  print  small  patches  of  cok* 
and  color  headlines  as  well  as  machines 
designed  to  print  comic  supplement 
sections. 

“So  far  as  the  comic  sections  ate 
concerned,  in  recent  years  there  has 
been  little  development  except  in  the 


These  color  presses  were  designed  of  the  rollers  in  bearings  exactly  similar 
for  running  speeds  of  around  12,000  to  to  those  on  the  press,  Mr.  Waterston 
14,000  per  hour  and  this  same  speed  designed  a  pattern  lor  bearings  just 
remained  the  accepted  practical  speed  like  those  on  the  presses  and  had  cas- 
for  color  printing,  with  a  possible  maxi-  tings  made.  These  bearings  were 
mum  of  about  16,000  per  hour,  until  the  bushed  with  brass.  One  was  mounted  in 
present  era  of  high  speed  color  began.  a  fixed  position.  The  other  was 


roller  can  he  put  in  place  and  rotated 
just  as  if  it  were  on  the  press. 

To  do  the  cutting,  a  bench  grinder 
attached  directly  to  a  one-half  horse 
power  Cincinnati  Electric  Tool  Com¬ 
pany  electric  motor,  is  mounted  on  a 
movable  platform  attached  to  the  lathe  matters  of  speed  and  refinemrat  of  the 
at  one  side  of  the  roller.  The  grinder  plates, 
is  turned  at  3,600  revolutions  per 
minute,  while  at  the  same  time  the 
roller  is  rotated  at  100  revolutions  a 
minute  by  a  three  horse  power  Fair¬ 
banks  Morse  electric  motor. 

For  polishing  a  similar  Fairbanks 
Morse  motor  rotates  the  roller  at 
1,200  revolutions  per  minute  while  the 
roller  is  polished  with  sandpaper. 


“In  1921  a  revolutionary  developtnert 
in  color  printing  was  made  possiWt 
when  the  Chicago  Tribune  ordered  from 
Goss  twenty-one  units  designed  to  print 
four-color  rotogravure  at  speeds  of 
aiiproximately  12,000  capers  per  hour- 
These  were  among  the  first  .Xmerkan 
built  color  roto  presses  and  siw* 
(Continued  on  page  XIII) 


Editor  &  Publisher  for  July  13,  1935 
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SIMPLIFICATION  CHIEF  COLOR  PROBLEM 

{Newspaper  Ink  Manufacturers  Tell  of  Constant  Experimentation  to  Adapt  Pigments  and  Vehicles 

to  High  Speed  Printing  Needs  on  Dailies 


'T'HE  history  of  newspaper  color  inks, 

I  , raced  for'  Kditor  &  Publish^  by 
rt-eral  outstanding  men  in  the  field, 

this  industry  working  hand  in 
Zd  with  press  sixtcialists  and  news- 
Buer  mechanical  exjierts  to  develop 
lolor  inks  tor  high-siieed,  everyday 
ewspaper  color  work.  .  ,  . 

Pai^mount  in  the  discussion  this  week 
k  these  men  is  the  subject  of  color 
■mplilication.  or  standardization  as  it 
ias  been  referred  to  many  times  this 
.-tring  at  various  mechanical  confer- 
(iices  where  the  increased  use  of  comic, 
rotogravure  and  K-O-P  color  has  been 
j  leading  topic. 

Speaking  from  the  experience  of  J. 

II  Huber,  Inc.,  ink  division,  of  which 
he  is  manager,  Bruce  Berckmans  ex- 
'lained  to  Editor  &  PrBLisnER  the  ur- 
lent  need  for  speeding  up  development 
in  this  field  rather  than  let  it  “follow 
,  lingering  course  similar  to  that  which 
nearly  prevented  standardization  of  pro¬ 
cess  colors  for  magazines.” 

.Mr.  Berckmans  led  up  to  an  explana¬ 
tion  of  that  stand  by  saying:  “We  have 
always  advocated  manufacturing  inks  in 
large  quantities  rather  than  in  small 
lots,  due  to  the  better  uniformity  and 
lower  production  cost  thus  obtained. 

"Some  five  years  ago  we  made  a  con¬ 
certed  effort  to  standardize  the  shades 
used  by  our  various  newspaper  custom¬ 
ers,  and  to  reduce  the  number  of  ink 
formulae  they  had  re(|uired  for  repro¬ 
duction  of  comics  and  advertising  mat¬ 
ter.  Ultimately  we  found  that  with  the 
addition  of  but  a  relatively  few  special 
'hades  the  colors  adopted  for  four  color 
work  would  suffice  also  for  all  work 
to  he  reproduced  with  a  single  color 
and  black. 

"To  effect  the  original  limitation  in 
number  of  shades,  we  first  grouped 
separately,  all  the  reds,  blues,  yellows, 
etc.,  being  used  by  our  many  customers 
printing  color  on  newsprint.  We  then 
assembled  a  complete  array  of  the  four 
color  advertising  and  comic  material  in 
printed  form  then  lieing  produced.  Our 
color  matchers  then  determined  how 
many  reds  would  lie  required  to  repro¬ 
duce  all  the  red  effects  obtained  by  the 
various  printers  on  the  various  subjects. 
The  same  procedure  was  followed  out 
with  the  other  shades. 

"We  found  by  making  actual  press 
trials  and  carrying  the  various  inks 
slightly  differently  and  varying  the 
screen  or  Ben  Day  effects,  it  was  pos¬ 
sible  to  use  but  one  red,  one  blue,  one 
yellow  and  a  black  to  accomplish  all  the 
results  obtained  by  the  various  printers. 

"Within  a  year  all  major  users  of 
color  on  newsprint  had  adopted  the 
stan^rd  shades  selected.  Improvement  in 
quality,  uniformity  and  cost  became  ap¬ 
parent  almost  immediately.  In  spite  of  re¬ 
puted  efforts  to  standardize  or  rather 
simplify  the  number  of  colors  being 
used  for  printing  newspaper  advertising 
subjects,  results  had  been  negligible 
previously. 

“We  felt  that  lack  of  tangible  evi- 
d®ce  of  the  results  which  could  be  ob¬ 
tained  with  a  limited  number  of  shades, 
also  might  be  responsible  for  lack  of 
progress. 

“Accordingly,  we  arranged  with  out¬ 
standing  advertising  agencies  and  na¬ 
tional  advertisers  to  provide  plates  and 
t^eir  accompanying  progressives, 
wough  the  courtesy  of  the  New  York 
Herald  Tribune,  we  were  able  to  print 
these  plates  with  the  special  shades  rec¬ 
ommended  in  the  original  progressives 
and  also  with  the  limited  range  of 
shades  which  our  color  matchers  had 
tomd  would  meet  all  requirements  pro- 
'ud^  the  ink  setting  and  Ben  Day  or 
halftone  screens  were  varied  in  order 
101^°  SO-  This  printing  was  made  in 
1734  and  submitted  to  the  Mechanical 
^ference  of  the  A.N.P.A.  in  St.  Louis 
during  that  summer.  We  hoped  that  this 
would  be  the  tangible  evidence  required 
to  induce  national  advertisers,  their 


agencies,  engravers,  and  finally  the  ulti¬ 
mate  printers  to  hasten  limitation  and 
.standardization  of  shades. 

"In  this  printing,  the  agencies  and 
the  manufacturers  of  nationally  known 
products  cooperating  in  the  work  were: 

“J.  Walter  Tliompson  Company — Lux 
Soap  Flakes;  Win.  Fsty  &  Company — 
Camel  Cigarettes ;  Newell-I'hnmett 
Company — Loose-Wiles  Biscuits  ;  The 
Blackman  Company — Proctor  &  Gam¬ 
ble  Soap;  Gardner  .Advertising  Agency 
— Ralston  Wheat  Cereal ;  Ruthrauff  & 
Ryan — Rinso  &  Lifebuoy  Soap;  Young 
&  Rubicam — Po.stum  Products;  N.  W. 
-Ayer  &  Son — Kellogg  Rice  Crispies  & 
Johnson  Candy. 

“The  New  Aork  Herald  Tribune  did 
all  of  the  composition  and  printing. 
Standard  newsprint  was  used  through¬ 
out  and  each  advertisement  was  repro¬ 
duced  with  colors  indicated  in  the  orig¬ 
inal  progressives  of  each  advertisement 
and  again  reproduced  on  the  same  im¬ 
pression,  the  same  side  of  the  newsprint 
with  the  limited  colors  selected  by  our 
ink  matchers. 

“It  should  be  emphasized  again  that  in 
submitting  this  material,”  Mr.  Berck¬ 
mans  said,  "we  did  not  imply  that  Huber 
inks  should  be  the  basis  of  a  simplified 
line  of  colors  but  stated  specifically  that 
tiiC  match  of  a  limited  number  of 
shades  could  lie  accomplished  by  any 
well  equipiied  ink  manufacturer  special¬ 
izing  in  newspaper  colors. 

“Apparently  there  has  been  some  un¬ 
willingness  on  the  ])art  of  the  .-AAAA 
or  of  the  Production  Managers'  .Asso¬ 
ciation  of  representative  advertising 
agencies  to  make  a  definite  commitment. 
They  have  apparently  had  the  feeling 
that  the  newspaper  mechanical  person¬ 
nel  should  decide  as  to  range  of  colors 
that  they  will  use. 

“We  maintain  that  it  is  the  agency’s 
job  to  satisfy  their  customers  who  are 
the  advertisers.  The  newspapers’  me¬ 
chanical  personnel  can  use  and  ink  man¬ 
ufacturers  can  make  whatever  colors 
are  decided  upon  by  the  agencies  and 
their  clients. 

“With  this  in  view,  we  more  recently- 
agreed  with  agency  representatives  to 
liave  our  color  technicians  meet  with 
those  of  other  ink  manufacturers  spe¬ 
cializing  in  the  production  of  newspaper 
colors  to  examine  a  complete  file  of  all 
national  advertising  matter  reproduced 
in  four  colors  and  to  have  these  color 
technicians  jointly  select  a  limited  range 
of  colors  which  would  satisfy  all  re¬ 
quirements.  This  program  should  be 
carried  out  but  must  be  given  its  im- 
lictus  by  the  .Association  of  .American 


.-Advertising  Agencies  or  by  the  Associa¬ 
tion  of  Production  Managers  of  the 
larger  agencies  who,  in  the  long  run, 
must  lie  satisfied  by  the  color  printer 
and  in  turn  the  ink  manufacturers. 

“This  program  should  not  be  permit¬ 
ted  to  follow  a  lingering  course  simi¬ 
lar  to  that  which  nearly  prevented 
standardization  of  process  colors  for 
magazines.  The  problems  are  similar. 
It  appears  obvious  that  adverti.sers  can 
be  attracted  to  the  use  of  color  only 
by  improvement  in  quality,  uniformity 
of  reproduction  and  reduction  in  cost. 
.All  these  can  be  achieved  by  standard¬ 
ization,”  Mr.  Berckmans  emphasized. 

Not  all  feeling  on  the  matter,  how¬ 
ever,  is  unanimous.  Charles  K.  Rock¬ 
well.  sales  manager  for  Charles  Eneu 
iohn.son  &  Co.,  Philadelphia,  alter 
tracing  briefly  the  history  of  his  com¬ 
pany’s  efforts,  expressed  an  opinion 
against  standardization.  He  said:  “The 
Johnson  Company  was  founded  in  1804 
and  has  played  an  important  part  in  the 
development  of  inks.  In  fact  the  John- 
•son  Company  was  manufacturing  pulp 
colors  by  the  Flushing  method  before 
it  was  generally  known  that  such  a 
method  e.xisted. 

"Our  records  indicate  that  we  did 
not  supply  color  inks  on  an  extensive 
scale  prior  to  1869.  At  that  time  be¬ 
cause  of  our  inability  to  obtain  suitable 
color  pigments  in  this  country  we  im¬ 
ported  colors  from  France.  .Advertis¬ 
ing  circulars  issued  at  that  period  in¬ 
dicate  that  our  colors  were  being  used 
by  the  Scientific  Americati. 

"So  far  as  we  know  the  use  of  colors 
for  high  speed  newspaper  presses  started 
about  1900  and  we  then  began  supply¬ 
ing  such  papers  as  the  North  American, 
Philadelphia  Inquirer  and  Philadelphia 
Press.  Yellows  at  that  time — as  now — 
were  chrome  yellows.  The  blues  were 
iron  blues,  and  the  reds,  (lara  and 
cosine  reds.  It  w’as  soon  ascertained 
that  a  somewhat  better  grade  of  paper 
than  the  ordinary  new's  stock  must  be 
used ;  also  penetration  and  final  drying 
on  the  jiaper  had  to  be  considered  and 
improved;  ground  or  flushed  color  inks 
employed;  and  last  but  not  least  such 
ink  had  to  be  finely  ground  in  mediums 
that  would  not  cake  or  dry  on  the  forms 
or  fill  up. 

"In  the  course  of  this  development 
new  reds  such  as  the  lithols  and  bronze 
oranges  were  used  giving  a  variety  of 
shades.  The  peacock  blues  were  de¬ 
veloped  giving  hues  that  were  unobtain¬ 
able  previously.  Even  the  chrome  yel¬ 
lows  have  been  approved  by  the  addition 
of  hansa  yellow-  which  we  were  one  of 


the  tirst  to  manufacture  in  this  country 
under  the  trade  name  of  Keystone 
Yellow. 

"In  other  words  there  have  been 
changes  and  a  steady  improvement  in 
the  ([uality  and  working  characteristics 
of  such  inks  as  different  raw  materials 
have  been  developed,  and  to  keep  step 
with  the  improvement  of  presses  and  to 
meet  the  growing  demand  for  this 
character  of  color  printing. 

“.-As  to  the  rotogravure  inks,  these  were 
imiKirted  from  Germany  prior  to  the 
world  war  and  were  simply  variations 
of  brow'll.  The  Johnson  Company  be¬ 
gan  making  them  in  1914  and  since 
then  not  only  have  changes  in  the 
formulas  been  made  with  consequent 
improvement  of  the  inks  but  other 
rotogravure  colors  have  been  developed. 

“With  respect  to  standardization  we 
naturally  have  to  standardize  our  own 
material  to  produce  uniform  products 
hut  we  have  never  advocated  uniform 
shades  of  color  in  general  color  print¬ 
ing  as  we  feel  this  destroys  individual¬ 
ity,  may  retard  development  of  new 
colors,  and  that  in  color  advertising  in 
particular  a  striking  color  is  of  the 
greatest  value.  ’ 

In  arguing  for  the  merits  of  simpli¬ 
fication,  George  Welp,  advertising  di¬ 
rector  of  International  Printing  Inks, 
stressed  the  unreliability  of  visual  com¬ 
parisons.  He  lucidly  explained  I  Pi’s 
liosition,  saying :  “When  national  adver¬ 
tisers  began  to  use  the  comic  sections 
as  a  medium  many  problems  arose.  It 
was  at  this  time  that  I  PI  assisted  in  the 
solution  of  the  difficulties  that  involved 
[irinting  inks  and  color  reproduction. 
With  only  a  few  advertisers  to  satisfy 
it  was  possible  to  use  a  special  set  of 
colored  inks  for  each  illustration. 
Agencies  were  supplied  with  folders 
showing  a  solid  block  of  color  as  it 
would  appear  on  news  stock  for  each 
of  the  four  inks  that  would  reproduce 
their  particular  copy  best. 

"These  special  inks  were  chosen  to 
give  the  least  possible  trouble  all  along 
the  production  line.  Plates  were  made 
as  simple  as  possible  in  order  to  keep 
the  printing  clean.  The  problem  of 
color  matching  for  a  particular  package 
was  simplified  by  the  use  of  colored 
inks  that  favored  the  package  at  the 
expense  of  the  rest  of  the  illustration. 

"This  procedure  worked  very  well 
until  several  advertisements  appeared 
in  the  same  form.  More  often  than 
not,  the  inks  necessary  for  each  set  of 
plates  were  widely  different  and  what 
would  give  proper  color  reproduction 
(Continued  on  page  XIV) 


IOWA  COMPOSING  ROOM  GROUP  RE-ELECTS  CARLE 


Members  of  the  Iowa  Composing  Room  Executive  Association  at  recent  annual  conference  held  at  Cedar  Rapids. 
Seated  fourth  from  the  left  is  Leo  J.  Carle,  Mason  City  Globe  Gazette,  re-elected  president.  On  Mr.  Carle’s  left  is  Paul 

F.  Kamler,  Clinton  Herald,  secretary-treasurer. 
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Editor  &  Publisher  for  July  13,  1935 


PARK  FEELS  NEWSPAPER  PROGRESS  IN 
R-O-P  COLOR  IS  NOTEWORTHY 


‘But  We  Have  Just  Begun,”  Says  Production  Manager  of  Chicago 
Tribune  Before  Graphic  Arts  Bureau  Convention — ^Tells 
What  Precautions  Are  Being  Employed  to  Get  Register 


SPEAKING  before  the  Graphic  Arts 
Bureau  late  last  month  as  a  practi¬ 
cal  printer  with  great  experience  in  the 
subject,  John  W.  Park,  production  man¬ 
ager  of  the  Chicago  Tribune,  pointed 
out  that  newspai)er  progress  in  the  field 
of  printing  daily  and  Sunday  color  in 
regular  sections  on  newsprint  has  been 
remarkable.  He  stressed  that  this  ex- 
|)erimentation  is  yet  in  its  infancy. 

“This  sort  of  printing  is  not  new,  he 
said  in  his  comments  on  R-O-P  color,” 
but  it  has  l)een  done  very  sparingly  un¬ 
til  recent  years.  The  newsiiapers  that 
are  doing  a  good  job  now  feel  quite 
proud  of  the  improvement  they  have 
made  for  a  reason  which  1  do  not  believe 
lias  ever  lieen  ixiinted  out  and  that  is 
this:  \  commercial  printer,  when  he  is 
given  a  color  job  to  do,  or  color  in  a 
high  grade  magazine,  stresses  all  opera¬ 
tions  toward  gaining  a  satisfactory  job. 
He  sets  a  sufficient  deadline,  makes 
plates  on  which  he  can  make  ready, 
pi  oofs  the  plates  and  makes  changes, 
makes  ready  on  the  press,  prints  at  the 
siieed  which  will  give  him  the  best 
results  on  his  color  printing  and  in 
most  cases  prints  his  color  separate 
from  his  lilack  and  white.  In  fact,  he 
dttes  everything  that  would  tend  to  give 
him  the  most  satisfactory  printing 
results. 

“Now,  I  would  like  to  empliasize  the 
great  difference  in  what  the  newspapers 
are  doing  in  their  run-of-pajier  color 
printing.  We  are  adapting  this  color 
printing  to  a  lilack  and  white  news 
printing  process  which  we  have  been 
using  for  years  and  years.  We  are 
using  newsprint  paper,  running  at  ex¬ 
tremely  high  speeds,  printing  on  soft 
packing  with  V2”  plates,  with  practically 
no  make  ready  on  the  press,  meeting  the 
circulation  department  deadline,  the 
same  as  we  did  before  we  printed  color. 

“Most  of  these  things  that  I  have 
mentioned,  as  you  will  readily  recog¬ 
nize,  are  not  conducive  to  good  results. 
Without  changing  the  fundamental  prin¬ 
cipals  of  our  printing  process,  we  have 
done  a  number  of  things  which  have 
helped  us  Improve  the  printed  results  in 
the  last  few  years.  These  are  as  fol¬ 
lows  : 

"The  mechanical  department  has 
worked  very  closely  with  out  own  ad¬ 
vertising  art  deiiartment  and  editorial 
department  so  that  the  copy  is  prepared 
in  the  best  possible  way  for  the  pro¬ 
cess.  The  advertising  art  department 
has  in  turn  informed  the  advertisers 
and  advertising  agencies  of  the  type  of 
copy  and  layout  which  will  reproduce 
best. 

“One  very  important  matter  which  we 
have  always  emphasized  is  the  fact  that 
at  the  extreme  high  speeds  at  which 
this  color  is  print^  the  ink  must  dry 
very  quickly.  It  dries  mostly  by  absorp¬ 
tion.  If  the  advertiser  is  using  two, 
three  or  four  colors,  he  must  not  expect 
more  than  one  hundred  percent  absorp¬ 
tion  of  all  colors.  For  that  reason  they 
should  avoid  superimposing  too  much 
of  one  color  upon  another. 

“Register,  of  course,  is  one  of  our 
very  difficult  problems.  In  order  to 
register  on  the  press  we  must  certainly 
register  our  mats  and  plates  before  they 
reach  the  press.  We  have  adopted  a 
system  of  register  marks  on  the  original 
negatives  which  carry  right  through  to 
the  finished  plates. 

“Our  engraving  room  plates  are  of 
metals  which  do  not  change  shape 
readily  under  pressure  and  when  heat  is 
applied.  Sometimes  copper  is  used  if 
we  anticipate  that  there  might  be  quite 
a  bit  of  burnishing  and  re-etching  to 
obtain  the  proper  results. 

“Special  bases  and  mounting  systems 
have  been  adopted,  so  that  no  matter 
how  many  times  it  is  necessary  to  make 
mats  from  the  form,  the  shrinkage  of 
the  base  will  not  interfere  with  the 
register. 

“The  bases  and  plates  are  placed  in 


improved  chases  which  do  not  permit 
of  as  much  inaccuracy  as  the  regular 
news  chases. 

“We  use  the  highest  grade  mats  it  is 
possible  for  us  to  obtain  for  our  color 
work. 

“We  use  direct  pressure  for  color, 
the  mats  Ijeing  dried  directly  on  the 
form  in  order  to  avoid  the  shrinkage 
which  would  throw  us  out  of  register. 

certain  amount  of  make  ready  is 
done  on  the  back  of  the  mats,  in  order 
to  hold  back  tints,  protect  edges  of 
isolated  tints  and  to  raise  the  solids. 

great  deal  of  care  is  taken  in  the 
handling  of  the  mats  and  keeping  the 
mats  in  a  dry  condition  until  the  casting 
is  done. 

“We  do  hand  casting  so  that  we  can 
sec  that  the  original  register  marks  of 
the  negatives,  which  are  ultimately  trans¬ 
ferred  to  the  mats,  register  with  the 
marks  in  the  casting  box  before  each 
cast  is  made. 

“After  plates  are  cast,  the  dead  metal 
is  routed  away  and  the  plates  are  nick¬ 
eled  in  order  to  withstand  the  long  runs 
and  strengthen  the  walls  of  the  dots  so 
that  the  tints  will  print  evenly  through¬ 
out  the  run. 

“The  plates  are  prepared  for  the  press 
so  that  after  they  are  placed  on  the 
various  presses,  by  a  special  crew  be¬ 
fore  edition  time,  they  do  not  have  to 
be  moved  materially  in  order  to  be  in 
register. 

“We  have  special  color  attachments, 
or  units,  on  each  press  that  arc  fitted 
to  print  color  in  order  to  bring  the 
several  color  impressions  very  close 
to  each  other  for  register  purposes.  In 
some  cases  these  color  attachments  arc 
separate  from  the  regular  black  and 
white  printing  units  but  in  most  cases, 
the  black  and  white  unit  is  made  a  part 
of  the  color  attachment,  that  is.  one  or 
two  printings  of  color  are  actually  made 
by  the  regular  black  and  white  plate 
and  impression  cylinder;  which  means 


the  use  of  thick  plates  and  the  same  old 
soft  iMcking  which  permits  of  very 
little  make  ready  except  for  an  occa¬ 
sional  underlay  of  the  plate  under  large 
solids. 

"We  have  devised  small  fountains, 
attached  to  the  black  printing  units 
which  are  a  great  aid  to  the  press  crews 
because  it  relieves  them  of  cleaning  out 
the  large  news  black  fountains.  T^ese 
also  hold  smaller  quantities  of  ink  and 
save  Us  expensive  colored  ink  wastage. 

“In  order  to  permit  as  long  a  travel  of 
the  web  of  i>aper  as  possible,  to  allow 
the  colored  inks  to  dry,  we  have  covered 
all  idler  rollers  with  ‘potato  grater’ 
which  is  a  thin  sheet  of  metal  with  the 
points  extending  out  from  the  rollers. 
These  points  keep  the  color  from  touch¬ 
ing  any  surface  until  the  jiaper  is  folded. 
In  this  way  we  are  able  to  carry  more 
color  and  enliven  the  page. 

“Through  the  medium  of  all  these 
things  that  I  have  mentioned,  1  am  sure 
that  we  have  improved  the  run-of-jiaper 
color  printing  greatly  in  the  last  couple 
of  years.  However,  I  believe  that  other 
newspajiers  that  are  printing  color  will 
agree  with  me  that  we  have  just  started. 
What  we  have  done  has  proven  to  our¬ 
selves.  and  I  hope  to  a  number  of  ad¬ 
vertisers,  that  we  can  do  a  real  job  for 
them  in  color  at  high  speeds,  with  late 
deadlines  and  at  reasonable  prices  in 
daily  and  Sunday  papers. 

“To  date  the  main  thing  that  has  Ijeen 
accomplished  is  the  education  of  the  men 
in  the  various  mechanical  departments, 
most  of  whom,  up  to  several  years  ago, 
had  no  experience  except  in  black  print¬ 
ing.  A  great  many  of  these  men  had  to 
be  taught  to  recognize  colors.  Most  of 
them  would  not  know  that  two  colors 
would  not  match  when  laid  down  oppo¬ 
site  each  other  until  they  were  taught 
just  how  to  know  it  and  the  importance 
of  it. 


“Next  to  the  educational  work  is  eter¬ 
nal  vigilance.  In  order  to  maintain 
this  vigilance  it  is  extremely  important 
that  each  newspaper  have  some  one  in 
its  organization  with  color  taste  and 
judgment  and  knowledge  of  the  process. 
I  mean  someone  that  can  say  ‘No.  this 
is  not  good  enough’  when  they  see  a 
proof  and  send  the  work  back  to  be 
improved.” 


Vandercook  Proof  Press  Productions 
at  High  Point  in  History  of  Company 


The  importance  of  precision  work  in 
newspaper  color  printing  was  em- 
hasized  recently  by  Robert  Oatman 


R.  O.  Vandekcook 
“accuracy  never 


by  Robert 

Vandercook.  pres¬ 
ident  of  Vander¬ 
cook  &  Sons,  Inc., 
Chicago,  and  orig- 
i  n  a  t  o  r  of  the 
modern  proof 
press  (1909),  in 
an  interview  with 
Editor  &  Pub¬ 
lisher. 

Mr.  V  a  n  d  e  r  - 
cook,  an  outstand¬ 
ing  figure  in  the 
graphic  arts  in¬ 
dustry  during  the 
past  25  years,  is  a 
firm  believer  that 
hurt  anybody”  and 


practices  that  philosophy  in  the  manu¬ 
facture  of  his  proof  presses  for  news¬ 
papers.  Referring  to  the  part  the  proof 
press  plays  in  making  for  better  color 
printing,  he  said : 

“Yon  can  t  know  how  it  is  going  to 
look  until  you  see  .it  actually  tested’  un¬ 
der  conditions  closely  approximating  the 
press  run.” 

Demands  for  Vandercook  proof  pres¬ 
ses  have  reached  the  highest  point  in  the 
history  of  the  company,  Mr.  Vander¬ 
cook  told  Editor  &  Publisher.  There 
are  more  men  employed  at  the  factory 
in  the  manufacture  of  proof  presses 
than  ever  before.  It  has  been  neces¬ 
sary  to  install  additional  equipment  for 
accurate  and  efficient  production,  he 
said. 

Mr.  Vandercook’s  intimate  knowl¬ 
edge  of  printing  makes  him  an  authority 
on  the  subject  and  he  is  often  consulted 


MILWAUKEE  JOURNAL  FEat 
Photographic  Department  Ach*^ 
Strip-Action  And  Color  laaovatii« 

Recent  successful  innovation  by  il» 
Milieaukee  Journal's  photographic*! 
partment  include  newspaper  action  ^ 
tures  in  color,  and  “strip-action”  hS 
and  white  photos.  ^ 

The  first  color  action  photograph  »>. 
published  by  the  Journal  in  its  nio. 
gravure  section  Sunday,  May  26.  Hr 
picture,  nine  inches  in  width,  in| 
blown  up  from  a  heica  negative  of  lu 
inches,  showed  the  Milwaukee  Rod’, 
new  streamline  flyer  entering  the  rom* 
house  at  Milwaukee.  The  Alcogragrt 
Company  handled  the  printing  of  ih 
color  sheet.  Reproduction  involved  tl» 
enlargement  of  a  750  line  screen  inti* 
original  color  positive  to  one  of  abet 
150  lines,  and  arrangement  of  the  screns 
used  in  the  process  to  prevent  a  mon 
pattern.  The  result  was  striking. 

Construction  of  the  “strip-actio' 
black  and  white  camera  took  place  uoe 
the  supervision  of  Frank  &hersdti 
manager  of  the  Journal  photograpi* 
department.  Ordinary  movie  film  * 
used  to  obtain  a  rapid  sequence  of  pc. 
tures  of  the  subject  in  motion.  Wth 
a  shutter  sfieed  ten  times  as  great  as  te 
ordinary  movie  camera,  the  new  machw 
snaps  each  frame  of  the  strip  with  f* 
clarity  and  precision  of  a  still  cainei 
Journal  jihotographers  say.  A  full  pj^ 
of  sports  pictures,  showing  golf  swints, 
fancy  dives,  tennis  strokes  and  scullng 
in  strip-action  form,  introduced 
new  feature  to  the  public. 


ip’ 


MARSHALL  AT  ENGRAV-O-GRAPH 


New  Engraving  Process  Witkoit 
Chemicals  Coming 

.Alfred  Marshall,  who  was  formerly 
associated  as  business  manager  an! 
advertising  director  of  the  Ncwcastit 
( Ind.)  Courier-Times,  is  now  associatd 
with  the  .Automatic  Engraving  Machine 
Co.,  as  vice-president  in  charge  of  sales 
of  the  Engrav-O-Graph. 

.An  office  has  been  opened  at  91 
N.  Capitol  .Ave.,  Indianapolis,  Ind.,  in 
charge  of  E.  Gayle  Fitzsimmons,  for¬ 
merly  with  the  Indiana  University  pub¬ 
licity  department,  Bloomington,  Ind. 

The  h2ngrav-0-Graph,  a  complete 
mechanical  engraving  plant  without  the 
use  of  chemicals,  will  be  in  produt 
tion  and  ready  for  the  market  late 
this  summer. 


by  mechanical  superintendents  of  news¬ 
papers  throughout  the  country.  He  has 
exhibited  and  installed  his  proof  pres¬ 
ses  in  newspaper  and  publishing  plants 
in  various  foreign  countries.  A  former 
newspaper  publisher  himself,  he  knows 
the  production  problems  of  the  business. 

Mr.  Vandercook  began  his  printing 
career  as  a  boy  12  years  old  when  he 
acquired  a  small  press.  He  later  printed 
his  high  school  pajier  and  upon  attend¬ 
ing  Northwestern  University,  he  and 
Edwin  L.  Schuman  set  up  a  Gordon 
press  in  the  basement  of  the  university 
gymnasium  where  they  printed  college 
literature,  te.xt  books  and  set  type  for 
the  Northwestern  weekly  newspaper. 
Upon  graduation  in  1888,  they  estab¬ 
lished  the  old  Erwiston  Press,  a  weekly 
newspaper.  Mr.  Vandercook  was  busi¬ 
ness  manager  and  Mr.  Schuman,  editor. 

In  1906,  Mr.  Vandercook  sold  out  his 
Evanston  interest  and  moved  his  family 
to  California.  He  became  interested  in 
a  rigid-bed  proof  press.  Following  three 
years  of  experimenting  and  study,  he 
develoned  the  first  modern  nroof  press 
in  1909.  He  returned  to  (Thicago  and 
began  manufacturing  his  precision  pro¬ 
duct.  encountering  patent  and  pattern 
trouble,  but  eventually  winning  out. 
During  this  period  of  difficulty,  he 
wrote  a  series  of  frank  “talks”  and  he 
and  his  three  sons  set  them  in  type, 
printed  them  in  the  form  of  galley 
proofs  on  his  prcxif  press,  and  mailed 
them  to  printers. 

Todav.  with  his  three  sons  in  charge 
of  details  of  his  business,  Mr.  Vander¬ 
cook  spends  most  of  his  time  traveling 
about  the  country,  as  well  as  abroad, 
to  keep  in  touch  with  his  customers. 


RECENT  LINOTYPES  INSTALLED 

Linotypes  recently  have  been  installtt 
by  the  Arizona  Catholic  Herald.  Tuc¬ 
son;  Alton  (Ill.)  Telegraph  (Two-in- 
One,  14) ;  Milton  (Mass.)  Mirror 
Pattonsburg  (Mo.)  Call;  Great  Fait 
(Mont.)  Tribune  (Two-in-One,  14) 
Ardmore  (Okla.)  Ardmoreite  (Two- 
in-One  14) ;  Chattanooga  Free  Pres 
(All-Purpose)  ;  Rhinelander  (Wis 
AVic'j;  Denver  Catholic  Register,  Den¬ 
ver  ;  IVakulla  County  Nezvs,  Crawfoni- 
ville,  Fla.;  Hainbridge  (Ga.)  Post- 
Searchlight;  Arkansas  City  (Kan.)  Tro 
velcr;  IVichita  (Kan.)  Beacon;  Frdlor 
(Ky.)  XcTi's;  Polish  Daily  Nem 
Detroit  (Two  Model  8s,  one  Model  14 
one  Two-in-One  Model  14);  Grrm 
Rapids  (Mich.)  Press  (three  Mode 
8s)  ;  Daily  Neivs  and  Rio  Granit 
Parmer,  Las  Cruces,  N.  M.;  Broadv 
(Mont.)  Examiner;  Hunter  (N.  Y.) 
Revie^v;  Charlotte  (N.  C.)  Nnvs;  IFil- 
son  (Okla.)  Post-Democrat ;  Daily Joter- 
nal  of  Commerce,  Portland,  Ore.  (Two- 
in-One  Model  14) ;  Neiv  Kensingim 
(Pa.)  Dispatch’,  Myrtle  Beach  (S.  C) 
Nnvs;  Temple  (Texas)  Telegram 
Northwest  Rn’inv,  Winnipeg. 


PRINTING  WOODEN  MONEY 

The  plant  of  the  Tenino  (Wash.) 
Thurston  County  Independent  was  bus? 
recently  printing  wooden  money  to  bt 
used  to  meet  a  shortage  of  state  tax 
commission  tokens  required  for  frae 
tional  cent  charges  under  the  state  sales 
tax  law.  Tenino  was  among  the  firs' 
cities  to  use  wooden  money  in  the  late 
1931  bank  failures.  Editor  D.  M.  Major 
announced  he  would  decorate  the  re¬ 
verse  of  the  one-fifth  cent  cedar  tokens 
with  likenesses  of  the  Demo,  donkey 
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5  Answering  Some  Important  Questions 

About  General  Electric  . .  • .  •  And 

■  ■  ■■  ■  ■  'i 

G-E  Press  Drives  and  Control  f 

1 


How  long  has  the  General  Electric  Company  been  building  press-drive  equip¬ 
ment? 

From  the  time  the  Company  was  founded,  more  than  four  decades  ago.  Prior  to 
that  time,  the  Sprague  Electric  Company,  which  later  became  a  part  of  General 
Electric,  built  many  of  the  first  electric  drives  for  printing  presses. 

Has  General  Electric  kept  its  press-drive  equipment  up-to-date  and  abreast  of 
the  development  of  high-speed  newspaper  presses? 

Always.  General  Electric’s  facilities  for  research  and  design  are  unexcelled.  In 
1909,  General  Electric  pioneered  the  double- motor  a-c.  drive  for  newspaper 
presses.  The  Thrustor  brake,  which  contributes  to  the  smoothness  and  safety  of 
modern  press-drive  operation,  is  a  G-E  development.  Unit  drives  with  electrical 
tie-in  that  eliminates  complicated  mechanical  connections  between  motors  were 
pioneered  by  General  Electric. 

Do  General  Electric  press-drive  equipments  deliver  the  kind  of  performance 
that  modem  high-sp>eed  newspap>er  presses  require? 

Yes.  G-E  motors  and  control  are  proving  their  efficiency  daily  in  himdreds  of 
newspaper  pressrooms.  More  than  a  thousand  G-E  equipments  are  giving  satis¬ 
factory  service  in  American  newspaper  plants. 

Can  General  Electric  supply  press  drives  and  control  to  meet  my  requirements? 

General  Electric  manufactures  a  complete  line  of  equipments,  both  a-c.  and  d-c., 
each  outstanding  in  its  field.  This  enables  you  to  get  the  right  equipment  for  your 
particular  requirements. 

Can  I  deiJend  on  General  Electric  service? 

You  can.  At  all  times — ^now,  or  ten  years  from  now.  General  Electric  maintains  a 
nationwide  system  of  sales  offices,  warehouses,  and  service  shops  for  the  purpose  of 
giving  immediate  service  to  its  customers.  It  offers  you  the  help  of  capable,  highly 
trained,  and  thoroughly  experienced  men.  Specify  General  Electric  drives  and 
control  for  your  presses.  General  Electric,  Schenectady,  N.  Y. 

020-152 


GENERAL 


VI 
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ILLINOIS  DAILY  TO  T 
BUILD  NEW  HOME  [ 

Sterliaf  Daily  Gasette  Plans  ‘Streann- 
line’  Building  With  Emphasis 
On  Both  Beauty  and  Mechan¬ 
ical  Practicality 

G)nstruction  has  begun  on  the  new 
home  of' the  Sterling  (Ill.)  Daily  Ga¬ 
zette,  marking  the  culmination  of  30 
years  of  planning  by  D.  W.  (Iraiulon. 
publisher,  who  has  had  upi)eriiiost  in 
his  mind  the  idea  of  erecting  a  suitable 
building  to  meet  the  needs  of  his  pajier. 

In  announcing  building  plans,  Mr. 
Grandon  explained  that  while  the  new 
Gazette  building  will  be  a  marked  im¬ 
provement  to  the  business  section  of  the 
city,  there  is  no  idea  of  making  it  an 
imposing  structure,  hut  one  that  will 
afford  ideal  working  conditions. 

The  site  for  the  building  was  se¬ 
lected  and  property  purchased  last  fall, 
giving  the  Gazette  a  centrally-located 
home  at  312  Second  Avenue.  The 
building  was  designed  and  plans  were 
drafted  by  Gill)ert  A.  Johnson,  Rock¬ 
ford,  Ill.,  architect.  Mr.  Johnson  has  i 
endeavored  to  carry  out  Mr.  Grandon’s 
ideas  regarding  fl(M)r  plan  lavonts, 
which  will  meet  the  needs  of  the  Gazette 
force  not  only  for  the  present  but  to 
care  for  future  expansion. 

An  exposure  of  75  feet  on  Second 
Avenue  is  the  front  of  the  building  and 
the  length  on  Fourth  Street  is  85  feet. 
The  building  will  be  one  .story  with  a 
basement  of  solid  masonry  and  rein¬ 
forced  concrete.  The  main  entrance  is 
located  on  Second  .\  venue  and  is  to  be 
featured  by  a  tower  39  feet  high  with 
a  glass  dome,  the  interior  of  which 
will  tje  illuminated  at  night.  Exterior 
walls  will  be  faced  with  glazed  light 
colored  brick  and  trimmed  with  white 
terra  cotta,  except  the  tower,  which  will 
be  all  terra  cotta. 

In  addition  to  the  main  entrance,  an 
entry  has  been  provided  for  the  car¬ 
riers  at  the  south  end  of  the  Second 
Avenue  front.  .An  entrance  to  the  news 
room  and  the  private  office  of  Mr. 
Grandon,  another  to  the  print  shop  on 
the  first  floor  and  an  automobile  entry 
way  with  inside  ramp  to  the  basement 
are  located  on  the  Fourth  Street  side. 
The  main  entrance  vestibule  will  have 
marble  floor  and  walls.  The  vestibule 
steps  will  lead  to  a  lobby  on  the  first 
floor,  on  the  right  side  of  which  is  to 
be  the  advertising  department  and  on 
the  left  the  business  office,  .-^n  en¬ 
trance  off  the  lobby  to  the  news  room 
is  also  provided. 

The  first  floor  print  shop.  48  by  52 
feet  of  clear  space  without  columns,  is 
provided  with  top  daylight  through 
sawtooth  skylights.  A  teletype  room 
and  telephone  Ixxith  are  adjacent  to  the 
news  room.  The  press  room,  stereo- 
^•ping  department,  paper  storage,  mail¬ 
ing  equipment  and  carriers’  space  oc¬ 
cupy  the  front  portion  of  the  basement. 
The  boiler  room  and  garage  occupy 
the  rear  portion. 

RE'nRES  AT  63  YEARS 

John  Mackle,  foreman  of  the  compos¬ 
ing  room  of  the  Cincinnati  Enquirer 
for  17  years  under  the  late  John  R. 
McLean,  former  owner  and  publisher 
of  the  paper,  was  honored  recently  by 
William  F.  Wiley,  general  manager  of 
the  Enquirer  and  a  group  of  fellow 
employes,  on  the  eve  of  his  retirement 
after  63  years  of  continuous  service. 
Mr.  Mackle  was  80  years  of  age  on 
July  2.  Mr.  Wiley,  on  behalf  of  the 
employes,  presented  to  Mr.  Mackle  a 
gold  watch  and  a  framed  testimonial  of 
their  regard.  This  was  signed  by  every 
man  in  the  composing  room  and  num¬ 
bers  on  the  business  and  editorial  staff 
of  the  Enquirer. 

ELROD  EQUIPMENT  BOUGHT 

Newspapers  that  have  purchased 
ElnxI  machines  during  the  past  month 
include:  Richmond  (Cal.)  Indcl>endcnt ; 
Toronto  Evening  Telegram;  Ellcndale 
(N.  D.)  Dickey  County  Leaders;  Mo- 
Hongahela  (Pa.)  Refniblican;  Rahway 
(N.  J.)  Record;  and  White  Plains 
(N.  Y.)  Daily  Reporter. 


STERLING  GAZETTE  TO  HAVE  ‘ULTRA’  PLANT 


McMURTRlE  IN  INDIANAPOU 


fe  it 


iMtyi 


Description  of  the  Illinois  paper’s  new  home  is  on  this  page. 

THREE  INSTALL  SCOTT  IDEAL  president  of  the  J.  W.  Potter  C 

publishers  of  the  Rock  Island 
New  Matrix  Roller  Features  Free  Mold-  I<,hn  \V.  Potter,  editor,  the  .\ri 
ing  Cylinder  Plus  Direct  Pressure  R.  Blackman,  editor,  Moline  L 
Adjustment  I’  publisher. 

%  rv’iTr ■  viTi  e  manager  of  the  Daxenport  Denwerat; 
.Ncreiirl’  <  ^  ‘ and  Charles  .\.  Reagan,  editor-manager 

liiulson  (N  of  the  7V.-C./V  Luf-nr  AVztVto. 

ojieratmg  with  the  new  Scott  Ideal  ~ _ 

matrix  rolling  machine  which  is  con-  rmuwrD  c-rto  a  p  rtprn 
structed  to  elhninate  mat  stretch,  com- 

liany  officials  say.  .\  free-floating  mold-  P-  V'  Theurer,  for  25 


ssi-xTA.  .  Ludlow  Executive  Cautions  Pri«^ 

-  That  Readers  Are  In  Hnrry^ 

There  is  more  printing  in  the  Unwi 
-  *  States  now  than  ever  before  and^ 
time  to  read  it,  Douglas  C.  Melt 
^1  trie,  director  of  typography  of  the  U 

low  Typograph  Conqiany,  told  membr. 

’  of  the  Indianaixilis  Club  of  PrintJ 
^  House  Craltsmen  in  Indianapolis^ 

//  lierson  can  read  more  than  45 

TT;  n  *  '/*338  'J*  pruned  matter  offered  h* 

”  'ifllh  '  S  3  U  tuday,  .vir.  .Mc.Murtrie  said,  and  l 

way  saw  «  d  advisetl  the  printers  to  address  tluj 

^  .IjljB  -n'pTRPW  '  messages  individually  and  plainly. 

^  MlW  n  li' 'J  "fhe  job  now  in  printing,  not  oiily  t, 

rffl  "''Tt  lH  ti  a  lA  uews  but  also  for  advertisements  ». 

-  E  make  the  material  so  readable  that  | 

_  stand  by  the  revolution  in  typograpr 

Bat  and  design  that  lirst  made  itself  ma*. 

— ~  ,  - — fest  five  or  six  years  ago. 

" —  "The  cost  of  printing  in  advertisi* 

should  be  such  that  it  will  pay  the  cu- 

‘r’s  new  home  is  on  this  page.  tomer.  If  he  finds  it  profitable  he 

— continue,  otherwise  he  will  stop  Is 
president  of  the  J.  \V.  Potter  Company,  advertising.  It  will  pay  well  for  il 
publishers  of  the  Rock  Island  .Argus;  advertisements  and  news  to  be  presentsl 
John  \V.  Potter,  editor,  the  .\rgus;  Le’e  in  large  and  plain  enough  type  thatt 
R.  Blackman,  editor,  Moline  Dispatch ;  can  be  read  easily  under  all  conditiott.' 

E.  P.  .^dler,  inihlis'ner.  Daxvnport  Daily - - 

Times;  X'ictor  A.  Martin,  business  NEWSPRINT  BOAT  DESIGNED 
manager  of  the  Daxenport  Denwerat;  George  T.  Davis  pla^ 

and  Charles  A.  Reagan,  editor-manager  l^uzon,  an  M.V.  boat  was  launched 
of  the  7  ri-L  ity  Lalwr  Rcxiexo.  recently  at  Lauzon,  Quebec.  It  las 

_ — : — r — designed  as  a  special  newsorot 

DINNER  FOR  A.  P .  OPERATOR  carrier.  In  the  past  the  Ixats  used  t 


panv  officials  sav  .\  free-floating  mold-  B-  L.  (Ben)  Theurer,  for  25  years  on  convey  newsprint  were  ordinary  freight¬ 
ing' cylinder,  which  is  operated  on  a  duty  in  Harrisburg,  Pa.,  as  an  Asso-  ers  but  in  the  present  case,  the  bojt 
different  bearing  from  the  drive  bearing  ciated  Press  operator,  was  the  honor  which  was  designed  by  .Messrs.  Lambm 
is  said  to  allow  accommodations  to  in-  guest  of  former  editorial  room  asso-  and  German,  naval  architects  of  Moo- 
riividinl  natures  of  each  form  Onlv  ciates  at  a  recent  dinner  in  .\mity  Hall  treal,  for  the  Donnacona  Pulp  and  Pape 
tlie  b^  i"  driven.  Inn  near  Harrisburg.  Mr.  Theurer  has  Company,  will  lie  able  to  handle  350 

The  ideal  is  a  heavier  machine  than  been  transferred  to  New  York  teletype  rolls  of  paper.  The  new  boat  will  opo- 
the  previous  models,  weighing  11,50(»,  machines  supplanting  Morse  code  opera-  ate  between  Donnacona  and  New  Yoit 
IKiiinds  but  this  extra  weight  is  in  f'ou  Pennsylvania.  W.  Carl  Sprout,  going  through  Sorel,  up  the  Richditn 
lieivier  framework  The  bed  is  34  x  managing  editor  of  the  (Pa.)  Canal  hy  the  Hudson  to  New  York 

,  A  direct  pressure  adjustment  keeps  7>afrmf  presided.  Dean  Hoffman  edi-  ' 

inc  moldinpj  cvliiidcr  in  a  straight  verti-  tor-in-chief  of  the  Morning  Patriot  and  J.  E,  HARTMAN  RETIRES 
cal  line.  .\  three  horsepower  motor  ^be  Evening  hews,  made  the  principal  Joseph  E.  Hartman,  who  b^un  hi! 

drives  the  machine  bv  silent  chain  direct  speech.  printing  career  under  the  late  V’ictor  F 


from  the  motor  to  worm  shaft. 

BOSTON  GLOBE  REMODELS 


PLATE  SYSTEM  ABOUSHED 


J.  E.  HARTMAN  RE'nRES 

Joseph  E.  Hartman,  who  b^pm  he 
printing  career  under  the  late  V’ictorF 
Lawson,  retired  recently  as  assistaa 
superintendent  of  the  Chicago  Dai\ 


BOSTON  GLOBE  REMODELS  The  Boston  Hcrald-Trax'clcr  will  soon  Sexvs  pressroom,  after  .50  years  of  a- 

Painters,  carpenters,  plumbers,  and  standardize  on  camera  equipment  when  tive  service  with  that  newspaper.  He 
architects  were  busy  .several  days  last  plates  will  lie  abolished  and  photo-  plans  to  devote  his  leisure  time  to  h: 
month  making  structural  alterations  in  grapbers  will  .lie  supplied  with  film.  The  two  hobbies,  gardening  and  various 


pajicr  has  placed  an  order  for  several 


The  Globe  building  dedicated  May  1.  speed  Graflex  txixes  so  that  all  camera- 
1872  has  had  few  changes  in  its  his-  men  will  lie  using  the  same  equipment. 


month  making  structural  alterations  in  grapbers  will  .lie  supplied  with  film.  The  two  hobbies,  gardening  and  various 
the  building  of  the  Boston  Globe.  paper  has  placed  an  order  for  several  forms  of  handicraft.  “Things  wot 

The  Globe  building  dedicated  May  1.  speed  Graflex  boxes  so  that  all  camera-  different  in  those  days,”  he  recallei 
1872  has  had  few  changes  in  its  his-  men  will  lie  using  the  same  equipment.  “There  were  six  presses  then,  no  tw 
tory.  Today  the  staff  offices  of  the  Boxes  will  lie  kept  loaded  and  when  of  them  alike.  The  Daily  News  wl' 
Glolie  spread  over  a  space  of  four  build-  taking  an  assignment  a  cameraman  will  only  four  pages  except  on  sp^ial  days, 
ings  that  have  been  built  since  the  simply  grab  any  one  of  the  loaded  boxes  and  then  it  was  enlarged  to  six  pages' 

original  Globe  building.  and  speed  out  to  the  picture.  - 

The  present  changes  in  the  building  -  OCCUPIED  EXTRA  FLOOR 

will  affect  primarily  the  news  gather-  ARKANSAS  TYPO  ELECTS  Chicago  Daily  Times  has  a- 


original  Globe  building. 

The  present  changes  in  the  building 
will  affect  primarily  the  news  gather¬ 
ing.  editorial,  and  library  lavout  and 


ARKANSAS  TYPO  ELECTS 


The  Arkansas  Typographical  Con-  panded  its  office  facilities  to  include  tt*  I 


will  tend  to  bring  together  the  staff  ference  reelected  all  its  officers  and  fifth  floor  of  the  Times  Building  at  211 
members  who  have  heretofore  been  able  selected  Hot  Springs  as  the  1936  con-  \\\  Wacker  Drive.  The  Times  art  ds 
to  make  direct  communication  only  vention  city  at  its  annual  meeting  at  partment  has  been  moved  from  d* 
through  corridors  into  many  segregated  Texarkana,  last  month.  R.  J.  Hatten-  fourth  to  fifth  floor.  A  new  photfr 
rooms.  dorf  of  Pine  Bluff,  was  named  president  graphic  studio  is  also  being  installed  a 

-  and  Robert  L.  Turner  of  Pine  Bluff,  the  fifth  floor.  Space  formerly  oca 

NEW  LUDLOW  USERS  .secretary.  Jack  Cronenwett,  advertis-  pied  by  the  art  department  on  the  fourli 

Included  among  newspapers  buying  ing  manager.  Texarkana  News,  wel-  floor  is  being  used  for  an  enlargo 
Ludlow  equipment  during  the  past  coined  visiting  delegates.  morgue  and  an  extra  dark  room  fa 


NEW  LUDLOW  USERS 

Included  among  newspapers  buying 
Ludlow  equipment  during  the  past 
month  are  the  following:  Wyandotte 
(Mich.)  Daily  Nexes:  Marshall  (Mich.) 
Chronicle;  Hollywood  (Cal.)  Citiacn- 
Next's;  Genex’a  (N.  Y.)  Daily  Times; 
Mshex'ille  (N.  C.)  Citizen-Times ; 

Detroit  Nexvs;  .Syracuse  (N.  Y.)  Jour:- 
nal  &■  .American;  .Southington  (Conn.) 
.Vexes;  Butler  (N.  J.)  Argus;  St.  Paul 
Daily  Volkszeitung ;  Saskatoon  (Sask.) 
Star-Phoenix;  and  Harrisburg  (Pa.) 
Courier- Press. 

DALLAS  CRAFTSMEN  ELECT 

J.  H.  O’Brien  was  elected  president 
of  the  Dallas,  Tex.,  Club  of  Printing 
House  Craftsmen  at  the  eight  anni¬ 
versary  meeting  last  month  in  Dallas. 
Other  officers  were  Emfl  L.  Borak,  vice- 
president.  and  W.  W.  Hudgins,  secre¬ 
tary-treasurer. 

250  AT  DINNER-DANCE 

Two  hundred  fiftv  persons  attended 
the  dinner-dance  at  the  Fort  .Armstrong 
hotel  in  Rock  Island.  Ill.,  markine  the 
50th  anniversary  of  the  Tri-City  Typo¬ 
graphical  Union  No.  107  recently.  Those 
who  spoke  were  Mrs.  J.  W.  Potter,  Sr., 


INTERTYPE  ON  NORMANDIE 

The  liner  Normandie  has  in  its  “im- 
primerie”  a  Model  C  three-magazine 
Intertype,  a  high-speed  printing  press, 
and  all  necessary  auxiliary  equipment 
for  a  wide  range  of  printing. 


I  DCPeNMBU 

UNIFORM 


morgue  and  an  extra  dark  room  fa 
the  photographic  department. 

•  •••••••••••••••( 

:  NO  GHOSTING  i 


fertif  ied : 

DRY  MATS  : 

Reduce  pressure  to  moU-  ^ 
ing.  save  time  in  scorefa-  • 
1  ing  and  cast  with  less  • 
I  heat  Reliable  for  ©very  • 
\  dry  mat  need  * 


CEKTinED  MY  MAT  OOBPOaATION 

Lm  MAM90N  AVENVI  NSV  YOU.  N.  V. 

MAM  IN  rut  V.SWL 


Vulcan  Press  Blankets  are  free 
Tom  shosting.  No  matte  /whal 
you  may  run  today,  tomorrow’s 
halftones  will  reproduce  per¬ 
fectly.  There  will  be  no  ghostly 
rows  of  leaders  or  other  left-over 
impressions  from  a  previous  run. 
Vulcan  Blankets  eliminate  ghost¬ 
ing,  bolstering,  excessive  stretch, 
drying  out  and  cracking.  Send 
for  booklet. 


VULCAN  PROOFING  CO 

1  si  Avc.  and  58th  St.,  Brooklyn,  N  f 
Seattle.  Wash  .  Ralph  Leber  Cr 
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retail  survey  shows  many  lines 

USING  R-O-P  COLOR  SUCCESSFULLY 

Many  Advantages  Seen,  Particularly  in  Ready-to-Wear  Clothing, 
Toys,  Women’s  Accessories — Diversity  Suggested  As  Pos¬ 
sible  Avoidance  of  Blatancy  When  Use  Is  More  General 

By  DUNCAN  PRICE 
Central  Statistical  Board,  Washington. 


A  RECENT  survey  of  100  represent- 
A.  ative  retailers  throughout  the  coun¬ 
try  by  one  of  the  most  important  retail 
trade  journals  brings  proof  that  the 
trend  is  distinctly  toward  color  adver¬ 
tising.  Here  is  what  they  say: 

“When  color  and  press  work  are  ywr- 
fectd.  there  should  be  a  general  daily 
use  of  color.” 

“It  enables  us  to  present  more  strik¬ 
ing  pictures  of  the  merchandise.  Futher- 
raore.  people  like  it.” 

“The  trend  is  toward  colors. 

“^lor  will  liecome  of  general  daily 
use.  Natural  trend  toward  more  at¬ 
tractiveness  in  advertisements.” 

“Color  eventually  will  come  into 
general  use — only  handicap  at  present 
is  that  use  of  color  is  so  little  under¬ 
stood.  and  many  are  afraid  to  tackle  it.” 

Every  season  has  a  predominating 
color  in  apparel.  If  newspapers  are 
prepared  to  print  advertisement  in 
that  color,  the  space  seller  and  copy 
suiter  are  relieved  of  handicaps  in 
their  work.  The  space  seller  is  in  a 
position  to  really  "talk  turkey”  with  the 
advertisers,  and  the  copy  writer  can 
discard  his  time  worn  expressions  as 
to  the  color  aspects  of  the  merchandise. 

The  sea.son's  colors  are  always  known 
far  enough  in  advance  for  advertising 
departments  to  make  necessary  prepara¬ 
tions  for  presentations  in  that  color, 
and  preparation  is  bound  to  bring  in¬ 
crease  space  sales. 

Color  is  declared  to  be  particularly 
adaptd  to  the  advertising  of  ready-to- 
wear  clothing,  household  furnishings 
and  homewares.  Hut  it  can  lie  used 
advantageously,  it  is  pointed  out,  for 
any  merchandise  “sufficiently  colorful.” 

Retail  advertising  managers  report 
color  advertisments  have  proved  es¬ 
pecially  effective  in  dress  sales,  and 
the  promotion  of  lingeries  and  men’s 
furnishings. 

Where  tested  color  has  proved  to 
be  decidedly  more  productive  of  sales 
results  than  black-and-white  advertise¬ 
ments.  Special  advantages  cited  for 
color  are  summarized  as  follows : 

Commands  attention.  Is  more  con- 
vindng.  Promotes  prestige.  .Adds,  to 
reader  interest.  Provides  more  exact 


SHOW  WELCOMES  NEWSMEN 

(Special  to  Editor  &  Publisher) 

San  Dikgo,  Cal.  July  11 — With  a 
neat  building.  Mission-style  in  archi¬ 
tecture,  especially  set  aside  for  their 
use  the  newspapermen  who  visit  the 

^ifornia  Pacific  International  Expo¬ 
sition,  now  in  full  swing  in  this  city,  are 
immediately  made  to  feel  that  they  are 
welcome.  The  Press  Building,  centrally 
located  in  the  exposition  grounds,  is 
equipped  witht  every  facility  for  the 
convenience  of  news  writers,  news  reel 
and  other  news  photographers  and  men 
^  women  connected  with  the  radio 
field. 

A  battery  of  typewriters  is  available, 
Md  news  bulletins  from  the  exposition 
wfices  are  brought  in  several  times  a 
day. 

In  charge  of  the  Press  Building  is 
Robert  S.  Elliott,  formerly  with  the 
riaiuas  City  SHar,  and  for  four  years 
fl’c  Scripps- Howard  papers  on 
the  Coast. 


picturization  of  merchandise.  Helps  ad¬ 
vertisements  to  dominate  the  entire 
paper. 

Use  of  color  has  been  tried  in  prac¬ 
tically  every  type  of  retail  advertising, 
the  survey  reveals.  The  advertising 
managers  report  its  use  on  such  a 
variety  of  occasions  as  the  following : 

Sprcial  departmental  promotions, 
major  sales  events,  style  merchandise, 
Christmas  and  Easter,  basement  sales, 
strictly  institutional,  anniversaries. 

Merchandise  exploited  in  colors  have 
included : 

Refrigerators,  radios,  apparel,  dress 
goods,  men’s  furnishings,  home  wares, 
toys,  women’s  accessories. 

Both  the  1  letter  stores  and  the  cheap 
stores  are  making  some  use  of  color — 
as  well  as  all  kinds  of  business.  The 
survey  reveals  that  grocery  stores,  drug 
.stores,  automobile  dealers,  department 
stores,  basement  stores,  and  practically 
every  kind  of  business,  except  iiossibly 
junk  dealers,  are  using  color  advertis¬ 
ments  on  occasion. 

It  is  in  this  particular  that  some  re¬ 
tailers  doubt  the  effectiveness  of  color 
in  general  daily  use.  Some  advertising 
managers  are  of  the  opinion  that  when 
its  use  becomes  general  color  will  be 
no  more  effective  than  black-and-white 
— and  might  even  become  less  effective 
on  account  of  the  blatancy  aspect  of 
such  advertising. 

That  is  a  challenge  to  advertising 
departments  in  their  development  of 
color  technic.  Since  color  lends  itself 
to  a  diversity  not  obtainable  in  black- 
and-white,  general  use  should  in  no  way 
less  its  effectiveness. 

•Among  the  retail  advertisers  can¬ 
vassed  that  have  newspapers  offering 
color  were  those  in  the  following  cities : 

Denver,  Colo. ;  Portland.  Ore. ; 
.Seattle,  Wash.;  Tacoma,  Wash.;  Fort 
Wayne,  Ind. ;  New  Orleans,  La. ;  San 
Francisco,  Calif.;  St.  Paul,  Minn.; 
Worcester,  Mass.;  Akron,  Ohio;  Rich¬ 
mond,  Va. ;  Cleveland,  Ohio ;  Chatta¬ 
nooga,  Tenn. ;  Indianapolis,  Ind.;  Mil¬ 
waukee,  Wis. ;  Rochester  N.  Y.  Okla¬ 
homa  City,  Okla.;  Fort  Worth,  Tex.; 
Erie,  Pa.;  Miami  Fla.;  and  Dayton. 

GREENVILLE,  S.  C.,  EXPANSION 

News  and  Piedmont  Publishei  Buys 
Additional  Space 

Roger  C.  Peace,  publisher  of  the 
Greenz’ille  (S.  C.)  News  and  Piedmont, 
has  purchased  the  News  building  and 
adjourning  property  on  South  Main 
street  from  the  Prudential  Insurance 
Co.  for  the  continued  use  of  the  news¬ 
papers,  and  plans  early  additions  and 
improvements  it  has  lieen  announced. 

.A  frontage  of  100  feet  on  East  Broad 
street  just  at  the  rear  of  the  News 
building  has  also  been  acquired  for  the 
•’xpansion  of  the  newspaper  plant.  Mr. 
Peace  stated.  Tentative  plans  call  for 
the  erection  of  a  two-story  brick  ad¬ 
dition  in  the  rear  of  the  main  building 
to  house  the  mechanical  departments  of 
the  newspaper.  Various  other  improve¬ 
ments  to  the  building  and  relocation  of 
departments  will  be  made  in  the  fall. 

ENGRAVING  DEPARTMENT  ADDED 

H.  E.  Jones,  for  three  years  an  em¬ 
ploye  of  the  Hastings  (Neb.)  Tribune. 
has  been  employed  by  the  Ord  (Neb.) 
Quic,  a  weekly  to  operate  its  recently 
added  engraving  department.  The  ad¬ 
dition  was  made,  according  to  Publisher 
H.  D.  I.eggett,  was  made  at  a  cost  of 
$750. 


UTICA  DAIUES  TOGETHER 

The  Utica  (N.  Y.)  Daily  Press  has 
moved  its  mechanical  operations  to  the 
plant  of  the  Utica  Observer-Dispatch. 
Both  newspapers  are  members  of  the 
Gannett  group. 


With  The  Ludlow 
Production  Is 
Speeded  Up 

There  are  many  reasons  why.  with  the  Ludlow 
System,  production  is  speedier  and  mechanical 
costs  are  lower.  Here  are  just  a  few  features  con¬ 
tributing  to  Ludlow  efficiency  and  economy. 

Gomposilion  Speed  •  The  flat  Ludlow  matrices,  all 
lying  in  uniform  relative  position  in  the  case,  are 
gathered  by  the  compositor,  rather  than  picked 
up  a  letter  at  a  time  and  transferred  one  at  a  time 
to  the  stick,  as  is  necessary  with  single  types. 

Justifying  Lines  •  Ludlow  spaces  are  the  easiest  el¬ 
ements  in  the  line  to  get  at  and  handle — rather 
than  the  most  difficult — because  the  “ears”  of  the 
spaces  extend  beyond  those  of  the  letter  matri¬ 
ces.  With  Ludlow  composition,  the  time  spent  in 
spacing  “tight-to-lift"  is  entirely  eliminated. 

Mo  Advance  Costs  •  There  are  no  direct  costs,  with 
the  Ludlow,  in  advance  of  setting  live  copy. 
There  are  no  sorts  to  cast,  no  case  inspection  or 
case  laying,  no  investment  tied  up  in  labor  and 
metal  in  sorts  and  spaces  in  cases  or  in  storage 
bins.  The  expense  preliminary  to  setting  copy 
involved  in  maintenance  of  a  single  type  system 
is  entirely  eliminated. 

Working  Simplicity  •  The  Ludlow  is  the  essence 
of  simplicity  in  both  operation  and  mechanism. 
Upkeep  costs  are  notably  low.  The  compositor 
keeps  his  mind  on  the  copy  instead  of  the  ma¬ 
chine. 

All-Slug  Muke-Up  •  With  the  Ludlow  for  display,  the 
mechanical  executive  gets  the  full  advantages 
of  all-slug  make-up,  the  economy  and  efficiency 
of  which  require  no  argument. 

Full  particulars  regarding  these  and  other  advantages 
of  the  Ludlow  System  of  hand-set,  slug-cast  composition, 
together  with  specimens  of  the  latest  Ludlow  typefaces 
which  are  proving  so  popular  with  advertisers,  will  be 
gladly  sent  on  request — without  any  obligatiorL 

LUDLOW  TYPOGRAPH  GO. 

2032  CLYBOURN  AVENUE.  CHICAGO,  ILLINOIS 

1  Set  in  members  of  the  Ludlow  Kornok  family 
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TRADE  PAPER  FIELD  OFFERS  MANY 
CHANCES  FOR  JOBLESS  WRITERS 


CANADIANS  AT  DETROIT  CONFERENCE 


CALU 

E3 


Alert,  Energetic  News  Men  Can  Binld  Profitable  Business,  Birnung- 
ham  Man  Declares — Large  Cities  Provide  Best  Field  But 
Copy  Can  Be  Found  in  Snudler  Towns 


By  GEORGE  H.  WATSON 
Manager,  Southern  Newa  Service,  Birmingham,  Ala. 


Editor  &  publisher,  in  its  is¬ 
sue  of  May  4,  carried  a  page  fea¬ 
ture  by  Walter  W.  Ruch,  young  jour¬ 
nalism  graduate,  who,  unable  to  make 
a  newspaper  connection,  opened  up  a 
news  bureau  in  Lewisburg,  Pa.,  corre¬ 
sponding  for  metropolitan  newspapers. 
Since  that  time  he  has  not  only  built 
up  a  nice  income  but  his  contacts  with 
editors  have  resulted  in  offers  of  three 
reportorial  positions. 

No  mention  was  made  in  this  story  of 
writing  for  the  trade  journals,  which 
also  offers  opiwrtunities  for  young  men 
and  women  who  find  themselves  well 
prepared  but  unemployed  in  the  field 
of  professional  writing. 

There  are  more  than  2,000  trade  jour¬ 
nals  which  buy  news,  features  and  pic¬ 
tures  from  writers  scattered  throughout 
the  United  States.  While  the  corre- 
srKiiident  for  the  metropolitan  news¬ 
paper  usually  finds  his  best  field  in  a 
small  town,  the  trade  journalist  finds 
the  larger  cities  most  prolific  of  stories, 
but  he  can  also  develop  stories  in  even 
the  villages. 

Occasionally  a  reporter  linds  he  can 
supplement  his  newspaper  salary  by 
corresponding  for  a  few  trade  journals 
on  the  side.  A  few  reporters  have  been 
known  to  desert  their  newspaper  con¬ 
nections  altogether  and  take  up  trade 
journalism  solely.  The  point  is  that 
writing  for  trade  journals  offers  op¬ 
portunities  for  novices  as  well  as  for 
the  more  experienced  newspapermen. 

The  writers’  magazines  in  each  issue 
give  the  names  and  addresses  of  trade 
journals  which  are  willing,  even  eager, 
to  purchase  acceptable  material.  The 
rate  of  payment  equals  if  not  exceeds 
that  from  the  so-called  pulp  magazines, 
on  account  of  the  opportunity  also  for 
the  sale  of  photographs. 

The  enterprising  trade  journalist 
reads  the  trade  journals,  even  subscrib¬ 
ing  to  those  not  sent  to  him  free  or 
available  at  the  municipal  library.  He 
uses  a  magnifying  glass  on  the  daily 
newspapers  in  his  section,  not  letting  a 
story  escape  his  eyes.  Often  as  not  he 
takes  a  paragraph  out  of  a  newspaper 
and  expands  it  into  a  page  story  with 
pictures  for  one  of  his  favorite  trade 
journals. 

This  same  writer  sees  a  lot  of  folks 
in  different  businesses  and  recognizes  a 
story  when  it  pops  up.  The  ability  to 
see  a  story,  of  course,  comes  better 
through  experience  and  some  knowledge 
(it  need  not  be  technical)  of  the  busi¬ 
ness  in  question. 

One  trade  journalist  recently  made  a 
wager  that  he  could  go  into  any  busi¬ 
ness  house  in  the  United  States  and  get 
a  story  within  30  minutes  provided  the 
manager  would  freely  discuss  his  busi¬ 
ness.  Possibly  this  is  overstating  the 
case,  but  it  is  only  the  deaf  and  dumb 
man  as  a  rule  from  whom  a  story  can¬ 
not  be  obtained,  and  then  a  story  might 
be  written  about  the  way  he  runs  a 
business  with  such  handicaps. 

\  specific  instance  might  be  given 
about  how  one  writer  made  the  most 
out  of  a  story.  A  modernization  exhibit 
was  held  in  Birmingham  in  cooperation 
with  the  FHA,  similar  to  exhibits  held 
all  over  the  country.  In  this  case  the 
exhibit  was  known  as  a  Half  and  Half 
House,  a  25-year-old  building  being 
taken  and  half  of  it  reconditioned  and 
the  other  half  left  in  a  state  of  dilapida¬ 
tion  for  the  sake  of  contrast. 

The  writer  was  kept  busy  one  whole 
week  writing  this  story  with  different 
twists  for  eight  or  ten  trade  journals. 
Not  one  of  the  magazines  turned  the 
story  down,  suitable  pictures  being  sent 
along  each  time.  Among  those  using 
one  or  two  pages  of  the  story  were  the 
American  Bmlding  &  Loan  Association 
News,  stressing  how  a  real  estate  agency 
may  sell  foreclosed  property  by  first  re¬ 


conditioning  it ;  Building  Suf'ply  Xczvs, 
showing  how  building  material  dealers 
may  cooperate  in  such  a  project ;  Plumb- 
illy  &■  Heating  Trade  Journal,  how  a 
bathroom  was  remodeled ;  Domestic  En¬ 
gineering,  stressing  new  kitchen  fixtures ; 
American  Paint  &  Oil  Dealer,  showing 
the  i)art  paint  and  wallpaper  played  in 
the  job;  Gas  Age-Record,  featuring  new 
gas  appliances  for  the  kitchen ;  and 
Retailing,  on  the  new  house  furnishings 
as  compared  with  the  old.  This  is  not 
a  complete  list  of  journals  using  this 
story. 

.\nother  instance  of  the  opportunities 
in  trade  journalism  might  be  given.  A 
grocery  store  installed  air  conditioning 
and  found  its  business  increased  39  per 
cent.  This  story,  with  suitable  illustra¬ 
tions,  was  sold  to  Chain  Store  Age, 
Heating,  Piping  &r  Air  Conditioning, 
Electrical  South  and  Retailing. 

It  doesn’t  matter  where,  a  trade  news 
writer  lives;  he  should  be  able  to  find 
material  for  his  editors.  Why  didn’t 
some  enterprising  writer,  for  instance, 
get  permission  to  go  with  the  Byrd 
.\ntarctic  Expedition  with  the  privilege 
of  writing  only  for  the  trade  journals? 

good  trade  journalist  can  shift  sail 
at  a  moment’s  notice.  He  may,  for  in¬ 
stance,  call  on  a  hardware  dealer  for  a 
story  on  his  success  in  selling  paint. 
The  dealer  may  instead  of  giving  a  suc¬ 
cess  story  tell  a  tale  of  woe  about  his 
exi)ericnce  with  a  sale  of  cheap  paint. 
That  furnishes  the  basis  for  a  story 
and  a  check  from  a  hardware  journal 
in  wliich  a  “disgusted  paint  dealer”  says 
“never  again”  to  cheap  paint. 

This  self-same  writer  may  call  on  a 
service-station  operator,  for  instance, 
and  find  that  instead  of  discussing  gaso¬ 
line,  oil  and  accessories,  all  he  wants  to 
talk  about  is  fishing  and  hunting,  dogs 
and  guns.  Further  conversation  de¬ 
velops  the  fact  that  he  uses  his  hobby 
to  make  business  for  his  place.  He  fur¬ 
nishes  the  sports  equipment  and  the  cus- 
tt)mers  furnish  the  transportation  to 
field  and  stream.  In  taking  along  cus¬ 
tomers  he  makes  them  his  for  life.  He 
even  divides  up  his  fish  and  his  quail 
with  some  customer  who  may  be  sick 
or  have  sickness  in  the  family.  A  story’ 
along  this  line,  with  illustrations  show¬ 
ing  the  dogs,  the  guns  and  the  motor 
brought  a  check  from  an  automobile 
journal. 

.\s  already  noted,  good  pictures  are 
necessary  with  most  stories.  This  makes 
it  essential  that  the  successful  writer 
have  his  own  camera,  although  some 
pictures  are  given  him  and  he  can  pur¬ 
chase  others  from  commercial  photog¬ 
raphers. 

Writing  for  the  trade  journals  re¬ 
quires  plenty  of  work  and  a  prolific 
typewriter.  But  at  least  one  writer 
draws  down  40  to  50  checks  a  month. 
He  and  his  family  live  comfortably  and 
are  able  to  take  a  nice  vacation  each 
year. 


Four  Canadians  and  a  New  Yorker  meet  at  the  A.N.P.A,  Mechanical  Conferenct 
in  Detroit,  recently.  Left  to  right:  A.  J.  Waite,  mechanical  superintendegL 
Hamilton  (Ont.)  Spectator;  A.  G.  Muir,  business  manager  of  the  Specutor- 
Ray  Johnson,  general  manager,  Kelan-o-Mat  Company,  New  York;  Frank  Me 
Murray  of  Toronto  Type  Foundry  Company;  and  John  M.  Letham,  compoiiai 
room  superintendent,  Montreal  Star, 


MAILERS’  RULE  STOPS 
AT  LOADING  CHUTES 


Cleveland  Award  Denies  Union  Juris¬ 
diction  Over  Laborers  Em¬ 
ployed  As  Extras  to  Load 
Trucks 


divided  up,  wrapped  up,  properly  tag. 
ged,  properly  ti^  and  shoved  into  tht 
chutes.  The  papers,  it  apj^ars  to  me, 
are  then  ‘dispatched,’  within  the  clear 
meaning  and  in  compliance  with  the 
habits  and  customs  of  the  mailers  aid 
publishers  of  the  Cleveland  Press.' 
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PLANNING  I.  T,  U.  MEET 

Plans  for  the  79th  convention  of  the 
International  Typographical  Union  in 
Montreal  will  be  dealt  with  at  a  meet¬ 
ing  of  the  joint  convention  committee 
of  Itoth  Montreal  unions.  Much  prel¬ 
iminary  work  has  been  accomplished  by 
this  committee,  and  arrangements  arc 
well  in  hand  to  receive  the  300  elected 
delegates,  together  with  the  hundreds 
of  others  who  will  visit  the  city  during 
the  convention  week  of  Sept.  7. 


NEW  PRESSES  IN  HOLLYWOOD 

Two  new  Goss^units  are  being  in¬ 
stalled  by  the  Hollywood  (Cal.)  Citi¬ 
zen-News.  The  additions  will  give  the 
plant  six  units,  with  a  straight  run  of 
48  pages,  or  a  collect  run  of  96  pages. 


(Special  to  Editor  &  Publisher) 
Chicago,  July  8 — An  award,  declar¬ 
ing  that  mailers’  union  jurisdiction  ends 
when  newspapers  are  put  into  chutes 
and  denying  claim  of  Cleveland  Mail¬ 
ers’  Union  No.  12  for  jurisdiction  over 
laborers  employed  on  the  loading  plat¬ 
form  of  the  Cleveland  Press,  was  an¬ 
nounced  here  today  by  Harvey  J. 
Kelly,  chairman  of  the  N.  P.  A. 
Special  Standing  Committee.  The 
award  was  made  by  E.  W.  Doty,  chair¬ 
man  of  the  local  arbitration  board. 

Dispute  arose  over  a  difference  as  to 
interpretation  of  the  term  “dispatching 
of  papers,”  which  the  Cleveland  con¬ 
tract  concedes  is  mailers’  work.  The 
union  had  claimed  that  laborers,  hired 
tin  heavy  nights  to  assist  in  loading 
bundles  of  newspapers  from  the  loading 
platform  on  trucks,  must,  under  the 
contract,  be  members  of  the  union. 
Normally,  the  loading  is  done  by  the 
drivers  and  their  helpers,  who  are  not 
members  of  the  mailers’  union. 

In  arriving  at  his  decision.  Chairman 
Doty  stated,  in  part: 

“The  act  of  dispatching  papers  is 
performed  by  mailers  in  the  mailing- 
rotim  and  when  said  iiapers  are  shoved 
into  the  mouths  of  the  chutes  the  re¬ 
sponsibility  and  activity  of  the  mailers 
cease.  The  papers  arc  counted  in  the 
mailing-room  by  mailers,  the  labels  for 
the  bundles  and  wrappers  are  made  in 
the  mailing-room  by  mailers,  the  labels 
and  tabs,  calling  for  the  dispatch  of 
papers  to  definite  destinations  are  made 
in  the  mailing-room  by  mailers  and 
these  labels  and  tabs  remain  in  the 
jurisdiction  and  control  of  the  super¬ 
intendent  of  the  mailing-room  until 
they  go  through  the  chutes  on  the  bund¬ 
les  to  which  they  are  attached... 

“It  is  to  be  observed  that  from  the 
time  the  paper  starts  off  the  roll  at  the 
end  of  the  press  in  the  press-room  until 
it  reaches  my  front  porch,  as  a  com¬ 
pleted  and  delivered  paper,  there  is  a 
continuous  movement — in  the  sense  it 
is  all  a  ‘dispatch  of  papers.’  I  call 
attention  to  it  because  all  the  crafts 
recognize  that  there  must  be— and  there 
are — places  where  one  operation  ceases 
and  another  begins  and  that  too  with¬ 
out  any  cessation  of  motion.  In  the 
’'rrss-rtxjm  the  paper  moves  through 
the  presses  and  is  folded;  from  the 
press-room  the  completed  papers  are 
delivered  by  machinery  to  the  mailing 
room ;  in  the  mailing-room  they  are 


Life-Insurance 
/or  Type  and  Cuts! 


The  low  moulding  pressure 
at  which  they  always  give 
deep,  sharp,  accurate  im¬ 
pressions,  is  one  of  many 
money-saving  features  of 


MORLEY 

MATS 


They  are  mill-conditioned 
to  give  just  the  required 
shrink  .  .  . 


They  release  easily;  with¬ 
out  use  of  oil  or  powder. 


They  scorch  quickly 


All  good  reasons  why  you 
should  use  them  in  your 
stereotyping  room. 


Samples  on  request. 


USED  161  CUTS  IN  EDITION 

Observing  tbe  recent  completion  of 
its  engraving  plant,  the  Jefferson  City 
Sunday  News  and  Tribune  June  9  pub¬ 
lished  a  48-page  “Pictorial  ProgreiT 
edition  in  three  sections.  Scatterei 
through  the  edition  were  161  cuts,  com-  f 
pleted  in  the  newspaper’s  new  engraving  | 
plant. 


MORLEY  BUTTON 

Manufacturing  Company 
Portsmouth,  New  Hampshire 


pos 


do 


New  York  Office,  46  East  11th  Street 


Hacking  and  extending  beyond  a  100- 
foot  frontage  is  the  mechanical  depart¬ 
ment.  All  departments  are  designed  on 
^  the  open-office  plan.  Private  offices  for 

of  West’s  Oldest  Papers  In  New  the  publishers  and  an  attractive'  lobby 
ildinc  at  Marysville — Invalu-  occupy  the  street  frontage.  Business, 
“  *  Now  Well  circulation  and  advertising  departments 

able  are  joined  in  a  large  open  office  and 

Guarded  easily  accessible  to  the  adjoining 

-ident  to  thc”commemoration  of  its  editorial  and  news  room. 

of  continuous  publication  as  In  this  modern  setting  the  newspaper 
lilv  newspaper— <lating  from  the  which  still  utilizes  in  its  sports  news 
c  Lys  of  the  California  gold  rush  dej)artment  the  desk  at  which  Mark 
which  the  city  jf  publication  was  Twain  worked  in  Marysville  as  a  re- 
inb— the  Marysville  (Cal.)  At>l>eal-  porter,  the  Appeal-Democrat  will  pro- 
Mrat  has  occupied  a  new  and  elab-  duce  in  the  near  future  its  diamond 
.  plant  and  office  building  at  the  jubilee  edition. 

Ir  of  Marysville’s  downtown  dis-  Aside  from  a  completely  modern 


LIFORNIA  daily  is 
expanded  at  75 


New  building  of  the  Marysville  (Cal.)  Appeal. 


tor  more  than  two  consecutive  years. 

INSTALLS  COOLING  SYSTEM 

.The  Salt  Lake  Tribune  has  just  com¬ 
pleted  a  complete  cooling  and  ventilat¬ 
ing  system  for  its  mechanical  building 
which  involves  the  washing  of  the  air. 
The  outlay  amounted  to  $20,000. 

NAMED  MECHANICAL  CHIEF 

L.  B.  Rock,  publisher  of  the  Dayton 
(O.)  Journal  and  Herald  has  announced 
the  appointment  of  Thomas  Gougarty 
as  mechanical  superintendent  for  both 
newspapers  in  addition  to  his  present 
duties  as  composing  room  foreman. 


MORRIS  HEADS  H.  T.  CHAPEL 

Joseph  Morris  was  installed  as  chapel 
duurman  of  the  New  York  Herald 
Tribune  composing  room  on  last  month 
following  his  election  to  succeed  Sid- 


OHIO  WELL  REPRESENTED  AT  MEETING 


Two  Hundred  Satisfied  Users 
— Write  for  Details — 


AMERICAN  PUBLISHERS  SUPPLY 


W.  LYNN,  MASS 


^  all-Ohio 


of  mechanical  experts  (left  to  right) :  Thomas  H.  Lane, 
ereotype  superintendent,  Cincinnati  Post;  F.  E.  Campbell,  assistant  stereotype 
Cfcrefund  Press;  Leslie  J.  Griner,  stereotype  foreman,  Youngstown 
“«Mca/or;  and  Paul  J.  White,  composing  room  superintendent,  Cincinnati 
cost.  They  met  at  the  last  A.N.P.A.  Mechanical  Conference  in  Detroit. 
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Editor  &  Publisher  for  July  13,  1935 


NEWSPAPERS  OFFERING  RUN-OF-PAPER  COLOR 


This  1935  listing  of  papers  offering  run-of-paper  color 
is  presented  through  the  courtesy  of  the  Chicago  Tribune 
business  service  department.  As  additions  and  revisions 
become  necessary,  Editor  &  Publisher  would  appreciate 
having  individual  papers  make  notification  thereof. 


Asterisks  (*)  indicate  morning  and  evening  combina¬ 
tions.  The  data  presented  herewith  does  not  take  into 
consideration  color  offered  in  comic,  colorgravure  or  other 
special  .sections.  On  their  own  information,  several  (laiiers 
have  been  deleted  from  the  Tribune  list. 


L 


color 


ALABAMA 

Birmingham  News*..(E)  Black  and  one 
Birmingham  Age-  ' 

Herald*  . (M)  Black  and  one  color  | 

Birmingham  News  and 

.Age  Herald  . (S)  Black  and  one 

Birmingham  Post  ...cE)  Black  and  one 
Mobile  Register*  ...(M)  Black  and  one 

Mobile  Press*  . (El  Black  and  one 

Mobile  Times  . (E)  Not  specified 


Santa 

look 


Monica  Out- 


.(H.) 


color 

color 

color 

color 


Black  and  I, 
.1  colors 
Black  and  one 
Black  and  one 
Black  and  one 


color 

color 

color 


ARIZONA 


Tuc.son  Citizen  ....(E>  Black  and  one  color 

Tucson  Star . (M)  Black  and  one  color 

Tucson  Star . (S)  Black  and  one  color 


ARKANSAS 


Fort  Smith  Times 

Record*  . (E)  Black  and  one  color 

Fort  Smith  South¬ 
west  .American. ...  (M)  Black  and  one  color 
Fort  Smith  South¬ 
west  Times  Record.  (S)  Black  and  one  color 
Hope  Star  . (E)  Black  and  one  color 


CAUFORNIA 

.Alameda  Times-Star. (E)  Black  and  one  color 
Alhambra  Post-Advo¬ 
cate  . (El  Black  and  one  color 

Anaheim  Bulletin _ (E)  Black  and  one  color 

Berkeley  Ciazette  ....(E)  Black  and  one  color 
(jolusa  Sun-Herald  ..(E)  Black  and  one  color 
El  C  entro  Post  and 
Valley  Farmer. ..  (M)  Black  and  red 
El  C  entro  Post  and 

Valley  Farmer. ..  .(S)  P.Iack  and  red 
Eureka  Humboldt 

Standard  . (E)  Black  and  one  color 

Eureka  Humboldt 

Times  . (M)  Black  and  one  color 

Eureka  Humboldt 

Times  . (S)  Black  and  one  color 

Fiesno  Bee  . (F.)  Black  and  one  color 

Fresno  Bee  . (S)  Black  and  one  color 

Glendale  News-Press.  (E)  Up  to  4  colors 

Hollywood  Citizen- 

News  . (E)  Black  and  1,  2  or 

3  colors 

Long  Beach  Sun*. .  (M)  Black  and  1,  2  or 
3  colors 

Long  Beach  Press- 

Telegram*  . It;  Black  and  1,  2  or 

3  colors 

Long  Beach  Press- 

Telegram  . (S)  Black  and  1.  2,  or 

3  colors 

Los  .Angeles  Ex¬ 
aminer  . (M)  Black  and  1  or  2 

colors 

Los  -Angeles  Ex¬ 
aminer  . (S)  Black  and  1  or  2 

colors 

Los  .\ngeles  Illustra¬ 
ted  Daily  News...{M)  Black  and  one  color 
Ia>s  -Angeles  Post.. -(E)  Black  and  one  color 
Los  Angeles  Times.. (E)  Black  and  one  color 
Los  Angeles  Times..  (S)  Black  and  one  color 

Modesto  Bee*  . (E)  Black  and  one  color 

Modesto  Bee* . (M)  Black  and  one  color 

Modesto  Bee . (S)  Black  and  one  color 

Monterey  Peninsula 

Hfald  . (E)  Black  and  one  color 

Oakland  Post  En¬ 
quirer  . (E)  Black  and  one  color 

O^land  Tribune. ...  (E)  Black  and  one  color 
^^kland  Tribune.  ...  (S)  Black  and  one  color 
Ontario  Report  ....(E)  Black  and  one  color 
Ptssedena.  Star 

News . (E)  Black  and  1,  2,  or 

more  colors 

Pasedena  Post* - (M)  Black  and  1,  2,  or 

more  colors 

Pasadena  Post . (S)  Black  and  1,  2,  or 

_  ^  more  colors 

Pomona  Progress- 

Bulletin  . (E)  Black  and  one  color 

Sacramento  Bee - (E)  Black  and  one  color 

Sacramento  Union. .  (M)  Black  and  red 
Sacramento  Union. ..  (S)  Black  and  red 
San  Bernardino  Sun*(M)  Black  and  one  color 
San  Bernardino  Sun.(S)  Black  and  one  color 
San  Bernardino  Tele- 

R^m*  . . (E)  Black  and  one  color 

San  ^^o  Tribune*.  (E)  Black  and  one  color 
San  Diego  Union*. (M)  Black  and  one  color 
San  Fransisco  Call 

Bulletin  . (E)  Black  and  one  color 

San  Francisco  Chroni¬ 
cle  . (M)  Black  and  one  color 

San  Francisco  Chroni¬ 
cle  . (S)  Bla^'k  and  one  color 

San  Francisco  Ex¬ 
aminer  . (M)  Black  and  1  or  2 

colors 

San  Francisco  Ex¬ 
miner  . (S)  Black  and  1  or  2 

colors 

San  Francisco  News.(E)  Black  and  one  color 

San  Jose  News . (E)  Black  and  one  color 

San  Mateo  Times  and 

News  Leader . (E)  Black  and  one  color 

San  Pedro  News- 

Pilot  . (E)  Black  and  1  or  2 

colors 

Santa  Barbara  News*(E)  Black  and  1  or  2 
colors 

Santa  Barbara  Press* (M)  Black  and  1  or  2 
colors 

Santa  Barbara  News 

Press  . (S)  Black  and  1  or  2 

colors 


South  Gate  Tribune(E) 

Stockton  Record  ...(E) 

V’allejo  (Tironicle*  . . .  (E) 

Vallejo  Times  Her¬ 
ald*  . (M)  Black  and  one  color 

Vallejo  Times  Her¬ 
ald  . (S) 

Ventura  County  Star.(E) 

Visalia  Times-Delta.  (E) 


Black  and  one 
Black  and  one 
lllack  and  one 


color 

color 

color 


COLORADO 

C  olorado  Springs 

Telegraph*  . (E)  Black  and  one  color 

Colorado  Springs  Gaz¬ 
ette*  . (M)  Black  and  one  color 

Colorado  Springs  Gaz¬ 
ette-Telegraph  _ (S)  Black  .and  one  color 

and  3rd  sections 

Denver  Post  . (E)  Black  and  1,  2  or 

3  colors 

Denver  Post . (S)  Black  and  1,  2  or 

3  colors 

Denver  Rocky  Moun¬ 
tain  News . (M)  Black  and  one  color 

Denver  Rocky  Moun¬ 
tain  News  . (S)  Black  and  one  color 

Fort  Collins  Express- 

t'ourier  . (E)  Black  and  one  color 

Fort  Collins  Express- 

Courier  . (S)  Black  and  one  color 

Grand  Junction  Sen¬ 
tinel  . (E)  Black  and  one  color 

Grand  Junction  Sen¬ 
tinel  . (S)  Black  and  one  color 

Sterling  Advocate. ..  (E)  Black  and  one  color 
(red) 

DISTRICT  OF  COLUMBIA 

Washington  Herald..  (M)  Black  and  one  color 
Washington  Herald.. (S)  Black  and  one  color 
Washington  Times _ (E)  Black  and  one  color 


FLORIDA 


1.  2 


Davtona  Beach  News. 

Journal  . (E)  Black  and  one  color 

Davtona  Beach  News- 

Journal  . (S)  Black  .and  one  color 

Jacksonvi'Ie  Florida 
Times-Union  ....  (M)  Black  and 
3  colors 

Jacksonville  Florida 

Times-Union  ....(S)  Black  and 

colors 

Miami  Herald . (M)  Black  and 

3  colors 

Miami  Herald  . (S)  Black  and 

3  colors 

Miami  Daily  News. .  (E)  Black  and 
3  colors 

Miami  Daily  News. .  (S)  Black  .and 
3  colors 

Orlando  Reporter- 

Star*  . (E)  Black  and 

colors 

Orlando  Sentinel* . . .  (M)  Black  and 
colors 

Orlando  Sentinel  Re¬ 
porter  Star  . (S)  Black  and 

colors 

St.  Petersburg  Inde¬ 
pendent  . (E)  Black  and  one  color 

St.  Petersburg  Times.  (M)  Black  and  1,  2,  or 

more  colors 

St.  Petersburg  Times. (S)  Black  and  1,  2,  or 
more  colors 

Tampa  Times  . (E)  Black  and  one  color 

Tampa  Tribune  ....(M)  Black  and  one  color 

Tampa  Tribune  ....(S)  Black  and  one  color 


1 


GEORGIA 

Albany  Herald  . (E)  Black  and 

At'anta  Georgian  . . .  (E)  Black  and 
-Atlanta  Sunday 

-American  . (.S)  Black  and 

-Atlanta  Journal . (E)  Black  and 

.Atlanta  Journal . (S)  Black  and 

Augusta  Chronicle. ..  (M)  Black  and 
Augusta  Chronicle. ..  (S)  Black  and 

Macon  News* . (F.)  Black  and 

Macon  Telegraph  ...(M)  Black  and 


one  color 
one  color 


one  color 
one  color 
one  color 
one  color 
one  color 
one  color 
one  color 


IDAHO 

Boise  Capital  News.(E)  Black  and  1 
colors 

Boise  Idaho  States¬ 
man  . (M)  Black  anjl  one 

Boise  Idaho  States¬ 
man  . (S)  Black  and  one 

Idaho  Falls  Post- 

Register  . (E)  Black  and  one 

Idaho  Falls  Post- 

R^ister . (S)  Black  and  one 

Lewiston  Tribune. ..  (M)  Black  and  one 

Pocatello  Journal* _ (M)  Black  an!  one 

Pocatello  Tribune*. ..  (E)  Black  and  one 
Pocatello  Tribune. . . .  (S)  Plack  and  one 
Twin  Falls  News...(M)  Black  and  one 
Twin  Falls  News....(S)  Black  and  one 


color 


color 


color 


color 

color 

color 

color 

color 

color 

color 


ILUNOIS 

-Aurora  Beacon  News(E)  Black  and  one  color 
Aurora  Beacon  News.(S)  Black  and  one  color 
Belleville  News  Demo¬ 
crat  . (E)  Black  and  1  or  2 

colors 

Chicago  American _ (E)  Black  and  one  color 

Chicago  Herald  and 

Examiner  . (M)  Black  and  one  color 


Chicago  Herald  and 

Examiner  . (S)  Black  and 

Chicago  Tribune. ...  (M)  Black  and 
colors 

Chicago  Tribune. ...  (S)  Black  and 
colors 

East  St.  Louis  Jour¬ 
nal  . (E)  Black  and 

Eas't  St.  I-ouis  Jour¬ 
nal  . (S)  Black  and 

Toliet  Herald-News. .  (E)  1  color 
Joliet  Herald-News. .  (S)  1  color 
Kewanee  Star  Cour¬ 
ier  . (E)  Black  and 

Peoria  Journal* _ .(E)  Black  and 

Peoria  Transcript* ..  (M)  Black  and 
Peoria  Journal  Trans¬ 
cript  . (S)  Black  and 

Rockford  Register- Re¬ 
public*  . (E)  Black  and 

Rockford  Star*  ....(M)  Black  and 

Rockford  Star. . (S)  Black  and 

Springfield  Illinois 

State  Journal ....  (M)  Black  and 
Springfield  Illinois 

State  Journal . (S)  Black  and 

Springfirld  Illinois 
State  Register  ....(E)  Black  and 
Springfirld  Illinois 

Sfate  Regisfer  ....(S)  Black  and 


one  color 
1  or  2 


one  color 
one  color 


one  color 
one  color 
one  color 


one  color 


one  color 
one  color 
one  color 


one  color 
one  colot 
one  color 
one  color 


INDIANA 

Bloomfield  World.... (E)  Black  and  one  color 
Bloomington  World..  (E)  Black  and  one  color 
Connersville  News 

Examiner  . (E)  Black  and  one  color 

Evansville  Courier. .  (M)  Black  and  one  color 
Evansville  Courier 

Journal  . (S)  Black  and  one  color 

Evansvi'le  Journal.. (E)  Black  and  one  color 
Evansville  Press....  (K)  Black  and  one  color 

Evansville  Press . (S)  Black  and  one  color 

Fort  Wayne  Journal- 

Gazette  . (M)  Black  and  one  color 

Fort  Wayne  Journal- 

Gazette  . . (S)  B'ack  and  one  color 

Frankfort  Times...  (M)  Black  and  one  color 
Frankfort  Times  ....(S)  Black  and  one  color 
Indianapolis  News. ..  (E)  Black  and  one  color 
Indianapolis  Star....(M)  Black  and  one  cdor 
Indianapolis  Times. .  (E)  Black  and  1  or  2 
colors 

Marion  Chronicle* ..  (E)  Black  and  one  color 
Marion  Leader  Trilr- 

une* . (M)  Black  and  one  color 

Marion  Chronicle- 

Tribune  . (S)  Black  and  one  color 

New  Castle  Courier- 

Times  . (E)  Black  and  one  color 

Sfuth  Bend  News 

Times  . (E)  Black  and  one  color 

South  Bend  News 

Times . (S)  B'ack  and  one  color 

South  Bend  Tribune.  (E)  Black  and  one  color 
South  Bend  Tribune.  (S)  Black  and  one  color 
.Spencer  World  ....  (E)  Black  and  one  color 

IOWA 

Counci'  Bluffs  Non¬ 
pareil  . ((E)  Black  and  3  colors 

Council  Bluffs  Non¬ 
pareil  . (S)  Black  and  3  colors 

Des  Moines  Register*(M)  Black  and  1  or  2 
colors 

Des  Moines  Tribune*  (E)  Black  and  1  or  2 
colors 

Des  Moines  Register.  (S)  Black  and  1  or  2 
colors 

Mason  City  Globe 

Gazette  . (E)  Black  and  one  color 

Sioux  City  Journal. (D) Black  and  one  color 
Sioux  City  Tournal..(S)  Black  and  one  color 
Sioux  City  Tribune..  (E)  Black  and  one  color 


KANSAS 

Arkansas  C*ity  Trave¬ 
ler  . (£)  Black  and 

colors 

(  hanute  Tribune. ...  (E)  B'ack  and 
Emporia  Gazette. ...  (E)  B'ack  and 
Hutchinson  NewS*.(E)  Black  and 
Hutchinson  Herald*.  (M)  Black  and 
Hutchinson  Herald. .  (S)  Black  and 
Kansas  City  Kansan. (E)  B'ack  and 
K.ansas  City  Kansan.  (S)  B'ack  and 

Ottawa  Herald . (E)  Plack  and 

Pittsburg  Headlight*.  (E)  Black  and 
3  colors 

Pittsburg  Sun* _ (M)  Black  and 

3  colors 

Pittsburg  Sun  . (S)  Black  and 

3  colors 

Salina  Journal . (E)  B’ack  and 

Topeka  Capital . (M)  B'acl:  and 

Topeka  Capital . (S)  Black  and 

Topeka  State  Jour¬ 
nal*  . (E)  B'ack  and 

Wichita  Beacon  _ (E)  Black  and 

3  colors 

Wichita  Beacon . (S)  Black  and 

3  colors 

Wichita  Eagle* . (E)  B'ack  and 

Wichita  Eagle*  ....(M)  B'ack  and 
Wichita  Eagle . (S)  Black  and 


1  or  2 


one  color 
one  color 
red 
red 
red 

one  color 
one  color 
one  color 
1,  2  or 


1.  2  or 
1,  2  or 


one  color 
one  color 
one  color 


one  color 
1.  2  or 


1,  2  or 


one  color 
one  color 
one  color 


KENTUCKY 

Covington  Kentucky 

Post  . (E)  Black  and  one  color 

Paducah  Sun-Demo¬ 
crat  . (E)  Black  and  one  color 

Paducah  Sun-Demo¬ 
crat  . (S)  Black  and  one  color 


LOUISIANA 

Baton  Rouge  State 

ItSm  Ho,;,V  ‘“l  * 

. (S)  B'ack  and  on*  -»i 

Monroe  News-Star* .  (E)  Black  and  1  5 

3  colors  ' 

Monroe  World* . (M)  Black  and  1,  2  , 

Monroe  World-News-  olort 

. (S)  Black  and  1,  2 

X.  .  .X  ^  colors  '  ' 

isir'ois.'Tri:-"” 

Tribune  . . (S)  rtlack  and 

New  Orleans  Stales-,  atr  Black  amt  ? 

New  Orleans  Times-  ^ 

Picayune . (.M)  Black  and  one  cok 

New  Orleans  Times-  ^ 

Picayune  States  ..(S)  B'ack  and  on*  coin 
.Shreveixart  Journal. .  .  (E)  Black  and  0^ 
Shreveport  Times... (M)  B  ack  and  onj  Su 
Shreveport  Times. . . .  (S)  Black  and  on*  So 


MARYLAND 

Faltimore  News  Post.(E)  B'ack  and  on*  aO, 
iJaltimore  Sunday 

American  . (S)  Black  and  on*  col* 


MASSACHUSETTS  ■ 

^wtence  Telegram. .  (E)  Black  and  1.  2  or  1  I 
I-awrence  Sunday  colors  ' 

Sun  . (S)  Black  and  I.  2  or] 

colors 


MICHIGAN 

Battle  Creek  Enquirer 

and  News. . . . (E)  Black  and  one  coW 

Battle  Creek  Enquirer 

and  News . (S)  Black  and  one  cokr 

Denton  Harbor  News 

Palladium  . (E)  1.  2  or  3  colors 

Detroit  Free  Press. (M)  Black  and  one  cokt 
Detroit  Free  Press.  (S)  Black  and  one  cola 

Detroit  News  . (E)  Black  and  one  cola 

Detroit  News . (S)  Black  and  one  cola 

Night  . (S)  4  colors  available 

Detroit  Times . (E)  Black  and  one  cola 

Detroit  Times  . (S)  Black  and  one  cola 

Grand  Rapids  Hcrald(M)  Black  and  one  cola 
(.rand  Rapids  Herald(S)  Black  and  one  cola 
M  ount  Clemens  Lea- 

_/lcr  . (E)  Two  colors 

Niles  Star  . (E)  Black  and  one  cola 


MINNESOTA 

Fergus  F.alls  Journal(E)  B'ack  and  one  cola 

Minneapolis  Journal.  lE)  Black  and  1,  2  a 
3  colors 

Minneapolis  Journal.  (S)  Black  and  1  or  2 
colors 

Minneapolis  Star...(E)  Black  and  1,  2  a 
3  colors 

Minneapolis  Tribune.  (E)  Black  and  1,  2  « 
3  colors 

Minneapolis  Tribune.  (S)  Black  and  1,  2  w 
3  colors 

St.  Cloud  Times.... (E)  Black  and  1  or  2 
colors 

St.  Paul  Dispatch*.  (E)  Black  and  one  color 

St.  Paul  Pioneer 

Press*  . (M)  Black  and  one  cola 

St.  .Paul  Pioneer 

Press . (S)  Black  and  one  cola 

St.  Paul  News . (E)  Black  and  1,  2,  a 

colors 

St.  Paul  News . (S)  Black  and  1,  2  « 

colors 


MISSISSIPPI 

Meridian  Star  . (E)  Black  and  1  or  more 

colors 

Meridian  Star  . (S.)  Black  and  1  or  more 

colors 


MISSOURI 

oplin  News  Herald*.  (E)  Black 

Joplin  Globe* . (M)  Black 

Joplin  Globe  . (S)  Black 

Kansas  City  Journal 

Post  . . (E)  Black 

Kansas  City  Journal 

Post  . (S)  B'ack 

Kansas  City  Star*...(E)  Black 
Kansas  City  Times*.  (M)  Black 
Kansas  City  Sunday 

Star  . (S)  Black 

St.  Louis  Globe 

Democrat  . (M)  Black 

St.  Louis  Globe 

Democrat  . (S)  Black 

St.  Louis  Post- 

Dispatch  . (E)  Black 

St.  Louis  Star-Times.  (E)  Black 
Springfield  News*. ..(M)  Black 
Springfield  Leader 

and  Press*  . (E)  Black 

Springfield  News  and 
Luder . (S)  Black 


and  on*  color 
and  one  cola 
and  one  cola 


and  one  cola 


and  one  colot 
and  one  color 
and  one  color 


and  one  colot 
and  one  color 
and  one  color 


.Mil 

Mil 

Mi! 

li 

Mu 

Mu 


and  on*  color 
and  one  color 
and  one  cola 


and  one  cola 
and  one  cola 


MONTANA 

Billings  Gazette*  ...(M)  Black  and  one  cola 
Billings  Gazette*  . . .  (E)  Black  and  one  c<^ 
Billings  Gazette  ....(S)  Black  and  one  color 
Butte  Montana  , 

Standard*  . (M)  Black  and  one  cola 

Butte  Post* . (E)  Black  and  one  cola 

Butte  Montana 

Standard . (S)  Black  and  one  cola 
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XI 


newspapers  offering  RUN-OF-PAPER  color 


This  1935  listing  of  papers  offering  run-of-paper  color 
is  presented  through  the  courtesy  of  the  Chicago  Trjbxme 
business  service  department.  As  additions  and  revisions 
become  necessary,  Editor  &  Publisher  would  appreciate 
having  individual  papers  make  notification  thereof. 


.\sterisks  (♦)  indicate  morning  and  evening  combina¬ 
tions.  The  data  presented  herewith  does  not  take  into 
consideration  color  offered  in  comic,  colorgravure  or  other 
special  sections.  On  their  own  information,  several  papers 
have  been  deleted  from  the  Tribune  list. 


Grrtt  Falls  Trib- 


Grtat  Falls  Trib- 
une*  . 

Great  Falls  Leader* ..  (E) 

.Miles  titv  Star . (E) 

Miles  t  ity  Star . lol 

Missoula  Missou- 

. . .  \ 

Missoula  Sentinel*  --(K) 
Missoula  Missoulian..  IS) 


Black  and  1,  2  or  3 
colors 

I  Black  and  1,  2  or  3 
colors 

Black  and  1,  2  ir  3 
colors 

Black  and  one  color 
Black  and  one  color 

Black  and  one  color 
Black  and  one  color 
Black  and  one  color 


NEBRASKA 


Grand  Island  Inde- 
pendent . vE) 

Hastings  Tribune  ...CE) 

Lincoln  Journal 
Lincoln  journal  ••••(E) 
Lincoln  Journal  Etar.th) 
Omaha  Bee-Ntws*.  .(E) 
Omaha  Bee-.V-ws  .••(•M) 
Omaha  Bec-.\tws  . . .  (S) 
Omaha  World  Her¬ 
ald*  . (E) 

Omaha  World  lier- 

aid* . (M) 

Omaha  World-Her¬ 
ald  . (S) 


Black  and  one  color 
Black  and  one  color 
Black  and  one  color 
Black  and  one  color 
1  to  4  colors 
Black  and  one  color 
Black  and  une  color 
Black  and  une  color 

Black  and  one  color 

Black  and  one  color 

Black  and  one  color 


NEVADA 

Keno  Gazette  . (E)  Black  and  one  color 

NEW  JERSEY 

Asbury  Park  Press..  (E)  Black  and  one  color 
Asbury  Park  Shore 

Press . (S)  Black  and  one  color 

Camden  (Courier  ....(E)  Black  and  one  color 

Camden  Post  . (M)  Black  and  one  color 

Newark  Star-  Eagle.. (E)  Black  and  one  color 

NEW  YORK 

Buffalo  Courier- 

Express  . (M)  Black  and  one  color 

Buffalo  Times . (E)  Black  and  one  color 

Buffalo  Times . (S)  Black  and  one  color 

Homell  Tribune  ....(E)  Black  and  1  or  2 

colors 

New  York  Mirror..  (M)  Black  and  one  color 
New  V'ork  Mirror...  (S)  Black  and  one  color 
Rochester  Journal  ..(E)  Black  and  one  color 
Rochester  Sunday 

.American  . (S)  Black  and  one  color 

Syracuse  Post- 

Standard  . (M)  Black  and  one  color 

Syracuse  Post- 

Standard  . ( S)  Black  and  one  color 

Troy  Times . (E)  Black  and  one  color 

NORTH  CAROLINA 

•Asheville  Citizen*  ..(M)  Black  and  one  color 
Asheville  Times*  ...(E)  Black  and  one  color 

Times . (S)  Black  and  one  color 

Asheville  Citizen 

Times . (S)  Black  and  one  color 

R^eigh  Times . (E)  Not  specified 

Winston-Salem  Jour¬ 
nal*  . (M)  Black  and  one  color 

Winston-Salem  Sen¬ 
tinel*  . (E)  Black  and  one  color 

Winston-Salem  Jour¬ 
nal-Sentinel  . (S)  Black  and  one  color 

NORTH  DAKOTA 

Uandan  Pioneer  ....  (E)  Black  and  one  color 

OHIO 

•^ton  Tjmes-Press  ..(E)  Black  and  one  color 
Akron  Times-Press  ..(S)  Black  and  one  color 
•Athens  Messenger  ..(E)  Black  and  one  color 
Athens  Messenger  ...(S)  Black  and  one  color 
Cincinnati  Enquirer.  (M)  Black  and  1  or  * 
r-  ■  ■  colors 

Cmcinnati  Post  ....(E)  Black  and  one  color 
Cincinnati  Times- 

Star  . . (E)  Black  and  one  color 

Ueveland  News  ....  (E)  Black  and  one  color 
Cleveland  Plain 

Dealer  . (M)  Black  and  one  color 

ueveland  Press  ....  (E)  Black  and  one  color 

ulumbus  Citizen _ (E)  Black  and  one  color 

wlnmbus  Dispatch. .  (E)  Black  and  one  color 
Ulumbus  Dispatch. . .  (S)  Black  and  one  color 
Columbus  Ohio  State 

Journal . (M)  Black  and  one  color 

Columbus  Sunday 

. (S)  Black  and  1  or  2 

r.  ,,  .  colors 

{«yton  Herald*  ....  (E)  Black  and  one  color 
l«yton  Journal*  ...(M)  Black  and  one  color 
Wyton  Journal  ....(S)  Black  and  one  color 

Dayton  News  . (E)  Black  and  1  or  2 

r-  ,  colors 

Dayton  News . (S)  Black  and  1  or  2 

Mansfield  News  colors 

Journal  . . . (E)  Black  and  one  color 

PAGE  RESET  IN  20  MIN. 

Herald  Tribune  Shows  Speed  When 
Society  Form  Is  Pied 

-^n  example  of  fast  composition 
jmder  emergency  conditions  was  given 
ast  week  in  the  composing  room  of  the 
•Vov  )  ork  Herald  Tribune.  July  5,  at 


Marion  Star . (E)  Black  and  one  color 

Niles  Times . (E)  Illack  and  1  or  2 

colors 

Portsmouth  Times  ..(E)  Black  and  1,  2  or  3 
colors 

Portsmouth  Times  ..(S)  Black  and  1,  2  or  3 
colors 

Sandusky  Register* .  (M)  Black  and  one  color 
Sandusky  Star  Jour¬ 
nal*  . (E)  Black  and  one  color 

•Sandusky  Register  ,.(S)  Black  and  one  color 

Toledo  blade  . (E)  Black  and  one  color 

Toledo  News-Bee  ...(E)  Black  and  one  color 

Toledo  Times . (M)  Black  and  one  color 

Toledo  Times . (S)  Black  and  one  color 

Youngstown  Tele¬ 
gram  . (E)  Black  and  one  color 

A'oungstown  Vindi¬ 
cator  . (E)  Black  and  one  color 

Youngstown  Vindi¬ 
cator  .  —  . . (S)  Black  and  one  color 

Zanesville  Signal  ..(E)  Black  and  one  color 
Zanesville  Times- 

Recorder  . (M)  Black  and  one  color 

Zanesville  Times- 

Signal  . (S)  Black  and  one  color 

OKLAHOMA 

Bartlesville  Exam¬ 
iner  . (M)  Black  and  one  color 

Bartlesville  Exam¬ 
iner  . (S)  Black  and  one  color 

Miami  News-Record. .  (F.)  Black  and  one  color 
Miami  News-Record..  (S)  (red) 

Muskogee  Phoenix* . .(M)  Black  and  one  color 
Muskogee  Times- 

Deinocrat*  . (E)  Black  and  one  colov 

Muskogee  Phoenix  ..(S)  Black  and  one  color 
Oklahoma  City  Okla¬ 
homa  News . (E)  Black  and  one  color 

Oklahoma  City  Okla¬ 
homa  News . (S)  Black  and  one  color 

Oklahoma  Clity  Okla¬ 
homan*  . (M)  Black  and  1  or  2 

colors 

Oklahoma  City 

Times*  . (E)  Black  and  1  or  2 

colors 

Oklahoma  City  Okla¬ 
homan  . (S)  Black  and  1  or  2 

colors 

Okmulgee  .Times  ..(M)  Black  and  one  color 
Okmulgee  Times  ....(S)  Black  and  one  color 
Ponca  City  News  ..(E)  Black  and  1  or  2 
colors 

Ponca  City  News  ...(S)  Black  and  1  or  2 
colors 

Shawnee  News*  ....(M)  Black  and  one  color 

■Shawnee  Star* . (E)  Black  and  one  color 

Shawnee  News  . (S)  Black  and  one  color 

Tulsa  Tribune . (E)  Black  .and  1,  2  or  3 

colors 

Tulsa  Tribune  . (S)  Black  and  1,  2  or  3 

colors 

Tulsa  World  . (M)  Black  and  one  color 

Tulsa  World . (S)  Black  and  one  color 

OREGON 

Eugene  Register- 

(iuard  . (E)  Black  and  one  color 

Eugene  Register- 

Guard  . (S)  Black  and  one  color 

Medford  Mail  Trib¬ 
une  . (E)  Black  and  one  colot 

Medford  Mail  Trib¬ 
une  . (S)  Black  and  one  color 

Portland  News-Tele¬ 
gram  . (E)  Black  and  I  or  2 

colors 

Portland  Oregonian.  (M)  Black  and  one  color 
Portland  Oregonian..  (S)  Black  and  one  color 
Portland  Oregon 

Journal . (E)  Black  and  one  color 

Portland  Oregon 

Journal  . (S)  Black  and  one  color 

Salem  Oregon  States¬ 
man  . (M)  Not  specified 

Salem  Oregon  States¬ 
man  . (S)  Not  specified 

PENNSYLVANIA 

.-Altoona  Mirror . (E)  Black  and  one  color 

Brownsville  Tele¬ 
graph  . (E)  Black  and  one  color 

Erie  Dispatch- 

Herald  . (E)  Black  and  1,  2  or  3 

colors 

Erie  Dispatch- 

Herald  . (S)  Black  and  1,  2  or  3 

colors 

Harrisburgh  Tele¬ 
graph*  . (E)  Black  and  1  or  2 

colors 

Harrisburgh  Tele¬ 
graph*  . (M)  Black  and  1  or  2 

colors 

Indiana  Gazette . (E)  Black  and  one  color 

Lancaster  New  Era*.(E)  Black  and  one  color 
Lancaster  Intelli¬ 
gencer-Journal*  ..(M)  Black  and  one  color 
Lancaster  Sunday 

News  . (S)  Black  and  one  color 


Lebanon  News  and 

Times  . . 

Philadelphia  Record. 
Philadelphia  Record. 
Pittsburgh  Post- 

Gazette  . 

I’ottstown  Mercury.. 
Scranton  Republican. 

Wilkes-Barre  Rec¬ 
ord  . 


Wilkes-Barre  Times- 
Leader  . 


.(E)  Black  and  one  color 
(M)  Black  and  one  color 
.  (S)  Black  and  one  color 

(M)  Black  and  one  color 
(M)  Black  and  one  color 
. (M)  Black  and  1  or  2 
colors 

.  (M)  Black  and  1  or  2 
colors 


Leader  . (E)  Black  and  1  or  2 

colors 

SOUTH  CAROLINA 

Columbia  Record. ...  (E)  Black  and  one  color 

TENNESSEE 

Jackson  Sun  . (E)  Black  and  one  color 


Jackson  Sun . 

Kingsport  Times  .. 
Kingsport  Times  . , 


.  .(S)  Black  and 
..(E)  Illack  and 
. .  (S)  Black  and 


one  color 
one  color 
one  color 
one  color 
1  or  2 


UTAH 

Ogden  Standard- 

Examiner  . (S)  Black  and  1.  2  or  3 

colors 

Ogden  Standard- 

Examiner  . (E)  Black  and  one  color 

.Salt  Lake  City  Trib¬ 
une*  . (E)  Black  and  one  color 

Salt  Lake  City  Tele¬ 
gram*  . (M)  Black  and  une  color 


8.40  p.  m.  proof  was  pulled  from  the 
third  page  of  the  Sunday  society  sec¬ 
tion  and  the  form  was  put  back  on  a 
rolling  table  to  be  taken  to  the  stereo¬ 
type  department.  On  the  way,  however, 
the  table  hit  an  obstruction  and  the 
form  was  thrown  to  the  floor  and  pied. 

Under  the  direction  of  Dave  Graham 


Knoxville  Journal  ..(M)  Black  and  1  or  2 
colors 

Knoxville  Journal  ...(S)  Black  and  1  or  2 
colors 

Knoxville  News- 

^  Sentinel  . (E)  Black  and  one  color 

Knoxville  News- 

Sentinel  . (S)  Black  and  one  color 

Memphis  Commercial 

Appeal . (M)  Black  and  one  color 

Memphis  Commercial 

Appeal  . (S)  Black  and  one  color 

Memnhis  Press- 

Scimitar  . (E)  Black  and  one  color 

Nashville  Banner  ...(E)  Black  and  one  color 
Nashville  Banner  ...(S)  Black  and  one  color 
Nashville  Tennes¬ 
sean*  . (M)  Black  and  1.  2  or  3 

colors 

Nashville  Tennes¬ 
sean*  . (E)  Black  and  1,  2  or  3 

colors 

Nashville  Tennessean. (S)  Black  and  1,  2  or  3 
colors 

TEXAS 

Austin  -American*  ..(M)  Black  and  one  color 
Austin  Statesman*. ..( Hi)  Black  and  one  color 
.-Austin  .American 

Statesman  . (S)  Black  and  one  color 

Beaumont  Enter¬ 
prise*  . (M)  Black  and  one  color 

Beaumont  Journal*. .  (E)  Black  and  one  color 

Beaumont  Enterprise.  (.S)  Black  and  one  color 

■la'Ias  Dispatch  . (E)  Black  and  one  color 

Dallas  Dispatch  ....(S)  Black  and  one  color 

Dallas  News*  . (M)  Black  and  one  color 

Dallas  Journal* . (E)  Black  and  one  color 

Dallas  Times- 

Herald  . (E)  Black  and  one  color 

Dallas  Times- 

Herald  . (M)  Black  and  one  color 

El  Paso  Herald-Post.  (E)  Black  and  one  color 

El  Paso  Times . (M)  Black  and  one  color 

El  Paso  Times . (S)  Black  and  one  color 

El  Paso  World- 

News  . (E)  Black  and  one  coior 

El  Paso  World- 

News  . (S)  Black  and  one  color 

Fort  Worth  Press..  (E)  Black  and  one  color 
Fort  Worth  Star- 

Telegram*  ...(E&M)  Black  and  one  color 
Fort  Worth  Star- 

Telegiam  . f.S)  Black  and  one  color 

Houston  Ghroniele. .  (E)  Black  and  one  color 
Houston  Chronicle  ..(S)  Black  and  one  color 

Houston  Post . (At)  Black  and  one  color 

Houston  Post  . (S)  Black  and  one  color 

Houston  Press  . (E)  Black  and  one  color 

Port  .-Arthur  News..(E)  Black  and  one  color 
Port  .Arthur  News...(S)  Black  and  one  color 
San  .‘Angelo  Stand¬ 
ard*  . _ . (F)  Black  and  one  color 

San  Angelo  Times*.  (M)  Black  and  one  color 
San  Angelo  Standard- 

Times  . . (S) Black  .and  one  color 

San  Antonio  Ex¬ 
press*  . (M)  Black  and  1  or  3 

colors 

San  .Antonio  News*.(E)  Black  and  1  or  3 
colors 

San  Antonio  Ex¬ 
press  . (S)  Black  and  1  or  3 

colors 

Sherman  Democrat. .  (E)  Not  specified 
Sherman  Democrat. ..  (S)  Not  specified 
Temple  Telegram  ...(M)  Black  and  one  color 
Temple  Telegram  ...(S)  Black  and  one  color 
Tyler  Courier- 

Times*  . (E)  Black  and  one  color 

Tyler  Telegraph*  ...(M)  Black  and  one  color 
Tyler  Courier-Times- 

Telegraph . (S)  Black  and  one  color 

Vernon  Record . (E)  Not  specified 

Waco  News-Trib¬ 
une*  . (M)  Black  and  one  color 

AV’aco  Times-Herald*.(E)  Black  and  one  color 
AA’aco  Tribune- 

Her.ald*  . (S)  Black  and  one  color 


the  page  proof  was  cut  up  and  distrib¬ 
uted  to  compositors,  and  the  page  was 
remade  and  sent  in  at  nine  o’clock,  the 
press  deadline. 

BECKER  IN  EUROPE 

Neal  Dow  Becker  president  of  the 
Intertype  Corporation,  sailed  for  Europe 


VIRGINIA 

.Alexandria  Gazette.. .  (E)  Black 
Norfolk  Ledger- 

Dispatch*  . (E)  Black 

Norfolk  Virginia 

Pilot*  . (M)  Black 

Norfolk  Virginia- 

Pilot  . (S)  Black 

Richmond  News 

Leader  . (E)  Black 

Richmond  Times- 

Dispatch  . (M)  Black 

Richmond  Times- 

Dispatch . (S)  Black 

Suffolk  News-Herald.(E)  Black 


and  one  color 
and  one  color 


and  one  color 
and  une  color 


and  one  color 
and  one  color 


and  one  coior 
and  one  color 


WASHINGTON 

.Aberdeen  World  ....(E)  Black  and 

Everett  Herald . (E)  Black  and 

IvOngview  .News  ....(E)  Black  and 
Sattle  Post-Intelli¬ 
gencer  . (M)  Black  and 

Sattle  Post-Intelli- 

gencer  . (S)  Black  and 

Seattle  Star . (E)  Black  and 

Seattle  Times  . (FI)  Black  and 

colors 

Seattle  Times  . (S)  Black  and 

colors 

Spokane  Chronicle* ..  (E)  Black  and 
Spokane  Spokes¬ 
man  Review*  ....  (M)  Black  and 
Spokane  Spokes¬ 
man  Review . (S)  Black  and 

Spokane  Press  . (E)  Black  and 

T-acoma  Ledger*  . . .  (M)  Black  and 
Tacoma  News  Trib¬ 
une*  . (E)  Black  and 

Tacoma  Ledger . (S)  Black  and 

Tacoma  Times . (E)  Black  and 

AA’alla  AA’alla  Bul¬ 
letin  . (E)  Black  and 

AValla  AA^alla  Union 

Bulletin  . (S)  Black  and 

AValla  Walla  Union..  (M)  Black  and 

Yakima  Herald . (M)  Black  and 

Yakima  Herald . (S)  Black  and 

Yakima  Republic. ...  (E)  Black  and 


one  color 
red 

one  color 


one  color 
one  color 
1,  2  or  3 


one  color 
one  color 
one  color 

one  color 
one  color 
one  coior 


one  color 
one  color 
one  color 
one  color 
one  cojor 


one  color 
1  or  2 


WEST  VIRGINIA 

Charleston  Gazette.. (M)  Black  and  one  color 
Charleston  Gazette.. (S)  Black  and  one  color 
Morgantown  Do¬ 
minion-News*  ....(M)  Black  and  one  color 
Morgantown  Post*  . .  (E)  Black  and  one  color 


WISCONSIN 

Fond  du  Lac  Common¬ 
wealth  Repoiter _ (E)  Black  and 

Janesville  Gazette  ..(E)  Black  and 
colors 

Kenosha  News . (E)  Black  and 

Madison  Capital 

Times*  . ....(E)  Black  and 

Madison  AVisconsin 

State  Journal* . (E)  Black  and 

Madison  Capital 

Times  . ....(S) Black  and 

Madison  Wisconsin 

State  Journal  ....(S)  Black  and 
Manitowoc  Herald- 

Times  . (E)  Black  and 

Marshfield  News- 

Heraid  . (E)  Black  and 

Milwaukee  Journal..  (E)  Black  and 
Milwaukee  Journal.. .  (S)  Black  and 
Milwaukee  Leader. . .  (E)  Black  and 
Milwaukee  .Sentinel..(M)  Black  and 
Milwaukee  Sentinel. .  (S)  Black  and 
Milwaukee  Wisconsin 

News  . (E)  Black  and 

Oshkosh  Northwest¬ 
ern  . (E)  Black  and 

Racine  Journal- 

Times  . (E)  Black  and 

Sheboygan  Press  ...(E)  Black  and 
Superior  Telegram.. .  (E)  Black  and 
AA'aukesha  Freeman..  (E)  Black  and 


one  color 
one  color 
one  color 
one  color 
one  color 
one  color 


one  color 
one  color 
one  color 
one  color 


WYOMING 

Casper  Tribune- 

Herald  . (E)  Black  and  red 

Casi'er  Tribune- 

Herald  . (S)  Black  and  red 

Cheyenne  Wyo.  State 
Tribune  and  State 

Leader . (E)  Black  and  red 

Sheridan  Press . (E)  Black  and  one  color 

Sheridan  Press . (S)  Black  and  one  color 


this  Aveek  on  his  annual  visit  among 
Intertype’s  subsidiary  companies  and 
sales  representatives.  During  July  Mr. 
Becker’s  headquarters  will  be  with 
Intertype  Limited  at  Slough,  hZngland- 
In  .-August  he  will  spend  some  time  with 
the  comitany’s  office  in  Berlin. 
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G.  P.  FARRAR  IN  WEST 

Typographical  Expert  Addreu  Fifty 
Specialixed  Group* 

Now  on  a  Western  trip,  Gilbert  P. 
Farrar,  typographic  counsellor  for 
American  Type  Founders  Sales  Corp¬ 
oration.  will  discuss  "The  Whys  of 
Modern  Typography”  l)efore  more  than 
fifty  organizations. 

He  left  New  York  June  21.  His 
schedule  for  the  remainder  of  the  trip 
is  as  follows: 

San  Francisco:  San  Francisco  .Ad¬ 
vertising  Club,  July  17;  San  Francisco 
Club  of  Printing  House  Craftsmen, 
July  18. 

Los  Angeles :  St.  Bernardino  Club 
of  Printing  House  Craftsmen, July  22: 
Los  Angeles  .Advertising  Club — Noon 
meeting,  July  23~  Los  Angeles  Club 
of  Printing  House  Craftsmen,  July  24. 

San  Diego :  San  Deigo  Club  of  Print¬ 
ing  House  Craftsmen,  July  25:  San 
Diego  Advertising  Club,  July  26. 

F^oenix  Club  of  Printing  House 
Craftsmen.  July  29. 

Dallas  Craftsmen  and  Graphic  Arts 
•Association,  Aug.  1. 


HRST  AMERICAN  PRESS 


First  printing  press  in  North  America 
north  of  Mexico  brought  from  England 
in  1638  and  set  up  by  Stephen  Daye  at 
Cambridge,  Mass,,  as  now  on  exhibition 
at  the  Museum  ia  Montpelier,  Vt.  On 
it  was  printed  in  1640  the  **Bay  Psalm 
Book,”  the  first  book  printed  in  English 
in  America. 


LODI  DAIUES  MERGE 

The  Lodi  (Cal.)  News  Sentinel,  a 
morning  daily,  is  appearing  in  place  of 
the  Lodi  Daily  News  and  the  Lodi  Sen¬ 
tinel  as  the  result  of  a  recent  merger. 
The  News  was  a  morning  and  the  Sen¬ 
tinel  an  afternoon  daily.  The  News 
Sentinel  is  published  daily  except  Sun¬ 
day.  F.  D.  Roper  joined  Clyde  C. 
Church,  publisher  of  the  Lodi  News,  in 
the  merger.  Mr.  Roper  recently  ac¬ 
quired  full  ownership  of  the  Sentinel 
through  purchasing  the  interest  of 
George  H.  Moore,  California  State 
printer. 


NEW  KINSTON  DAILY 

The  Kinston  (N.  C.)  Morning  Her¬ 
ald,  has  begun  publication  here  under 
the  direction  of  Carey  B.  Taylor,  edi¬ 
tor  and  manager,  and  James  McDaniel, 
veteran  North  Carolina  newspaper  man 
who  served  several  years  on  Winston- 
Salem  papers.  It  has  A.P.  and  N.E.A. 
Service. 


TEN  SPECIAL  EDITIONS 

The  San  Diego  (Cal.)  Union  issued 
a  172-page  Exposition  Edition,  the  first 
page  of  which  was  a  four-color  bleed 
job  reproducing  a  photograph  of  one 
of  the  towering  buildings  on  the  fair 
grounds.  The  picture  ran  off  all  four 
margins.  The  edition  is  the  first  of 
ten  special  editions  to  be  printed  by  tbe 
Union  during  the  exposition. 


BIRMINGHAM’S  TYPOGRAPHICAL  FAMILY 


VETERAN  PRINTER  IS  90 


Standing  left  to  right,  Rodwell  Calhoun,  acting  foreman  of  the  Birmingham 
News-Age-Herald  composing  room;  Walter  Calhoun,  assistant  foreman,  Bir¬ 
mingham  Post  composing  room:  Charles  Calhoun,  a  deputy  sheriff  who  never 
dabbled  with  printer’s  ink  and  Emmett  Calhoun,  typesetter,  Birmingham  Post. 
Sitting  in  the  center  is  the  father  E.  R.  Calhoun,  for  33  years  with  the  Birming¬ 
ham  News,  most  of  the  time  as  proofreader.  On  either  side  of  him  are  his 
twin  sons,  Stuart  and  Forrest,  who  were  serving  as  apprentices  in  the  News- 
Age-Herald  mechanical  department  when  tbe  depression  caused  them  to  be 
laid  off.  They  both  majored  in  vocational  printing  while  in  high  school. 


Former  Chicago  News  Proofresdtr 
Recalls  Day*  of  Big  Fir* 

Jesse  Van  Meter  Strahorn,  former 
Chicago  Daily  News  proofreader  and 
veteran  Chicago  printer,  recently  cele¬ 
brated  his  90th  birthday.  Recalling  his 
early  days  in  the  printing  trai,  Mr. 
Strahorn  said :  “When  I  came  to  Chi^ 
cage  64  years  ago,  the  train  was  halted 
at  Indianapolis,  being  forced  to  remain 
there  three  days  because  of  the  great 
fire  in  Chicago.  I  arrived  in  time  to 
find  the  greater  part  of  the  city  a 
smoldering  ruin.  My  first  job  in  Chi¬ 
cago  was  that  of  typesetter  with  the 
old  Evening  Post.  At  times,  however, 
I  have  worked  for  myself,  publishing  at 
least  five  papers,  two  magazines  and  a 
house  organ.  The  Lumberman,  a  paper 
I  sarterl.  is  still  in  existence. 

“In  1918  I  had  the  misfortune  to 
break  both  wrists,  and  while  these  were 
mending  I  learned  to  be  a  proofreader 
for  the  Daily  News.  I  worked  for  that 
newspaper  until  I  was  pensioned  by  the 
printers'  union.” 


NEWSP-APERS  of  Birmingham, 
Ala.,  are  able  to  boast  of  a  “typo¬ 
graphical  family”  consisting  of  a 
father  and  three  sons,  all  of  whom  are 
employed  in  the  mechanical  departments 
of  the  N eivs-Age-H erald  and  the  Post. 
All  hold  responsible  positions,  one  of 
the  sons  being  an  acting  foreman  and 
the  other  an  assistant  foreman. 

The  father,  E.  R.  Calhoun,  64,  has 
been  with  the  Birmingham  News  for 
33  years,  most  of  the  time  at  the  proof 
desk.  At  one  time  in  his  earlier  years 
he  was  offered  the  city  editorship,  but 
he  declined.  Prior  to  going  with  the 
News  he  published  the  Carrollton 
(Ala.)  News  and  West  Alabamian.  He 
is  the  oldest  man  in  point  of  service 
with  the  News  mechanical  department 
and  one  of  the  oldest  with  the  entire 
newspaper  organization.  He  was  the 
third  employe  to  receive  a  gold  watch 
from  the  management  for  length  and 
faithfulness  of  service.  Outside  of  his 
newspaper  duties  he  has  the  honor  of 
having  been  for  25  years  secretary  of 
tbe  Junior  Order  of  United  .American 
Mechanics. 

Some  years  ago  Mr.  Calhoun  was 
widely  quoted  in  newspapers  and  maga¬ 
zines  as  to  the  origin  of  the  name 
“bulldog”  for  early  eiditions.  Accord¬ 
ing  to  his  information  the  term  origi¬ 
nated  during  the  War  Between  the 
States.  The  morning  papers  then  be¬ 


gan  to  put  out  early  editions  because 
of  the  clamor  for  news.  These  editions 
as  is  the  case  today  were  put  out  hur¬ 
riedly  without  proper  proof  reading. 
This  led  someone  to  the  impromptu  re¬ 
mark  that  one  edition  put  out  by  an 
eastern  paper  looked  fierce,  as  “fierce 
as  a  bulldog.”  The  term  stuck  and 
bulldog  bas  been  used  ever  since. 

Mr.  Calhoun’s  son,  Rodwell  Calhoun. 
40,  has  been  with  the  News  for  15 
years,  long  enough  in  fact  also  to  win 
a  gold  watch  for  length  of  service.  He 
began  as  a  galley  boy  and  worked  up 
through  the  make-up  department.  He  is 
now  acting  foreman. 

The  other  two  sons  are  with  the 
Birtningham  Post.  Emmett  L.  Cal¬ 
houn,  37,  is  a  typesetter  in  charge  of 
editorial  machines. 

Walter  C.  Calhoun,  35,  is  assistant 
foreman  of  the  Post  composing  roont 
He  is  both  an  operator  and  an  “ad” 


The  father  of  this  family  of  typos 
took  pride  in  pointing  out  that  he  and 
his  sons  are  all  total  abstainers,  al¬ 
though  they  were  reared  at  a  time 
when  printers  had  a  flair  for  strong 
drink. 

The  elder  Calhoun  has  a  group  of 
grandchildren  coming  along  and  already 
some  of  the  grandsons  are  showing  a 
liking  for  newspaper  work. 


IS  PRINTING  A  SERVICE? 


Coast  House  Raises  Question  ia  Op¬ 
posing  Retail  Sales  Tax 

The  question  of  whether  hand-set  ad¬ 
vertising  typography  is  subject  to  retail 
sales  tax  has  been  raised  in  California, 
where  Joseph  A.  Hartman,  doing  busi¬ 
ness  as  the  House  of  Hartman  in  Los 
.Angeles,  is  seeking  to  recover  tax  pay¬ 
ments  made  under  protest. 

The  petitioner  asserts  that  his  busi¬ 
ness  is  a  service  only,  that  no  tangible 
personal  property  changes  hands,  since 
he  uses  his  type  over  and  over,  and 
allows  it  out  of  his  control  only  long 
enough  for  an  engraver,  electrotyper 
or  stereotyper  to  reproduce  it. 


$600,000  PRINTING  CONTRACT 

(Special  to  Editoi  &  Publishes) 
.Albany.  July  1 — The  New  York 
State  Division  of  Standards  and  Pur¬ 
chase  has  awarded  a  contract  for  $600,- 
000  worth  of  state  printing  to  the  J.  B. 
Lyon  Company  of  Albany  and  Menands. 
The  state’s  contract  with  the  Lyon  com- 
panv  includes  all  of  the  legislative  print¬ 
ing,  all  session  laws  and  printing  for 
Cornell  University. 
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Alexander  Turner,  who  has  been  ea- 
ployed  as  a  compositor  and  pressman 
of  the  Dixon  (Ill.)  Telegraph  fm 
the  past  52  years  and  is  still  carrying 
He  went  to  work  for  the  Tek- 


graph  when  he  was  18  years  old  and 
he  is  now  71.  Mr.  Turner  is  a  reliable 
member  of  the  staff  and  seldom  mister 
a  day  at  work. 


LOCK-UP  BAR  INTRODUCED 

Vandercook  &  Sons,  Chicago,  have 
recently  developed  the  Handy  Lock-up 
Bar  for  use  in  quickly  locking  plates 
into  position  while  precision  proving. 
The  bar  is  equipj)ed  with  an  eccentric 
locking  mechanism  operated  by  a  con¬ 
venient  lever.  It  locks  and  unlcxks  by 
a  single  movement  of  this  lever. 


wr3m<  lit! ui  Ctmw  'DLsoaM^yaun.'ntcjr, 
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REPORTERS  TRAIL  STRIKERS 

Trek  of  2,000  British  Columbia  relief 
camp  strikers  across  Canada  bound  for 
Ottawa  via  box  cars  and  halting  at 
Regina  by  order  of  100  railway  police 
backed  by  500  R.C.M.P.  resulted  recent¬ 
ly  in  arrival  of  a  flock  of  reporters  and 
cameramen  from  Canadian  papers.  Cov¬ 
ering  them  was  C.  Kingsbury,  Toronto 
(Ont.)  Star,  Winnipeg  (Man.)  Tribune 
sent  Fred  Johnson,  reporter,  and  C.  P. 
Detloff,  cameraman,  to  Regina.  Winni¬ 
peg  (Man.)  Free  Press  sent  Nicholas 
Morant,  cameraman  to  aid  Frank  Mor- 
riss,  resident  reporter.  Canadian  Press 
sent  Sam  Ross,  Calgary.  Prince  Al¬ 
bert  (Sask.)  Herald,  was  represented 
bv  Ted  Davis.  Regina  (Sask.)  Daily 
Star  and  Leader-Post  had  full  staffs 
busy. 


JAMES  WILLIAM  THOMAS 
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rapid  strides  in  color 

PRESSES 

(Continued  jrom  page  II) 


Hate  in  this  field  there  has  been,  in 
^inirin  little  development  in  the 
o?  speed  or  quality  until  1934  when 
AIccT Gravure  Company  of  New 
Krk  and  ChicaRO  ordered  rotogravure 
l/s^s  of  the  Goss  Speedry  design 
S  ^der  the  Weiss  patents  to  prm 
£  r  rnlor  rotogravure  at  speeds  of 
S  copies  per  hour.”  Mr.  Corlett 

“first  of  these  machines  now 
roffloleted  and  running  may  be  seen  m 
[Cago  producing  four-color  work  on 
This  IVeck  magazine  at  speeds  of 
ifiOOO  to  42,0t)0  copies  per  hour.  The 
iivrease  in  speed,  due  to  the  use  of 
ast^ying  inks  and  the  enclosed  type 
oimtains.  opens  up  the  rotogravure 
field  to  manv  uses  heretofore  not  con- 
!^^red  as  these  operating  speeds  are 
for  practical  purposes  close  to  the 
printing  speeds  tor  straight  black  news- 

pipfts.  . 

“It  is  but  a  step  further  to  consider 
the  printing  of  four-color  rotogravure 
simultaneously  with  the  black  ^ily 
naner.  Twelve  units  of  the  Goss 
Speedry  rotogravure  equipment  are 
^  installed  at  the  present  time  m 
the  Crowell  Publishing  Company  and 
much  is  expected  in  the  way  of  high 
quality  rotogravure  work  from  this 
installation. 

“In  1929  Colonel  McCormick  of  .  the 
Chicago  Tribune  realiz^  the  possibility 
of  multi-color  printing  in  the  daily 
newspaper  and  put  the  problem  liefore 
the  press  manufacturers.  Many  prom¬ 
ises  were  made  at  this  time  as  to  what 
could  be  achieved  and  the  result  was 
the  insUllation  in  the  Tribune  in  1930 
of  Goss  color  printing  units  in  connec¬ 
tion  with  the  regular  black  equipment, 
enabling  the  printing  of  the  color  pages 
in  any  position  in  the  newspaper,  a 
limiting  factor  until  this  date. 

“In  1934,  in  connection  with  the 
thirty-four  Goss  anti-friction  units 
to  the  Chicago  Tribune,  eight 
special  color  arrangements  were  ordered 
designed  to  produce  multi-color  adver¬ 
tising  in  the  daily  at  operating  speeds 
of  approximately  40,000  papers  per 


The  Wood  Quatri-Color  System  of 
daily  newspaper  printing  is  in  course  of 
preparation  for  the  market,  according 
to  Henry  A.  Wise  Wood,  president  of 
the  Wo^  Newspaper  Machinery  Cor¬ 
poration.  “This  system  will  produce 
four  satisfying  colors,  in  perfect  regis¬ 
ter,  without  make-ready,  without  slow¬ 
downs  for  paper  replenishment,  at  a 
continuous  running  speed  of  50,000  an 
hour.  It  will  convert  the  daily  news¬ 
paper  into  a  daily  full-color  magazine — 
which,  it  is  my  belief,”  Mr.  Wise  Wood 
^aid.  “will  be  the  future  form  of  the 
metropolitan  newspaper.  It  will  be 
anplicable  to  the  afternoon  as  well  as 
the  morning  newspaper,  as  it  respects 
all  dead-lines  as  to  the  element  of  time. 

“.Mter  this  process  has  been  applied 
to  the  daily  newspaper,  it  will  be  intro¬ 
duced  to  the  magazine  and  general  pub¬ 
lishing  field. 

“The  first  Quatri-Color  unit  will  be 
applied  to  the  fast  Wood  newspaper 
press  in  use  by  the  Chicago  Tribune, 
*^ch  has  been  built  to  receive  it,  and 
will  supply  to  that  press  a  color  section 
run  at  full  speed,”  according  to  Mr. 
wise  Wood.  His  company  has  also 
I«yed  a  leading  role  in  engineering 
'“®rts  to  make  daily  color  a  reality. 

Resident  I.  K.  Stone  of  Duplex 
TOdly  explained  developments  in  the 
of  color  attachments,  as  well  as 
•he  part  his  company  has  played  in 
row  press  history. 

He  said  that  the  Duplex  Printing 
•Tess  Company  first  sold  a  regular 
press  for  newspapers  with  color  ca- 
J^ty  included  about  1900  and  every 
duplex  angle  bar  press  built  after 
that  date  “was  sold  with  the  under¬ 
standing  that  the  press,  without  any 
•neclunical  change  but  simply  with  a 
^-threading  of  the  web,  could  be  used 
•or  special  color  runs. 


Editor  &  Publisher 

QUITS  IN  MARION,  O. 

Mechanical  Engineer  on  Many  Paper* 
J.  H.  Bennett  Retire*  at  67 

(Special  to  Editor  &  Publisher) 

Marion,  o.,  juiy  ii— After  40 
years  as  a  mechanical  engineer  in 
newspaper  offices,  John  H.  Bennett,  67, 
of  Detroit,  Mich., 
has  retired  here. 
He  delinquished  a 
job  as  mainte¬ 
nance  mechanic  in 
the  composing 
room  of  the 
Marion  Star  and 
announced  he 
would  go  to  his 
home  in  Detroit 
to  rest  and  enjoy 
other  interests. 

He  came  to  The 
Star  two  and  one- 
half  years  ago 
after  working 
more  than  two  years  at  the  plant  of  the 
Times-H erald  in  Lorain,  O.  Prior  to 
that,  he  worked  five  years,  from  1925 
— 1930,  for  Intertype  Corporation  as  a 
service  inspection  representative  in 
Ohio  and  Michigan. 

Daily  newspaper  plants  in  which 
Mr.  Bennett  worked  include  the  old 
Columbus  Press  Post,  Ohio  State  Jour- 
tml,  Columbus  Citizen,  Columbus  Dis¬ 
patch,  Neuxtrk  Advocate,  Detroit  Titnes. 


“With  the  introduction  of  the  Tubu¬ 
lar  in  1910  the  design  was  brought  to 
production  with  the  very  definite 
thought  in  the  minds  of  the  engineers 
that  color  capacity,  although  not  fre¬ 
quently  used,  was  very  desirable  and 
that  facility  in  the  press  for  color  runs 
should  be  provided. 

“The  sectional  construction  of  the 
Tubular  was,  therefore,  designed  with 
room  for  web  leads  from  one  section 
to  another  as  well  as  from  every  section 
to  the  folder,  thus  avoiding  one  of  the 
great  difficulties  of  color  runs  not 
adequately  designed  for  the  purpose,  the 
difficulty  of  getting  the  webs  through 
for  the  second  printing  or  third  printing. 

“Many  of  the  complications  of  the 
semi-cylindrical  specialty  color  presses 
were  also  eliminated:  instead  of  having 
to  register  four  plates  all  to  each  other 
to  get  productive  speed,  it  was  only 
necessary  to  roister  two.  There  was 
just  one  annoying  feature  in  the  change 
from  running  black  to  running  color 
and  that  was  cleaning  out  fountains 
and  filling  them  with  an  ink  of  the 
different  color  when  a  section  was 
wanted  for  color  instead  of  black.  Our 
engineers  quickly  devised  a  sfheme  for 
avoiding  that  difficulty  in  the  hands  of 
the  pressman  and  designed  a  special 
auxiliary  color  fountain  which  could  be 
placed  over  the  regular  fountain  in  the 
press  and  feed  to  the  same  set  of  inking 
rollers,”  Mr.  Stone  elaborated. 

“This  auxiliary  fountain  quickly  placed 
and  the  rollers  washed,  the  black  sec¬ 
tion  was  transformed  into  a  color  print¬ 
ing  section.  Remove  the  auxiliary  foun¬ 
tain  and  clean  the  rollers  and  it  was 
back  ready  for  use  on  straight  black 
runs. 

“A  unit  type  press  built  for  color 
comic  supplement  work,  a  complete 
color  press,  was  built  by  the  Duplex  in 
1912  for  the  Richmond  (Va.)  Times 
Dispatch.  Prior  to  this  development 
many  such  machines  had  been  the  sky¬ 
scraper  type  with  manv  decks. 

“Our  latest  development  for  multiple 
color  printing  with  economy,  speed  and 
simplicity  of  plate  making  and  opera¬ 
tion  is  the  new  Unitubular,”  Mr.  Stone 
explained. 

”This  newest  press,  while  designed 
primarily  for  the  higher  speed  and 
larger  volume  production  which  all  the 
intermediate  newspapers  are  coming 
into  in  their  daily  runs,  is  again  verv 
siiecally  designed  for  facility  as  a  color 
printing  machine,  color  printing  either 
as  a  color  spot  or  line  in  the  daily  news¬ 
paper  or  as  a_  specialty  in  multiple 
colors  of  all  kinds.  In  getting  away 
from  the  sectional  open  frame  design 
the  arrangement  of  fountains  and  aux¬ 
iliary  fountains,  where  color  work  did 
not  warrant  making  the  unit  perma- 
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nently  a  color  unit,  had  to  be  placed 
where  practical  and  convenient  and  so 
that  rollers  would  not  have  to  be 
duplicated. 

“Again  web  leads  that  would  be  sim¬ 
ple  and  yet  variable  enough  to  afford 
the  capacities  for  different  runs  had  to 
be  provided  for  and  without  ever  lead¬ 
ing  a  web  through  a  passageway  where 
pressmen’s  access  is  desirable,”  Mr. 
Stone  summed  up. 


TWO  NEW  UNOTYPES 

Moilel*  27  and  28,  With  Many  Addi¬ 
tion*,  Now  On  Market 

The  Linotype  Company  now  has  avail¬ 
able  two  new  Linotypes — Models  27 
and  28 — with  wider  magazines  that 
make  possible  the  setting  direct  from 
a  single  keyboard  of  full-width  36- 
point  faces  and  condensed  faces  up  to 
60- point. 

The  Model  27  has  three  72-channel 
magazines  thirty-five  per  cent  wider 
than  standard  Linotype  magazines,  and 
the  Model  28  has  the  .same  number  of 
wide-range  main  magazines,  plus  one  or 
three  wide  auxiliary  magazines. 

-Although  the  magazines  are  consider¬ 
ably  wider  than  usual,  their  Linolite 
construction  makes  them  lighter  than 
standard  brass  magazines,  and  an  en¬ 
tirely  new  arrangement  makes  it  still 
easier  than  before  to  change  magazines, 
company  officials  said.  Both  Models 
27  and  28  are  equipped  with  a  remov¬ 
able  delivery-channel  front  rail  that 
serves  as  a  stick  for  the  hand  setting 
of  lines  from  infrequently  used  matrices 
carried  in  a  matrix  cabinet  rather  than 
in  a  magazine,  or  for  the  hand  setting 
of  faces  that  are  too  large  to  run  even 
in  the  extra-range  magazine. 


NEW  DIRECT  PRESSURE 


Lake  Erie  Engineering  Corporation 
Directomat  Now  On  Market 

A  saving  of  .87  pound  of  newsprint 
per  1,000  eight-page  papers  is  one  of 
the  claims  for  the  new  Directomat 
manufactured  by  the  Lake  Erie  Engi¬ 
neering  Corporation  and  distributed  by 
the  Lake  Erie  Stereotype  Equipment 
Company.  Elimination  of  stretch  ac¬ 
counts  for  this  newsprint  saving,  it  is 
claimed. 

The  Directomat,  sold  by  Flexideal 
Dry  Mat  Co.,  New  York  City,  and  the 
Stahi  Newspaper  Supply  Co.,  Los  -An¬ 
geles,  is  fully  automatic  including  tim¬ 
ing,  pressure  and  temperature  and  may 
be  bought  exclusively  for  cold  molding 
or  for  both  hot  and  cold.  For  news¬ 
paper  work,  800  pound  pressure  is 
reached  in  six  seconds.  Compact  in  con¬ 
struction  the  machine  may  be  operated 
from  either  end,  there  being  duplicate 
controls. 


1.  T.  U.  MACHINE  MEET 

The  International  Typographical 
Union  has  closed  a  machine  problem 
conference  in  San  Diego,  which  brought 
to  the  city  and  the  exposition  about 
delegates  and  friends.  The  principal 
speakers  at  the  session  at  the  exposition^ 
auditorium  were  Claude  M.  Baker  of 
Indianapolis  and  Dr.  Graham  -Allen 
Laing,  professor  of  economics  at  the 
California  Institute  of  Technology.  Dr. 
Laing  declared  that  today  workers  vir¬ 
tually  are  machine  tenders,  and  said  that 
until  a  functional  society  develops, 
rather  than  an  industrial  society,  the 
country  will  continue  to  be  faced  in¬ 
definitely  with  technological  employment. 
Tlie  conference  adopted  a  resolution 
asking  local  unions  to  adopt  a  policy 
of  cooperation  with  employers  in  a  move 
to  place  members  of  the  International 
Typographical  Union  on  all  ma¬ 
chines  directly  effecting  the  production 
of  type. 


ANOTHER  CONDENSED  FACE 

Specimens  of  Alternate  Gothic  Con¬ 
densed  are  being  released  by  Intertype 
Corporation.  This  standard  condensed 
face  is  made  in  a  complete  range  of 
sizes  for  use  where  a  thin  type  of  this 
kind  is  required,  especially  for  “swank” 
in  the  current  usage  of  extra-condensed 
types  for  display  lines. 
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No.  23  Vmndatcook  Eloctrie  Proof  Pro** 
Shoot  aixo.  15"  x  30".  Galloy  *iso,  15"  x  28". 


No.  23  and  No.  22  Vandercook  Elec¬ 
tric  Proof  presses  are  essential  equip¬ 
ment  for  the  large  publication  or 
printing  plant  where  speed  is  import¬ 
ant. 

They  produce  good  clear  proofs, 
increase  accuracy  of  reading,  reduce 
possibility  of  errors,  and  save  time. 

No.  23  Vandercook  Electric  Proof 
Press  will  print  a  few  lines  on  a  full 
six  column  newspaper  advertisement 
with  equal  facility.  Proofs  are  accurate 
in  impression  and  even  fine  screen 
halftones  may  be  printed  satisfactorily. 

No.  22  Vandercook  Electric  Proof 
Press  is  similar  in  construction  and 
performance  to  the  No.  23.  It  gives 
qualify  proofs  of  forms  up  to  8"  x  26". 

No.  22  is  a  fast  and  efficient  press 
for  proving  galley  matter  as  it  comes 
from  the  machine.  It  is  an  excellent 
machine  for  proving  the  smaller  adver¬ 
tisements. 

No.  23  and  No.  22  Vandercook  Elec¬ 
tric  Proof  presses  have  many  special 
features  that  eliminate  the  disadvan¬ 
tages  of  producing  proofs  at  high 
speed. 


No.  22  Vandarcook  Elactiic  Proof  Pr*** 
Sh**t  six*.  10"  X  28".  Galley  *iz*,  10"  x  26". 


It  will  pay  you  to  compare  the  qual¬ 
ity  of  the  production  of  these  modern 
proof  presses  with  any  other  method 
of  obtaining  proofs. 

Complete  specifications,  details  of 
performance,  and  prices  will  be  mailed 
at  your  request.  Mail  the  coupon  be¬ 
low  or  write. 


VANDERCOOK 
&  SONS,  INC. 

914  N  Kilpatrick  Avenue.  Chicago 


Without  obligation,  please  send 
complete  information  on  No.  23  and 
No.  22  Vandercook  ELECTRIC  Proof 
Presses. 

Name  _ _ 

Address _ _ _ _ _ 
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COLOR  EXPONENT  IS 
A.N.P.A.  SPEAKER 

Joliet,  111.,  “Super”  Says  Smaller 

Papers  Should  Be  Experiment* 
ing — Cites  Successful  Use 
On  His  Daily 

Simple  adaptation  of  a  small  daily 
press  for  profitable  color  runs  was  de¬ 
scribed  by  George  R.  Bolton,  compos¬ 
ing  room  superintendent  of  the  Joliet 
(Ill.)  Herald-News  when  the  subject 
came  up  at  the  recent  A.  N.  P.  A. 
mechanical  conference  in  Detroit. 

“Color  printing  in  newspapers  is  a 
subject  that  we  know  very  little  about 
or  what  the  future  has  in  store  for  it, 
so  fast  do  new  developments  take  place. 
We  produce  a  color  page  only  to  find 
someone  else  has  produced  something 
far  better  in  a  simpler  way,”  Mr.  Bol¬ 
ton  emphasized. 

“A  few  years  ago  some  of  the  metro¬ 
politan  papers  printed  some  color  for 
national  advertisers  and  it  was  thought 
at  the  time  that  great  strides  had  been 
made  in  newspaper  color  work  but  it 
wasn’t  very  long  until  editions  appeared 
with  two  or  more  colors  and  then  the 
roto  sections  made  their  apiiearance. 

“It  is  firmly  believed  that  newspapers 
by  adding  color  are  destined  to  carry 
a  lot  of  the  advertising  that  is  now 
going  to  the  magazines.  However,  in 
plants  that  do  not  have  modern  press 
equipment  to  produce  this  class  of  work, 
a  great  amount  of  exjjerimenting  is 
necessary  to  find  out  just  what  can 
be  done  with  present  equipment,  and 
while  there  is  possibly  little  or  no  profit 
in  the  present  efforts  there  seems  to  be 
a  future  for  it.  Some  small  daily  pub¬ 
lications  are  doing  very  creditable  work 
with  the  present  equipment. 

“There  should  be  greater  cooix;ration 
between  the  advertiser  and  mechanical 
force  in  the  small  plant  with  limited 
facilities,  allowing  more  time  for  prepa¬ 
ration  of  plates  and  registering  color  on 
the  presses  and  not  to  expect  too  close 
a  register. 

"Most  color  designs  are  laid  on  white 
backgrounds  only,  but  we  have  printed 
several  (tages  by  usin"  a  complete  color 
background,  employing  both  solid  and 
ben  day  plates  for  this  purpose.  We 
have  rigged  up  some  special  fountains 
for  color  that  are  fastened  on  the  dif¬ 
ferent  decks  of  a  Goss  Octuple  Press, 
when  necessary  to  run  color  where  it 
will  fit  on  these  presses. 

“In  the  composing  room  the  forms  are 
set  in  the  usual  way  and  color  lines 
routed  or  if  two  or  more  colors  are 
used  on  the  same  page,  it  is  necessary 
to  replace  the  type  with  color  plates 
after  the  first  mat  is  rolled,  otherwise 
all  plates  are  made  from  one  form  and 
the  color  parts  routed  in  the  pressroom. 

“While  I  firmly  believe  the  function 
of  the  newspaper  is  to  print  the  news 
in  black  and  white  and  stri  for  better 
results  in  that  field,  there  are  always 
individuals  in  every  locality  that  want 
something  different  and  are  willing  to 
pay  for  it  and  it  is  to  meet  this  demand 
that  color  is  being  added  to  local  fields. 
There  is  no  argument  that  color  does 
mean  something.  When  you  turn  the 
pages  of  a  paper  or  magazine  and  come 
to  a  page  of  color  you  invariably  stop 
and  look  at  it.  There  is  something 
about  color  that  commands  attention 
just  as  the  color  of  the  red  traffic  lights 
say  ‘stop’  and  the  blue  uniform  of  the 
police  says  ‘beware.’ 

“The  average  individual  will  admire 
and  respect  color  in  printing  in  accord- 
^ce  with  the  effectiveness  in  which  it 
is  produced.” 


1,500  AT  BOSTON  TYPO  BALL 

More  than  1,500  attended  the  annual 
ball  of  the  Boston  Typographical  Union 
No.  13  and  its  Women’s  Auxiliary  at 
the  Hotel  Bradford,  Boston,  recently. 
The  proceeds  of  the  affair  goes  into  the 
fund  for  unemployed  members.  A  con¬ 
cert  by  the  Boston  Newspapermen’s 
Post,  American  Legion  band  featured 
the  program.  President  and  Mrs.  Leo 
F.  Greene  lead  the  grand  march.  Wil¬ 
liam  A.  McGrath  of  the  Boston  Herald 
Traveler  was  floor  marshal. 


EXECUTIVES  AT  MECHANICAL  MEET 


Left  to  right:  R.  A.  Stewart,  mechanical  superintendent,  Decatur  (Ill.)  Herald 
and  Review;  C.  A.  Righter,  mechanical  superintendent,  Richmond  (Ind.)  Palla¬ 
dium-Item;  and  J.  Harold  Minton,  production  manager,  Decatur  Herald  and 
Review,  talking  over  their  problems  in  Detroit  during  the  A.N.P.A.  Mechanical 
Conference  last  month 


SIMPUFICATION  CHIEF 
COLOR  PROBLEM 


{CoHtimied  from  page  III) 


on  one  set  of  plates  would  be  entirely 
wrong  on  the  oiner  plates. 

"\N  lien  tins  condition  arose  there 
were  two  ways  to  turn — one  called  lor 
one  standard  set  of  colors  to  reproduce 
ail  colors  and  tiie  otiier  necessitated 
touiuain  splits  in  order  to  use  siiecial 
colors.  As  the  greater  part  of  comic 
advertising  was  done  by  plants  with 
adjustable  equipment,  and  as  advertisers 
insisted  on  special  color  in  the  illustra¬ 
tions,  it  was  found  advisable  to  continue 
with  special  inks  for  certain  advertis¬ 
ers. 

“.\t  this  time  it  was  demonstrated  by 
IPI  in  connection  with  one  of  the 
largest  iiewsiiapers  that  by  the  use  of 
six  colors — two  reds,  two  yellows  and 
two  blues,  and  black — eight  combina¬ 
tions  of  inks  were  jHissible.  This  made 
IKjssible  a  reasonably  sjiecial  set  of  inks 
to  reproduce  an  advertisement  to  the 
satisfaction  of  the  advertiser  without 
the  problem  of  handling  a  great  number 
oi  colors  in  the  jiressniom. 

“This  demonstration  included  a 
series  of  charts  showing  the  complete 
range  of  colors  iKjssible  with  any  one  of 
the  eight  sets  of  four  inks  in  three  steps 
of  value — light,  medium  and  solid.  The 
charts  were  arranged  in  three  sections 
showing  gradations  of  single  colors, 
gradations  of  two  colors  and  gradation 
of  three  colors.  The  plates  were  sixty 
line  screen  and  were  printed  with  news 
inks  on  news  stock. 

“A  feature  of  the  chart  is  that  each 
color  can  be  separated  into  its  com- 
IKinent  parts  by  reference  to  the  color 
tabs  located  at  right  angles  from  the 
selected  color.  It  was  pointed  out  how 
the  chart  may  lie  used  by  the  artist  and 
engraver  when  i)rei>aring  sketches  and 
plates  for  newspaiier  reproduction.  A 
notation  system  provided  for  the  de¬ 
signation  of  colors  by  the  screen  com¬ 
binations  necessary  to  produce  them 
and  also  for  interpolation  of  in-between 
colors. 

“In  printing  plants  where  it  is  not 
possible  to  split  fountains  on  the  presses 
it  was  proposed  to  use  one  combina¬ 
tion  of  the  series  for  the  liest  average 
reproduction  of  all  illustrations. 

“.At  various  occasions  when  groups 
discussed  standardization  of  colored 
inks  for  newspaper  work  it  was  twinted 
out  by  IPI  that  color  standardization 
would  have  to  be  put  on  a  physical 
basis  in  order  to  warrant  the  effort. 

“Ordinary  visual  comparisons  of 
colors  are  only  good  under  the  condi¬ 
tions  of  observation  at  the  time  and 
give  no  indication  of  what  will  result 
when  colors  are  overprinted  as  in  pro¬ 
cess  printing.  This  form  of  standard¬ 
ization  of  color  is  being  prepared  for 
application  in  the  graphic  arts’  field  by 


the  IPI  Research  Laboratories  at  the 
present  time,  Mr.  Welp  concluded. 

“To  the  average  individual  employed 
on  a  newspaper,  printing  ink  today- 
means  the  same  as  it  did  twenty  years 
ago,"  L.  S.  .\llstrum,  general  manager 
of  Geo.  H.  Merrill  Co.  Division,  (jen- 
eral  Printing  Ink  Corporation,  told 
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“The  reason  for  this  is  probably  due 
to  the  gradual  and  continuous  improve¬ 
ment  in  the  quality  of  newspaper  inks, 
especially  colors. 

“By  far  the  greatest  improvement  in 
the  last  decade  has  lieen  in  colors. 
The  rapid  growth  of  color  in  adver¬ 
tising  has  kept  the  ink  manufacturer  on 
his  toes  to  keep  pace  with  new  require¬ 
ments.  Colors  of  high  tinctorial  value 
are  necessary  if  color  in  advertising  is 
to  survive.  Many  new  materials  have 
lieen  introduced  to  bring  this  about. 

“The  [laper  stock  which  a  newspaper 
can  afford  to  buy  does  not  permit  the 
use  of  inks  of  sufficient  tackiness  prop¬ 
erly  to  trap  one  with  the  same  effec¬ 
tiveness  over  the  other  as  in  the  case 
of  slow  running  magazine  presses  using 
hard  paper.  Therefore,  colors  of  high 
tinctorial  value  having  rapid  setting 
qualities  are  essential  to  present  meth¬ 
ods  of  newspaper  printing.  Unless  the 
paper  absorbs  the  ink  almost  instantly 
overlapping  of  colors  can  not  be  carried 
out  successfully. 

“Complete  absorption  of  ink  by  the 
paper  would  result  in  too  much  pen¬ 
etration.  Consequently',  the  absorption 
must  be  arrested  at  the  proper  stage. 
This  requires  an  exacting  degree  of 
balance  between  the  vehicles  in  the  ink 
and  its  tinctorial  value.  .At  the  same 
time  the  very  important  requirement — 
“proper  running  quality” — can  not  be 
overlooked. 

“Three  qualities  are  necessary — 

First — High  tinctorial  value. 


Second — Rapid  absorption  by 
liaper  stock. 

Third— Good  working  quality  for  an 
length  of  run. 

"  The  ink  must  be  ground  very  tW 
to  print  clean,  without  filling,  on  ^ 
lions  up  to  more  than  a  million  copie 
produced  under  schedules  equivalent  t 
that  of  railroad  trains. 

•  I'our-color  process  work  now  beiir 
produced  requires  halftone  screens  d 
irom  85  to  100  dots  to  the  square  ind 
( olors  for  such  printing  must  be  n( 
high  quality.  ' 

The  old  tyi>e  of  newsjiaper  color 
had  a  fairly  high  specific  gravip 
These  were  replaced  with  inks  mad 
from  colors  of  a  low  gravity  and  bight 
tinctorial  value. 

“The  best  iiewsivaiier  colors  of  toda' 
are  finely  ground,  so  fine  in  fact  tha 
they  could  very  well  be  used  on  half 
tones  of  120  to  133  line  screen  withoe 
danger  of  filling.  Such  colors  are  niadt 
from  pigments  and  lakes  of  the  ben 
iluality,  have  a  high  tinctorial  vail* 
and  set  rapidly. 

“In  this  rapid  moving  age  we  may 
wonder  what  new  developments  will  bt 
brought  forth.  I  believe  that  we  an 
on  the  threshold  of  an  era  of  radical 
changes;  not  only  in  colors  and  black, 
basically  different  from  those  of  today 
but  in  methods  of  their  use  as  well 
Inks  now  in  use  have  been  perfectoj 
about  as  far  as  present  printing  equip¬ 
ment  will  permit.  Undershot  fountains 
on  color  presses  do  not  permit  the  tut 
of  inks  of  low  viscosity.  Oversha 
fountains  of  improved  designs  wit 
come.  Such  a  change  will  permit  main¬ 
taining  a  uniform  color  at  all  times  anl 
the  use  of  thin  body  inks  having  rapid 
setting  properties.  Drying  of  ink¬ 
not  merely  setting— will  be  accom¬ 
plished  probably  by  mechanical  means 
The  mania  for  thin  paper  will  have  nm 
its  course  and  paper  stock  of  sufficient 
substance  to  assure  lietter  printing  will 
be  the  rule  rather  than  the  exception. 
Ink  will  then  not  be  expected  to  per¬ 
form  miracles  but  will  lie  only  one 
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MANUAL  OF 

STEREOTYPING 


X  Story  of  the  History,  Equip¬ 
ment,  Materials  and  Manipula¬ 
tions  of  Stereotyping,  including 
a  glossary  and  encyclopedia  of 
terms,  agents  and  practices 
told  in  80, (HH)  words. 


§5  the  copy,  remittance  may 
accompany  order,  or  pay  post¬ 
man  on  delivery,  make  checks 
and  money  orders  payable  to 
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the  essential  factors  to  good  printing."  I  ere 
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CUTS  A  FULL  GALLEY 
oi  Slugs  in  35  SECONDS 


More  than  that!  The  Rouse  Band  Saw 
AUTOMATICALLY  selects  slug  lengths,  and 
cuts  accurately  to  a  designated  measure 
without  changing  saw  gauge  and  clamp. 

No  tedious  setting  of  gauge.  ...  No  la¬ 
borious  cutting  a  lew  slugs  at  a  time. 

No  machine  delays.  .  .  .  No  bottleneck  al 
the  saw. 


The  Rouse  Band  Saw  takes  the  slugs  at 
they  come,  any  measure,  a  galley  at  a  uoe 
and  cuts  them  to  VARIABLE  length  as  ii  by 
magic. 

The  Rouse  Band  Saw  is  designed  for  high¬ 
speed,  accurate  performance.  It  is  a  produc¬ 
tion  machine,  simply  and  sturdily  built  to 
do  its  work  well.  It  is  essential  eguipmeot 
in  ad  composition  and  catalog  produdioii 
plants,  where  slug  length  changes  art 
frequent. 

The  Rouse  Band  Saw  is  easy  to  install 
No  expensive  linotype  changes  are  neces¬ 
sary.  There  are  two  sizes.  Write  for  priew 
and  circulars  or  mail  the  coupon. 


!the 


mam 
Ion  i 
visit 
horn 
daih 

si 

pap« 

phot 

had 

pt0( 


A 
Led 
mar 
land 
E 
prir 
a  bi 
Net 


H.  B.  ROUSE  &  CO. 

2212  Ward  Street.  Chicago 


mr 


list  Morth  Le  Claire  Avenue,  CHICAGO,  ILL. 


H.  B.  ROUSE  &  CO. 

2212  Ward  Street,  Chicago.  lU. 

Please  mail  prices  and  complete  intormalios 
on  the  Rouse  Band  Saw. 


Name  . . 
Address 
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Uggest  visits  help 

“^IMPROVE  BUSINESS 

Iditor  Saya  “Mechanical  Wonalera'’ 
Are  Unknown  to  Public  And 
Can  ProfiUbly  Be 
Shown  Off 

By  Charles  11.  Hesrold,  Jr. 

Selmsgrovi’  I  Pa.)  Twu's 
llore  tiewspapcrs  might  profitably  pub- 
li  promotional  advcrti.sements  about 
ir  plant  eijuipmcnt,  and  invite  public 
-vm^ti.'ii  and  group  tours  as  a  means 
create  greater  appreciation  for  and 
^(itr>taii(lMi^  of  newsi)ai)er  service 
I,,, DC  readers  and  subscribers. 

A  vocational  guidance  instructor 
ving  a  true  and  talse  e.xaniination  in 
as  class  in  a  stnall  I’ennsylvania  high 
rhool  recently  lirought  to  light  the 
gnorance  of  schcKil  children  atx>ut  the 
m  inting  and  publishing  industry.  More 
dian  eighty  per  cent  of  the  class  marked 
IS  true  the  statement :  "Printing  is  an 
inskilled  trade.” 

When  the  amazed  instructor  inquired 
low  many  of  the  class  had  ever  visited 
a  printing  or  newspaper  office,  he  dis- 
oiverered  that  only  17  of  the  98  mem¬ 
bers  could  boast  that  experience. 

This  condition  existed  in  a  town  with 
jour  printing  establishments,  two  of 
ihich  publish  weekly  newspapers.  The 
tevm  is  a  scant  six  miles  from  a  small 
dty  where  two  evening  dailies  are  is¬ 
sued. 

The  instructor  immediately  arranged 
ior  his  class  a  tour  of  the  leading 
weekly  newspaper  plant,  equipped  with 
1  Goss  Comet  flat-bed  press,  two  Mer- 
genthaler  Linotypes,  a  Miller  self-feeder 
job  press. 

.\bout  the  same  time,  the  newspaper, 
experiencing  a  week  of  light  advertising 
linage,  published  a  full-page  promotion 
advertisement  with  ])ictures  of  Goss 
press.  Linotype  and  Miller  press.  The 
response  from  readers  consisted  of  in¬ 
credulous  queries  such  as,  “Do  you 
really  have  all  of  that  equipment  ?”  and 
visits  from  some  of  the  more  interested 
subscribers. 

Approximately  200  persons,  including 
the  high  school  students  and  a  class  in 
advertising  from  a  nearby  college,  have 
visited  the  plant.  A  handful  of  new 
readers  and  a  couple  of  job  printing 
orders  can  be  traced  to  the  promotion. 
The  experience  suggests  that  a  profitable 
campaign  of  education  might  be  carried 
out  by  this  and  all  newspapers,  in  the 
small  cities  and  towns  of  the  country. 

Shortly  after  completion  of  the  Elver- 
son  Building,  the  Philadelphia  Inquirer 
maintained  a  standing  boxed  invitation 
on  its  front  page  daily  to  readers  to 
visit  its  new  Broad  street  newspaper 
home  stating  that  “guides  were  on  duty 
daily  after  2  p.  m.” 

Scarcely  a  day  passed  but  that  the 
paper  published  on  its  picture  page  a 
photograph  of  some  visiting  group  that 
had  s^  the  mechanical  wonders  of 
producing  a  great  daily  paper. 

.^t  the  same  time  the  Ez'eninq  Pttblic 
in  Philadelphia,  entertained 
many  groups  in  its  new  home.  Sixth 
and  Chestnut  streets. 

Each  of  these  two  dailies  distributed 
printed  souvenirs,  the  Inquirer’s  being 
a  booklet  entitled,  “A  Journey  Through 
Newspaper  I^nd.”  The  Ledger’s  souve- 
5  card  bearing  a  photograph 
the  building  and  statistics.  The  Bul¬ 
letin  also  published  about  this  time  a 
booklet,  “Through  The  Bulletin,”  con- 
faining  fifty  photographs  of  the  mechan- 
•eal  processes  involved  in  newspaper 
production,  each  photo  being  sup>er-im- 
posed  on  photographic  copies  of  pages 
erf  the  Bulletin. 

Any  nuisance-value  that  may  attach 
to  the  plan  of  showing  visitors  through 
•^■spaper  plants  in  small  cities  can  be 
eliminated  largely  by  requiring  pros¬ 
pective  tourists  to  make  an  appoint- 
^t.  The  Bloomsburg  (Pa.)  Morning 
has  found  this  arrangement  to 
«  more  satisfactory  than  to  permit 
msruption  of  the  routine  by  unexpected 
»nd  unprepared  for  guests. 


ARCHITECT  VISUALIZES  BECKLEY  PLANT 


Below  is  the  architect’s  sketch  for 
the  new  home  of  the  Beckley  (W.  Va.) 
Post-llerald  and  Raleigh  Register,  bids 
for  which  will  be 
opened  in  Charles¬ 
ton,  July  17.  The 
plans  call  for  a 
fireproof  structure 
of  brick,  concrete 
and  steel  three 
stories  high,  plus 
basement  to  accom¬ 
modate  coal  stor¬ 
age  and  heating 
plant. 

A  sjvecial  rail¬ 
road  siding  will  place  the  l)ox  car  floor 
level  at  the  level  of  the  press  and  paper 
storage  rooms.  Business  and  editorial 
offices  and  news  rooms  of  Ivoth  the 
Post-Herald  and  the  Register  will  be 
on  the  street  level  floor.  News  and 
advertising  copy  will  drop  through  a 
chute  to  the  composing  room  on  the 
second  floor.  Mats  will  then  be  dropived 
to  the  stereotyping  plant  on  the  first 


floor,  according  to  the  architect’s  speci¬ 
fications. 

Charles  Hodel,  president  and  general 


New  building  in  Berkley,  W.  Va. 

manager  of  the  Register  since  1912 
and  of  the  Post-Herald  since  1929,  an¬ 
nounced  that  new  equipment  and  facil¬ 
ities  to  be  added  in  the  new  building 
include  increase  of  the  Duplex  tubular 
from  12  to  16  page  capacity,  a  small 
engraving  department,  strip  material 
casting  equipment  in  the  composing 
room,  and  the  inauguration  of  a  ref- 
crence  Library. 


Printers  Honor  Franklin 
ofN,  Y.  Herald-Tribune 

An  unusual  honor — that  of  a  tribute 
from  a  paper’s  printers  to  one  of  it’s 
editors — was  paid  to  the  late  Ben 
Franklin  of  the  New  York  Herald  Tri- 
iune  recently  when  the  composing  room 
force  produced  swciai  copies  of  a  silver 
memorial  upon  which  the  picture  of 
Mr.  Franklin  and  a  statement  in  his 
memorv  were  printed.  Maurice  G. 
Rosenwald  conceived  the  idea  for  the 
memorial  saying  that  “Mr.  Franklin 
in  every  jHissible  way  tried  to  make  us 
feel  that  we  had  a  real  part  in  the  mak¬ 
ing  of  a  newspaper.” 

The  memorial  was  designed  by  I^e 
Williams,  layout  man,  and  Andy  Hol¬ 
lister  set  it  up.  Mr.  Rosenwald  wrote 
the  first  draft  of  the  tribute  and  Wil¬ 
liam  Flanagan,  head  proofreader,  re- 
viseil  it. 


ON  N.  D.  DAILY  50  YEARS 

Special  Edition  Commemorates  Ser¬ 
vice  of  A.  J.  Tagley 

A.  J.  Talley,  pioneer  compositor 
of  the  Grand  Forks  (N.  D.)  Her¬ 
ald,  has  just  celebrated  the  golden  anni- 
sary  of  his  ser¬ 
vice  on  the  paper. 
A  special  edition 
c  o  m  m  e  morated 
the  event. 

Mr.  Tagley  was 
born  in  St.  Croix 
county,  Wiscon¬ 
sin,  September  30, 
18(k).  He  began 
h  i  s  newspaper 
career  at  the  age 
of  17  as  an  ap¬ 
prentice  in  the 
shop  of  a  weekly 
newspaper  in 
Jackson,  Minn. 
He  began  work  on  the  Herald,  March 
21,  1883,  setting  type  by  hand,  later 
going  to  work  on  a  Thorne  machine. 

While  typesetting  became  his  life 
work,  golf  became  his  life  play.  For  20 
years,  he  has  been  the  first  on  the  links 
in  Grand  Forks  in  the  spring  and  the 
last  off  when  the  winds  of  winter 
started  blowing.  He  was  married  in 
1884,  but  his  wife  died  last  year.  He  is 
75. 


Library  Filinf^  System 
Uses  Aluminum  Alloy 

Two  youthful  Cambridge,  Mass,  in¬ 
ventors  have  just  placed  on  the  market 
a  new  type  newspaper  file  which  has 
alreadv  attracted  attention  among  li¬ 
brarians  in  the  New  England  territory. 
Forrest  F.  Murphy,  23  and  his  brother 
Harry  R.  .Murphy,  22,  the  inventors, 
are  recent  graduates  of  Ringe  Tech. 

They  call  their  file  the  "wedgelock” 
which  is  said  to  be  lighter  in  weight 
than  the  common  wood  variety.  .Another 
advantage  is  that  their  aluminum  alloy 
file  is  thin  enough  not  to  obscure  any 
part  of  the  newspaper  pages  in  the  file, 
as  in  the  case  of  some  of  the  older  type 
devices. 


A.  J.  Tagley 
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CHARLOTTE  NEWS  BUYS  SITE 

The  News  Publishing  Company,  pub¬ 
lishing  the  Charlotte  (N.  C.)  News,  has 
purchased  a  two-story  building  directly 
at  the  rear  of  the  News  Building.  The 
building  is  brick  and  35  by  200  feet. 
W.  Carey  Dowd,  Jr.,  president  of  the 
company,  announced  that  the  purchase 
was  made  in  view  of  possible  extension 
of  the  News  plant  in  the  future. 


COMPOSING  HEADS  ORGANIZE 

The  New  England  Composing  Room 
Executive  Association,  made  up  of  com¬ 
posing  room  foremen  of  New  England 
daily  newspapers,  has  lieen  organized 
with  Paul  Murphy  of  the  Fall  River 
(Mass.)  Herald  News  as  president,  and 
C.  G.  Jones  of  the  Portland  (Me.)  Ex¬ 
press  vice-president  and  Joseph  M. 
Mahoney  of  the  Holyoke  (Mass.) 
Transcript-Telegram  as  secretary -treas¬ 
urer. 


REPRESENTS  COMIC  SEC’HON 

Beginning  immediately  the  Comic 
Section  Advertising  Corporation,  Chrys¬ 
ler  Building,  New  York,  will  represent 
the  color  comic  section  of  the  Wheeling 
(W.  Va.)  Saturday  Intelligencer  and 
Sunday  News. 


Harry  Starkey,  of  the  New  York 
American  composing  room,  who  cele¬ 
brated  his  50th  anniversary  as  a  member 
of  Typographical  Union  No.  6,  known 
as  “Big  Six,”  on  May  3,  is  shown  at  his 
case.  Starkey,  who  sets  heads  for  the 
first  issue  of  the  American,  has  been  a 
member  of  the  I.  T.  U.  for  61  years 
and  will  be  80  years  old  next  week. 

BAN  UQUOR  COPY 

All  national  liquor  advertising  ac¬ 
counts  are  being  refused  by  the  Rock 
Hill  (S.  C.)  Ez’ening  Herald,  the  pub¬ 
lishers  have  announced. 


iMore  Depth  —  Less  Effort 
When  You  Use  W ood  Dry  S\Lats 

Every  day  it  is  being  demonstrated  that 
you  can  get  more  depth  in  a  Wood  Dry 
Mat  with  less  pressure.  And  you  can  get  more 
satisfactory  reproductions  with  less  likelihood 
of  broken  type  and  damaged  cuts. 

You  can  get  a  sample  lot  of  Wood  Dry  Mats 
with  which  to  make  your  own  test  of  these 
Wood  claims. 


iUONC  GOnPOBAIION 
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G"”LINOTYPE-««) 

i 

"Where  did  you  get  that  idea?" 


"Out  of  the  Linotype  News" 


•For  thirteen  yeeirs,  the  Linotype  News  has  been  building 
for  itself  an  increasingly  important  place  in  the  trade 
press  of  the  printing  and  publishing  industry.  Primarily 
a  newspaper,  full  of  the  news  cmd  gossip  about  people  in 
the  printing  field,  it  also  carries  departments  on  typog¬ 
raphy,  newspaper  make-up  and  other  related  subjects 
that  are  full  of  useful  information  and  ideas. 

The  Linotype  News  is  published  as  a  service  to  the  in¬ 
dustry.  Its  circulation  is  free.  Copies  me  mailed  to  every 
printing  and  publishing  plant  in  the  United  States  eind 
Canada  of  which  we  have  record,  to  libraries,  schools, 
advertising  executives,  book  designers,  emd  any  others 
who  desire. 

How  is  the  Linotype  News  circulated  in  your  plant? 
Does  it  reach  every  one  who  might  benefit  from  it?  May 


we  suggest  that  you  check  up  on  its  readership  among 
your  own  people  to  make  sure  they  are  kept  up-to-date 
on  the  latest  typographic  emd  mechanical  developments. 

If  there  are  additional  executives  who  should  receive 
a  personal  copy,  we  will  be  glad  to  put  their  names  on 
the  mailing  list.  Use  the  coupon  for  convenience. 


MERGENTHALER  LINOTYPE  COMPANY 
Brooklyn.  N.  Y.  •  Chicago  •  San  Francisco  *  New  Orleans 
Canadian  Linotype.  Limited,  Toronto,  Canada. 

Please  add  to  the  Linotype  News  mailing  list: 

Name _  _  ...  . . . 

Position.. _ _  _ 

Plant  _  _ 

Address _  _ 


Set  in  Linotype  Memphis  Bold  and  Memphis  Medium 


U 


